And in the end 
The love you take 
Is equal to the love 
You make 

Thank you for more than four decades of genius, inspiration and love. 
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There Is A Bright Side 
To Record-Chib Settlement 



BY DAVtD HIRSHLAND 

In recent months the music pubHshing 
world has heard the rising howl of com- 
plaints directed at the proposed settle- 
ment in the Ory case against the record 
clubs, a settlement characterized by 
Cherry Lane Music Publishing CEO Peter 
Primont in the )une 18 issue of Bi//i)oarrf 
as a horror novel. 

Come on. people. It is not that bad. At 
least it provides copyright owners with 
some measure of power where none has 
previously existed. In fact, the settlement 
is now being reworked to address prob- 
lems raised in the numerous objections, 
including the establishment of a 75% floor. 

While I joined the apparent (najority 
in finding problems with the original set- 
tlement. I have to wonder where pub- 
lishers, songwriters and their advocates 
have been for the past 40-odd years. I have 
heard little discussion of either the hor- 
rifying back story that led to the suit in 
the first place or any realistically work- 
able alternatives to dealing with the on- 
going, unlicensed underpayment scheme 
the clubs foisted upon copyright owners. 

Primont's Stephen Kinganalogy seems 
overwrought. A more apt genre might be 
the classic Western in which the wealthy 
land baron subjugates the townsfolk with 
his own laws and thugs, usually in black 
hats. When the ione gunslinger arrives 
to bring frontier justice, although not 
everyone likes or trusts him, he does 
bring them a weapon and some measure 
of control over their lives. 

The facts are simple: Since inception, 
the two record clubs — Columbia House 
and BMC Direct — have, without seeking 
mechanical licenses from publishers, 
paid for songs at 75% of the statutory rate. 
No other third party has enjoyed the same 
privilege on such a large scale without 
legal ramification. 

In the Ory case, the plaintiffs' lawyers 



were convinced that they could not 
achieve the dual objective of receiving 
past monetary damages and a ruling that 
the clubs must also obtain licenses from 
all copyright holders. After all, in a sim- 
ilar suit more than a decade ago, known 
as the Wixen case, a court ruled in favor 
of the clubs, deciding that a continual 
failure to object to their activities and ac- 
ceptance of royalties created an implied 
mechanical license on the clubs* terms. 

Although that ruling is not legal prece- 
dent, the risk of the Ory court making a 
similar decision is a formidable weapon 
for the clubs, especially when they have 
effectively coupled this possibility with the 
argument that they are not financially set 
up, like record labels, to license every track. 

Led by class-action litigation expert 
Max Blecher. the plaintiffs' team suc- 
ceeded where the attorneys in the prior 
suit failed, pushing the case beyond the 
summarj- judgment stage on the twin pil- 
lars of a strong infringement claim and 
certification of the class. Still, they knew 
quite well that they faced an uphill and 
time-consuming battle. Because of the 
herculean effort and significant costs 
involved in prosecuting this case. I com- 
mend the attorneys and in no way 
begrudge them the contingency fee they 
have earned. Nor do 1 leap to criticize the 
monetary component of this settlement. 

It is time for the publishing commu- 
nity to be realistic. It is entirely too opti- 
mistic to believe that we will ever live in 
a world where the clubs are forced to 
license compositions at the statutory rate. 
The alternative system proposed in the 
settlement, the so-called negative option 
component, whereby songs and their pro- 
posed royalty rates are posted on a dedi- 
cated Web site for acceptance or rejection 
is. in spite of its shortcomings, a work- 
able compromise. 

I too am concerned that this plan shifts 
the administrative burden from licensee 



to licensor, but I do not buy the argument 
that such a plan will set a precedent, 
allowing other third parties (such as labels 
or digital stores) to insist they be treated 
similarly. The record clubs are different, 
acting as retailer, manufacturer and dis- 
tributor, and this position, combined with 
the history of implied licensing, gives 
them their unique leverage. 

I am more than a little disappointed by 
the tenor of my colleagues" responses. 
This is not a perfect victory — the baron 
still resides in the ranch on top of the 



hill — but it is a significant step forward. 
The publishing community should see 
this as a partial but important victory and 
cooperate with counsel as they improve 
this settlement. If it is thrown out com- 
pletely — as Primont and others would 
prefer — we could very well find ourselves 
back in the Wild West, powerless and 
merely mending fences instead of reap- 
ing the bounty of our land. 
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Now that what most of us in the music 
business already knew has come to 
light. I hope all interested parties in 
the industry will come together lo come 
up with a fair but lasting solution to 
the issue of airplay for all musicians 
big or small. 

As an independent recording artist. I 
realize that payola will not be totally erad- 
icated no matter how much legislation is 



passed. As long as there are people with 
bigger budgets than others, there will be 
a temptation for radio and TV to play 
songs by those who grease their palms. 

As people with a common interest in 
the music business, let's start brain- 
storming ideas on how to fix a system that 
depends on Imposing fines on companies 
that have huge budgets. Let's remember 
that those fines still do not give an inde- 



pendent musician a fair hearing. Proceeds 
from fines might be good for buying mu- 
sical instruments for kids and support- 
ing music programs in schools, but when 
those same kids are grown and want to 
pursue a music profession . they will have 
difficulties getting airplay. 

Mongezi Ntaka 
Bandleader. Mahala 
Washington. D.C. 
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VOTE D 

RarYx2 

Retailer of the Year... again. i 



i! 



THANK YOU members of NARM, fellow retailers, distributors, labels, managers, consultants and 
educators for voting Tower Records "Large Retailer of the Year" for the second year in a row. ^ 
An extra special thanks to all the artists doing it every day. i 

We remain committed to artist development, depth of catalog and selection. 
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UPFRONT 



SEPTEMBER 13, 2005 

B.B. King, New York City I Registration: $395 

Don't miss this one-day summit - a high-level forum for marketers 
and music labels to connect and build partnerships. 

Speakers Include: 



Ric Ocasek 

Multi-Platinum 
Pioneer Recording 
Artist with The Cars, 
Producer and Inverse 
Label Founder 









Steve Bartels 







President, Island Records 
COO, Island Def Jam 
Music Group 



Executive Vice President. President, 
Mobile Devices Business 
Motorola, inc. 



Julia LIparl 

SVP Marketing and 
Special Projects 
Jive Records 



Charlie Walk 

Executive Vice President Creative 
Marketing & Promotion 
Columbia Records 



Donna S. Clower. VP, Strategic Marketing & Artist Development, J/RCA/Arista 
Tamara Connlff, Executive Editor, Billboard Magazine 
Tamara Franklin, Director of Strategic Marketing and IMevi/ Business Development. Motorola iDEN Subscriber Division 
Jon Gieselman, Vice President of Advertising and Public Relations, Kmart 
L. Camille Hackney, Vice President Strategic Marketing, Atlantic Records 
Steve Lerner, President, Wind-up Records 
Scott McLaren, Advertising Manager, General Motors - Saturn Brand 
Kenny Ochoa, Vice President Film & TV Licensing, Sanctuary Records Group 
Josh Rahinowitz. SVR Director of Music. Grey Worldwide 
Dave Santaniello, SVP Strategic Marketing and Sponsorship, Columbia Records 
Julie Stone, Director of Broadcast Production, Limited Brand & Creative 
Jeff Straughn, VP Strategic Marketing, Island Def Jam Music Group 

Musical Performances by: 

Teddy Geiger, Columbia Records 
Ne-Yo, Island Def Jam 
Gmnisoul, Wind-up Records 

Registration and agenda at www.lnsideTlieMusicUpfront.com 
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Moog Memories 

Synthesizer innovator 
Robert Moog dies 
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All Smiles 

Bon Jovi video 
signals brand revamp 
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Cohen's Woes 

Legendary artist 
sues manager 



Desperate DVDs 

Can 'Housewives' 
bolster sales^ 




Blazing A Trail 

Coldplay builds 
Its touring rep 



>>>BAD BOY 
LATINO 
LAUNCHES 

Bad Boy 
Entertainment 
founder and CEO 
Sean "Diddy" Combs 
and producer Emilio 
Estefan Jr., chairman 
of Estefan 
Enterprises, have 
officially launched 
Bad Boy Latino. The 
multi-media joint 
venture, which will 
have offices in Miami 
and New York, will 
focus on finding and 
developing a new 
generation of Latin 
talent. 
—Leila Cobo 

> - GROUPS 
DISTURBED BY 
DiMA'S ACTIONS 

Six music groups 
charged the Digital 
Media Assn. with 
negotiating in bad 
faith over online 
music licensing 
issues at the center 
of congressional 
subcommittee 
discussions. In an 
Aug. 25 fax, the 
National Music 
Publishers' Assn. 
and others blamed 
DiMA for failing to 
make a "serious 
financial proposal" 
for online licensing 
and for the failure of 
its members' key 
decision-makers to 
attend recent 
meetings. DiMA 
could not be 
reached for 
comment. 
Susan Butler 

>> ASYLUM 
PROMOTiON VP 
DEPARTS 

Asylum/Curb Records 
VP of promotion Rob 
Dalton has exited the 
Nashville label. Curb 
Records VP of 
promotion Carson 
James will assume 
Gallon's Asylum/Curb 
duties as well. A 
company release 
confirmed James' 
new responsibilities 
but did not give a 
reason for Dalton's 
departure. 
—Ken Tucker 

STERN 
SIRIUS CHANNEL 
TO DEBUT 

Slrlus Satellite Radio 
will launch one of its 
continued on »pl4 
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KEITH STARTS NEW 
LABEL VENTURE 



NASHVII.I-H — U.sing the slogan "The only thing 
wc lake seriously is the music," counlr>' super- 
star Toby Kcitli and veteran record executive Scott 
Borchetta will kick ofT their new joint label ven- 
ture Sept. 1. 

They have already assembled an A-Hst staff, 
signed a handful of artists and secured a major 
distribution deal. 

Running a label may be a novel experience for 
Keith, but it is not his only new activity. He has 
also landed a tlirce-picturc film deal with Para- 
mount Pictures; he will make his acting debut in 
a film set to start shooting in October. 

The name of Keith's label and its distribution 
partner will be unveiled at a press conference Aug. 
31 in Nashville, but Keith and Borchetta spoke 
exclusively lo Billboard about their plans. 

For Keith, who has sold 21 million albums in 
the United States, the new label marks the end 
of his long association with DreamWorks Records. 
After losing its biggest act. major changes are ex- 
pected at DreamWorks in the next few days. 

The new venture will he strucnired as an um- 
brella company housing two labels. Keith's and 
Borchetta's. Tlie latter will be known as Big Ma- 
chine Records. The labels will share office space 
in a Music Row building Borchetta owns, and will 
also share most of their staff, including the pro- 
motion team. 



George Nunes has been hired as GM for 
Keith's imprint only. Nunes formerly was 
president of Santa Monica. Calif -based label 
Sovereign Artists and previously worked 
at Capitol Records, EMI Distribution and 
House of Blues. 

Each executive will sign acts sepa 
rately. Keith has already signed his 
bandmateand frequent songwriting 
partner Scott Emerick. who previ 
ously had a deal with DreamWorks. 

Keith also says he has received 
numerous calls from other 
"major artists in play" who are 
interested in joining his roster. 

Borchetta has signed Jack In- 
gram, who previously recorded 
for Rising Tide and Sony's 
Lucky Dog label. Big Machine 
will release a live album from i 
Ingram, which includes two 
new studio tracks, on Nov, 1. 

Also on the Big Machine roster 
are singer/songwriters Danielle 
Peck and Taylor Swift. Borchettd 
had previously signed Peck to Dream- 
Works, but slie was dropped during 
the label's 2004 merger v^ith Universal 

Music continued on >>p}A 
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Playlouder, Sony BMG in P2P First 



In an Industry first, a major 
label has licensed music di- 
rectly to an Internet service 
provider, in an attempt to profit 
from and control peer-to-peer 
file sharing. 

Playlouder, a U.K. -based 
digital music service that is 
preparing to launch its own 
ISP next month, has inked a li- 
censing deal with Sony BMG 
for its entire catalog. 



Under the terms of the deal, 
subscribers to Playlouder's ISP 
will be able to legally download 
Sony BMG releases and share 
them with other Playlouder 
subscribers using any P2P serv* 
ice, including Kazaa and Mor- 
pheus. The downloads will not 
contain digital-rights-man- 
agement protection, so they 
will play on any digital music 
device, including Apple Com- 



puter's iPod. 

In contrast. Sony BMG's 
deals with authorized P2P 
services like iMesh and Mash- 
boxx allow sharing only within 
each service using Microsoft 
Windows Media Audio files 
with DRM protection. 

The Playlouder network will 
limit file trading to Playlouder 
subscribers by using Audible 
Magic audio-fingerprinting 



technology to monitor and fil- 
ter shared tracks. The service 
will block tracks from sub- 
scribers to other ISPs that have 
not forged similar licensing 
agreements with the corre- 
sponding labels. 

Playlouder will compensate 
participating labels and other 
rights-holders with a percent- 
age of its ISP subscription 
fees. A subscription will cost 



£25 ($45) per month. These 
fees will be pooled and di- 
vided among each label part- 
ner based on usage. 

The Audible Magic technol- 
ogy will identify the rights- 
holder of each track traded 
through Playlouder. If Sony 
BMG tracks comprise 20% of 
all the files traded during a 
given month, Sony BMG will 
receive continued on »p14 



SEPTEMBER 3. 2005 www.billboard.biz 13 



THE 
LATEST 
NEWS 
FROM 



ibiz UpFi-ont 



www.billboard.blz 



Howard Stern channels 
in September, even 
though the syndicated 
morning man is 
contractually forbidden 
to appear on-air at 
Sirius until January 
2006. Stern's start date 
at the satcaster is Jan. 

9, 2006. 
—Paul Heine 

»>WMG PREPS 
DIGITAL LABEL 

Warner Music Group Is 
preparing a digital- 
only music division, or 
"e-label." Artists 
signed to the e-label 
will have their music 
distributed only as 
downloads. The aim is 
to provide emerging 
acts with a less 
expensive distribution 
channel that reduces 
the pressure to 
produce widespread 
commercial hits. WMG 
sources tell Billboard 
the e-label is expected 
to begin operating 
before the end of the 
year. 

•^Antony Bruno 

>>>YELLOWCARD 
SINGLE DEBUTS 
IN VIDEOGAME 

Yellowcard is debuting 
the first single from its 
upcoming record, 
"Lights and Sounds," in 
the Electronic Arts 
game "Burnout 
Revenge." due Sept. 13. 
The track is the 
centerpiece of the in- 
game soundtrack. The 
rock quintet's album Is 
scheduled for release 
early next year from 
Capitol. 
—Michael Paoletta 

>>>AOL GRABS 
TICKETSNOW 

AOL has raised its 
profile in the secondary 
ticket market by adding 
TicketsNow to its 
current partner 
StubHub in what is now 
called AOL's Ticket 
Marketplace. 
Combining the ticket 
inventories of 
ticketsnow.com and 
StubHub effectively 
makes AOL the leader 
in the market of 
secondary tickets— 
those available for 
resale by consumers. In 
addition, individual 
sellers using AOL can 
post their tickets to a 
large population of 
prospective buyers on 
the Web. 
—Ray Waddell 

continued on >>pl5 
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Group Nashville. 

Borchetta and Keith say they 
will focus on country music, but 
do not rule out other genres. Ad- 
ditionally, Keith has secured the 
soundtrack rights to any films 
he does with Paramount. 

As for his new acting career, 
Keith says he has "signed a deal 
and agreed to three projects, and 
discussed as many as six or 
seven." One such project under 
discussion is a film based on 
Keith's 2003 No. 1 hit " Beer for 
My Horses." 

As someone who has had a 
notoriously stormy relation- 
ship with UMGN, it is fair to 
wonder what Keith will be like 
as a label head. 

"You can't be hypocritical 
about it." he says. "I've raged 
against the machine for a long 
time, so I'm not going to turn 
into the person I tried to get 
away from." 

He is planning to cut "fair 
deals" with artists, and will let 
his own record sales absorb the 
cost of working other acts who 
do not sell as much. 

"I don't need other artists to 
sell millions of records to make 
sure we keep our doors open as 
long as I sell my [one new] 
album every year," he says. "I've 
got plenty of money." 

Keith is financing his own 
label. Borchetta has secured pri- 
vate investment. 

"We're going to be an inde- 



pendent," Keith says, "but 
smell, walk, talk, look and 
record like a major." 

Keith says he weighed his 
options, and decided that in 
starting his own label, "we 
could do some groundbreak- 
ing stuff in the music indus- 
try. We're looking forward to 
getting it on," he says. 

He had owed DreamWorks 
one more album under his 
contract. Asked how he got out 
of making it. Keith quips, "I 
made them an offer they 
couldn't understand." 

Surprisingly, the first single 
the new label will work to radio 
is "Big Blue Note." a track from 
Keith's current DreamWorks 
album, "Honkytonk University." 

Borchetta says that deal was 
"arranged by Toby in the high- 
est levels of the Universal 
Music Croup ... It just made 
sense that Toby's music be at 
his new home." 

Until March. Borchetta was 
senior VP of promotion and 
artist development at UMGN. 
He will be president of Big Ma- 
chine and also oversee radio 
and marketing for Keith's label. 

Former DreamWorks VP of 
sales Johnny Rose, who was 
ousted in the UMGN merger, 
joins the new company in the 
same capacity. The VP of pro- 
motion is Denise Roberts, who 
most recently was at Universal 
South Records. 
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Peyroux 'Disappearance' 
Reeks Of Hoax 



LONDON — American jazz 
artist Madeleine Peyroux made 
trans- Atlantic headlines when 
she reportedly vanished in the 
midst of a publicity schedule 
promoting her sophomore set, 
"Careless Love." It turns out. 
all that was really missing was 
communication — and perhaps 
some good judgment. 

Universal Music Group In- 
ternational has licensed the 
artist's recordings from 
Rounder Records for the world 
outside of North America. Ac- 
cording to Universal Classics 
& Jazz U.K., the artist had com- 
pleted her U.K. promotional 
obligations. 

But when the album started 
to rise on the British charts. 
UC) wanted Peyroux for addi- 
tional media duties. Unable to 
reach her, UC| took the un- 
usual tactic of hiring a private 
investigator to locate her, and 
tipped off the media to the 
search via an Aug. 18 press 
statement. 

The private investigator's 
task turned out be a simple one. 
A phone call located Peyroux 
with her New York-based man- 
ager Cynthia B. Herbst — but 
not before publicity surround- 
ing the "investigation" sent 
sales skyrocketing. Over-the- 
counter sales rose to more than 
18,500 units for the week end- 



PLAYLOUDER (cont) 
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20% of the subscription rev- 
enue base set aside to com- 
pensate labels. 

A Sony BMG representative 
compared the Playlouder li- 
censing deal to that of any 



Playlouder's label deals had 
been limited to independent 
labels. Sources at Universal 
and EMI say their companies 
are not in negotiations with 
Playlouder for similar deals. 



use their services. But ISPs are 
increasingly interested in find- 
ing ways to monetize their 
networks, particularly as the 
popularity of broadband In- 
ternet access continues to 



"It's finally an attempt to let music 
fans share and consume music in ways 
they already are [doing] and enjoy." 

-DEREK SLATER, ELECTRONIC FRONTIER FOUNDATION 



other sut>scription service, such 
as Rhapsody or Napster. 

"We want to put out our 
music in as many ways as pos- 
sible," the representative says. 
"As long as it's protected." 



Warner Music Group declined 
to comment. 

Playlouder's approach dif- 
fers from that of most ISPs, 
which have shown little con- 
cern for how their subscribers 



grow. 

"Broadband Is becoming 
a commodity service," says 
Joseph Laszio, research di- 
rector at Jupiter Research. 
"It's tough to figure out how 



ing Aug. 27, up almost 20% 
from the previous week, ac- 
cording to the Official U.K. 
Charts Co. 

Peyroux's U.S. -based team 
was less than thrilled, however. 
"This was nothing short of a 
foolish, ill-conceived PR ploy by 
a renegade person at Universal 
U.K.." says Herbst, who is di- 
rector of American Interna- 
tional Artists, and now wants "a 
complete retraction and an apol- 




"^Sales of M>BgI|U>IE 

PEYROUX'ST®?aibum 

skyrocketed after the 
artist went missing." 



to build a long-term, differ- 
entiated, loyalty-building, 
mass-market broadband 
offering." 

Comcast and Cablevision, 
for instance, each have a co- 
marketing deal with Rhap- 
sody to offer customers the 
subscription service with their 
broadband access. SBC and 
Verizon have agreements 
with Yahoo for all of its 
premium services, including 
Yahoo Music Unlimited. 

But Playlouder is the only 
ISP to form licensing agree- 
ments directly with music la- 
bels and implement audio- 
fingerprinting. 

Proponents of revamping 
the copyright-compensation 
system see the Playlouder- 
Sony BMG deal as a model to 
follow. 



ogy directly to Madeleine Pey- 
roux in the press." 

Rounder Records GM Paul 
Foley says Peyroux was never 
missing. "We knew where she 
was at all times . . . Neither 
Rounder nor Madeleine's 
management approved of 
this tactic." 

UCI managing director Bill 
Holland admits there is a "sense 
of embarrassment" about how 
the situation snowballed. Pey- 
roux's representatives seem to 
feel "that we've made a story out 
of it to sell the record," he says. 
"We can't deny that the record 
did really take off after the story 
appeared. The perception in the 
U.K. of her as an interesting 
artist is at an all-time high." 

Holland says he has written 
to Peyroux's representatives to 
iron out any ill feeling. "No one 
said anything negative about 
her," he says. 

Peyroux has had a rough 
courtship with fame. After her 
well-received debut album 
"Dreamland" (Atlantic Records} 
in 1996, she retreated to Paris 
for several years . where she per- 
formed as a busker. 

Herbst asserts that Peyroux 
is returning to Europe to tour in 
mid-September and is already 
at work on her next albimi. Both 
parties say the licensing deal is 
still in place. •••• 



"It's finally an attempt to let 
music fans share and consume 
music in ways they already are 
[doing] and enjoy," Electronic 
Frontier Foundation's Derek 
Slater says. "Instead of trying 
to cripple P2P, let's simply 
make the users licensed and 
enable them to use wfiatever 
service tfiey want." 

Slater says record compa- 
nies need to establish a sim- 
pler licensing system so other 
ISPs can get onboard. Until 
then, he adds, only music- 
oriented ISPs like Playlouder 
will make the effort. 

"There is an upside to other 
ISPs pursuing this " Slater says, 
"but the question at the end of 
the day is whether the labels 
will come to the table to create 
a reasonable deal for both ISPs 
and consumers." 
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»>ROYALTY-FREE 
DRM UNDER 
DEVELOPMENT 

Sun Microsystems has 
released a dlgital- 
rights-management 
initiative called Open 
Media Commons. The 
open-source 
community project was 
created to develop a 
royalty-free DRM 
standard. Sun has made 
its technology- 
development docu- 
mentation available 
under an open-source 
license and is inviting 
others to contribute 
further. 
—Antony Bruno 

>>>MMESUES 
FORMER BIZ 
PARTNER MOIR 

Moir/Marie Enter- 
tainment, operated by 
sole remaining owner 
Lisa Marie, sued former 
co-owner Steve Moir 
and his Moir 
Entertainment over the 
two managers' business 
breakup. The complaint 
states that Moir 
secretly formed 
another company with 
him. taking trade 
secrets and MME client/ 
producers Brendan 
O'Brien (Pearl Jam, 
Stone Temple Pilots) 
and Phil Ek (Modest 
Mouse, the Shins) plus 
some employees. Moir 
says the claims are 
without merit. 
—Susan Butler 

>> LITTLE DOG 
HOPS TO FONTANA 

Los Angeles-based Little 
D09 Records has inked 
an exclusive U.S. 
distribution agreement 
with Fontana, the 
independent distribution 
arm of Universal Music 
Group. Musician/ 
producer Pete Anderson 
founded Little Dog in 
1993. The label's first 
release to go through 
Fontana wilt be a solo 
effort from Meat Puppets 
member Curt Kirkwood. 

—Todd Martens 

>>>HEALEY SIGNS 
WITH STONY PLAIN 

Canadian guitarist/ 
trumpeter Jeff Healey 
has signed a recording 
deal with Edmonton, 
Alberta-based Stony 
Plain Records. The first 
album under the 
agreement, set for an 
early-2006 release, Is 
"Jazz Wizards" with 
legendary British jazz 
trombonist Chris Barber. 

—Larry LeBlanc 
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Synthesizer Pioneer 
Bob l^oog Dies At 71 



LONDON— Bob Moog, one of 
the most influential figures in 
the evolution of electronic 
music, died Aug. 21 at his home 
in Ashe\"ille. N.C.. after a four- 
month battle with brain cancer. 
He was 71. 

As the inventor of his name- 
sake range of analog synthesiz- 
ers. Moog was revered in music 
circles for fashioning a new 
palate of sounds for artists to 
work with. And as an entrepre- 
neur, he gave rise to the com- 
mercial synthesizer industry. 

"His pioneering work in de- 
veloping the synthesizer had a 
truly profound effect on the di- 
rection of music." Duran Duran 
keyboardist Nick Rhodes tells 
Bilihoard. "His understanding 
of sound sculpture and complex 
rich electronic tones was a life- 
time ahead of what we all now 
take for granted." 

From the age of 14, Moog 
joined his engineer father in 
building and selling theremins, 
one of the earliest electronic 
musical instruments. Later, 
an introduction to experi- 
mental artist Herbert Deutsch 
lead to the creation of his pro- 
totype, the Moog Modular 
Synthesizer. The instrument 
created a buzz immediately 
following its 1964 unveiling 
at the Audio Engineering So- 
ciety Convention. 

" I got into the electronic mu- 
sical instrument business like 
slipping backwards on a banana 
peel. It was just one easy thing 
after another, and there 1 was," 
Moog recalled in the Hans 
Fjellestad-directed 2004 docu- 
mentary "Moog." 

Moog's instruments were 
initially used for generating 
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evocative sound effects in 
broadcast commercials. Their 
sounds went mainstream on 
Wendy Carlos' groundbreak- 
ing 1968 Columbia Records re- 
lease "Switched-On Bach." 
which won three Grammy 
Awards. The Beatles classic 
1969 album "Abbey Road" fea- 
tured a Moog instrument. 

Through his company R. A. 
Moog Inc.. Moog enhanced his 
product line to include the com- 
pact Minimoog and the Micro- 
moog instruments. The new 
versions allowed artists to take 
the instruments into a live per- 
formance environment. 

Moog later sold his firm to 
Norlin Musical Instruments. In 
1978. he relocated from his na- 
tive New York lo North Carolina, 
where he started a new firm. Big 
Briar: the company was later 
known as Moog Music. Even in 
his later years, Moog could be 
found in its workshop, build- 
ing instruments. 

Moog "contributed to a new 
soundscape — a legacy that we 
will continue in his honor.' says 
Mike Adams, president of 
Moog Music. 




During his lifetime, Moog 
was honored on numerous oc- 
casions for his work, including 
a Grammy Trustees Award for 
lifetime achievement in 1970. 
In 2001 the Royal Swedish 
Music Academy awarded him 
Sweden's Polar Music Prize — 
the musical equivalent of the 
Nobel Prize. 

Upon receiving his 5100,000 
award, Moog noted, "Among 
the less reliable ways of mak- 
ing a living in the world is elec- 
tronic music manufacturing. 
I've no trouble in finding con- 
structive things to Ispend the 
money] on." 

As testimony to his status in 
the contemporary electronic 
music scene, T-shirts bearing 
the Moog moniker are com- 
monplace at dance parties 
throughout the world. The 
Smithsonian Institute has also 
exhibited his instruments. 

Moog was to deliver the 
keynote speech at the upcom- 
ing Amsterdam Dance Event, 
to be held Oct. 27-29. but was 
forced to cancel his appear- 
ance shortly after his April di- 
agnosis. The inventor is 
survived by his wife. Ileana, 
and five children. 

His family has established 
the Bob Moog Foundation, a 
charity dedicated to the ad- 
vancement of electronic music. 
A host of his collaborators, in- 
cluding Carlos and Yes key- 
boardist Rick Wakeman, will sit 
on its board. 

"The instruments are his 
legacy and will continue to fill 
our world with sound," Rhodes 
says. "Every synthesizer that 
you hear on any song today has 
a little of Bob Moog in it." 



BY TODD MARTENS | 



'Hoodies Zips 
Into Music Biz 



NeighbortKxxjiesCEO Michael 
de Zayas has turned on legions 
of hipsters to his customizable 
sweatshirts. Now? he wants to 
sell them some carerully cu- 
rated music. 

At the beginning of Au- 
gust, de Zayas launched a 
music store at online cloth- 
ing outlet neighborhoodies 
.com. The store featured 
about 120 titles by month's 
end, with de Zayas adding 
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more than 10 albums per day. 

In less than three years, 
Neighborhoodies has gone 
from de Zayas' one-man show 
to a business whose four re- 
tail outlets and online com- 
ponent employ more than 60 
people. The company is on 
course for sales of $10 million 
this year, he says. 

Like such lifestyle retailers 
as Hot Topic and Urban Out- 
fitters, de Zayas sees music as 
an opportunity to further de- 
fine his brand, which targets 
"independent-minded, artis- 
tic young, urban tastennakers." 

"If a label wants to give us 
an artist we hate," he adds, "we 
wouldn't sell it." 

The Neighborhoodies mu- 
sic shop is generating online 
buzz thanks largely to its low 
prices. No CD on the site— 
which focuses on indie labels 
like Sub Pop arxJ Merge — costs 
more than $11.99. 

For instance, the latest set 
from the New Pomographers, 



"Twin Cinema" (Matador), is 
available on Neighborhoodies 
for $9.99, with free shipping. 
The album costs $13.49 at In- 
sound and $11.99 at amazon 
.com, not including shipping. 

The prices will not rise, de 
Zayas says. "If we didn't make 
a penny, and we had 50,000 
people on our site buying 
music and loving Neighbor- 
hoodies, I would be delighted. 
Making money on CDs is not 
the reason we created Neigh- 
borhoodies music. It's a serv- 
ice to our customers, and it's to 
help brand us." 

De Zayas hopes to have a 
few thousand titles available 
at the online store by year's 
end. On Sept. 1, the Neighbor- 
hoodies brick-arKj-mortar out- 
lets—two in New York, one 
each in Los Angeles and Las 
Vegas— will begin stocking 
CDs. Each store initially will 
carry about 30 titles. 

With dedicated music out- 
lets on the decline, de Zayas 
reasons, he has a niche to fill. 
"By our Brooklyn store, there's 
no CD store anywhere. There's 
a good chance we'll be able to 
reach a new customer." 

Shops in Chicago and San 
Francisco are planned. Arthur 
Nalis, Eastern regional sales 
manager for Caroline Distrib- 
ution, says that lifestyle re- 
tailers like Neighborhoodies 
are far from being major play- 
ers in the music industry, but 
says the sector's growth is ex- 
citing nonetheless. 

"Working with independ- 
ent spirits who are In tune 
with trends is enticing." Nalis 
says. "Whether it's Neighbor- 
hoodies or a hotel chain or 
Urban Outfitters, these stores 
are all pretty specialized and 
can all be pretty influential on 
a tightknit community." • ■ • • 



Verizon Mobile Lands Legend Exclusive 



I^H he new video for 
emerging RStB superstar 
John Legend will make its 
world debut on Verizon 
Wireless" VCast mobile 
video service, the first time a 
music video has premiered on 
a mobile platform before be- 
coming available in any other 
format. 

Verizon has exclusive rights 
to the video for the song "Num- 
ber One" through the end of 



2005. It will not appear on MTV. 
online or on any other medium 
until after that date. 

According to John Harrobin. 
VP of advertising for Verizon, 
the video was created specifi- 
cally for mobile delivery. It was 
filmed with the understanding 
that it would be viewed on a 
smaller screen, so the shots fea- 
ture more close-ups and are in 
general tighter than a typical 
music video. 



Additionally, the video fea- 
tures several characters using 
Verizon phones, by way of prod- 
uct placement. The company 
also consulted on the creation 
of the video. 

Verizon subscribers who 
have signed up for Legend- 
related news will receive a 
text message alerting them to 
the video's availability. Other 
promotions include a party 
during the Aug. 28 MTV 



Video Music Awards and on- 
line advertising. 

Unlike other videos available 
on the VCast service, the Leg- 
end clip is free. Other videos 
cost $4, However, all interested 
in viewing the video will need 
to pay the $15 monthly fee in 
order to access the VCast serv- 
ice, in addition to their monthly 
wireless service charges. 

According to Harrobin, 
Verizon will evaluate the 



Legend program before de- 
ciding whether to work with 
other artists. 

"Our platform is a great way 
to engage their fan base while 
they're not in front of a TV," 
Harrobin says. 

Verizon is sponsoring Leg- 
end's tour as part of its Artist 
Unleashed concert series. 
Other participating acts include 
the Black Eyed Peas. Green Day 
andShakira. 
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ART COLLINS 

June 3rd 1953 - July 27th 2005 

You will be sadly missed. 

Marsha Vlasic • James Osterberg 

RonAsheton • Scott Asheton 
Henry McGroggan • Floyd Peluce 
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Saigon Kicks On IHBO 

Aspiring Rapper Builds His Own Story With 'Entourage' Role 



Art imitated life on the Aug. 21 
episode of HBO series "En- 
tourage" when up-and-coming 
rapper Saigon was introduced 
on the show. 

Saigon is in fact a star on the 
rise. The New York-based rap- 
per, who recently inked a deal 
with Fort Knocks/Hip Hop 
Since 1978/Atlantic Records, is 
working on his debut effort, 
tentatively titled "The Greatest 



Story Never Told." 

So how does a relatively un- 
known MC without a major- 
lat>el release snag a role on one 
of the hottest shows on TV? 

"It's good to have friends in 
high places," jokes G. Roberson, 
one-half of Hip Hop Since 1978, 
Saigon's n^anagement team. 

Roberson, who with his part- 
ner, Kyambo "Hip Hop" Joshua, 
also manages Grammy Award 





The creators 
of HBO's 
Entourage' 
were attracted 
to SAIGON'S 
charisma and 
personality' 




winner Kanye West, brokered 
the deal through Doug Ellin, 
one of the show's creators. 

"They tokl me that they were 
looking for someone who 
would be the next artist to re- 
ally change the game and be 
able to grow with the show," 
Rot}erson says. 

Ellin was looking for a rap- 
per who had not yet made it, 
but had the talent to do so. "As 
we were writing that script, we 
thought it was going to be a 
nightmare if we didnt firKf any- 
one," says Ellin, who quickly fell 
for Saigon's demo, and then 
Saigon. "We loved his charisma 
and personality." 

In the show, Saigon plays a 
struggling rapper who steals a 
car that he believes belongs to 
Interscope Geffen A&M head 
of sales and marketing Steve 
Berman. He leaves his demo in 
the CD changer, hopeful that 
it will result in a label deal. 
When Turtle (Jerry Ferrara). 
the car's owner and one of the 
show's main characters, re- 
covers his car, he instantly be- 
comes a fan and embarks on a 
mission to find Saigon and be- 
come his manager. 

Luckily for Saigon, he did not 
have to go to such extremes to 
get signed in real life. After re- 
leasing a few popular under- 
ground mix tapes, he caught 
the attention of producer Just 



Blaze, who then Inked him to 
his r>ew Fort Knox imprint. 

Though no release date has 
been set for Saigon's major- 
label debut, he and Roberson 
are hopeful that his role on the 
show will translate to success 
on the charts. In fact, it has 
already been worked into the 
rapper's marketing plan. 

"With the next season start- 
ing at the top of the year and 
his album probably being out 
around that time, we will be 
able to really take this to the 
next level." Roberson says, 
adding that he hopes that the 
rise of Saigon's career on the 
show will coincide with his rise 
in real life. 

That would be fine with Ellin, 
as well. Saigon is slated to ap- 
pear on the current season's last 
two episodes and return next 
season. "We'd love to be a 
breeding ground for new 
music." Ellin says. "I'm hoping 
that Saigon becomes a big star 
in the next four months. If he 
wants to come back, we're def- 
initely going to bring him back." 

As for Saigon, he says he 
is thrilled at the opportunity 
to be on "Entourage," but 
knows success may take 
time. "After the show aired. 
I went to the mall to see if 
anybody would recognize 
me," the rapper says. "One 
guy did." •••• 




BY LEILA COBO 



Pop' Goes The 
Latin Grammys 



Now Playing At Radio: Disclaimers 



NASHVILLE— Thanks to New 
York State Attorney General El- 
liot Spit'zer, the burgeoning 
trend in e-mails from radio 
programmers seems to be for- 
mal disclaimers. 

As Spitzer's payola investi- 
gation of the radio and record 
industries continues, even pro- 
grammers who are unlikely to 
have ever been associated with 
the probe have made dis- 
claimers a standard part of their 
automated e-mail signatures. 

Ginny Rogers, assistant PD/ 
music director at Greater 
Media'scountry WKLB Boston, 
includes a line at the end of her 
e-mails that says, "No airplay is 
being provided by station in ex- 
change for promotional sup- 



port, including product or 
ticket requests.' 

Similarly, Brad Austin, PD/ 
music director of Times and 
News Publishing's country 
WGTY York, Pa., signs off his 
e-mails with the following dis- 
avowal: "Any and all requests 
for product, concert tickets, 
merchandise or promotional 
opportunities contained 
within this e-mail [have] no 
impact on airplay, rotations or 
adds at WGTY." 

Austin says he first began 
using the disclaimer last year. 
"We saw the direction the 
[Spitzer] probe was going in and 
it seemed to be the right thing 
to do. We didn't want there to 
be a suspicion of what any non- 



verbal request might be." 

Noting that his station ac- 
cepts nothing from labels in 
exchange for airplay, Austin 
says, "We didn't want a simple 
box of CDs in an e-mail request 
or a request for extra backstage 
passes to come off in a way 
other than what it was— 100% 
aboveboard." 

He calls the disclaimer "the 
best, quickest and easiest way 
to [communicate] the underly- 
ing principle behind WGTY's 
operating practice. " 

Equity Music Group VP of 
national promotion David Haley 
calls the disclaimers "good busi- 
ness" and "just one of those legal 
tag lines we've come to expect 
in modern times." He also says 



they stop in their tracks anyone 
who might be thinking they 
could turn a promotional re- 
quest from the station into an 
airplay guarantee. 

Jack Purcell, director of pro- 
motion and marketing at Koch 
Records Nashville, says such 
declarations stem from "a 
heightened state of alert at the 
moment in regards to the radio/ 
record label relationship." 

Looking toward the future, 
Purcell says. "There may be 
fewer e-mail exchanges for 
some, but becoming promo- 
tionally savvy by understand- 
ing the law and where the 
lines are will no doubt mark 
the next chapter in the art of 
promotion." 



The Latin Grammy Awards' 
continuing love affair with pop 
music is abundantly evident in 
the nominations for the sixth 
annual edition of the awards. 

Pop dominates all major 
award fields, with reggoeton and 
regional Mexican music — the 
best-selling genres in Latin 
music today — coming in with 
only one nomination apiece in 
the general categories. 

Instead, the top nominee for 
this year's Latin Grammys is a 
newcomer who is virtually un- 
known here in the United 
States. Bebe. a Spanish singer/ 
songwriter whose debut album 
"Pafuera Telaraflas" (Virgin/ 
EMI) has become a commer- 
cial sensation in Spain thanks 
to its provocative lyrics and 
emotional interpretations, has 
five nominations, including 
album of the year. 

Her single "Malo," a graphic 
track about domestic violence, 
is up for song and record of the 
year. Bebe swept Spain's Pre- 
mios Awards — the Spanish 
equivalent of the Grammys — 
earlier this year. 

Aleks Syntek, JD Natasha. 
Marc Anthony, Juanes and 
Obie Bermudez received 
three nods each. 

These are the first nomina- 
tions for SjTitek, a pop singer/ 
songwriter who is well estab- 
lished in his native Mexico. 
His nods include record and 
song of the year for " Duelc cl 
Amor," a duet with Spaniard 
Ana Torroja. 

"Because of that track. I've 
had a very, very important 
crossover in my career, not only 
into the United States, but also 
South America. Spain and 
Puerto Rico." Syntek says. 

In Bebe's case, her nomi- 
nations precede real success 
outside of her native Spain. Al- 
though "Pafuera Telaraf\as" 
has sold close to 400,000 copies 



in Spain, in the United States 
it has moved only 10,000 
copies, according to Nielsen 
SoundScan. 

Her surprising slew of nom- 
inations brings back memo- 
ries of luanes, who in 2001 
received six nods as an un- 
known artist with his first solo 
album. "Fijate Bien." 

"We are very clear about her 
possibilities," says Marco BissI, 
president/CEO of EMI Music 
Latin America, noting that Bebe 
sold 25.000 copies in Puerto 
Rico, according to the label, 
without doing any promotion. 
"Pafuera Telaraflas" will be re- 
serviced with new impetus. "It 
will receive the push it de- 
serves." Bissi says- 

Other surprises include 
noTitfio band Intocable. up for 
album of the year for its dou- 
ble disc "Diez" (EMI). It is the 
first time a regional Mexican 
act has received a nod in the 
general categories. 

Rcggaclon dominated the 
urban category, with four 
nominees out of five, but only 
made one appearance in the 
general market: Daddy Yan- 
kee's "Gasolina" is up for 
record of the year. Producer of 
the year nods went to Sergio 
George. Sebastian Krys. Gus- 
tavo Santaolalla, Afo Verde 
and Paco de Lucia. 

The ceremony will take place 
Nov. 3 at the Shrine Auditorium 
in Los Angeles. The awards will 
air live on the Univision network 
from 8 p.m. to 1 1 p.m. ET/PT. It 
will be the first time the awards 
will air on Univision. Since their 
inception, they had aired on 
CBS. which also telecasts the 
mainstream Grammys. 

Winners are voted upon by 
the nearly 3.000 members of 
the Latin Recording Academy. 
Albums released between April 
1. 2004, and March 31. 2005, 
are eligible. 
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Turning Bands Into Brands 

Ad Agency Deutsch Plays Major Role In Campaign For New Bon Jovi Albunn 



Back in the halcyon days of the Mitsubishi 
TV spots, ad agency Deutsch was known 
for matching beats to visuals to help 
I sell product to consumers — injecting 
entertainment value into the marketing 
machine in the process. 

Today, Deutsch is reversing the formula — 
adding marketing smarts into the world of 
music — thanks to a video it recently created for 
Bon Jovfs new single. "Have a Nice Day." 

Deutsch managing partner/executive creative 
director Eric Hirshberg calls this concept "a new 
model for ad agencies and the music industry." 

The vibrant video centers around what Hirsh- 
berg calls a "pissed-off smiley face," which takes 
on a life of its own. In the course of the video, the 
sly happy face goes from appearing on a Sam- 
sung mobile phone (a TV spot offshoot, perhaps?) 
to being plastered upon unsuspecting New York- 
ers. In the end. the happy face gone awry can be 
seen as a crop circle. 

But that will not be the end of "the face." It is 
part of a larger Bon Jovi campaign — paid for by 
Bon ]ovi and its record label. Island. I twill be fea- 
tured on the cover of Bon (ovf s new album. " Have 
a Nice Day" (due Sept. 20). on tour merchandise 
(including T-shirts) and in retail store displays. 

Vector Recordings and Vector Management 
co-founder |ack Rovner, who is working with 



Bon Jovi Management on this project, was in- 
strumental in making this partnership happen. 
"He liked the work we did with Mitsubishi, and 
we worked together on a Revlon spot a couple 
years ago." Hirshberg says. "|ack knows my cre- 
ative sensibilities." 

In treating this Bon Jovi protect like an ad cam- 
paign, Hirshberg and his Deutsch colleagues are 
approaching the band as a brand. Do not be sur- 
prised if, with the help of the happy face, the band 
manages to reinvent and brand itself in a bigger 
way by tapping into and connecting with the 
almighty, much-coveted youth market — while 
not losing sight of its longtime fans. 

What is particularly exciting about this un- 
precedented concept is that Deutsch is getting 
fans to celebrate the band and the brand, says 
Joseph faffe, president of laffe, a new-marketing 
consulting practice in Westport, Conn,, and the 
author of " Life After the 30-Second Spot. " 

"Ad agencies are solution providers. They solve 
clients' problems." Jafle says. "Deutsch is using 
new marketing to reach new consumers." 

Deutsch is doing so at a time when the tradi- 
tional ways to reach people arc being challenged 
(bycommerdal-skippingTiVo. for example). So, 
marketing messages must be worked into larger 
forms of entertainment, thus blurring the lines 
between marketing and entertainment, Hirsh- 




berg says. "This 
video strengthens 
that principle." 

The implications for 
the ad agency and mu- 
sic industries at large 
could be huge. If Deutsch 
nails this — that is. if the Bon 
Jovi video and its accompany 
ing happy face platforms are a 
success (the video is expected 
to debut on VHl's "Top 20 
Video Countdown" in the next 
couple of weeks) — the ad 
agency will have opened up a 



new market. 
"Any band — brand — could 
then go to an agency and have 
it produce a fully inte- 
grated campaign for 
them," Jaffe says. "It 
would offer new rev- 
enue streams for 
agencies- It would 
also validate the 
power and impor- 
tance of long-form 
content." 

How this could 
affect record-label 
campaigns (publicity, 
promotion and mar- 
keting) remains to be 
seen. Stay tuned. 

MILK MOUSTACHE: loss 
Stone — no stranger to branded 
entertainment (think Gap) — 
is the latest artist to appear in 
the Got Milk? campaign. 
Lensed by Annie Leibowitz, 
the print ad debuts in the Oc- 
tober issue of Teen People, 
Sept. 2. 
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For BK And Slipknot, A Game Of Chicken 



Burger King* s recently launched 
BK Chicken Fries marketing 
plan has run afoul of metal 
band Slipknot, which is ap- 
parently willing to publicly de- 
clare its likeness to men in 
chicken suits. 



Now the two are talking 
turkey in court. 

At the center of the contro- 
versy is faux metal band Coq 
Roq. featured in TV spots for 
Chicken Fries and on its own 
Web site (coqroq.com). where 



band merchandise is avail- 
able. That Coq Roq resembles 
Slipknot in the visuals de- 
partment has ruffled the lat- 
ter's feathers. 

According to an Aug. 4 
cease-and-desist letter from 




Slipknot attorney Howard 
Weitzman to Burger King and 
its ad agency Crispin Porter + 
Bogusky. the similarities are 
no coincidence. 

In his letter. Weitzman 
claims that the ad agency ap- 
proached the band's record 
label, Roadrunner. last Sep- 
tember, wanting Slipknot to 
appear in a Burger King ad 
campaign to "motivate young 
people to vote." After several 
weeks of discussions, the band 
rejected the request because 
it did not want to be branded 
with burgers. 

Burger King and CP+B ac- 
tually beat Slipknot to the 
punch. On Aug. 12. they filed 
a federal District Court action 
in the companies" home court 
of Florida against the band. It 
asks the court to declare that 
their use of a mock heavy 
metal band wearing chicken 
masks in a TV commercial 



does not violate any rights — 
including publicity and trade- 
mark — of Slipknot or its 
individual band members. 

According to Weitzman's 
letter. Slipknot fans on Inter- 
net message boards have been 
clucking about what they be- 
lieve to be the band's decision 
to "allow" the campaign, and 
criticized the band for per- 
mitting use of its image, per- 
sona and sound for use in 
Burger King commercials. 

A Burger King representa- 
tive says the company does not 
discuss pending legal matters. 
Nor will Burger King disclose 
information about traffic at 
the Coq Roq Web site. 

But when asked about the 
success — or not — of the BK 
Chicken Fries launch and its 
Coq Roq campaign, the rep- 
resentative was happy to crow, 
calling it one of the most suc- 
cessful product launches in re- 



cent years, with more than 100 
million ordered in the first 
four weeks. 

Miami-based CP+B master- 
minded the national Coq Roq 
campaign. The agency was also 
responsible for Burger King's 
2004 online Subservient 
Chicken campaign, which pre- 
dated Coq Roq. 

A video for the Coq Roq 
track "Cross the Road" was 
recently lensed by video di- 
rector Paul Hunter, who has 
worked with Madonna. Brit- 
ney Spears, Eminem and 
others. 

Now. there are rumblings 
of a Coq Roq CD, DVD and 
tour. "Coq Roq fans will have 
to stay tuned to see if the 
band schedules future en- 
gagements." the Burger King 
rep says. 

At press time, representa- 
tives from the band Gwar were 
unavailable for comment. 
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Quebec Court Backs 
Civil Anti-Piracy Action 



TORONTO — Backed by a sweeping court order. Quebec music 
industry trade body ADISQ has sent out a clear warning that 
the illegal sale of local artists' CDs will no longer be tolerated. 

On Aug. 12. the Quebec Superior Court granted ADISQ 
power, for one year, to seize illegal copies of recordings by 
artists signed to or distributed by 10 of its members. These 
pirate recordings are predominantly sold at 350 flea mar- 
kets in the province. 

ADISQ says piracy has emerged as a serious threat to Que- 
bec's music industry. It is aiming to discourage sellers offer- 
ing pirated new releases by popular Quebec artists, and to 
dismantle their distribution networks. 

Montreal-based ADISQ GM/VP of public affairs Solange 
Drouin says that "most flea markets are now selling illegal 
CDs." Drouin concedes, however, that it remains difficult to 
give precise figures on the scale of the problem. "It's an ille- 
gal market, so it's hard to know an exact number." she says. 

Although Quebec's flea markets are also selling pirated 
product by international artists and Canadian acts from out- 
side Quebec, ADISQ does not have the power to seize that 
repertoire under the court order. Drouin is hopeful that "we 
can now work with other trade associations on this." 

Canadian Recording Industry Assn. general counsel Richard 
Pfohl says. "It's certainly something we're interested in look- 
ing into." Toronto-based CRIA claims that its members ac- 
count for 95% of the sound recordings manufactured and 
sold in Canada. 

Canadian police forces are said to be uninterested 
in small-scale seizures at flea markets because there 
is often little chance to determine the manufacturer 
or wholesaler of the illegal goods. 

So. instead of seeking criminal charges tJirough 
police involvement, ADISQ sought to han- 




dle copyright infringement by 
civil legal proceedings under 

Canada's Copyright Acts and W^^^^^^^^ * 

Quebec's Civil Code. Under those pieces of legislation, the 
onus is upon rights holders to monitor the marketplace, and 
to take legal action. 

On Aug. 2. ADISQ was granted an initial Quebec Supe- 
rior Court order allowing it 10 days to seize allegedly ille- 
gally copied recordings by Quebec artists at flea markets in 
the province. 

The action was granted on behalf of nine Quebec-based la- 
bels — Deja Musique, Tacca, La Compagnie Lariv^e. Cabot 
Champagne. Disquc la Qu6becoise. Disques Victoire. Diffu- 
sion YFB. Sphere Musique and Disques Audiogram — and dis- 
tributor Croupe Archambault. 

On Aug. 6. ADISQ seized "several hundred" illegal copies 
of CDs of such Quebec artists as France d'Amour. Dany Bedar. 
Boom Desjardins and Marie-Chantal Toupin from vendors at 
a flea market in St-Eustache, Quebec. 

As a result of that raid. ADISQ will now seek damages of 
$100,000 Canadian (S82,100) from each of the three sellers, 
who have not been publicly identified. 

Under Canada's Copyright Act, indictable criminal offenses 
for copyright piracy are punishable by fines up to $1 million 
Canadian ($821,000) or imprisonment not exceeding five 
years, or both. Sentencing, however, is usually a frac- 
tion of this and rarely exceeds fines of $25,000 
Canadian ($20,500). 

"Our objective is to stop this market." Drouin 
says, adding that more Quebec labels will be in- 
volved in future seizures. "We are afVer not only the 
flea market sellers but premises where there are 
PCs and CD burners making pirated CDs." 



Pirated CDs by FRANCE D'AMOUR. top. 
and BOOM DESJARDINS are among those 
seized by label body ADISQ at flea markets 
in Quebec. 
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>»SANCTUARY TALKS COLLAPSE 

Sanctuary Group says that talks on a possible buyout of 
the Independent music company, initially disclosed June 
3, have fallen through. The London-based firm announced 
Aug. 23 that those negotiations were "unlikely to lead to 
an offer at or near to the current share price." Billboard 
understands that Warner Music Group was the potential 
suitor. Sources close to the discussions say that 
disagreements on Sanctuary's valuation led to the 
breakdown of the talks. 

Sanctuary adds that discussions are ongoing with a 
number of third parties, which could lead to "a range 
of possible transactions including a possible offer for 
the company." 

In a statement issued to the London Stock Exchange, 
Sanctuary said "trading has remained difficult which, 
together with the operational constraints placed on the 
business during this time, seems likely to result in a 
further deterioration of the results for the full year." Its 
directors are now reviewing expectations against the 
forecast for the August-September trading period. 

—Lars Brand/e 

>>>NAPSTER IN WITH EDIMA 

Napster has joined the European Digital Media Assn., 
the Brussels-based coalition that represents online 
music companies. 

Mauro Del Rio, EDiMA president and chairman of 
Buorngiorno/Vitaminic, says Napster would become 
a key asset in the group's lobbying efforts on 
collective rights management in the European Union, 
licensing across collections societies and other 
copyright issues. 

EDiMA counts Apple Computer, amazon.com, fnac.com, 
Wanadoo, 002 and RealNetworks among its members. 

—Leo Cerydrowicz 

»>FORCE IS WITH YODA 

Former Avex chairman/CEO Tom Yoda has been named 
chairman/CEO of independent record company 
Dreamusic. He succeeds Kazunaga Nitta. 

Yoda owns 72% of the Tokyo-based company. He had 
been named special adviser in January, and then 
appointed adviser in April. 

Dreamusic acts include Yuzo Ayama, Yoko Moriyani and 
Ayaka Hlrahara. 

Yoda exited Avex in August 2004 following a 
boardroom coup. He subsequently bought a 16% stake in 
Tokyo-based movie distribution company Gaga 
Communication and was named chairman of the 
company, a title he continues to hold. —Peter Seraf in 

»>SONY BMG ADDS FOUR 

Sony BMG Germany has reached an agreement to handle 
distribution for Berlin-based label Four Music. The deal 
comes after Sony BMG announced it had acquired a 50% 
stake in the company (.Billboard, Aug. 27). 

Universal Music Germany had been distributing Four 
Music for the past year. The two parties amicably 
rescinded their contract, which had another year to run. 
Terms of the pact were not disclosed. 

Helmed by managing director FItz Braum, Four Music's 
roster Include Freundeskreis, Max Herre and Gentleman. 

—Woffgang Spahr 

>>>EMI, NEW REGENCY SIGN DEAL 

EMI Music Publishing U.K. has struck a long-term 
arrangement to administer the rights for New 
Regency Productions in the world outside North 
America and Italy. 

The deal covers the catalog and future rights to the 
original music contained in the New Regency repertoire 
of film and TV productions. 

Founded by film producer Arnon Milchan in 1991, New 
Regency is the film and TV division of Los Angeles-based 
Regency Enterprises. 

New Regency has produced more than 80 feature films, 
including "L.A. Confidential," "Entrapment," "Heat," 
"Fight Club" and "Mr. & Mrs. Smith." Regency's film 
activities are distributed through Twentieth Century Fox. 

—Lars Brandle 
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Sony BMG Targets South 
African Expats In The U.K. 



JOHANNESBURG-Sony BMG 
Africa is launching an unprece- 
dented multifaceted campaign 
to break South African rock vo- 
calist Arno Carstens in the 
United Kingdom. 

The label is the first to tar- 
get the South African dias- 
pora in Britain in an attempt 
to give its artist a high first- 
week debut on the Official 
U.K. Charts Co. listing. 

Carstens' second solo al- 
bum, "The Hello Goodbye 
Boys," will arrive Sept. 12 
through Sony BMG U.K. How- 
ever, its marketing and pro- 
motion have been planned 
here. Sony BMG Africa will use 
a targeted print campaign, 
live shows and online promo- 
tion to motivate U.K. -based 
expatriates to buy the album 
the week of its release. 

The South African High 



Commission in London says 
there are an estimated 1.5 mil- 
lion South Africans in the 
United Kingdom. 

The majority are in London, 
which is the focus of the cam- 
paign. "It makes sense for us 
to market Arno's album to his 
U.K. -based fans as aggres- 
sively as we can," Sony BMG 
Africa managing director 
Keith Lister says. 

"We can't expect Sony 
BMG U.K. to do this for us." he 
adds. "We have to learn to 
market our key artist releases 
to our own expat consumers." 

The company says it will in- 
vest South African profits 
from the new album into 
breaking Carstens in the 
United Kingdom. 

Carstens is no stranger to 
Britain, having toured several 
times fronting Sony BMG 



Africa rock group Springbok 
Nude Girls. The band's 10 al- 
bums have shipped more than 
100,000 units in South Africa, 
according to the label. Car- 
stens is published by Sony/ 
ATV South Africa. 

"The coolest thing about this 
whole campaign," Carstens 
says, "is that Sony BMG is 
using me to try something 
new to get South African 
artists and their music over- 
seas. I hope that this will 
broaden the market for all 
artists in South Africa." 

Sony BMG did not confirm 




Estimated number of South 
African expatriates living in 
the United Kingdom 



a target chart position for the 
album. But Official U.K. Charts 
Co. charts director Omar Mas- 
katiya says first-week sales 
between 17,000 and 20,000 
could take it into the top 10; 
10,000-12.000 could make it 
top 20. 

"The Hello Goodbye Boys" 
will be released Aug. 29 in 
South Africa. Its predecessor, 
2003'5 "Another Universe," 
was certified gold by the 
Recording Industry of South 
Africa for shipments of 
25,000 units. 

The London-based cam- 
paign hinges on Arno 
Carstens Week, beginning 
Sept. 12. He will play three 
acoustic club showcases prior 
to a Sept. 16 Metropolis 
Music-promoted show at the 
2,000-capacity Shepherd's 
Bush Empire. 

Other promotional efforts 
include an all-female promo- 
tions team wearing replica 
shirts of the national Spring- 
boks rugby team distributing 




fliers in areas of London fre- 
quented by South Africans. 

Sony BMG Africa market- 
ing executive Paul Thackwray 
says London-based music 
promotions company Mother 
City Music is "centrally coor- 
dinating the project." 

Marketing and sales team 
muscle comes from Sony 
BMG U.K., with an independ- 
ent PR company targeting 
expat publications. 

Carstens will be available 
for radio promotion during his 
visit, but Thackwray says the 
album will not be serviced to 



mainstream U.K. stations until 
a sales impact is seen. 

Thackwray visited London 
to present the campaign to 
retail, HMV rock and pop 
manager Melanie Armstrong 
recalls. 

"He outlined the campaign, 
and we discussed what we 
could do for him," Armstrong 
notes. She says the album will 
initially be stocked in 10 of 
HMV's larger London stores, 
most prominently in its flag- 
ship Oxford Circus outlet. 
"Outside of London, the 
album won't be stocked with- 
out national radio support or 
something similar." 

Carstens is one of five or six 
Sony BMG Africa artists with 
genuine international poten- 
tial, Lister suggests. "We are 
testing the [South African] 
expat market with the artist 
we believe could best pioneer 
this endeavor." he says. 

Additional reporting by 
Tom Ferguson in London. 
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(Un)Licensed To Book 

New York Legislation Would Allow Personal Managers To Act As Talent Agents 



while musicians were touring in the summer 
heat. New York Gov. George Pataki was in the 

hot seat trying to decide whether to sign or veto 
a bill that would change the way performers get 
work in the state. 

A8381-S3602 amends the law that regulates 
theatrical talent agents to permit unlicensed 
managers to book engagements. 

Currently talent agents are required to secure 
a license, post a $5,000 bond and comply with 
other requirements. 

The law defines talent agents as anyone who 
procures (or attempts to procure) employment 
or engagements for legitimate theater, motion 
pictures, radio, TV, phonograph records (i.e., 
record deals and sessions), concerts, modeling 
and other performances. It exempts from the 
regulations any business that only "incidentally 
involves seeking employment." 

The "incidentally . . ."phrasing is the root of 
uncertainty among managers, the bill notes. To 
clarify the law. the bill seeks to more clearly de- 
fine personal managers. 

This means that managers may act as agents 
in New York without regulation, as do literary 
agents who negotiate and secure book pub- 
lishing deals and collect royalties for authors. 

A personal manager under the bill is anyone 
who advises and counsels artists or models, is 
compensated only out of the artists' future in- 
come, has a contractual relationship for a spe- 
cific time period and meets other conditions. 
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Although the state legislature passed the bill 
in June, the Screen Actors Guild. American Fed- 
eration of Television and Radio Artists and oth- 
ers responded only this month, urging Pataki 
to veto the bill. They cxpre.ised concern that 

their members would lose protections in the 
current law. 

While this may hold true for some in the 
music industry, the bill would protect managers 
who do double duty for their clients when they 
cannot find agents for their acts. 

There have never been enough agents avail- 
able — or willing — to book gigs for all the mu- 
sicians who want to perform at all the available 
venues. As a result, musicians often urge their 
managers to book gigs. If they cooperate, the 
managers often risk losing all commissions ever 
received and their contractual rights. 

Under similar California law, disgruntled 
artists who want out of their management con- 
tracts can simply point to one past gig booked 
by their manager, terminating their contract 
and ordering the return of all commissions. 

Pataki vetoed the bill Aug. 19. 

RISKY BUSINESS: Even if managers are reg- 
ulated, artists' funds are often at risk. 

Legendary composer/artist Leonard Cohen 
sued his former manager of 1 7 years . KeOey Lynch . 
Aug. 15, claiming that she fraudulently orches- 
trated the $12 million sale of his publishing and 
artist royalties after he entered a retreat, ultimately 



leaving him with only SISO.OOO. 

The complaint filed in the Los Angeles Supe- 
rior Court alleges that after a 1993 album release 
and successful tour. Cohen entered a Zen retreat 
for nearly five years. He believed that earnings 
from his publishing company, Leonard Cohen 
Stranger Music, his writer's share of pwrform- 
ance income for his songs and his ongoing record 
royalties would provide ample retirement income 
for his modest lifestyle. 

Yet as his income declined during those years, 
the complaint alleges that Lynch did not accept 



LEONARD 
COHEN claims 
his former 
manager of 



a corresponding decline in her income. She in* 
troduced Cohen to her friend Neal Greenberg 
(Agile Group), who is not a defendant in the 
suit. They convinced Cohen to transfer his in- 
vestments to Agile and to hire Greenberg's 
friend, tax lawyer Richard A. Westin. 

Under the guise of "saving taxes" and estate 
planning for the benefit of Cohen's two chil- 
dren, the complaint says. Lynch (with the help 
of Greenberg and Westin) "orchestrated" the 
1997 sale of Cohen's publishing and 2001 sale 
of his rights in artist's royalties. 

Greenberg and Westin "burdened the sales 
with transaction costs' of more than i4 million, 
the complaint alleges. They also devised an un- 
necessary corporate structure, which "allowed 
Lynch to steal over S5 million" and exercise com- 
plete control over his retirement savings. 

Cohen alleges that in October 2004, an in- 
formant who worked with Lynch's Stranger 
Management told Cohen's daughter that 
Lynch had a complex scheme allowing her to 
liide her misappropriation of nearly all of his 
savings. t 

"I firmly believe that these claims are un- 
substantiated," Lynch says in an e-mail. 'There ' 
is more to this story than meets the eye." ■ 

Cohen seeks more than $5 million plus puni- ' 
live damages and other remedies from Lynch and ' 
Westin, who could not be reached for comment. - 
Scott Edelman with Gibson Dunn & Cnitcher in 
Los Angeles represents Cohen. •••• . 
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Latin Fans? It's Mobile On The Line 



The nexl growth spurt in the 
ringtonc market very likely 
will have a Latin flavor. 

With few exceptions, ring- 
tones have remained largely a 
medium for hip-hop/R&B 
music, because of the genre's 



just about hip-hop anymore." 

While the market for ring- 
tones has exploded in Latin 
America, in the United Slates 
only a few Latin music ring- 
tones have become best sell- 
ers. They include "Toma" by 



At the same time, Hispanics 
are the most prolific con- 
sumers of wireless devices, 
services and content. Accord- 
ing to a Forrester Research re- 
port, Hispanics tend to buy 
multimedia-capable phones 



Calder6n's deal with Atlantic 
Records. 

Several mobile entertain- 
ment publishers and content 
aggregators have made in- 
creasingly aggressive moves 
into the Hispanic space. 




popularity and the wide ac- 
ceptance of wireless services 
within hip-hop culture. Such 
hip-hop acts as 50 Cent. Snoop 
Dogg and Lil fon regularly 
dominate the Billboard Hot 
Ringtones chart. 

But wireless operators are 
seeking new areas for growth 
and see the urban Hispanic 
market — dubbed "hurban" — 
as a prime target. 

"What we're trying to do is 
expand the market for who 
buys ringers," says Colleen 
LeCount. ringtone product 
manager for Sprint. "It's not 



Cuban-American rapper Pit- 
bull and "La Tortura" by 
Shakira. But several signs in- 
dicate that a spike in sales of 
Latin ringtones is imminent. 

First of all, the Hispanic user 
base is growing right into the 
wireless entertainment sweet 
spot. The market for ringtones 
and other wireless entertain- 
ment services has been driven 
by 15- to 25-year-olds. The U.S. 
Census Bureau predicts that 
Hispanics will be the largest 
teen minority group by year's 
end, and will account for 20% 
of teens by 2015. 




YOU'RE ON THE AtR, OR THE WEB 
WortdVtbrations has dubbed its Radio Station & 
Podcaster a "radio station in a box." The all-in-one 
broadcasting tool supports Internet streaming, 
prepares podcasts and, if proper licenses are 
attained, allows for radio transmissions (antenna 
not Included). The device automatically produces a 
file for podcast while broadcasting and publishes it 
to the Web. It can also convert previously pro- 
duced programs. 

Users can create music programs by dragging 
and dropping files onto a playllst; commentary 
can be Inserted atop the feed. The gadget can 
capture live performances, produce talk shows, 
add prescheduled announcements or commer- 
cials, and even add audio streams from other 
broadcasters. 

The unit comes integrated with Live365 software 
so users can directly broadcast their programming 
through the Internet radio station's service. It is 
available from the WorldVi brat Ions Web site at 
worIdvibrations.com for $2,850. —Antony Bruno 



much sooner after their intro- 
duction than other demo- 
graphics and replace their 
handsets more frequently. 

Hispanics also spend SlO 
more per month on their 
phone bills and 25%-50% more 
on mobile entertainment ap- 
plications than other demos 
do. For instance, 12% of His- 
panics use data services like 
ringtones. compared with only 
7% of whites. 

"Hispanics demonstrate 
higher awareness of the capa- 
bilities of their phones and are 
more likely to take advantage 
of basic features." the report 
reads. "Not only are blacks and 
Hispanics more likely to have 
phones with newer capabilities 
like Internet access, they are 
more likely to use them." 

Not surprisingly, wireless 
operators and content aggre- 
gators are looking for a greater 
variety of content to appeal to 
this increasingly powerful con- 
sumer group. And this effort 
comes at a time when Latin 
music, particularly reggaeton, 
is exploding in popularity. 

While the music industry re- 
mains mired in an overall sales 
slump. Latin is the only genre 
showing growth, up 17% this 
year, according to data from 
Nielsen SoundScan. 

Major labels have begun 
forming urban Latin labels, 
like Universal Music Group's 
Machete Music, and Latin su- 
perstars are scoring major- 
label contracts, such as 
reggaetdn sensation Tego 



One pioneer of this strategy 
is AG Mobile, best-known for 
operating the Def Jam Mobile 
business in partnership with 
Russell Simmons. The com- 
pany formed a similar rela- 
tionship with Hispanic media 
conglomerate Univision to 
run the Univision M6vil wire- 
less service and Univision 
Melodias ringtone store. 

"Hispanics as a creative 
force in this country are be- 
coming more and more visi- 
ble," AG Mobile senior 
VP/CM Bryan Biniak says. "If 
you look at what's happening 
in entertainment, in sports, in 
lifestyle and fashion . . . the 
multicultural segments of this 
country are driving that cre- 
ativity and innovation." 

Newcomer BarrioMobile is 
another pioneer, focusing on 
reggaeton. Latin hip-hop and 
rock en Espanol. Like its sister 
company BlingTones, Barrio- 
Mobile operates as a wireless 
"label": it enlists prominent 
Latin acts — including Pitbull, 
Calderon, Verba Buena and 
E>on Dinero— to create content 
exclusively for mobile devices. 

" For the artist it's an oppor- 
tunity to play with a medium 
that's not fully formed yet.' 
says Jonathan Dworkin. VP of 
A&R for Blingtones and Bar- 
rioMobile. "Once they under- 
stand how you can treat the 
phone as a new format and not 
just [ for] repurposing existing 
content, they really take up the 
challenge and are really doing 
something unique." •••• 



BITS & BRIEFS 



ACTIVISION, VAGRANT 
PREP PUNK COVERS CD 
Videogame publisher ActM- 
slon has team«d with Vagrant 
Records to create a sound- 
track for the upcoming game 
"Tony Hawk's American Waste- 
land." Participating acts— in- 
cluding My Chemical Ro- 
mance, Fall Out Boy, Taking 
Back Sunday, Thrice and Al- 
kaline Trio— will contribute 
covers of classic punk songs 
from tt>e Misfits, Descendents, 
Black Flag and others. The 
contributions will be exclusive 
to the soundtrack. 

Videogame soundtrack CDs 
typically serve as promotional 
giveaways. The "American 
Wasteland" soundtrack, due 
this fall, is on« of the first to be 
sold separately that features 
exclusives from popular acts. 

I LIL JON TRIES NEW 
1 KIND OF CLUBBING 

"King of Crunk" Lll Jon Is hit- 
I ting the virtual links In a 

mobile videogame. "Crunk 



Golf," created exclusively for 
mobile phones, is being pro- 
duced by BlingTones, a mo- 
bile-only label and content 
publisher that has a publish- 
ing and licensing partnership 
with Lil Jon. 

Instead of the usual coun- 
try club course, "Crunk Golf" 
action takes place In the 
urt>an landscape of New York, 
Los Angeles, Miami and At- 
lanta, from building rooftops 
to expressways. 

ZINGY BOLSTERS ITS 
MOBILE OFFERINGS 
Ringtone publisher Zlngy ac- 
quired mobile media company 
VIndlgo In an effort to expand 
Its mobile entertainment busi- 
ness Into Information and sut>- 
scriptlon services. The acqui- 
sition adds such content and 
services as photo-sharlrtg, dat- 
ing and chat applications, lo- 
cation-based maps and city 
guides, and news updates to 
Zingy's portfolio of ringtones, 
ringbacks and graphics. 
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Kiosks l^ove Forward 

Mix & Burn Updates Retail Kiosks To Offer Instant Portability 



Mix & Burn introduced up- 
^ded kiosks, approved by Sony 
BMC Music Entertainment and 
Warner Music Croup, at the Na- 
tional Assn. of Recording Mer- 
chandisers convention Aug. 
11-14 in San Diego. 

The kiosks allow retail cus- 
tomers to purchase, download 
and play major-label content on 
portable devices compliant with 
Windows Media Player 10. Fur- 
ther, music on such devices can 
be transferred to home PCs that 
have WMPIO installed. 

While this may sound rea- 
sonable — what with the kiosk 
planned all along to serve as 
a filling station for portable 
players — the twist is that, 
until now. the technology 
could not provide for a seam- 
less transaction. 

The previous kiosk technol- 
ogy would not have allowed cus- 
tomers to immediately play 
music they had purchased and 
downloaded to portable devices. 
Instead, shoppers would have 
had to first access a Window 
Media Player on a PC — typically 
located at home — in order to un- 
lock the music. 

In other words, the filling- 
station concept would have been 
a pain-in-the-ass transaction. 
And the kiosks likely would not 
have succeeded. 

But Mix 8l Burn, a Navarre 
subsidiary, appears to have 
found a solution. Or as Mix & 
Bum president Bob French ex- 
plained in a statement: "(We) 
have worked with SynCast, a 
Microsoft Cold Partner, to 
build and integrate its digital 
media technology into our 
kiosk system." 

In other words. Mix & Burn 
kiosks allow for songs to be 
played in a secure environment 
and heard immediately after 
download on the appropriate 
portable players. 

All four majors have licensed 
music to Mix & Bum and other 
vendors ofCD-burning kiosks, 
but the Minneapolis-based com- 
pany is one of the first to be li- 
censed as a portable-device 
filling station. 

DUAL JUGGERNAUT: De- 
spite five consumers in a NARM 
panel saying they do not like the 
DualDisc, it is clear that retail- 
ers do. Label and distribution 



executives attending the con- 
vention said they were being 
pressed by accounts to jump on 
the DualDisc bandwagon. And 
unlike labels, retailers generally 
listen to their customers, so you 
can be sure that if retailers had 
delected the overwhelming dis- 
dain displayed by that panel of 
young consumers, they would 
not be pushing the formal at 
all — let alone so vigorously. 

Sure, there is opposition to 
the Dual Disc — from labels that 
do not want to take on the addi- 
tional cost unless they see a pot 
of gold waiting for them. They 
want a slam-dunk before they 
put their toes in the water. 

But in the meantime, Sony 
BMG continues to lead the 
charge. The company will have 
100 DualDisc titles out by the 
end of the year, according to 
Sony BMC Sales Enterprise co- 
president Bill Frohlich. 

Co-president Jordan Katz be- 
lieves that releasing DualDisc 
versions of albums increases 
sales. Each time Sony BMG is- 
sues a catalog title on DualDisc, 
he rep>orted. the company sees 
incremental gains beyond a 
title's usual weekly sales pat- 
tern. Furthermore, new titles 
issued on DualDisc have "out- 
performed the company's 
expectation, debuting much 
higher than we anticipated," 
Katz added. 

Sony Music Label Croup told 
those attending its NARM prod- 
uct presentation that it would 
launch a major campaign this 
month to promote the format. 
The company said it is com- 
mitted to DualDisc for the long 
term, and then asked accounts, 
'Are you.'" 

Universal Music & Video 
Distribution president Jim 
Urie acknowledged that retail- 
ers are very interested in the 
DualDisc. "We will have 30 ti- 
tles coming out in the format 
by the end of the year," he said. 
These will be simultaneous re- 
leases as well as reissues of ex- 
isting titles and catalog. 

After establishing a lead in 
DualDisc alongside Sony BMC. 
Warner Music Croup has 
slowed on issuing titles in the 
format. But the company has 
three more DualDisc releases 
planned for this year, according 
to a WMC executive. Mean- 



while, an executive at EMI says 
the company is not releasing 
DualDisc titles because of mar- 
gin issues. 

Retailers said that if margin 
is the issue, they are willing to 
do something about it. "We are 
pushing for the DualDisc." said 
John Marmaduke. chairman/ 
president/CEO of Amarillo, 
Texas-based Hastings Enter- 
tainment, "and we have heard 
complaints about margin from 
the labels, but let's price it ac- 
cordingly and sec what the con- 
sumers will pay." 



ADUKE 



Li kewi se. Tower Records ex- 
ecutive VP Kevin Cassidy said 
the DualDisc offers a great op- 
portunity. 'It's copy-protected, 
for gosh sakes, and there is not 
enough emphasis that it is a 
quality recording. It has all the 
right ingredients." 

Acknowledging the costs 
for labels, Cassidy added that 
maybe there should be a $2 or 
$3 spread between the price 
of a CD and that of its Dual- 
Disc version. 

In the independent camp. 
Navarre chairman Eric Paulson 
said. 'People are talking about 
the Dual Disc, but I am not con- 
vinced it is the answer. But we 
will test it because we have a 
responsibility to the retailer." 

IF YOU'RE COUNTING: 

Sony BMG has '12 million 
copy-protected units in the mar- 
ket, and we project that will 
reach 20 million by the end of 
the year." according to Sony 
BMC Sales Enterprise co- 
president Jordan Katz. 

Meanwhile, EMI expects to 
have 10 copy-protected releases 
out by year's end, but Univer- 
sal Music and Warner Music 
Croup are not aggressively pur- 
suing the technology at this 
time, according to sources 
within those companies. * - • ■ 
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Tepid Box Office May 
Mean Soft Q4 For DVD 




LOS ANGELES-After a dry 
summer at the box office, the 
DVD market may get burned 
this fourth quarter. 

Though there are some big 
DVD releases coming— namely 
"Star Wars Episode III: Revenge 
of the Sith" (Nov. 1. Twentieth 
Century Fox Home Entertain- 
ment), "Batman Begins" (Oct. 
18. Warner Home Video) and 
"Mr. & Mrs. Smith" (Nov. 29, 
Fox)— the rest of the crop does 
not pack the same punch. 

"The theatrical new releases 
that are coming to sell-through 
in the fourth quarter may be 
less impactful than in years past 
because the box office of these 
titles are 25% less " says Mark 
Higgins, home video manager 
for Trans World Entertainment. 

Confirmed fourth-quarter re- 
leases include "The Hitchhiker's 
Guide to the Galaxy" (Sept. 13, 
Buena Vista Home Entertain- 
ment), "The Longest Yard" 
(SepL 20. Paramount Home En- 
tertainment), "Robots" (Sept. 
27, Fox), "The Interpreter" (Oct 
4. Universal Studios Hon>e En- 
tertainment). "Herbie: Fully 
Loaded" (Oct. 25, Buena 
Vista), "Madagascar" (Nov. 15. 
DreamWorks Home Enter- 
tainnmnt) and "Polar Express" 
(Nov. 22, WHV). 

An overall softening of the 
DVD sell-through market will 
also create a challenging hol- 
iday season. 

"With ttw maturation of the 
format, people already have 
DVD collections that number 
between 50-100 DVDs with 10 
they haven't opened yet " says 



Larry Mansdorf, senior buyer of 
home entertainment for New- 
bury Comics. "You can't just 
throw a DVD up on the shelf and 
have it move like it used to." 

The last time a theatrical 
new-release DVD set a first- 
week sates record was in No- 
vember 2003, when Pixar/Dis- 
ney claimed "Finding Nemo" 
sold 8 million combined units 
its first week. 

Retailers are optimistic that 
other categories will pick up the 
theatrical sell-through slack. TV 
and music titles, along with ti- 
tles on Universal Media Disc 
(playable only on the Sony 
PlayStation Portable device), 
are expected to be the bright 
spots this Christmas. 

"TV occupies a quarter of 
our space right now and is 
growing constantly," notes 
David Nighbert, DVD buyer for 
the Tower Records location at 
New York's Lincoln Center. He 
also expects considerable 
growth next quarter in music 
and PSP videogame titles. 

TV titles that are expected to 
strike It big include Buena 
Vista's first-season sets of 
"Lost" (Sept 6) and "Desper- 
ate Housewives" (Sept. 20). 

Big music releases include 
the Rhino Entertainment titles 
"Ramones Video Box" (Sept. 
27) and "Cream Live" (Oct 4) 
as well as a series of "Live 6" ti- 
tles from EMI this November. 

New day-and-date UMDs in- 
clude "Crash" (Sept. 6, Lions 
Gate) and "Bewitched" (Oct 
25, Sony). 

Studios are bullish 



about fourth-quarter sales de- 
spite the theatrical DVD slate. 

"The drama of the market- 
place has always been the suc- 
cess of new, big theatrical ti- 
tles, but new releases only 
count for about 40% of the 
overall business," Fox VP of 
marketing communications 
Steve Feldstein says. 

Pat Fitzgerald, executive VP 
of sales, distribution and trade 
marketing for Buena Vista, says 
the successful fourth quarters of 
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Borders, B&N Seek 
Antidotes To Music Decline 



NEW YORK-With Harry Pot- 
ter fueling strong book sales, 
executives at Borders and 
Barnes & Noble say they con- 
tinue to examine their expo- 
sure to the underperformlng 
music category. That was one 
of the messages to Wall 
Street analysts in conference 
calls held Aug. 17 and 18, 
respectively. 

Each chain announced its 
fiscal second-quarter earn- 



ings that week, and each re- 
ported strong sales growth 
overall. Barnes & Noble's sales 
grew S3% to $1.17 billkin, while 
Borders' sales grew 5.3% to 
$695.8 million. 

"Harry Potter and the Half- 
Blood PrtrKre," which has sold 
6.5 million units since its July 
16 release, according to Nielsen 
BookScan, cleariy drove sales 
at bookstores. Barnes & Notsle 
said the sixth Harry Potter title 



accounted for three percent- 
age points of the company's 
4.3% comparable-store in- 
crease, while Borders said the 
book accounted for two-thirds 
of its 6% comparable-store In- 
crease for the book category. 

Meanwhile, Borders said, 
music sales suffered a double- 
digit sanr>e-store decline for the 
third quarter In a row. That is 
why the Ann Art)or, Mlch.- 
t>ased chain will reduce space 
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years past were a resuft of "every 
planet aligning. The sky is not 
falling in the video category. It's 
still a $25 billion irKlustry." 

Though the TV category is 
bringing in growing revenue for 
the studios and retailers, there 
is concern that It will take con- 
sumers out of the market for 
other DVD purchases. 

New Line executive VP of 
marketing Matt Lasorsa says, 
"The disadvantage is that [TV 
on DVD] has a higher ticket 
price, so tt Is eroding disposable 
income quicker. It also takes a 
lot of free time to watch." 

Catalog and collector's sets 
might also experience a resur- 
gence this holiday season. Big 
titles include the three-disc 



coltector's edition of "The Wiz- 
ard of Oz" (Oct. 25. WHV) and 
the three-disc "Titanic" (Oct. 
25, Paramount). 

"A k>t of the audience for clas- 
sic films may not have been the 
early adopters of DVD," notes 
George Feltenstein, senior VP 
of classic catalog for WHV 
"Now people in their 50s, 60s, 
70s ar>d 80s have DVD players 
and wilt be in the market." 

Sony senior VP of national 
fKCOunts John Raina adds that 
the fourth quarter will beatime 
of transition, as consumers and 
retailers prepare for the intro- 
ductkxi of higfi-definition DVD. 

HD DVDs are expected to 
debut ri time for the holklay sea- 
son, and Blu-ray discs are slated 
to arrive early next year. 
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Brunswick Minds Its Legacy 

Historic R&B Label Plans Catalog Repackaging, Documentary DVD For Koch 



Brunswick Records, the leg- 
endary R&B label once home 
to Jackie Wilson, the Chi-Lites 
and Tyrone Davis, is ramping 
up its releases after aligning it- 
self with Port Washington, N.Y.- 
based Koch Entertainment 
Distribution. Look for Bnins- 
wick to delve into its catalog for 
a host of two-CD sets in the next 
year, as well as some boxed sets 
in the near future, label owner 
Paul Tamopol says. 

A two-CD Davis retrospec- 
tive is due Oct. 18. Collections 
from the Chi-Lites and Wilson 
are expected in 2006. Addi- 
tionally, Tamopol is planning 
a two-CD set that provides a 
lal>el overview. 

Tamopol says he also com- 
missioned a documentary on 
the label that he expects Koch 
will release on DVD. The film 
features interviews witii about 
two dozen artists, arrangers 
and managers who worked 
with Brunswick, including 
Davis and the Chi-Lites' Eu- 
gene Record. 

Brunswick had been dis- 
tributed by the Innovative 
Distribution Network for the 
past four years, and had fo- 
cused on licensing its catalog. 
The label entered the music 
business around 1919 and once 
operated a studio in Chicago. 
1 1 was associated for many years 
with Decca, then began oper- 
ating as an independent, run 



by NatTarnopol (Paul's father), 
in the 1970s. Those familiar 
with the label's history will re- 
call that in the mid-'70s there 
was a payola scandal involving 
royalties that were allegedly di- 
verted to make payments to 
radio stations, as documented 
in Fredric Dannen's 1990 book 
"Hit Men." 

But Brunswick's shady days 
are long gone, says the Chi- 
Lites' Marshall Thompson, 
who could not be happier to sec 
the label repackaging his 
group's material. 

"I've been working with Paul 
for two years, and he has picked 
it up," Thompson says. "He's 
been straightening out the roy- 
alties and making sure ever)'- 
one is getting paid. He had a 
bump in the road, but the bump 
is over with once you start pay- 
ing your artists. 1 don't have to 
go chasing him up and down 
the street for months.' 

The documentary. Tamopol 
says, will not shy away from the 
label's legal troubles. Including 
that chapter, he notes, "puts it 
in perspective and really tries to 
explain the industry back then." 

EXCLUSIVES NO MORE: 

Death Cab for Cutie. which is 
set to release its Atlantic Records 
debut Aug. 30. fulfilled its con- 
tract with Seattle-based indie 
Barsuk Records by releasing a 
live record. "The John Byrd 



E.P.," in March. 

The EP — which has sold 
22.000 copies, according to 
Nielsen SoundScan — was 
meant to have a limited release, 
and Barsuk went directlyto the 
Coalition of Independent Music 
Stores to distribute it. That was 
an experiment that Barsuk head 
|osh Rosenfeld says he likely will 
not repeat. 

Because he did not use any 
one-stops to distribute the 
record, Rosenfeld explains, it 
was wrongly kept off the shelves 
at such larger outlets as Tower. 

"The original intention was 
pure," he says, "in that we and 
the band wanted to have a spe- 
cial, limited release that was sold 



BruQpWick Records plans 
to^ease a CHI-LITES 
abllection in 2006. J 



only to the stores who had been 
supporting us both since the 
early days — a list that includes 
such stores as Tower and Virgin 
in addition to the indies, by the 
way. The logistics, however, 
proved to be more complex than 
we anticipated, and the process 
of trying to distribute to all the 
'worthy' stores wound up ex- 
posing the difficulty of trying to 
use an exclusive product as a 
thank-you . . . From a strategic 
perspective, I just don't tliink thai 
exclusivity is a good way to go." 

Widely available from Bar- 
suk Sept. 20 will be the fine 
power-pop album "The Weight 
Is a Gift" by the rejuvenated 
Nada Surf. 




for music when it renovates Its Borders super- 
stores. That is the major chaf>ge planned for those 
renovations, according to Borders CEO Greg 
Josefowicz. "We jump ahead to where we think 
we will end up for music as it relates to its contri- 
bution to the total box, which is below where it is now," he said. 

The chain's new bins have a smaller footprint but are taller, al- 
lowing for a more efficient use of the reduced music space and 
greater growth in books. 

During the conference call, Josefowicz said music sates make 
up about 13% of Borders' sales, down from the 15% company ex- 
ecutives quoted in their previous conference call in May. 

DVD sales, meanwhile, were slightly up, txjt rK>t enough to conrv 
pensate for the declirve in music. Consequently, the chain will re- 
duce space for the combined music and movie categories from 
20%-22% to 15%-18%, lowering the company's exposure to music. 
DVD space will irKrease slightly because that category "contin- 
ues to have an anticipated grovirth metric which will continue for 



6.5M 



Number of copies sold of 
■Harry Potter and the Half- 
Blood Prince' since July 16 



some number of years," Josefowicz said. 

While music sales are declining in the 464 Bor- 
ders superstores, sources say the company is 
addtr>g music to its Borders Express cor>cept, which 
is the company's mall-based store. Borders Ex- 
press is the new name Borders hos been using for Its 704 Walden- 
book sites. By the end of the year, 100 of those sites will carry the 
Borders Express logo. How many will stock music is unclear, and 
Borders declined to comment. But sources say the company is 
testing a plan for Express stores to carry the top 50 music titles. 

Overall, Borders reported $1.3 million in net income, or 2 cents 
per diluted share, on sales of $895.8 million for the fiscal quarter 
ended July 23. For the corresponding quarter in 2004, the com- 
pany reported $7.9 million, or 10 cents per diluted share, on sates 
of $853.4 million. 

At Barnes & Noble, CEO Steve RIgglo said the chain had man- 
aged to evade the decline in music sales— until now. "We have 
bucked the trend of the [music] industry, primarily because we 



catered to the adult customer, but this is the first quarter where 
we have seen a decline of this type." 

Riggio put the drop in the mid-single digits. But he added 
that Barnes & Noble does not have that much exposure to the 
music industry downturn because music is a small percentage 
of the chain's sales. It Is also the chain's lowest-margin prod- 
uct category. 

For the fiscal quarter ended July 30, Barnes & Noble rode a 
strong comparable-store gain to a 50% increase in earnings. The 
company F>osted $13.5 million in net income, or 18 cents per diluted 
share, on sales of $1.17 billion. That compares with net income of 
$8.7 million, or 13 cents per diluted share, on sales of $1.1 billion for 
the corresponding quarter last year 

Breaking down sales by operation, the Barnes & Noble stores 
generated $1.03 million in sales; barnesandnoble.com did $96.3 
million; and B. Dalton garnered $31.6 million. At the end of the 
quarter, Barnes & Noble was operating 673 superstores and 146 
B. Dalton stores. 
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Coldplay's Twisted Logic Tour 
Indices Sense To Promoters 



Coldplay's Twisted Logic tour 
is shaping up as one of the 
biggest shed tours of the sum- 
mer, and promoters have 
pinned their highest hopes on 
the long-term future of the 
British band. 

With the band averaging 
more than 17,000 people a 
night on only its third North 
American tour, it is easy to 
see why an industry that has 
struggled to create headlln- 
ers sees the touring future 
In Coldplay. 

The 38-date tour in support 
of the Capitol release "X&Y" 
runs Aug. 3-Sept. 30, and it 
is almost a given that Cold- 
play will crack Billboard's top 
25 tours of the year for the 
first lime. 

"This tour is a smash," says 
Mark Campana, president of 
Midwest brands for Clear 
Channel Music Group, pro- 
moter of the tour. 

"In my small markets, tick- 
ets are selling briskly and ex- 
ceeding our expectations," 
Campana continues. "In the 
big markets, the show is over 
the top." 

Indeed, Cotdplay's Aug. 13 
show at Alpine Valley Music 



Theatre in East Troy, Wis., 
drew a staggering 32,000 
people, according to Cam- 
pana. But Marty Diamond, 
Coldplay's agent at Little Big 
Man, says box-office growth 
has been steady, from clubs to 
small halls to amphitheaters 
and arenas. 

Coldplay has toured the 
United States only as a head- 
liner, beginning with club 
dates in November 2000. The 
Twisted Logic tour is the 
band's first U.S. trek since 
2003, when it exploded from 
theaters, leaving unsatisfied 
demand in its wake. 

"While another band would 
have stayed out on the road, 
this band strategically went 
in and started working on 
this [current] record," Dia- 
mond says. 

Such a move is a perfect 
example of the band's desire 
to create demand. Asked 
about Coldplay's touring 
philosophy, manager Dave 
Holmes says, "We've always 
tried to underplay, from the 
very beginning. We never 
tried to go into buildings that 
were too big. We don't want 
to have any empty seats." 



THE SETUP 

Empty seats have not been a 
problem for Coldplay. And this 
time out, anticipation was so 
high for the record and the 
tour that large venues were 
the only way to go. 

"The whole idea was to put 
the tour on sale the weekend 
before the album came out to 
kind of give it an extra push," 
Holmes says. "The idea was to 
build the [ticket] on-sale 
around the launch of the 
record Just to give this added 
impression in 38 markets." 

Push it did, in both areas. 
Twisted Logic moved some 
350,000 tickets in its first 
weekend, and the album sold 
737,000 records the first 
week of release, according to 
Nielsen SoundScan. 

"It feels good to know that 
the plan is working," Holmes 
says. "You never know for 
sure, and you don't want to be 
too cocky. To me it just 
seemed like the most logical 
thing to do." 

After the great on-sale 
weekend, ticket sales have not 
let up. "At first it felt as though 
the tour was helping to drive 
the record sales, but then it 



was almost like the record 
sales were helping to drive the 
tour," Holmes says. 

Keeping ticket prices con- 
servative is another band phi- 
losophy, and on Twisted Logic 
prices range from $30 lawn 
seats to $69 for gold-circle 
seating. To keep prices rn line, 
a more "back end"-oriented 
deal rs required of the pro- 
moter, so it seems Coldplay 
has kept its guarantee con 
servative as well. 

Reluctant to talk deal 
specifics, Holmes does 
say, "We tried to keep 
it reasonable for 
everyone so there 
was no major risk. This 
is quite a unique deal, 
probably, from what 
[CCMG] is accustomed 
to doing, but it has been 
a great partnership." 

THE FUTURE 

Coldplay preceded the 
current North American run 
with four weeks of Euro- 
pean dates that included an 
appearance at Live 8 in Lon- 
don. After it wraps in the 
United States, the band is 
off for continued on >>p27 




BY JILL KIPNIS 



My Chemical Romance Preps For Headlining Run 



LOS ANGELES— My Chemi- 
cal Romance will woo alterna- 
tive pop/rock fans thi.s fall on 
its first headlining trek. 

The band, which just wrapped 
a tour as part of the Vans 
Warped package, will kick off a 
22-date trek Sept. 15 at the 
PromoWest Pavilion in Colum- 
bus, Ohio. The fall run will close 
Oct. 1 2 at the House of Blues in 
M>Ttle Beach, S.C. More dates 
are expected to be added. 

The national tour is pre- 
.sented by House of Blues 
Entertainment and features 
Alkaline Trio and Reggie & the 
Full Effect. 

Elyse Rogers, senior man- 
ager of tours and finance for 
HOB. says the company has 
high expectations for the tour 
because of the act's creativity. 

"They are one of the most 
artistic bands I ve come across 
in a while," Rogers says. "That's 
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hard to find these days." 

Case in point is the band's 
latest music video, for the song 
"Helena," which features 
dancing mourners at a funeral 
amid a set colored in blacks 
and reds. 

The video received five nom- 
inations for this year's MTV 
Video Music Awards, which 
takes place Aug. 28. The act is 



MY CHEMICAL 
ROMANCE plJiii 
unusual productton 
cind.conctse 
setlrsts for its fall 
headlining tour 



up for best rock video, new 
artist in a video and choreog- 
raphy in a video, as well as the 
MTV2 Award and the Viewer's 
Choice Award. 

Lead singer Gerard Way says 
that in addition to interesting 
production on its tour, the 
band's set list will be just long 
enough to keep fans coming 
back for more. 



"We don't want to play two 
hours and bore people," Way 
says. "We want to play just over 
an hour." 

The act's sophomore album, 
"Three Cheers for Sweet Re- 
venge" (Reprise/Warner Bros.), 
has sold 914.000 units, accord- 
ing to Nielsen SoundScan. 

My Chemical Romance has 
played a number of festivals 




« 
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and supporting dates since it 
began touring in 2002. In addi- 
tion to the Warped tour, the 
band has also opened for Green 
Day this summer. 

The act's fall tour will hit ven- 
ues ranging in capacity from 
2.000 to 10,000. 

Matt Calle. the band's book- 
ing agent at Ellis Industries, 
notes that in most cities the 
band will play scaled-down 
arenas. 

"The strategy of this tour was 
to do volume." Galle says. "We 
skipped over the small clubs in 
many markets." 

Most venues will sell half or 
three-quarters of the house, 
and will then add more tickets 
if necessary. 

But there are some 2,000- to 
3,000-seat venues along the 
route, because those facilities 
could better accommodate the 
band's target S19.99 ticket price. 



"We were trying to avoid 
ridiculous parking and facility 

fees," Galle says. 

Rogers adds that early sales 
indicate sellouts will occur for 
most of the dates. 

Promotion for the tour will 
include TV. radio and online 
advertising. Additionally, Rogers 
says a big aspect of the cam- 
paign will involve grass-roots 
street- team marketing. 

After its fall tour, the act will c 
play the Voodoo Music Festival y 
Oct. 29-30 at New Orleans' City | 
Park, then wiW travel to Australia » 
to open for Green Day's PaciBc ^ 
Rim dates. % 

My Chemical Romance is ^ 
likely to stop touring in Decem- j 
ber or January, rather than ^ 
extending headlining gigs deep B 
into 2006. c 

"We don't want to milk this « 
record." Way says. "We're ready £ 
tomakeanotheronesoon.'---* 6 
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ARTIST(S} Attendance 

Vonue. Date <i . 


■■ $5,130,437 


U2, KEANE, KAISER CHIEFS 




Camp Nou, Barc*loiu, Spain. BUGS 


The Nett Adventure. Solo. Doctor Music 


$4,492,762 


U2, KAISER CHIEFS, KEANE 




EitAdto Jot* Alvatod*. Ltafaon, 55.362 
Portugal. Aug. 14 iv' ou> 


The fttxt Adv«ntur«, Solo, RtB Produeoai 


$3,679,354 


U2, FRANZ FERDINAND, KAISER CHIEFS 


mm (2.973.936 


Ettadio Vicant* Catdaron, 57,040 
Madhd. Aug. 11 


The Next Adventure. Solo, Doctor Musk 


■■ $3,548,702 


U2, KEANE, THE ZUTONS 


EJ (2.8^248 euros] 


Pate das Sports Clwrtas- 5t,900 
Ehrmann, N<ce. Franca, Aug. 5 i?! ..,,,'. 


The Next Adventure, Solo, Gerard Drouot 


H $3,536,990 


NEIL DIAMOND 




Madison Square Garderv 45,749 
New York. Aug. 18-20 itHo...ts 


Concerts West/AEG Live, 
Sal Bonstede. Apregen Croup 


IB $2,936,571 


U2, FRANZ FERDINAND, KAISER CHIEFS 


[2.377.020 i«uroM 


Estadio de ArKMta. San 43,720 
Sabastian, Spain. Aug. 9 ^u o^i; 


The N«Nt Adventure, Solo. Doctor Musk 


H $2,900,000 


LOLLAPALOOZA 200S: THE PIXIES, WIDESPREAD PANIC S OTHERS 



Gfam Park. Chicago. July 21-24 



$2,563,762 



$2,267,600 



$1,329,734 



$1,312,389 

WO 50.116 



$1,092,987 



$1,060,869 



$978,036 

!C1 nO'$51 50 



$914,602 



$885,375 



$869,270 

m:\ 10 50 



$789,414 

595.2VSIS 



$782,916 

»45'i20 



"Jl $769,770 

M Me 50' 50 



$720,405 

Vi' S0.'S5t 50 



KENNY CHESNEY, GRETCHEN WILSON, PAT GREEN 



DESTINY'S CHILD, MARIO. AMERIE, TYRA 



$716,940 

(»ra» ao«J«.J All CiwU <MM. Toronto. 
ST09.e2/$2308 Aug. 10 



Clnr Chwnel E(itertainm.nt Canada 



$716,254 

S12&/i51 



ERYKAH BADU. QUEEN LATIFAH, JILL SCOTT, FLOETRY 



Avalon Attractlom 



KENNY CHESNEY. GRETCHEN WILSON, PAT GREEN • 



$694,260 

S5950/$4950 HSBC Arena. BytfatO. N.Y., 



Tha Meuina Group/AEG Uva 



$658,078 

S150/545 



$588,496 

S66AI3 



$549,099 

S7e5a'S58 5(J 



$547,418 

>JS $26 



$544,269 

V*eSO/$58 50 



$532,405 

i49 50, $25 



$519,585 

$40/$ 16 50 



$477,850 

$47/537 



DESTINY'S CHILD. MARIO, AMERIE, TYRA 



COLDPLAY. BLACK MOUNTAIN 



Electik Factory concerts 



Belkin Producllorts 



M 41, THE EXIES. SILVERTIDE 



RASCAL FLATTS. BLAKE SHELTON 



14.608 



AMERICAN IDOLS LIVE 



Indiana Stale Faitr 



AEG Lhfe, Nederlander 



50 CENT LUDACRIS, CIARA. LIL JON S THE EAST SIDE BOYZ 



rang Aits 
er. N.Y„ A 



JACK JOHNSON, ALO, MATT COSTA 



Verizon Wireless Amphlttwater, 15,570 
Irvirw. Caltf., Aug. 7 '5 Vcc 



KENNY CHESNEY, GRETCHEN WILSON. PAT GREEN 



Ron Defsener Present* 



Avalon Attractions 



AMERICAN IDOLS LIVE 



United Center, Cttkago. Aug. 8 



ERYKAH BADU, QUEEN LATIFAH, JILL SCOTT FLOETRY 



The Messina Group/AEG Live 



AEG Live, Jam Productions 



$476,175 

it0080/iS6 75 Mandalay Bay Evenu Center. 
Las Vegas, Aug. 6 



Evening star Produetlont 



$470^ 
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On Tlie Road 
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Rockin' In Music City 

Young Previews New Album, Films Performance For Movie/DV 



Madison Square Garden. 31.201 
New York. Aug. 8-9 t aVTmiiiouIi 


Ron Oetsener Presents H 


NEIL DIAMOND 1 


TD Banknorth Garden. Boston. 29,752 
Aug, 15-16 -A'o sellouts 


COTKens West/AEG Uve, ■ 
Sal Bonafede. Apregan Group ■ 


EMINEM, SO CENT, LIL JON S THE EAST SIDE BOYZ & OTHERS | 


Tweeter Center for ttw Performing 19,947 
Arts. MansfMd. Mass,. Aug 10 i'? ^'^r 


Tea Party Concerts H 


EMINEM, 50 CENT, LIL JON 8 THE EAST SIDE BOYZ & OTHERS 1 


Tweeter Center at the Waterfront, 22,592 
Camden. NJ.. Aug. 6 . z b.'^'i 


ElectHc Factory Concerts H 


EMINEM, 50 CENT, LIL JON • THE EAST SIDE BOYZ ft OTHERS 1 


Nissan Pavilion at Stone Ridge. 18,650 
Brittow. V«, Aug. 5 


The Cellar Door Cos. H 


COLDPLAY, BLACK MOUNTAIN | 


TWeeter Center at the WMerfrent. 25,331 
Cwnden. N J., Aug. 7 3^ yu- 


Etactric Factory Concerts H 


KENNY CHESNEY, GRETCHEN WILSON, PAT GREEN 1 


Gund Arena, Cleveland. Aug. 5 


Clear Chanml Entertalrunent, ■ 
The Messlr» Group/AEG Uve ■ 


COLDPLAY, BLACK MOUNTAIN 




KENNY CHESNEY, GRETCHEN WILSON, PAT GREEN 


Sawls Center. St. Louis. Aug. 20 ^J'.^*' 


The Messina Group/AEG Uve 1 


OZZFEST: BLACK SABBATH, IRON MAIDEN, MUDVAYNE S OTHERS 


Alpine Vatley Music Theatre, 20,575 
East Troy. Wis., Aug. 6 ^5 fi?? 


Elevated ConcerU 1 


OZZFEST: BLACK SABBATH, IRON MAIDEN, MUDVAYNE 8 OTHERS 1 


WMte River Antphitheatre. 16,923 
AutMirn. Wash., Aug. 11 19 


Bill Graham Presents H 


RASCAL FLATTS, BLAKE SHELTON 1 


Columbus Crew Stadium, 23,601 
Columbus, Ohio, Aug. 14 ou- 


Columbus Crew. ONo State Fair H 


CARLOS VIVES 1 


American Airllrtes Arena, 12.400 
Miami. Aug. 13 MAHO 


Cardenas Marketing Network H 



Young 

Neil Young loves Nashville's 
Ryman Auditorium, and the 
Ryman loves him. 

Young debuted material 
from his forthcoming " Prairie 
Wind" album to an apprecia- 
tive audience Aug. 18-19atthe 
historic Ryman. which saw its 
capacity of 2.362 reduced to 
about 1,600 for film produc- 
tion considerations. 

The invitation-only (save for 
a few radio giveaways) shows 
were filmed by director Jon- 
athan Denune for a concert film 
to be released by Paramount 
Classics in theaters and on DVD 
at a date to be determined ( Bill- 
hoard, Aug. 20). 

Those in attendance were 
treated to a nearly three-hour 
performance by Young, his first 
lengthy stage work since recov- 
ering from brain surgery for an 
aneurysm last spring (bill- 
board, com, April 1). 

Relaxed and confident. 
Young really showed the love 
for the Ryman, referring to the 
venerated venue (known as the 
Mother Church of country 
music) as a "church of all 
kinds" that sounded like 
"being inside of a big guitar." 
The artist expressed dismay 
that the venue's famed stained- 
glass windows might be 
blocked from the sun because 



of new construction, and won- 
dered what Hank Williams 
might think if he snuck out 
the Ryman's back door for a 
snort at Tootsie's Orchid 
Lounge {as Williams was wont 
to do) and encountered the 
massive Gaylord Entertain- 
ment Center arena. 

Young was backed by a stel- 
lar cast of musicians, with at 
times more than 30 performers 
onstage. The show's 19 songs 
were delivered with nary a 
retake (though the band sol- 
diered through a slightly 
flubbed "Four Strong Winds"), 
and Demme's direction was 
nearly invisible, with set 
changes efficient and unobtru- 
sive. The album is due Sept. 27 
on Reprise, with a companion 
"making of" DVD unrelated to 
the Demme film. 

Managed, as ever, by Elliot 
Roberts at Lookout Manage- 
ment and booked, as ever, by 
Marsha Vlasic at MVO, Young 
is next set to play Farm Aid Sept. 
18 at the Tweeter Center in Tin- 
ley Park, 111., and then will surely 
play the 19th Bridge School 
benefit concerts Oct. 29-30 at 
Shoreline Amphitheatre in 
Mountain View. Calif. 

SHOT O' WABO: In a 

mondo summer-concert pro- 



1 COLDPLAY (cont) 
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three weeks, then will begin 
a European tour that runs 
until Dec. 20. Another North 
American arena tour begins 
in February and runs until 
mid-April. 

Given Coldplay's love of 
touring and recording, does 
one conflict with the other? 
"Yes, in a way," Holmes says. 
"They're definitely hungry to 
get t>ack in the studio to make 
another record; they've got a 
lot of material. So for next 
year we're looking at building 
a tour around their recording 
schedule. Ultimately it could 
potentially mean we end up 
releasing another record 
[next year] and continuing to 
tour well into '07." 



With Coldplay's growth 
and global appeal (the band 
is booked Internationally by 
Steve Strange at X-Ray Tour- 
ing), some have compared it 
to U2, which is currently sell- 
ing out stadiums and arenas 
worldwide. 

Holmes balks at the U2 ref- 
erence, but sees why some 
would make it. "I'm not a big 
fan of comparisons, because 
these are really different 
bands in terms of their 
music," he says. "But I sup- 
pose there are some similar- 
ities in terms of the way we're 
trying to build it, and I don't 
disagree with why people 
would have similar expecta- 
tions of this band." 



DVD 

motion. Sammy Hagar brought 
his Tequila Made Me Do It! 
show witlt Montrose to tlie DTE 
Energ)' Music Theatre Aug. 6 in 
Clarkston, Mich., and a sellout 
crowd of 15,247 partied like it 
was 2005. The amphitheater's 
parking lot was transformed 
into a virtual Mexican beach 
resort, with sand and decora- 
tions, cantina areas and lot.s of 
interactive activities. 

Admission to the Wabo party 
was included with the concert 
ticket, and the preshow cele- 
bration began at 3 p.m. Among 
the diversions were "beach" 
volleyball, Cabo Wabo girls in 
bikinis, a dunk tank, donkeys 
in sombreros, a "Sammy-oke" 
karaoke stage and a strolling 
mariachi band. 

The first 3.000 guests 
received sombreros, spwnsored 
by Pepsi and active rock station 
WRIF Detroit. WRI F and clas- 
sic hits station WDTW broad- 
cast live from the beach party 
area. The stations gave away 
red bead necklaces to partygo- 
ers who visited their booths. 
The amphitheater's Hilltop 
Deck and backstage catering 
patio were similarly themed, 
and their menus were altered 
to feature Mexican food. 

This is called promoting, 
folks. 



Perhaps the biggest simi- 
larity. Holmes adds, is in the 
way audiences respond. "The 
effect that [Coldplay] has on 
their audience Is probably 
very similar to the effect that 
U2 had and still has on their 
audience to this day," he says. 
"As long as we continue mak- 
ing great records and deliv- 
ering great concerts, it should 
build that way. I actually 
believe that they're going to 
have a long-term career, but 
I'm a little biased." 

Campana is another who 
believes in the long-term fu- 
ture of the t>and. He says, "We 
will be watching Coldplay on 
major stages around the world 
for many years to come." • • 
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omeone forgot to tell Don Was that there is a slump in 
the music industry. 
"I pick up papers and I understand that there's change 
going on," he says, "but last year I had the best year business- 
wise, and I think artistically too, of any year that I've had." 

That is saying a lot when one examines Was' musical career of 35 years, the last 24 as a pro- 
ducer. He has won several Grammy Awards, including album of the year for Bonnie Raitt's 1989 
set, "Nick of Time." His rdsum^ also includes work with Bob Dylan, Carly Simon, k.d. lang, Willie 
Nelson, Elton John and the B-52's, for whom he produced the monster hit "Love Shack." 

Was attributes his current well-being to producing "A Bigger Bang," the Rolling Stones album 
due Sept. 6 on Virgin; working on a Kris Kristofferson album for New West; and wrapping 
recording of the first album in 15 years by his ongoing musical collective Was (Not Was). He also 
has segued into commercial work through an alliance with Lincoln Mercury. He and several 
partners have also formed a venture with In Demand Networks to produce a series of new high- 
definition music specials. 

He met with Billboard a\ Capitol Studios In Hollywood, where he was working on new material 
for a reissue of the Highwaymen's third album. 



Q: Howhasyourrda^n^ipwith 
the Rolling Stones changed in the 
1 3 years you'vt worked with them ? 
A: 1 respect them more. I 'm not 
afraid to voice an opinion, but 
i have a tremendous respect for 
their instincts. And I've learned 
to shut up and try things. That's 
one reason why it took eight 
months making this record. We 
tried everything to get to what 
we have. My job was to help 
them pursue that road till it ei- 
ther worked or it crashed intoa 
brick wall. And then be pre- 
pared to come back the next day 
and try something else. 

Someone ran a cassette of 
people talking in the studio the 
first day that 1 worked with Bob 
Dylan, which was in 1989. Bob 
was standing at the piano telling 
me what he wanted to do, and 1 
was telling him why it wouldn't 
work- And he hadn't even done 
it. And it was Bob fucking Dylan. 
I mean, I've waited all my life to 
work with this guy. and now 1 'm 
not letting him be Bob. That was 
16years ago. Itmakes me want 
to throw up today thinking 
about that. I should've chased 
up whatever Bob had in mind. 
I should've said, "That's what 
you hear? Let's do it." 

Q: You're also workingon the first 
Was (Not Was) albumin ISyears. 
When you first started making Was 



( Not Was ) records, you woriced on 
a 2-track. Can you htill make a great 
record on a 24rack? 
A: You can make a great record 
on a 2-track, but that doesn't 
mean that the [technologicall ad- 
vances aren't good. The real 
beauty of the technology is that 
it has returned making an album 
into the affordable range, so you 
don't have to spend all this money 
tliat you tlien have to recoup, and 

DON WAS 

1980: Forms Was (Not 
Was) with David Weiss 
and releases first album 
on Ze/tsland 

1989: Receives Grammy 
Award for producing 
best country duet. 
"Crying," by Roy 
Orbison and k.d. lang 

1990: Wins album of 
the year Grammy for 
"Nick of Time" by 
Bonnie Raitt; produces 
"Under the Red Sky" by 
Bob Dylan 

1995: Produces a 
documentary on Brian 
Wilson. "I Just Wasn't 
Made for These Times": 
receives a Cable Ace 
Award nomination 

2005: Produces the 
Rolling Stones' first 
studio album in eight 
years, "A Bigger Bang" 



every album doesn't have to go 
for the 10 million-unit mark. 

O: Have the cuts in recording 
budgets during the last few years 
affected you ? 

A: No. I've always advocated 
spending less money. Greed is 
the biggest problem facing the 
music business. People are tend- 
ing to make shitty records and 

charging way too much for them 
and are not running the busi- 
ness in accordance with estab- 
lished principles of good 
management. We should take 
our energies a little bit away from 
chasing down teenagers who are 
file-sharing and go after the real 
problem and deal with those is- 
sues: Make better records and 
run the business better. 

Q: Is that really how you see the 
current state of the music industry? 
A: It's really a beautiful busi- 
ness. It reminds me ofa national 
park. Maybe we should be think- 
ing, "Why don't we leave this in 
a little better shape than we 
found it?" And if you're dump- 
ing garbage at your campsite and 
being reckless with matches, the 
ranger's going to throw your ass 
out of the park. And I think that 
might be a little bit of what we're 
experiencing. 

Q: You'vemaij^producedsinger/ 
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soJigii'riiVrs. Did you ever have the 
urge just to put together some pre- 
fabricated act? 

A: No. Maybe it's because I've 
been signed to a record com- 
pany since 1980. I can be an 
artist anytime I want to, so I 
wouldn't need to sneak in. It's 
not a style of producing that's 
been of interest lo me . . . What 

1 get ofTon is working with re- 
ally great people and being a 
part of that stew. 

Q: you started urnling ami pro- 
ducing commercials for Lincoln 
Mercury last year, including one 
with Paula Cole. How has that 
experience been? 
A: It's incredibly nice creatively. 
The directive is just, "Don't 
make it sound like anything 
else." which is what record com- 
panies should be saying . . . 
These guys not only demand 
that you exercise great freedom, 
but they pay you. 

Q: Did you ever imagine you'd be 
doing car commercials? 
A; Twenty years ago, 30 years 
ago, you would have been ac- 
cused oflacking integrity if you 
did a commercial, selling out. 
But [Cole's label wanted her lo 
make a record that sounded like 
Avril Lavigne]. Here's a 40-year- 
old woman who's trying to say 
something serious. So for Paula 
Cole to make a record like that 
would be totally selling out. 
whereas, if a car company 
comes and says, "Write a song 
and make it unlike anything 
else that's out there," the move 
of integrity is for her to tell her 
label to shove it, and go do the 
car commercial. Which, by the 
way. paid her more money than 
she would've made if she'd sold 

2 million records. 

Q: Where isyourrdationship with 
Lincoln Mercury going? 
A: We're talking about some 
larger things. Lincoln sells at 
least 500,000 cars every year. 



CQonWas 




pVhatl if you put a CD in every 
car? People aren't buying [music] 
through the conventional means 
the way they have been. So gel it 
out there by other means. 

Q: How do you gauge the success 
of an album? 

A: When we finish mixing. 1 like 
to sit in a room with the artist and 
if they say, "This is exactly what 
[I wanted]" — or even better. "This 
is what 1 was hearing in my head 
but better than I'd hoped" — it's 
a total success. I've learned that 
what happens afterward is totally 
out of my control. 

Q: One album that really exploded 
was Bonnie Raitt's "Nick ofTtme" 
on Capitol. Did you know you had 
hit a home run ? 

A: No one knew. Tim Devine, 
the A&R guy. came in when it 
was all done, and he said some- 
thing like. "You're going to win 
a Grammy for this." And I 



wanted to slap him really hard. 
I thought, "OK. man, a little hy- 
perbole is cool from an A&R 
guy. Make us feel good, but 
don't give us that bullshit." 

Q: Do you solicit labels for work? 
A; That feels a Utile undignified 
for a man of my age paughsj. 1 
mean, I should. I suppose. It's 
really not a matter of pride. I'll 
let them come lo me. I'm not 
thinking, I'm just working. 

Q: What producers comingup do 
you admire? 

A: I love everything Brendan 
O'Brien does. I love Kanye West 
... I think the Eminem stuff is 
brilliant. Jack White, that's a ge- 
nius record that he made. The 
guy 1 admire the most currendy 
is Arif Mardin. He's been mak- 
ing records for 50 years . . . and 
he still makes great records. He's 
such a lovely, lovely man. When 
1 grow up I want to be Aiif. •••• 
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ON THE EVE OF A 
NEW ALBUM AND 
TOUR, THE ARTIST 
REFLECTS ON 
CREATING 'CHAOS' 
IN THE STUDIO 



Uoing the garden? Digging the 
weeds? Who could ask for more? 
But don't expect Paul McCart- 
ney to slow down like that when 
he's 64. 

Just one year shy of the milestone he once im 
mortalized in song, McCartney is gearing up for 
the release of his 20th album of his post-Beatles 
career and a major U.S. tour. 

The album, "Chaos and Creation in the Back 
yard," arrives Sept. 13 from Capitol Records In 
the United States and from EMI worldwide. 
McCartney's US Tour, as he calls it, opens Sept. 
16 at the American Airlines Arena in Miami. 

But this Liverpudlian knight of the realm does 
not confine himself to the typical album-tour 
album-tour cycle. 

Last summer, McCartney took the stage at 
Britain's renowned Glastonbury Festival and played 
a set in tribute to his late former bandmates, John 
Lennon and George Harrison. In February, he played 
the halftime show at Super Bowl XXXIX in Jack- 
sonville, Fla. And when called to Join the global 
consciousness-raising of Live 8 in July, McCartney 
was there front and center. 

In another creative sphere, on Oct. 4 McCartney 
will publish "High in the Clouds," his collaboration 
with author Philip Ardagh and animator Geoff Dun- 
bar for Penguin Young Readers Group. 

But for McCartney's longtime fans, the focus 
first is always on his music. On "Chaos," working 
with producer Nigel Godrich, coniiruioci on >>p32 
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McCartney has created his most rounded and 
assured piece of work in many years, from the 
strident opener "Fine Line" to the closing "Any- 
way." The latter track characterizes the album 
with a mature sense of space and pensiveness. 

For the project, the artist resumed the role 
of multi-instrumentalist that distinguished 
"McCartney." his first post-Beatles project — 
released precisely 35 years ago in 1970 — and 
the "McCartney 11" set exactly a decade later. 

Adding zest to McCartney's challenge, this 
is his first studio set in four years, following 
the 2001 release of "Driving Rain," which was 
a modest performer in the marketplace by Mc- 
Cartney's exacting standards. 

In conversation with Billboard on the eve of 
the release of "Chaos and Creation in the Back- 
yard," McCartney emphasizes that the only 
challenges he now needs are the ones he sets 
himself Prior to this interview, Billboard heard 
an advance copy of the new album that was 
credited with a pseudonym for security. 

I'm very fond of this new "Pete Mitchell" 
album. 

[Laughs] Oh, thanks. Yeah, he's not bad, is he? 

You have to do that these days, don't you? 

Yeah, they've got a big anti-piracy thing in 
place, watermarked copies and so on. But it's 
OK. It's a good thing, really. 

Have you been getting a lot of good reaction 
to the album? 

I must say we have. We had a lot of fun mak- 
ing it. Nigel Godrich, the producer, and I had 
a lot of fun making it. We were determined to 
make something that we wanted to listen to at 
the end of it all. 

And for it to take its course In its own time, 
without being too rushed? 

Exactly. We did it over two years, but probably 
recorded for about four months of those two 
years. 1 got a lot of holidays in between, but 
also 1 had a European tour that ate into it. But 
that's quite a nice process, because you could 
reconsider each little bout once you'd done it. 
and that informed the next lot. instead of just 
dashing through it. 

I sense that people are surprised that this is 
your 20th solo album. 

Cm kind of surprised, because I don't count 
how many I've done; I just do the next one. 
and love it. There're always people who say, 
"Did you know it's 40 years since the Beatles?," 
and I go. "Get away." Or "You've done 3.000 
gigs." I say, "Never." Of course the more we go 
on. the more it mounts up. But it really 
doesn't matter to me whether it's the 30th or 
the 3,000th. But at the same time it's kind of 
impressive. 

Had you met Godrtch before? 

No. I'd just started to hear about him. I'd liked 
certain records, and he turned out to be the 
common link between them. I'd like Radio- 
head's records he was involved in, and I'd been 
sent an early copy of the Travis record, because 
I knew the Travis guys. We'd met along the 
road somewhere and got on very well. 

Then 1 heard on the radio a track by Beck 
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that I liked. The link between all these was 
Nigel, so when George [Martin] suggested 
him. 1 must admit he was on my good board- 
He was in the top 10 of people I would have 
considered. 

I'd also read something about him in an ar- 
ticle. It's like, you get a Volvo, and you .see noth- 
ing on the road but Volvos. I knew I was going 
to work with this guy by then, so you read every- 
thingyoucan. I sawanarticle which said he'd 
said himself, "No doubt one of these days an 
established artist will come along." This is be- 
fore I'd talked to him. I thought. "That sounds 
like me!" 

So I thought, 'Right. I'll give him a ring on 
the strength of all that.' I did. we met up in my 
office, as a sort of business meeting, cup of 
tea, quite casual, to talk about what we would 
want to do if wc were to get together. 

How did that meeting go? 

Our ideas were surprisingly similar. I said, 
"I'm going to make a great record." I thought 
instead of saying, "I would like to make a good 
record." I'm going to put some pressure on 
myself and motivate myself. And he said, "If 
I do it with you. it's got to be you." I suggested 
a couple of possible things I was listening to 
that we might draw off. And he said. "No, we've 
got enough to draw off. That's what people 
want: an album that sounds like you." 

So we decided to do two weeks at Rak Stu- 
dios to see if we could work together or if we 
hated each other. 



Sure enough, we got on very well. First week, 
1 came in with my live band, thinking that 
might be the way we'd go. But he started to in- 
timate toward the end of the week that he 
wanted, as he put it. to take me out of my safety 
zone, to do something different. 

In what way? 

He said, "I like the way you play drums." I said, 
"I've got one of the world's greatest drummers 
in Abe [Laboriel]." He said, "Yeah, but it might 
be a bit safe. You know these guys, they know 
you. I'd like to try something out." I love play- 
ing drums. I love knocking about on a lot of 
instruments. I may not be the world's great- 
est drummer, but I've got a feel that he liked. 
I remember Elvis Costello talking to me about 
the feel I had on drums. 

So that turned out to be the feel, and I had 
to say to the guys in the band, "Look, we'll be 
playing this live, but I hope you understand." 
They were really cool about it. and we set off 
on the road. I 



You mention Costello, who you collaborated ' n 
with on [the 1989 album] "Flowers in the Dirt," 
and this feels like it could be your best record 
sincethatone. Is there a link, in terms of bring- j | 
ing somebody new in who was prepared to 
tell you good things and bad things? 
1 think that's probably true, yeah. Someone 
you respect who has their own respect in the 
community and who is forthright enough to 
say, "No, we can do continued on »p34 
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As Paul McCartney prepares to 
embark on a 37-date U.S. tour to 
promote his new album "Chaos and 
Creation In the Backyard," Billboard 
writers and editors asked fellow 
musicians and Industry executives 
for their favorite song from 
McCartney's career with the Beatles, 
Wings and as a solo artist. 

"My favorite Paul 
McCartney song is 
'Here, There and 
Everywhere' 
because it is such a 
beautiful song with 
enormous simplicity. 
Only a genius could 
write a song that 
touches the heart in 
this way." 

-SIR GEORGE MARTIN 

"My favorite 
McCartney 
composition? Let It 
Be.' Why? Because I 
consider it his best 
song. I've always 
liked it, and 
1 think he should 
do more like it!" 

-KEITH RICHARDS 

" 'Baby I'm 
Amazed.' I thirik it's 
the most descriptive 
song about a pure 
love and the 
wonderment of 
love. The melody 

and the chord ^ 
changes are pure | 
songwriting heaven. | 
It'sjust pure pop | 
majesty.' | 

-JOHN SHANKS " 
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better than that." 

The funny thing is, I always like that, but 
what happens is when you reach a certain po- 
sition, people will naturally, in a way. assume 
that whatever you say goes. 

But in a lot of the areas 1 work, like tours 
and in the office, if you were able to look in on 
a meeting of mine, it'd be, "OK. who's got a 
good idea? What do we do now?" I really like 
teamwork. 

But that is true. Both Elvis and Nigel are not 
afraid to speak their mind. Just the opposite. 

When you meet new people, not just in work 
but socially, you must have to take the lead. 
You must be aware that an awful lot of peo- 
ple are completely daunted by meeting you 
at all. 

It's true, yeah. It'd be like when I met Phil 
Everly. He was such a figure from my youth 
that I went all daft and said, "Err, I used to 
be you . . . John was Don . . .." and all the 
most stupid things, and he got thoroughly 
embarrassed. 

But I am very aware of that, even to people 
at the newspaper shop. I do a sort of Liverpool 
thing, which is [ jokinglyl. "Look here, 1 don't 
want any trouble off you." or whatever. I'll be 
in their face, and they'll go. "Oh. he's just or- 
dinary." and we soon get at ease. It comes in 
handy in situations tike that. 

People always expect you to be riding around 
in stretch limousines all the time, but I will 
sometimes take public transport if it's con- 
venient, and it does surprise people, you see 
the heads turn. 

I was in New York and I needed to get up- 
town, so I took one of the uptown buses. A few 
people noticed, and this black lady said, " Hey. 
you Paul McCartney?." and started getting quite 
loud. I said, "Yeah, but I don't want any trou- 
ble off you, babe," and she laughed. 

I said. "If you're going to talk to me, come 
over here, sit by me." So she did, and ! heard 
her entire history, how she was going to visit 
her sister and all this stuff. 

One of the things that struck me about the 
album is that It's not really a rock'n'roll record. 
There's a lot of reflective stuff on it. 

That's right. It's only with people saying things 
like that, that I've thought. "It's true, there's 
only two rockers on it." 1 would bring some- 
thing to Nigel, thinking, "This would be OK," 
and he'd say. "I don't really like it." I'd say, "Fair 
enough, then we won't work on it,' and I'd pull 
the next one out of the bag. and he'd say, "I 
love that one. let's do that." 

It did mean we didn't have a conscious pol- 
icy about it being a rock album or this or that. 
It'd be a "whatever it was" album. So you've 
got a few rockers, a few others reasonably up- 
tempo, and it has meant a lot of the tracks we 
liked were quite introspective. But it's nice to 
find that out now, when if s too late! 

One of the darker songs is "Riding to Vanity 

Fair." 

That wasn't going to be on the album, and it 
now is one that people are tending to notice. 
It's a very good example of collaboration be- 
tween Nigel and I. 

I brought it originally as quite an up- 
tempo thing. I was thinking of doing it as 
a bit of a rocker. Nigel gave me a blank look 



when I played it. I 
thought. "I'm getting to 
know that look . . ." 

In fact, it was one of our 
sticky moments. He hap- 
pened to say he didn't like 
it just as I was doing a bass 
overdub on something. 
And I was all fired up and 
had all the energy and the 
vibes. And he said. "You 
know that song you played 
the other day? 1 really 
didn't like it." I go, "Oh, 
thanks." I tried to keep the 
energy up, but of course it 
had gone. 

I said. "Hey. Nige, you 
know what, man? It's tim- 
ing. You're a great producer, 
but I 'm very spoiled. I 've had 
the ultimate diplomat in 
George Martin, who would 
have said at the right time; 
'Paul, perhaps we might re- 
consider how we deal with 
this song.' " or something, 
and he coaxes you. 

The good thing was 1 came right up against 
Nigel's style and he came right up against mine, 
and we met somewhere in the middle, and I 
think we both learned something from it. 

I didn't get that bass that day. but I came in 
the next day thinking. "Right, sod you, I'm 
gonna get it." I got it In one take, and he said, 
"I love you Paul," and I said, "I love you Nigel." 
But if someone was going to take an uncom- 
promising view, that had to happen. 

What happened with the song, then, was we 
halved the tempo and took it down, quite slow 
and moody, then ultimately ended up rewrit- 
ing the melody completely and a lot of the 
words. So there was not a lot left of the origi- 
nal song, but it was a very interesting process 
1 think we both liked, and it was like working 
with a band member. 

That song, about being let down by a close 
fherKi, sounds like it's based on real experience. 

It's about all the people who've ever been like 
that. My stuff isn't often autobiographical, 
whereas some other composers, it really is; it's 
their life in song, whereas mine [come froml 
things that have happened to me in song, but 
not necessarily in sequence. 

It might be as it is in this case: all the times 
I've offered friendship and it's been turned 
down, and the hurt that it's caused. It's really 
like a therapy session. You get it in a song, and 
you work it out. 

Another tour coming up in the States sug- 
gests that you're having a good time now. 

The end of my last American tour, promoters 
were saying, "We could still take more, do 
longer." Because I don't really go out for much 
longer than three months, I find I gel bored 
and it really becomes a slog. Three months at 
the rale we tour, which is pretty much one gig, 
then a day off. Is pretty leisurely compared to 
how we used to work. 

Are you planning on any more "new old" 
songs onstage? 

Yeah, I found a few, I must say, which will be 




surprises. That's one of the great pleasures now. 
because I used to resist Beatles songs. It was as 
if I was just trading on the past. 

But I realized audiences loved them. They 
didn't mind you doing that — in fact just the op- 
posite. But I found that on the last American 
tour, things like " Hello Goodbye," that I 'd never 
sung live before, was very entertaining for me 
and the audience. So that became a big plus. I 've 
got a few songs I did in Europe that I've never 
done on American soil, and I'm thinking of a 
couple of others I 've not done before, so it means 
they're very fresh. 

It was interesting to see you doing "Helter 
Skelter" at the Live 8 concert. 

Yeah, that surprised a few people. It was cool 
to do. It was a good scream-up. 

I imagine after the elation of the Live 8 day. 
what happened in London the following week 
[with the terrorist bombings of July 7] must 
have been a terrible dampener, wasn't it? 

Yeah, of course it was. because you were really 
just watching the G8 [Summit], and there's al- 
ways someone who spoils it. Even at the G8 
there were those skirmishes from professional 
hooligans, which were beginning to spoil it. 
Then suddenly the bombings really put a 
dampener on the whole thing. 

But I suppose you have to just be philosoph- 
ical and think they won't defeat us. I choose to 
remember the greatness of the [Live 8) day and 
that we all came together for the right reasons, 
to help some brothers and sisters. 

At this point, when you're doing promotion, 
I imagine that's one of the bits of the job you 
like the least. 

I don't hate it. Peter Ustinov said doing inter- 
views is like seeing your psychiatrist. You find 
out what you're thinking. Probably the bit I 
like the least [about releasing a new album] is 
letting go of your baby. Like your baby's going 
to school, and it's going to come in for some 
bullying. That I don't like too much. But it's 
part of the game. 



II 



"My favorite Paul 
composition is 'The 
Long and Winding 
Road, because of its 
wonderful melody, 
touching lyrics and 
beautiful harmonies. 
1 remember singing 
along with the Ray 
Charles version in 
1975 at [producer] 
Jimmy Guercio's 
ranch and it got me 
through a tough 
period. It will 
remain my favorite 
Paul McCartney 
song forever. 
Thanks, Paul, for 
your heartfelt 
music. The world is 
a better place 
because of you." 

-BRIAN WILSON 

" 'Eleanor Rigby' is 
my favorite song. It 
is plaintive, 
beautifully 
constructed, delicate 
and mysterious. It is 
very English too, 
with strong shades 
of Henry Purcell, an 
English Baroque 
composer I have 
always adored. 1 
adored Paul's very 
first solo album 
recorded at home. 
'Maybe I'm Amazed' 
would be a close 
runncr-up." 

-PETE TOWNSHEND 



" 'Here, There and 
Everywhere.' The 
bridge is the most 
extraordinary 
musical transition 
of any pop song I've 
ever heard." 

-DAVID FOSTER 
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Although George Martin was 
not directly involved in the 
recording of Paul McCart- 
ney's new album, "Chaos and 
Creation in the Backyard," the longtime 
Beatles producer suggested that Mc- 
Cartney work with producer Nigel Go- 
drich, who shaped the record's sound. 

After so many years, it is clear 
that Martin's ideas still mean a lot 
to McCartney. 

"Yes, he's one of my top men," Mc- 
Cartney says. "I have a lot of love and 
respect for him. He's a great man. 
One of the things I always find in- 
teresting about him is that even 
though he may not be producing 



stuff, he still knows what's what. He 
can tell you all the latest equipment. 
He knows much more than I ever did. 
but that's not hard," he quips. 

In fact, while the two (who both have 
received knighthoods) no longer work 
together, McCartney feels as if Martin, 
79, is keeping a watchful eye over the 
younger musician. 

"That is right, actually," McCartney 
says. "We're very good friends, and 
he takes a great interest in what I do. 
Whenever we Invite him to do some 
things, he and his wife Judy are nearly 
always there, and I'm always sur- 
prised he makes it. He's doing this 
Cirque du Soleil project with his son 



Giles, so we're still closely involved." 

Cirque du Soleil, whose founder Guy 
Laliberte was close friends with the late 
George Harrison, is working with George 
and Giles Martin and the Beatles' com- 
pany, Apple Corps, on a theatrical pro- 
duction celebrating the legacy of the 
Beatles. It is expected to debut next 
year at the Mirage in Las Vegas. 

But didn't Martin announce plans to 
retire a decade ago? 

"I know," McCartney says. "He's 
never going to retire. When people 
say we work so hard, I say, 'As musi- 
cians, we don't work, we play music' 
We're very lucky to do it. I can think 
of a lot worse things." 



WAITING FOR 

THE RIGH T MOVE' TO 
BRING BEATLES HITS ONLINE 



Will one digital milestone 
lead to another? 
Within an hour of Paul 
McCartney's perform- 
ance with U2 of "Sgt. Pepper's Lonely 
Hearts Club Band" July 2 at the Live 
8 concert in London, the live record- 
ing was released to 2O0 online music 
stores and services in 30 countries. 
U2's record company. Universal Music, 
released the track and donated pro- 
ceeds from online sales to Live 8. 

Certainly, McCartney took note. But 
does he expect such an event to pave 
the way to the long-awaited release 
of the Beatles' catalog online? 

"I don't know really," McCartney says, 
noting the multiple parties that would 
be involved in the online sale of Beat- 
les songs through such a service as 
Apple Computer's ITunes Music Store. 

"I must say, I don't really get involved 
too much in that stuff, because it's all 
a little bit political. It's EMI, It's North- 
ern Songs, it's Apple; there's an awful 
lot of people involved. I get involved 
in stuff I can actually control and do 
something about. There's a lot of 
strangeness in those areas, and I tend 
to keep out of them. 

"Something will happen," he adds. 
"At some point, somebody will make 
the right move and it'll all happen. But 
at the moment, people aren't making 
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the right move, so I just keep out of it. 
I stay on the edges of these things and 
just notice them with mild surprise. 

"It is quite funny— when I go onstage 
and perform these Beatles numbers, 
I've actually got to pay someone," says 
McCartney, who does not own pub- 
lishing rights to the Beatles songs. "It 
Is kind of strange, but that's why I don't 
get too involved in it. I just go, 'Yes, 
but who cares? Rock on.' If you got 
hung up on that stuff, you'd never make 
a move." 

Paul's 
Playlist: 
Coldplaj^ 
To Cnopin 

What is Paul McCartney listening to 
lately, say, when he's driving his car? 

"My new album, surprisingly," he 
notes. But that's not all, he adds, 
plugging a few favorites. 

" 'Twin Freaks,' which is [a col- 
lection of] mixes of my stuff by a 
mate, our DJ [Freelance Hellraiser, 
aka Roy Kerr]. James Taylor's 'Oc- 
tober Road,' just 'cause I love it. Nitin 



Sawnhey; he's got some great stuff. 

"Then at home, it'll tend to be 
Frank Sinatra. Nat 'King' Cole. De- 
pends on my mood. It can be 
Chopin. Depends what time of day- 
Chopin's breakfast, even though 
they're called 'Nocturnes.' 

"That's not the half of it," he con- 
tinues. "Coldplay— I listen to their 
stuff, and some of the new bands on 
the radio. I think there's a very 
healthy scene at the moment, par- 
ticularly in Britain. A lot of people 
playing for real. 

"People have always said over the 
years, 'What do you like?' Well, it's 
the bands that get up and play, and 
sing and do songs. I can see the 
dance thing, but it's nothing I would 
buy or play regularly. Except for 
something like St. Germain, that's 
the opposite of Chopin, that's 'Get 
home and have a drink' music." 

Does he own an IPod? 

"I do, but I'm not massively into 
it," he says. "I got one a few years 
ago to assess all of our takes on the 
'Back in the U.S.' recordings. I 
needed to listen to millions of 
songs, so I got all that on an iPod. 
You know what the truth of it Is? 
I'm not a big earphone man. I'm CD 
in the car, CD at home, that'll do 
me." —Paul Sexton 



II 



"My favorite Paul 
McCartney 
composition is Let II 
Be." not only because 
it is such a moving, 
timeless song, but 
because he originally 
wrote it for Aretha 
Franklin. Somehow 
we didn't get to 
record it at the time. 
When the Beatles 
recorded their own 
version, though, 
Aretha loved it so 
much that she 
covered it. During 
that same period, 
she also recorded 
another classic 
McCartney song, 
'Eleanor Rigby.' " 

-AHMET ERT^UN, 
FOUNDING CHAIRMAN, 
ATLANTIC RECORDS 

"My favorite Paul 
track is Jet" from 
'Band on the Run.' I 
remember working 
on that record when 
I first started at EMI. 

I was just a kid and 
thrilled to be working 
with such an 
immense talent as 
McCartney. But I 
also love this new 
track, 'Fine Line,' off 
the new album." 

-DAVID MUNNS, VICE 
CHAIRMAN, EMI MUSIC 
WORLDWIDE; CHAIRMAN/CEO, 
EMI MUSIC NORTH AMERICA 

" I've Got a Feeling.' 
On tour, we always 
listen to this song 
when we're getting 
on the bus or 
whatever. It makes 
you want to have a 
barbecue and have a 
beer and just relax." 

-ASHLEE SIMPSON 
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^CHAOS' 



BY CRAIG 
ROSEN 



AS Capitol Records aims to drive Paul McCartney's new 
album. "Chaos and Creation in the Backyard," to the upper 
reaches of The Billboard 200, label executives say their 
plans will be powered by McCartney's sold-out, 37-city 
U.S. tour — and his most vital and intimate songs in years. 
McCartney's US Tour kicks off Sept. 16 at the American Airlines Arena 
in Miami, just three days after "Chaos" streets in America. U is his first 
trek since he notched the top-touring artist in the world honors vrith his 
2002 campaign and his first snidio album since 200rs "Driving Rain." 

Lexus will sponsor the tour and, for the first time, a McCartney solo 
composition will appear in a TV ad. as the automaker will use "Fine 
Line," the first single from the new album, for its TV campaign. 

The Lexus deal brings to mind the Lenn on- McCartney song "Drive 
My Car" from the Beatles' 1965 classic album "Rubber Soul" — a track 
that McCartney revved up for his high-profile performances earlier this 
year at Super Bowl XXXIX and Live 8. 

However, critics and executives are comparing "Chaos" to another 
vintage McCartney set — the singer/songwriter's 1970 solo debut, "Mc- 
Cartney." As he did on that landmark album, McCartney plays almost 
all the instruments on his new album. 

Capitol Records chairman Andrew Slater recalls when he first heard 
demos of some of the material that would eventually become "Chaos" 
last summer during a stop in Lisbon. Portugal, on McCartney's Euro- 
pean tour. At that point McCartney had been recording with David Kahne, 
who helmed "Driving Rain," and Nigel Godrich, known for his work with 
Radiohead. Travis and Beck. 

"We sat down, and he played me 15 or 20 songs." Slater says. "Eight 
that he had worked on with Nigel Godrich and [others] that he had 
worked on with David Kahne. At the time I was struck more by his ap- 
proach with Nigel. It has all the personality of the eariy-'70s McCart- 
ney records, while still sounding very fresh and modern." 

McCartney's decision with Godrich to play without his band helped 
those songs stand out in Slater's mind. 

"It had all his personality as a drummer and all the things we some- 
times overlook because Paul is such a great singer and such a great 
songwriter." he says. "He's equally as great as a musician, and that col- 
lection of songs really showed that." 

Ultimately, McCartney opted to go with the songs that Godrich pro- 
duced and shelve the sessions with Kahne for a possible future release, 
a decision that Slater greeted enthusiastically. 

' For me, this record represents his best collection of material in a long 
time," he says. "All of his records have elements of his immense talent as 
a singer, a writer and a player, but on this one, it really all comes together." 

During his tenure at Capitol. Slater has shepherded "Driving Rain," 
which has sold 400,000 copies, according to Nielsen SoundScan. as 
well as the 2001 retrospective "Wingspan" and the 2002 live set "Back 
in the U.S.," which have sold 970.000 units apiece. 

"The ' Driving Rain' record had moments of real brilliance, but it [came 
outl at a time, right after 9-1 1 . when we were all trying to find our emo- 
tional center and how art was going to define our lives," Slater says. 

The song "Freedom," which McCartney performed at the post-Sept. 
11 fund-raiser the Concert for New York City, was added to "Driving 
Rain" and became an anthem of sorts in the aftermath of the 2001 ter- 
rorist attacks in the United States. 

With its quality and intimate approach. Slater is confident that "Chaos 
and Creation in the Backyard" will strike a chord with McCartney's le- 
gions of fans. 

"This is the kind of record that anybody who owns a Beatles record 
or a McCartney record or a Wings record is going to want to own. and 
we're going to find them," he says. 

The release of the new album comes in a year that has seen Mc- 



Cartney in the spotlight at Super Bowl XXXIX and Live 8. 

"He's coming off both of those events, and his profile is incredibly 
high," notes Rick Camino, VP of marketing at Capitol, adding that the 
label and McCartney's own M PL Communications, through its offices 
in New York and London, hope to build upon that profile with the cam- 
paign for the album. 

Slater adds, "With this record, all of his activities — promotional and 
touring — are coming together with much more ease and grace." 

Capitol turned to AOL Music, the Web site that provided the most 
in-depth coverage of McCartney's Live 8 performance, to give con- 
sumers their initial taste of "Chaos." The album's first single "Fine 
Line" debuted fuly 26 via AOL Music's First Listen program, a full 24 
hours before any other medium. 

Terrestrial radio was not far behind, as the label issued the track to 
that format the next day. For the week ending Aug. 7. the single was 
among the most-added at AC and triple-A radio and showed strength 
at classic rock outlets as well. 

It is the classic rock exposure that most impressed Camino. "Classic 
stations don't usually play current music." he notes, but adds that " Fine 
Line" is ranking high on classic rock playlists among vintage tracks. 

Additionally a one-hour national radio program is in the works, which 
Camino expects to be broadcast on more than 200 stations the week- 
end prior to the album's release. 

Capitol will stage contests and promotional giveaways in conjunc- 
tion with the radio stations. 

"We're doing contests to give away front-row tickets in each market 
as well as doing sound-check parties where 15-20 people will get to 
watch Paul rehearse, and we'll promote that continued on »p46 




" 'Uncle 
Albert/ Admiral 
Halsey" has special 
meaning in my life 
because It's the song 
that introduced me 
to Paul. When I hear 
it, I'm reminded of 
his astonishing 
musicality and w^ry 
sense of humor. The 
tune is like a short 
film: a series of 
whimsical vignettes 
reflecting the vivid 
imagery that Paul's 
music never fails to 
evoke. It's hard to 
choose one song 
over so many other 
great ones!" 

-PHIL RAMONE 

"As I Sit here, if I 
could put on one 
McCartney song 
now, it'dbe Let It 
Be." because that's 
the one we're 
playing when we 
come off stage. 
"We're playing the 
7-inch, which is a 
different guitar solo 
from the album 
version. It's the 
greatest hymn of all 
time. We played it in 
London two days 
after the bombings, 
and 100,000 people 
stayed behind and 
all sang it. It was a 
real '60s moment. 
"Could I also point 
out I've met that 
guy a few times and 
he's an absolute 
gentleman." 

-NOEL GALLAGHER, 
OASIS 
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THE BAND IS ON THE RUN ' 
AND THE FIRST STOP IS MIAMI! 





AmericanAirlines 



McCartney's Top Singles 

"Hey Jude," a song that Paul McCartney wrote for John Lennon's son Julian, and which McCartney performed 
during this year's Super Bowl halftime show, ranks as the No. 1 song of McCartney's career with the Beatles, Wings 
and as a solo artist. Of the top five charting singles, three were recorded by McCartney after leaving the Beatles. 

In this exclusive analysis of McCartney's singles chart history, titles are ranked by their peak position on The 
Billboard Hot 100. As a band member or solo artist, McCartney has scored 29 singles at No. 1. 

For singles that peaked at the same position, ties were broken by the number of weeks a title spent at the peak. 
If ties still remained, they were broken by ranking titles by the number of weeks on the chart, then in the top 10. 

-Keith Caulfield 

PEAK 



RANK TITLE 


ARTIST 


POSITION DATE 


LABEL 






Hey Jude ■■■■H 


[The BeatleUHMB 


1 (9 weeks) Seot. 14. 1968 


Appi4Bi 




2 


Ebony and Ivory 


Paul McCartney 














(with Stevie Wonder) 


1(7) 


April 10, 1982 


Columbia 




3 


1 WMit to Hold Your Hand The Beatles JHBV 


1(7) 


Jan. 18, 1964 


Capitol 


m 


4 


Qax/ Qaw Qa\y 
oay oay jay 
















snd Mich3el Jackson 


1 (6) 


Oct. 15, 1983 


Columbia 




5 


Silly Love Songs 


Wings . ...-^..^^.^ 


US) 


April 10, 1976 






6 


uei DaCK 




1(5) 


May 10, 1969 


Apple 




my 


Can't Buy Me L6ve~'^ 


The Beatles " 


^ Tja^f-^fWrnarch 28, 1964 


Capitol 




8 


My Love 


Paul McCartney & Wings 


1 (4) 


April 14, 1973 






9 


Band on the Run 


Paul McCartney & Wings 


1 (4) 


April 20, 1974 


Capitol 


m 


10 


Yesterday 


The Beatles 


1 (4) 


Sept. 25, 1965 


Capitol 




11 


Cominq Up 










§ 




(Live at Glasgow) 


Paul McCartney & Wings 


1 (3) 


April 26, 1980 


Columbia 


12 
13 


Help! 


The Beatles 


1 (3) 


Aug. 7, 1965 


Capitol 




14 


We Can Work It Out 

Hello Goodbye 


The Beatles MMiMk. 

The Beatles 


1(3) 


Dec. 18, 1965 


Capitol 

Capitol 


m 


15 

16 


1 Feel Fine 

With a Little Luck 

She Loves YousHHIH 


The Beatles VHHK 

Wings 

iThe Beatles ^MHHMlBl 


1(3) 


Dec. 5, 1964 

marcn zo, ly/o 


Capitol 

f anitril 

SwanflB 


m 


17 

1Q 


Let It Be 


The Beatles 


1(2) 

1 (2) 


Jan. 25, 1964 

March 21, 1970 


Apple 




19 

20 


A Hard Day's Night 
The Long and Winding 


The Beatles ^/ggg/g^ 


1(2) 


July 18, 1964 


Capitol 


m 




Road/For You Blue 


The Beatles 


1 (2) 


May 23, 1970 


Apple 




21 


Paperback Writer 


The Beatles WtttKK 


1(2) 


June 11, 1966 


Capitol 


ji 


22 


Eight Days a Week 


The Beatles 


1 (2) 


Feb. 20, 1965 


Capitol 




23 


Come Together/ 














Something ^_ 






Oct. 18, 1969 


Apple 




24 


Love Me Do 


The Beatles 


1 


April 11, 1964 


Tollie 




25 


Listen to What 














the Man Said 


Wings 


1 


May 31, 1975 


Capitol 




26 


Uncle Albert/ 














Admiral Halsey 


Paul & Linda McCartney 


1 


Aug. 14, 1971 


Apple 




27 


All You Need Is Love 


The Beatles '^HBHH 




■■July 22, 1967 


Capitol 


m 


28 


Ticket to Ride 


The Beatles 


1 


April 24, 1965 


Capitol 




29 

30 


Penny Lane flSBH 
Twist and Shout 


The Beatles 


2 


March 14, 1964 


Capitol 
Tollie 




31 


Do You Want 














to Know a Secret 


The Beatles 


2 


March 28, 1964 


Vee-Jay 


m 


32 


The Girl Is Mine 


Michael Jackson/ 














Paul McCartney 


2 


Nov. 6, 1982 


Epic 




33 


Live and Let Die 


Wings 




July 7, 1973 


Apple 


m 


34 


Yellow Submarine 


The Beatles 

Wings ■''KMHSKtM 


2 


Aug. 20, 1966 
HWuly 4, 1976 


Capitol 


m 


35 

36 


Let 'Em In 

Please Please Me 


The Beatles 


3 

■3' 


Feb. 1, 1964 


Capitol 

Vee-Jay 




37 

38 


Junior's Farm 

Nowhere Man 


Paul McCartney & Wings 

The Beatles 


3 


Nov. 9, 1974 

March 5, 1966 


Apple 

Capitol 




39 


Lady Madonna ^#i'^#P.'The Beatles 


4 llWgjliBlHarch 23, 1968 


Capitol 


m 


40 


She's a Woman 


The Beatles 


4 


Dec. 5, 1964 


Capitol 





" 'Back Seat of My 
Car." Musically, it's 
highly sophisticated 
and the arrangement 
evokes some of the 
more impressionistic 
Beatles records. 
However, the lyrics 
juxtapose a simple, 
innocent sensibility 
that's more 
reminiscent of 'I 
Want to Hold Your 
Hand.' By blending 
together two 
disparate elements 
from his past, Paul 
created something 
brand-new and 
very cool." 

-DON WAS 

"For me, it will 
always be 
' YesterdaA ' since I 
get goose bumps 
every time Macca 
does it live. Second 
favorite is 'The Long 
and Winding Road.' 

They are both 
extremely emotional 
and touch a nerve 
with their lilting 
melodies and 
personal lyrics." 

-RANDY PHILLIPS, 
CEO, AEG LIVE 

"For me, "The Long 
and Winding Road' 
that he co-wrote 
with John Lennon 
for the Beatles. 
Reminds you 
nothing is easy." 

-MITCH GLAZIER, SENIOR 
VP OF GOVERNMENT 
RELATIONS, RECORDING 
INDUSTRY ASSN. OF 
AMERICA 

Comments compiled by Debbie 
Galante Block, Bill Holland, 
Mellnda Newman, Paul Sexton and 
Ray Waddall. 
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And in the end 
The love you take 
Is equal to the love 
You make 
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McCartney's Top Albums 



Nearly four decades after its landmark arrival in 1967, "Sgt. Pepper's Lonely Hearts Club Band" remains the 
top-charting album in Paul McCartney's career with the Beatles, Wings and as a solo artist. 

In this exclusive analysis of McCartney's album chart history, titles are ranked by their peak position on The Billboard 
200. As a band member or solo artist, McCartney has scored 26 albums at No. 1. 

For albums that peaked at the same position, including each of those chart-toppers, ties were broken by the 
number of weeks a title spent at the peak. If ties still remained, they were broken by ranking titles by the num- 



ber of weeks spent on the chart, then in the top 10. 

RANK TITLE ARTIST 
■^■t Pepper^ Ijonety Hearts Club Band The Be 

2 A Hard Day's Night The Beatles 

^■■bay Road i^^^l^^^^^HHRi Beatles 

4 Meet the Beatles! The Beatles 

6 Beatles '65 The Beatles 



-Keith Caulfield 



22 
24 
26 
28 

Ri 

30 

m 

32 
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PEAK 

POSITION DATE 

15 weeks) June 24, 1967 
1 (14) July 18, 1964 

Oct. 18, 1969 
1 01) Feb. 1, 1964 

c. 14, 1968 
1 (9) Jan. 2, 1965 





PAVI MCCARTNEY 







8 1 



The Beatles 



1(8) 



Dec. 2, 2000 




10 Wings at the Speed of Sound 
B^^^volve 

12 Rubber Soul 

■Hliti«svi l^^^^^M 

14 The Beatles' Second Album 
■■■iterday' . . . And Today 

16 Band on the Run 



Wings 

The Beatles 



April 10, 1976 



The Beatles 1 (5) 

^Th« Beatles I^^^^^HI 

Paul McCartney & Wings 1 (4) 




McCartney 

Rose Speedtf 
Anthology 1 



Paul McCartney 1 (3) 

I McCartney & Wings 1 (3) 

The Beatles 1 (3) 



The Beatles/1967-1970 

■MfifiBtmfw^MiaM 

Venus and Mars 



The Beatles 



1 



Wings 



Dec. 25. 1965 
June 26. 1965 
April 25, 1964 
July 9, 1966 

Dec. 22, 1973 
May 30, 1970 
May 9, 1970 
May 12,111 
Dec, 9, 1995 
May 15. 1982 
April 14, 1973 

June 14, 1975 



Anthology 3 
ludng 
Something New 
mdon Tow^l 

Hey Jude 




Rock 'N' Roll Music 
Yellow Submarine 

The Beatles at the Hollywood Bowl 

ning Pie 
Wingspan: Hits and History 



The Beatles 
Mul&Unda 

The Beatles 
Beatles 

The Beatles 
McCai 
Paul McCartney 




Nov. 16, 1996 
Feb. 8, 1964 
Aug. 8, 1964 
April 15. 1978 
March 21, 1970 
June 5, 1971 
June 26, 1976 
Feb. 8, 1969 
May 21, 1977 
June 14, 1997 
May 26, 2001 



The Beatles/1962-1966 
Let It Be . . . Naked 



The Beatles 
! Beatles j 
The Beatles 



April 14, 1973 Apple 



Dec. 6, 2003 




Apple 



'CHAOS' REIGNS (cont.) 

from >>p40 

on radio." Camino says. 

Rather than focusing on a single format. Capitol will target AC 
and classic rock stations. 

"We're going to do a combination of classic rock and AC, de- 
pending upon who the right stations are in each market." Camino 
explains. "We're going to have to look at it market by market." 

Although a videoclip is not in production, Camino says a 1\ 
program coinciding with the launch of the album and tour is in 
the works, but the placement, partners and an airdate were still 
to be determined at press time. 

Aside from the AOL premiere of the single, in the digital realm 
Capitol is working with Clear Channel to host listening parties the 
weekend prior to the album's release with all the appropriate radio 
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Station Web sites. These will be cross-promoted on the stations. 

Additionally, the single will be available for purchase as a down- 
load prior to the release date, although which digital music serv- 
ices will carry the track has not been established yet. 

When the physical album hits retail shelves Sept. 13. fans will 
have two options: a standard CD release and a special limited- 
edition package. The latter will feature an expanded CD booklet 
and a bonus DVD featuring a "making of the album" short, a per- 
formance of "Fine Line" and other to-be-determined content. 

The initial run of both packages will include a collectible tour 
souvenir that will serve as "a point of entry" to a national sweep- 
stakes sponsored by Lexus. The collectible, which was still being 
designed at press time, will most likely be "in the spirit of a trad- 
ing card," Camino explains. 

In addition, a major tour launch event in Miami, involving 
"several major media partners." is in the works. Camino says. 



"We're doing everything we can around the tour." he adds. "It's 
a great tool. It's a 37-city sold-out tour, so we're working really 
closely with all the venues and with Lexus to create as much vis- 
ibility around these dates as possible." The label will also work 
with Ticketmastcr and will use its database to send e-mail blasts 
to consumers who have purchased tickets. 

Capitol will launch a national TV advertising campaign involv- 
ing non-cable and cable networks. A print advertising campaign 
is also being worked up. Camino adds, "Paul will be incredibly 
visible in a lot of the national magazines." 

The label is relying on a U.S. publicity campaign along with 
the other various programming elements, to help raise aware- 
ness for "Chaos." Camino says. "Through the radio special, 
through the TV special, through news segments and content pro- 
vided to news outlets, it will show that [McCartney) is an incredibly 
viable current artist." 
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As Paul McCartney's new album "Chaos and 
Creation In the Backyard" debuts world- 
wide Sept. 13, global nnarketing efforts will 
reaffirm McCartney's stature as "a contem- 
porary music force," says Tony Wadsworth, 
chalrman/CEO of EMI Music U.K. & Ireland, which is over- 
seeing the campaign outside the United States. 

"It Is easy for Paul McCartney's legacy to overshadow 
his current music," Wadsworth says, "but we are deal- 
ing with an artist who is still exceptionally active." 

The new album, Wadsworth says, "is very much a 
Paul McCartney music statement. It is a reminder of 
the fact that he Is not just a great voice but also a great 
musician and a gifted lyricist. It's very Inspiring." 

Wadsworth, like Capitol Records chairman Andrew Slater, 
sees McCartney's choice of Nigel Godrlch as producer as 
a catalyst that brought the best out of McCartney. 

"We have worked with Nigel from very early on in his 
career, and we have a close relationship with him," 
Wadsworth says. "We always felt he was someone who 
would be perfect to work with Sir Paul. And it really be- 



came a productive relationship." 

Wadsworth goes as far as saying that It was "a sparkling 
relationship" in that Godrlch has an "honesty and di- 
rectness" that allowed him to be straightforward with Mc- 
Cartney, in his comments on the album, McCartney 
confirmed that view. 

"We are very happy with the end result," Wadsworth says. 
"It's everything you like about McCartney. He's on top of his 
game, very confident and in a relaxed sort of way. And he 
knows he's made a good album." 

Consequently, Wadsworth says that the marketing cam- 
paign surrounding the release of the album will let the 
music do the talking. "It's about communicating about 
the music," he says. 

Mike Allen, senior VP of International marketing at EMi 
Music U.K., says that in the months preceding the release of 
the album, he has worked closely with the company's top 
management and marketing teams around the world to build 
an internal awareness of the new release. 

"Everybody Is revved up about this album," Alien says. 

"We are going to give it as strong a continued on »p50 




The cover art for McCartney's new album teati 
a photo of him taken by his brother. Mike. 
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global launch as we can," he adds. "But 
beyond that, our challenge Is to make the 
record last. We have devised a campaign 
that will take us to the end of the year, 
and we will still be campaigning in 2006." 

Another challenge for EMI's teams 
around the world will be to target 
younger audiences. 

"We have the duty as a company to 
make sure that we don't just target Mc- 
Cartney's tan base," Allen says. "We 
want to get this record heard and en- 
Joyed by the young end of the market." 

Allen says this will be made easier by 
such events as McCartney's appearance 
last year at the Glastonbury Festival, play- 
ing to an audience far younger than his 
core fans, and his appearance in July at 
the Live 8 concert in London's Hyde Park. 

"The environment is much more open 
than a tew years ago," Allen says. "This 
is a great moment for a great album." 

Outside the United States and the 
United Kingdom, Allen says, McCart- 
ney's top record-selling markets are 
Germany, France and Japan. Toshiba- 
EMI will release the album in Japan. 

The United States will get priority at- 
tention as Capitol Records will release 
the new album three days before Mc- 
Cartney launches his U.S. tour in Miami. 

"He is very committed to this album 
and putting [in] a lot of time to pro- 
mote it," Wadsworth says. 

In the weeks and months prior to the 
release, McCartney has dedicated a sub- 
stantial amount of time for promotion 



with media outside the States, espe- 
cially in key markets. 

The artist also returned to Abbey Road 
Studios, the recording home of the Bea- 
tles, to perform several new tracks at a 
showcase in front of an Invited audience 
in late July. BBC Radio 2, the British na- 
tional public adult contemporary sta- 
tion, taped the session for broadcast 
around the album's release date. 

EMI affiliates will focus their efforts on 
traditional media, including TV adver- 
tising, as well as on direct-to-consumer 
online marketing. 

"Each market has its own action plan," 
Allen says. "The marketing mix will vary 
from market to market." 

First single "Fine Line" was featured 
tor 24 hours exclusively on AOL Music 
on July 26. Other online initiatives will 
be rolled out before and after the 
album's release. 

"It's easier to get directly to people 
than five years ago," Wadsworth says. 
"We are going to use the Web to target 
the audience better." 

Allen says EMI will devise promotional 
material for TV and for the Web that will 
ensure global exposure for McCartney 
even when he will be touring America. 

Wadsworth declines to discuss the sales 
targets, but he says he is confident that 
it wilt exceed that of McCartney's recent 
studio albums. "We have some good feel- 
ing about this project," Wadsworth says. 
"We are very confident about the qual- 
ity of the music on this album.' 



McCartney reached 
younger fans with 
his performance at 
Britain's Glastonbury 
Festival. 
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CCARTNEY LIVE 



DO IT ON THE ROAD? 




McCartney has 
returned to the 
stage with vigor 
"because he's 
enjoying it,' tour 
director Barrie 
Marshall says. 



When Paul McCartney tours, great 
things happen. 
The planets align, worlds col- 
lide and we all let it be. 
And, needless to say, turnstiles 
spin and cash registers ring. 

This musician who has helped shape music 
history is also an undeniably relevant touring 
artist today. 

McCartney will again tour North America this 
fall, playing 37 dates beginning Sept. 16 at the 
American Airlines Arena in Miami. The US Tour, 
in support of his new album, "Chaos and Cre- 
ation in the Backyard," will wrap Nov. 30 at the 
Staples Center in Los Angeles. 

The last time he toured extensively in the 
United States in 2002, McCartney was the top- 
grossing artist in the world, raking in more than 
$126 million as Billboard's top tour of the year. 

In record-setting fashion, the former Beatle 
proved he could still ignite mania, averaging 
more than $2 million per night's work and own- 



BY RAY WADDELL 



ing 11 of the top 25 Billboard Boxscores in a 
star-studded year. 

And now an artist who used to tour only once 
or twice per decade has become a fairly fre- 
quent live performer. Asked why McCartney has 
returned to the stage with such vigor, Barrie 
Marshall, his longtime worldwide tour director, 
has a theory. 

"Because he's enjoying it, and he has a great 
band," says Marshall, owner of international 
promoter Marshall Arts. McCartney's band in- 
cludes Paul "Wix" Wickens (musical direc- 
tor/keyboards), Abe Laboriel Jr. (drums). 
Rusty Anderson (guitar) and Brian Ray 
(bass/guitar). 

"This band has a great spirit," Marshall says. 
"Paul feels part of the band, and they feel part 
of him. There is a genuinely very good feeling, 
you can see it onstage from the body language, 
the attitude and the camaraderie. It's fun. This 
is not hard work. They really love it, all of them. 
And they're playing, dare I continued on »p54 
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say, some of the greatest music ever 
written, and it comes over that way." 

When McCartney lets fans know his 
entire song catalog Is fair game for the 
set list, the response Is downright joy- 
ful. "Paul McCartney has been an evo- 
lutionary artist, from his time with the 
Beatles, with Wings and as a solo artist, 
and his tours have reflected a certain 
period In his career," notes Brad Wavra, 
touring VP for Clear Channel Music 
Group, who oversees CCMG's McCart- 
ney dates. 

"On tour this time and last time, he 
has embraced that history and the hits, 
and communicating that is the meat of 
promoting the tour in the U.S." 

Fans got the message, responding 
with near-immediate sellouts. 

"In the world of arena rock, there are 
a handful of what we call 'five-star 
artists,' any artist that can sell out an 
arena as quickly as Ticketmaster can 
fill the demand," says Randy Phillips, 
CEO of AEG Live, the US tour's other 
promoter. "And Paul McCartney is one 
of them." 

In plotting the upcoming North 
American trek, Marshall brought to- 
gether the world's two top promoters, 
CCMG and AEG Live. These two nor- 
mally competitive concert giants put 
their differences aside to work together 



on the McCartney dates. 

Marshall does not take credit for the 
spirit of collaboration between CCMG 
and AEG Live. 

"It wasn't me; it was all McCartney," 
he says. "To work with McCartney and 
to promote a tour with McCartney is a 
privilege, and I think people put aside 
their competitive nature to be involved 
in such a special thing." 

In using the two promoters, though, 
Marshall gets the best efforts of both. 

When McCartney returned to the road 
in 2002, Clear Channel Entertainment 
and Wavra produced about 90% of the 
first leg. When the tour was extended, 
AEG Live was awarded about 40% of 
the dates. 

This time out, dates are split evenly 
between the two mega-promoters. 

"AEG Live is a big player out there, 
and I think the competition makes us 
both stronger," Wavra says. 

AEG had just gotten off the ground 
when McCartney went out in 2002. 

"There's no question Barrie showed 
confidence and took a shot [with us], 
because he felt it would be good for the 
business and good for Paul," says 
Phillips, who has enjoyed a 25-year pro- 
fessional relationship with Marshall. "He 
felt there would be a new kind of en- 
ergy we would put into these dates be- 



cause it was so important for us to prove 

ourselves." 

Paul Gongaware, co-CEO of AEG 
Live subsidiary Concerts West, is the 
point person for AEG Live on the Mc- 
Cartney tour, working with Gord Berg, 
senior director of touring for Concerts 
West/AEG Live, in Toronto and AEG 
Live marketing VP Amy Morrison in 
Los Angeles. 

"We don't work with Barrie, we work 
for him," Gongaware points out. "It's 
his vision and his creativity that brings 
the McCartney tour to life." 

A variety of factors play into which 
promoter handles which market. 

"I look at several things, [including] 
where the local promoter they team up 
with is strongest," Marshall says. 
"There's a lot of pride In being a pro- 
moter in your city, and I think that's very 
Important. [CCMG CEO] Michael 
Rapino's move ... to re-establish the 
local promoter's names, as opposed to 
the corporate names, is a very bright 
idea, because it's all about the pride of 
being in their community." 

Local presence is only one criterion 
Marshall considers. 

"It took me a while to think it through, 
to talk through every date, along with 
the marketing approach and the eco- 
nomics of it all and so on," he says. 



Communication Is nearly constant 
between Marshall Arts and the North 
American promoters. "There is not a 
detail on a Paul McCartney tour that 
Barrie is not involved with," Wavra 
says. "I've never seen such a hands- 
on relationship between a manager— 
for lack of a better word— and an artist. 
Barrie fills both roles, worldwide pro- 
moter and the things that a manager 
normally does." 

Phillips confirms, "We work Intimately 
with Barrie's team. In many ways, our 
infrastructure becomes an extension of 
Marshall Arts." 

And, given the tour's quest for a 
smooth transition from date to date, 
the two companies also work closely to 
coordinate on-sales and exchange mar- 
keting information. 

"We work seamlessly," Phillips says, 
adding that such cooperation is not so 
difficult. "All companies are are people. 
Once you get through the politics and 
a decision has been made and we're not 
killing each other to get a tour, it's pretty 
easy for us to work together." 

Communication between AEG Live 
and CCMG Is essential, Wavra adds. 

"We share a lot of information, like 
on-sale information and scaling infor- 
mation," he says. "Barrie has been able 
to create an environment around this 
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artist that has us raise the Swiss flag. 
It's a neutral environment for the ben- 
efit of the artist. We compete to get the 
dates, and once that part of it's over, 
we stop being competitors and start 
being partners." 

Ultimately, the buck stops with Mc- 
Cartney himself. "To make it very clear: 
Paul McCartney is the CEO," Marshall 



his return after nearly 15 years. 

Asked how arena managers react 
when told of the possibility of a Mc- 
Cartney date, Wavra says, "They say, 
'What do you need? How many dates 
can I get? Where do I sign up?' Arena 
managers understand that getting an 
artist of this caliber is a tremendous op- 
portunity to deliver for their market. 



building's 10-year history." 

The process to determine ticket 
prices for the McCartney tour is also 
one that is not taken lightly. In the end, 
McCartney and Marshall Arts opted to 
go out with the same ticket prices as 
the 2002 tour: $250, $125, $85 and 
$55. Prices are slightly lower in smaller 
markets like Des Moines and Omaha 



The last time McCartney staged 
a U.S. tour, in 2002, iie was tlie ^ 
top-grossing artist in tiie worlci^ 



says. "We all really work for McCartney. 
He knows what he wants. We present 
him with people and options, and he 
makes decisions, and that's how we put 
the team together." 

The tour will Include return visits to 
Boston's Fleet Center, New York's Madi- 
son Square Garden, Chicago's United 
Center, Philadelphia's Wachovia Cen- 
ter and Las Vegas' MGM Grand Garden 
Arena. For the first time, McCartney will 
play markets that include Des Moines, 
Iowa, and Omaha, Neb. Other cities, 
such as Miami and Seattle, will celebrate 



their fans, their sulteholders, etc." 

"We're very excited to host one of 
the true living legends of rock'n'roll. 
Sir Paul McCartney, for two sold-out 
nights at Wachovia Center in Philadel- 
phia," says John Page, COO of Global 
Spectrum. "Last time through Mc- 
Cartney only played one night in our 
facility. The response this time has 
been incredibly overwhelming, and 
we're fortunate to be able to accom- 
modate our customers' demand for 
tickets with two shows. This is one of 
the hottest tickets we've had in our 



and slightly higher in New York. 

"I was reviewing prices, looking at 
the business in general, and spent a 
lot of time, about 10 months, going 
back and forth to decide what was 
right," Marshall says. 

Audience reaction to the last tour was 
a significant factor, he explains. "If the 
audience doesn't leave in the encore to 
get that last train or that last bus or to 
get out [of] the car park early, and they 
didn't on Paul's shows and I wasn't kid- 
ding myself, that's really the yardstick 
to me," he says. 



"And I believe it was a great value- 
for-money show from start to finish. No- 
body left, we got great reviews, and it 
was the Billboardtour of the year, thank 
you very much." 

Such factors as market conditions 
and production costs also carry a lot 
of weight. With virtually every date on 
the upcoming tour selling out quickly, 
it looks like tour organizers made the 
right call. 

"Given we sold every ticket last time, 
raising the ticket price would not have 
been unreasonable," Wavra points out. 
"But a lot of his audience Is a working- 
class audience, and we felt fans of all 
economic strata deserve a chance to 
see this show. And there is not a soul 
that leaves early and not a soul that 
leaves without feeling they got their 
money's worth." 

Asked if the tour might be extended, 
Marshall says, "One always hopes. The 
only person who can tell me that is Paul. 
It would be nice. I pinch myself, because 
three years ago he was going to do six 
weeks and no more. Then he looked at 
me after about three weeks and said, 
'I'm really enjoying this, let's do some 
more.' I'm always hopeful, but I'm grate- 
ful for what I have. My glass is full. If 
more come along, then that's a bonus 
and a great thing." • • •• 
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Oct. 19. 2O02 


17.648 . ; 


Concerts West/Marshall Arts. MPL 


III $2,258,000 
nil S2SXSXX> 


ATLANTIC CITY BOARDWALK HALL 


Atlantic city. N.J.. 
Sept. 28. 2002 


12.752 . 


Concerts West/Marshall Arts. MPU/8a4iy-s 


Pj $2,257,625 

|fi| S2SaSl&I8S.S60 


ST PETE TIMES FORUM 


Tampa, Fla^ 
May 15. 2002 


17.538 ^ <;uf 


Concerts West 


Note; Boxscore ranking shows top-grossing concerts by Paul McCartney reported to Billbosrcl 
between Jan 1. 1989. ancJ July 19. 2005. 
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Photo: 2005 Super Bowl 39 half time featuring Paul McCartney with video production by Nocturne 



PAUL McCartney 

BACK IN THE WORLD 2003 



27th MAY RDS DUBLIN 



Thanks for an 
unforgettable 
^ evening! 



r SPECIAL THANKS TO 
BARRIE MARSHALL. 
THE BAND. CREW AND 
SUPPORT STAFF 

AlKENPROMOTiONS Dublin. Ireland 



fx 



9^ Get your copy of the 
\ Billboard Stars featuring 
the musk Industry 
legend Paul 

McCartney 




www.orderbniboard.com/paul 

0, call 800.562.2706 lUSl, 818.467.4582 Unf II 




MCCARTNEY'S 
BACKED UP 
BY BACKSTAGI 



1-1 i"ri- ^^"^^ 



r 



HIH^I he team of producers, dl- 

^1 rectors, engineers and tour- 
H ing companies working on 
H a Paul McCartney tour rep- 
H resent the elite behind-the- 
scenes performers in the concert 
Industry. 

"His team is probably the best in the 
business," says Brad Wavra, VP of tour- 
ing for Clear Channel Music Group and 
point person for CCMG-promoted Mc- 
Cartney dates. "They're very loyal and 
they've been with Paul for a long time. 
It's a team of professionals." 

Key tour personnel include tour man- 
ager Phil Kazamias, production man- 
ager Marl< "Springo" Spring, stage 
manager Scott Chase, video director 
Paul Becher, set designer and lighting 
director Roy Bennett, lighting directors 
Robert Cooper and Waily Lees, video 
designer Andee Kuroda and lighting 
from Upstaging's John Huddleston. 

Additional key support comes from 
publicists Paul Freundlich and Stuart 
Bell, security director Mark Hamilton, 
personal onstage assistant John Ham- 
mel and Keith Smith handling back- 



line. Kim Davenport manages vege- 
tarian catering while Phyllis Toney 
Saunders oversees the wardrobe and 
Alle Amato is responsible for dress- 
ing rooms and ambience. 

Like the personnel, the companies 
involved in the artist's tour are gen- 
erally McCartney veterans and among 
the top companies in the industry. 
They include such names as Showco, 
Clair Bros., Rock-It, Upstaging, Noc- 
turne, Pyrotek and Tait Towers. 

The tour sponsors are Lexus and 
audio/video company Mark Levinson. 

Production will be typically jaw- 
dropping, moving on 16 trucks, with 
120 rigging points in arenas. More 
than 100 band and crew members 
travel on 10 buses and one aircraft, 
and 130 local crew members are put 
to work in each market. 

The tour will use the latest in video, 
sound, indoor pyro and lighting tech- 
nology and the rigging technique will 
be new to the United States, according 
to Spring. Staging will also be "one that 
has never been seen before," Spring 
says. "And, of course, historical music." 
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MCCARTNEY'S TEAM ■ 
ON THE ROAD 

TOUR SPONSORS: Lexus 
Mark Levinson 

CATERING: Eat Your Hearts Out 
DRAPE: Perry Scenic 
TRUCKING: Edwin Shirley (U.K.). 
Upstaging (U.S.) 
FREIGHT: Rock-It Cargo 
ITINERARIES: Smart Art 
INSURANCE: Stuart Alexander 
Ltd./Robertson Taylor 
LIGHTING AND SET DESIGN: 
Dakana Design 
LIGHTING: Upstaging 
PASSES: Otto 

PHOTOGRAPHER: Bill Bernstein 
POWER: Legacy Power 
PYROTECHNICS: Pyrotek Special 

Effects 

PUBLIC RELATIONS: Paul 

Freundlich & Associates/The 

Outside Way 

RIGGING: Branham 

SECURITY: Rock Steady 

SET CONSTRUCTION: Tait Towers 

SOUND: Showco 

TRAVEL: The Travel Co. 

TOUR ACCOUNTANT: Sycamore 

Consulting 

VIDEO DESIGN: Kanpai Pictures 
VIDEO: Nocturne 

VIP TICKETING: SLO/Shelley Lazar 



"When you present Paul with some- 
thing, he always listens and gives you 
a chance to explain what you're doing," 
Marshall says. "He has a real appetite 
for new Ideas, and he has the brilliance 
to be able to pick out things and make 
it simple, get rid of things that are over- 
crowding the message. That's a partic- 
ular skill I've admired for some time. 



"team spirit" in the road crew. 

"Everyone wants to do their very best 
for him. He listens to what they have 
to say and he talks to them," Marshall 
explains. "He's the perfect leader in 
that respect, and that's a remarkable 
thing to be when he's done so much in 
his career." 

And the roadies of today cannot be 



'Paul has a real 
appetite for new ideas 
and the brilliance to 
picic out thlnas and 

make it simple.' -BARRIE MARSHALL 



Nocturne supplies all camera systems 
and crew for the U.S. tour, along with a 
flown Barco D7 LED with l-Mag screens. 
One 15-foot-by-30-foot screen is placed 
at center stage, and two nine-foot-by- 
15-foot screens are at stages left and 
right. Seven hundred Saco LED lights 
are built into the stage. 

But, as always, the songs will over- 




shadow the production. 

"Paul delivers a show that is unbe- 
lievable, yet It remains all about the 
music and his interaction with his fans 
in the audience," Wavra says. "The bells 
and whistles enhance the experience, 
but it's the songs that makes the fans 
keep coming back." 

Barrie Marshall, McCartney's longtime 
tour director, says the artist is familiar 
with the "less Is more" concept. 



and very rare." 

Paul Gongaware, co-CEO of Concerts 
West, promoter of half the tour, is 
equally complimentary of Marshall. 
"Working with a real pro like Barrie is 
a joy," Gongaware says. "He knows 
what he wants, but he always listens 
before he decides what he wants to 
do, so we have an opportunity to con- 
tribute ideas." 

Marshall says McCartney Instills a 



compared to the roadies of 20 years 
ago, Marshall adds. "Now these guys, 
they get paid well, but they work 
damned hard, and they're very good," 
he says. "There is no room for passen- 
gers anymore In this business— there 
hasn't been for maybe 15 years. I think 
the sophistication with which they op- 
erate is remarkable. It's a Formula One 
racing team, but a big one. It's dedica- 
tion and pride in what they do." 



Congratufations Taufon tfie refease of 
'Vnaos and Creation in the (Backyard' 
and your sofdout V.S tour 



From all of your friends at: 
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Paul McCartney may be one 
of the top touring artists 
ever to cross the Atlantic 
but his appeal clearly tran- 
scends North America. 
McCartney has always been an in- 
ternational touring artist, and his 
bookings have been particularly global 
during the past five years, with con- 
certs In Russia and across Europe, 
South America and the Pacific Rim. 

Barrie Marshall, McCartney's global 
tour director, has been along for the 
ride. Among his favorite milestones 
were performances at Moscow's Red 
Square in 2003, and a visit to Palace 



Square in St. Petersburg a year later. 
Although the U.S.S.R. no longer ex- 
ists, the Beatles' rocking tribute to 
"Moscow girls" is one of the highlights 
of the new DVD "Paul McCartney— Live 
at Red Square." 

According to Marshall, McCartney 
was the first artist permitted to use 
the "whole of Red Square" for a per- 
formance. "It took nine or 10 months 
to negotiate that," Marshall says. "Lord 
[John] Brown, chairman of BP, spon- 
sored that so we could afford to do it, 
and we used SAV Entertainment in 
Russia. They did a very good job. There 
was a lot of detail work." 




Another highlight was a perform- 
ance In May 2003 at the Colosseum 
in Rome, promoted by D'Alessandro 
e Gain. 

"Paul played inside the Colos- 
seum, the first contemporary music 
act ever to do that," Marshall says. 
"That took a lot of work to get that 
done. Then we played the next night 
using the Colosseum as the back- 
drop for the stage; about 550,000 
people attended that concert." 

McCartney opened last year's 
Rock in Rio festival in Lisbon, where 
his two nights broke the festival's 
attendance record for a solo artist. 

He has also been warmly received 
in Asia for many years. "We've done 
Japan several times," Marshall says. 
"The audiences In Japan are typically 
very appreciative but very polite, very 
restrained in their response, ap- 
plauding at the end of the songs. [But] 
not [in 2002]— they rocked on their 
feet from start to finish. They were 
pretty boisterous; it was great." 

McCartney's three shows in 2002 at 
the Tokyo Dome, promoted by Kyodo 
Tokyo, were the top Billboard Boxs- 
core of the year, grossing $14.4 mil- 
lion and drawing more than 120,000 
people. McCartney also notched huge 
numbers at the Osaka Dome on the 



Asian run. Those two stops rank as the 
two top-grossing bookings of Mc- 
Cartney's live career since 1989, ac- 
cording to shows reported to Billboard 
Boxscore. Prior to the Asian dates, 
McCartney grossed nearly $5 million 
from three sellouts at the Palacio de 
los Deportes in Mexico City. 

McCartney's international shows 
have been highlights of recent 
tours, according to Paul "Wix" 
Wickens, the band's musical direc- 
tor and keyboardist. 

"I've been fortunate to have 
played 'Back in the U.S.S.R.' inside 
Moscow's Red Square," he recalls, 
adding that he has also played with 
McCartney "to half a million people 
outside the Colosseum in Rome 
[and] been part of a record-break- 
ing gig at the Macarana Stadium in 
Brazil— just three of the hundreds 
of concerts that never fail to touch 
people with Paul's music, playing 
with someone whose ongoing en- 
thusiasm for music is contagious." 

McCartney, he adds, is someone 
"who loves the big gigs, but will still 
sit at the piano and sing 'Yellow 
Submarine' with my daughter." 
Wickens says that touring with him 
is "a responsibility, a privilege and 
a huge buzz." •••• 
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As Paul McCartney has toured the globe In recent years, top pro- 
moters have eagerly sought to present his shows. 

In Europe, McCartney and tour director Barrie Marshall have worked 
with Wolfgang Kllner at Rock and More in Austria; Herman Schuere- 
mans with Clear Channel Entertainment in Belgium; Steen Mariboe 
and Fleming Schmidt with DKB/Motor In Denmark; Risto Juvonen 
with the Well Done Agency In Finland; Jackie Lombard with Inter- 
concerts in France; Peter Reiger with Konzertagentur and Peter 
Schwenkow with DEAG in Germany; Leon Ramakers with Mojo Con- 
certs in Holland; and Tim Dowdall with Multimedia Concerts in Hun- 
gary and the Czech Republic. 

He has also worked with Peter and Jim Aiken with Aiken Promo- 
tions in Ireland; Adolfo Galll and Mimmo D'Alessandro with D'A- 
lessandro E Galll in Italy; Rune Lem with Gunnar Eide in Norway; 
Numo Braamcamp with Ritmos E Blues in Portugal; Neo Sala with 
Doctor Music in Spain; Thomas Johansson with EMA/CCE in Swe- 
den; and Andy Bechir with Good News in Switzerland. 

Beyond Europe, promoters Involved in McCartney's tours have in- 
cluded Nadia Soloveleva with SAV Entertainment In Russia, Paul 
Dainty in Australia and Bruce Moran with OCESA in Mexico. •••• 




Congratulations 

Sir Paul McCartney 

f on all that you have achieved. | 
It's great to be a part of your team. 
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Paul McCartney founded M PL Com- 
munications, one of the world's 
biggest privately owned music pub- 
lishing companies, as the home to 
his solo compositions following 
the breakup of the Beatles. 

And while MPI. — the acronym stands for 
"McCartney Productions Ltd." — has certainly 
focused on McCartney's work, it has grown to 
represent almost a century of copyrights from 
the likes of Buddy Holly. Jerry Herman. Frank 
Loesser, Meredith Willson and Harold Arlen. 

MPL's catalog holdings include Nor-Va-|ak 
(which contains many of Holly's songs), Desilu 
Music (Desi Arnaz and Lucille Ball's company), 
Edwin H. Morris & Co. (a major standards cat- 
alog), Meredith Willson Music and Frank Music 
(which includes songs by Loesser). 

But MPL — respectively designated in New 
York and London as MPL Communications Inc. 
and MPL Communications Ltd. — has recently 
expanded its activities. 

"Since MPL started back in 1970, it's really 
changed over the years to the point where we 
have now for the first time sought new mate- 
rial." says Bill Porricelli. senior VP of promo- 
tion and new product development. "We've been 
predominantly a catalog company, and catalog 
is still the cornerstone of the company and will 
still be in the future since there's no substitute 
for incredible standards and classic songs that 
are timeless. 

"But we felt we needed a new dimension in 
the last few years, so we signed a couple of staff 
writers, Russ DeSalvo and Martin Briley. and 
they've had some good success with us in film 
projects and various artist covers — and have 
added a new dimension to the company." 

It is important to have "a certain level of con- 
temporary material," Porricelli adds. "But wc 
never want to turn MPL into a major conglom- 
erate: We've always been a very small mom-and- 
pop store and had a boutique feel, and as an 
independent we pretty much hold our own and 
don't take a back seal to [anyone] in terms of 
material or placements." 

Regarding placements, Porricelli notes that 
M PL has been "very successful and consistent" 
in working with movie studios, TV producers, 
ad agencies and sheet music companies in ex- 
ploiting its copyrights. Recent noteworthy cat- 
alog placements in films have included MPL 
songs " Let the Good Times Roll" and " Route 66" 
in "Ray": "After You've Gone," "Bugle Call Rag* 
and "Milenburg Joys" in "The Aviator"; "Sitting 
on Top of the World" in "Cold Mountain"; "Graz- 
ing in the Grass' in "Anchorman"; "Unchained 
Melody" in "Alfie"; and "The Christmas Song" 
in "Christmas With the Kranks." 

Upcoming film placements include "It's So 
Easy" in "Brokeback Mountain" and "In the Wee 
Small Hours of the Morning" in "The Matador." 



But MPL is seeking newer means of expos- 
ing its catalog besides traditional methods. 

"Like every publisher, we're taking a more 
proactive approach to the new media," Porri- 
celli says, "which is very critical. We're in the 
process of redoing our Web site to make it more 
user friendly for industry people and fans alike 
in acquiring information. And you can license 
MPL material on the Internet. There will be 
links to our sheet music partners like Hal 
Leonard, and if you want to buy Paul McCart- 
ney CDs, you can do that through the Web site 
as well." 

Porricelli also cites increased licensing of 
MPL copyrights to ringtone companies. 

"Every publisher has to look at alternate 
means of revenue, and with new media it seems 
another market is opening up every few 
months — and we want to be part of it," he says. 

But he adds that the company is still geared 
toward more traditional means of promotion. 

"It's very important to put out promotional 
samplers of both our new and existing and rec- 
ognizable songs." he says. "We've received so 
much good response in the past [with sam- 
plers] and continue to do them on a regular 

MPL publishes McCartney's post-Beatles 
songs but also classics from such writers 
as Buddy Holly, below. 




iterial 



basis to keep our songs in people's con- 
sciousness and inlroduce new material to the 
industry. 

"This works in our favor, because being a 
small company, we don't have an office on the 
West Coast — but we still need to have our ma- 
terial there constantly in front of everybody," he 
adds. "The best way to do that is to have prod- 
uct coming out on a regular basis and keep mov- 
ing forward and stay proactive because of the 
enormous competition for placements." 

Porricelli notes that there's "only a couple 
handfuls of really exceptional projects every 
year" in film and TV production, "and every pub- 
lisher desperately wants to be part of them. We 
rely on our relationships, but we also need lo 
stay ahead of the curve and know about things 
right from the outset since competition is so 
stiff on these special licensing opportunities." 

Nowhere is this more important at M PL than 
with its founder's catalog. 

"With regard to McCartney, placing songs in 
quality movies and TV — and in some cases, ad- 
vertising — has become the new MTV and VH 1 , 
since both have become primarily program- 
ming-oriented with less emphasis on videos," 
Porricelli says. 

"So getting good synch placement for a song, 
whether it's McCartney's or a classic that's not 
contemporary like "Luck Be a Lady' — which is 
ours — has more impact than high rotation on 
MTVor VHl. Look at Michael McDonald with 
'Ain't No Mountain High Enough,' which was 
placed in a commercial and then the record took 



off. More publishers and record companies rec- 
ognize that this can make all the difference." 

For that reason. Porricelli notes. MPL for the 
first time just placed a McCartney song in a TV 
commercial. "Fine Line' — the first single from 
McCartney's album "Chaos and Creation in the 
Backyard." which bows Sept. 1 3 — is part of a na- 
tional Lexus campaign that began in late August. 

"It's the first time you'll see a Paul McCart- 
ney song appearing in a commercial, so we're 
really looking forward to it," says Porricelli, who 
notes that Lexus is sponsoring McCartney's en- 
suing U.S. tour. "Having a national spot with a 
Lexus gives us enormous exposure and gets 
more people aware of the album and tour, which 
MTV and VH 1 simply can't do at this point due 
to the nature of their programming." 

Porricelli adds that he has played the new Mc- 
Cartney album for music supervisors, and be- 
cause of the favorable response, he suspects that 
its tracks will be licensed for films in upcom- 
ing months. 

But M PL also wants to maintain its successful 
record of placing McCartney catalog copyrights 
in major films like "Jerry McGuire" ("lunk"), "50 
First Dates" ("Another Day") and "The In-Laws" 
("Live and Let Die," "I'm Carrying" and "A Love 
for You"). 

The company recently produced "Listen to 
What the Man Said," a 20-song McCartney sam- 
pler spanning the writer's entire post-Beatles 
career up to his last album, "Driving Rain." 

M PL has good reason to anticipate continued 
appeal of McCartney's compositions in the film 



community, says Burt Berman, president of 
music for Paramount Pictures Motion Picture 
Production. 

"Dealing with MPL is a film music studio 
head's dream." Berman says. "Over more than 
two decades, I have experienced the care and 
responsiveness that MPL gives in making cru- 
cial creative opportunities happen. 

"This was the case when we sought MPL's 
blessing of Cameron Crowe's 'won't take no for 
an answer' desire to use rare and unreleased 
Paul McCartney instrumental gems for his 
Academy Award-honored 'Jerry Maguire.' " 
Berman recalls. "Similarly, we were able to se- 
cure a new McCartney-penned song for Crowe's 
'Vanilla Sky' [the title theme], which was writ- 
ten for the picture and ultimately nominated 
for a Golden Globe and an Academy Award. 

"The beauty and essence of M PL," Berman 
adds, "is that it is an independent, closely held 
and user-friendly owner of priceless musical as- 
sets. It sees the willingness to make the right thing 
happen as part of its corporate charter, and in a 
world of ever- increasing entertainment business 
consolidation. I have come to value professional 
relationships and potential opportunities with 
forward-thinking shops, such as MPL." 

Porricelli notes success that shows McCart- 
ney's catalog has potential beyond synch place- 
ment. He points to (enn Cuneta's dance hit 
"Come Rain Come Shine," which employed a 
rare McCartney-authorized usage of "Silly Love 
Songs" — with producers Andy & the Lamboy 
sharing co-writing credit with McCartney. 



"They did a completely 
["Silly Love Songs") into 
ricelli says. "Paul liked it 
authorization to release 
'Silly Love Songs' with a 
periment with new things 
more open to licensing 
make sense." 



new lyric and turned 

a dance track." Por- 
a lot and gave them 
it. But it's basically 
new lyric, so we ex- 
now and we're much 
opportunities that 
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HIGH ROLLERS 
BETON SIN CITY 

BY JILL KIPNIS The future of Las Vegas is being shaped by 
a handful of executives who are building the hotels and en- 
tertainment centers of tomorrow. 

The city is already buzzing thanks to Steve Wynn's Wynn 
Las Vegas, which in turn is paving the way for Sheldon Adel- 
son's Palazzo. The Colosseum at Caesars Palace is packing 
them in for Celine Dion and Elton )ohn shows week after 
week thanks to Mark Juliano, while the Palms' George Mal- 
oof and Hard Rock's Peter Morton are focusing on appealing 
to a younger crowd with hip clubs and rock shows. 

Here are profiles of some of Las Vegas' top executives. 



MARK JULIANO 
CAESARS PALACE 
PRESIDENT 

Since Mark fuliano liecamc head of Caesars Palace 
in 2005, he has developed a srrongenlertainmenl 
stnileg>. The 4.1 OO-seal Colwiseum. created specif- 
ically for ihe 2-year-old Celine Dion show "A Brand 
New Day. ..." now also hosts Ihe Ellon John show, 
"The Red Piano," as well as extended stints Irom 
Stevie Nicks and ferry Seinfeld. 

Dion's show, which grossed more than S77 mil- 
lion last year, according to Billlraard Boxscore, is 
running through summer 2007. |ohn grossed 
SJ3.2 million last year for 47 performances. He 
recently extended his contract through 2008. 

"Our strategy is centered on high-profile acts." 



juliano says. " People are building their Las Vegas 
trips around partictdar artists. You have to give 
Celine credit. She added energy and excitement 
to the place." 

All Colosseum dates are promoted through 
a partnership w ith AEC Live subsidiary Con- 
certs West. 

SHELDON ADELSON 
LAS VEGAS SANDS CORP. 
CHAIRMAN OF THE BOARD/CEO 

In iitldition to running the hiltion Venet- 
ian Resorl Hotel Casino and the Sands Expo 
Convenlion Center. Sheldon Adelson has bro- 
ken ground on Ihe SI. 8 billion Palazzo, sched- 
uled to open in spring 2007. 



The 3.000-plus-rooni Palaz/o, adjacent to ihc 
Venetian. \N ill rnnlain a theater featuring an as- 
vet-undecided resident headliner and other ex- 
tended stav^ for special musical guests. 

Meanwhile, the Venetian's entertainment op- 
tions are also expanding. In September, a new 
theater seating about 1 .800 will debut w ith a per- 
maneni Blue Man Croup show. Next summer, 
"Phantom ofthe Opera" will open for a long slay 
in another new S25 tnillion-S30 million theater. 

Ron Reese, spokesman for Ihe Venetian and 
the Pala/zo, notes that Adelson is committed 
to offering a combination of hotel, shopping, 
cnlerlainmenl and conference space in his Las 
Vegas holdings. He adds that combining Ihc 
Pala^/o, Venetian and Sands will create "the 
largest hotel complex in the world," w ilh 7.000 
suites. 30 restaurants and more than 2 million 
square feel of conference space. 

J. TERRENCE LANNI 
MGM MIRAGE 

CHAIRMAN OF THE BOARD/CEO 

). Terrence Lanni heads some of the biggest, 
most entertainment-packed hotels on the Las 
Vegas Strip: MGM Grand. Ihe Bellagio. Ihe Mi- 
rage, Treasure Island, New York New York and 
the newly acquired Mandalay Bay. 

The MGM Grand Garden Arena and Ihe Man- 
dalay Bay Evenis Center are the biggest stops 
for concert tours in the city. In addition, Man- 
dalay Bay also hosts the Abba musical "Mama 
Mia!" and has the House of Blues; MGM has 
Studio 54 and Cirque du Soleil's "Ka": Ihe Bel- 
lagio has Cir(|ue du Soleil's "O"; and New York 
New York has the Coyote Ugly bar and Cirque 
du Soleil's "Zumanily." 

"What you see in MGM is a mature company 
that isn't afraid of innovation." says Hal Roth- 
niaii. author ot "Neon Metropolis: How L '" 



Vegas Slarled Ihe Twentv-First CenUm ' (Rout- 
ledge). "They didn't iusi buy Mandalay to turn 
it into MGM Grand. It will retain its own hip- 
ness with cutting-edge entertainmenl." 

GEORGE MALOOF 

THE PALMS CASINO HOTEL 

PRESIDENT 

For a complex thai began asa S26S million proj- 
ect with a location olTlhe main Sirip. the Palms 
has managed toconqK'te with mega-bill ion -dollar 
properties by appealing lo a younger crowd. 

Early on, the Palms became know n as the site 
of a season of MTV 's The Real World " reality 
show, and as a parly locale of choice w ith celebri- 
ties like Britney Spears. 

George Malo<jf. know n for formerly running 
Ihe locals-oriented Fiesta Casino Hotel, 'has 
melded celebrity and MTV lo create a tremen- 
dous feel," author Rothman says. 

One of Ihc Palms' biggest draw s is the 28.000- 
square-foot Rain Nightclub, which doubles as 
an enlertainment venue. Major (H^rformers have 
included )ay-Z, No Doubl and 077\ Oslwurne. 
The Skin Pool Lounge also hosts concerts. 

MIKE MECCA 
PLANET HOLLYWOOD 
HOTEL & CASINO 
PRESIDENT/CEO 

The Aladdin Resort & Casino is staying open 
w hile it is transformed inio Ihe new Planet Hol- 
lywood Hold & Casino, slated for completion 
in Ihe second half of 2006. 

Mike Mecca's Si 00 million restructuring w ill 
include a new front entrance, the creation of 
celebrity suites on Ihe hold's top floors and 
suites with themes from top-grossing films, as 
well as new dining and entertainment options. 
The new casino's Theatre for the Performing 
Arts vsill lealure ntajor hcadliners and weekly 
nujwe premieres thai mimic Hollywood events. 

Planet Hollywood has signcxi a deal w ith Clear 
Channel Enlertainment. continued on >>p66 




HIGH ROLLERS 

(cont.) 

from >>p65 

making CCE responsible for developing, pro- 
gramming and operating the performing arts 
venue and another new show room for the 
complex. 

PETER MORTON 

HARD ROCK HOTEL & CASINO 

CHAIRMAN/FOUNDER 

Peter Morton's Hard Rock celebrated its 10th 
anniversary this year by hosting a weekend of 
entertainment featuring Coldplay, Nine Inch 
Nails and Bon Jovi, among others. 

Surrounding the festivities this spring was 
the announcement of a $1 billion expansion fea- 
turing 1,200 new hotel condos, residences and 
bungalows: a larger pool; four new restaurants; 
and a new version of its concert venue, the Joint. 
Expansion efforts are scheduled to be completed 
in May 2007. 

Rothman says the Hard Rock is "the hotel 
that brought us nightclubs and partying. What 
Morton did was bring a different generation to 
Las Vegas. He got a niche into the city beneath 
the radar." 

Crowds are drawn to the hotel's numerous 
concerts, but also to the club Body English, 
which is a Paris Hilton favorite. 

PHIL RUFFIN 
RUFFIN COMPANIES 
OWNER/CEO 

The Last Frontier was one of the first hotels in 
Las Vegas, opening in 1942with 105 rooms. As 
the renamed New Frontier, it was the site of Elvis 
Presley's first Las Vegas performance in 1956, 
and was host to numerous classic headliners 
like Liberace and Wayne Newton. 

Now. Phil Ruffin is spearheading a massive 
overhaul of the New Frontier that is expected to 
bring in today's top talent. The real estate busi- 
nessman from Kansas hopes to demolish the cur- 
rent hotel by the end of this year, and will build a 
4,000-room hotel with a 2,000-seat theater. 

Ruffin says that he is "not talking to Michael 
lackson" to be a resident performer for the the- 
ater, but is looking for star caliber artists. "I think 
Celine [Dionl has been good for the city, and this 
venue will just add to the city's entertainment ex- 
perience." he explains. 

JOSEPH SCHILLACI 
FREMONT STREET EXPERIENCE 
PRESIDENT/CEO 

Though downtown Las Vegas has attracted far 
fewer tourists than the Strip during the past 
decade, the Fremont Street Experience has sig- 
nificantly helped reinvigorate foot traffic there. 

Under a canopy that plays light and 
sound shows and links together such 
classic hotels as Fitzgerald's and the 
California, pedestrians can watch 
nightly musical performances and 
find Las Vegas showgirls willing 
to pose for pictures. Joseph 
Schillaci says pedestrian traffic has 
increased 1 7% between 2003 and 2004, 
from 18 million to 21 million, and will rise 
again in 2005. 



"This is Vegas the way it used to be," he ex- 
plains. "You can get a beer at Binion's. watch a 
show and then walk into the Golden Nugget. We 
are branding this experience as vintage Vegas." 

Fremont Street is also increasingly hosting 
rock acts such as Berlin and .38 Special under 
the canopy, and playing special broadcasts on a 
huge screen called Viva Vision. 

DONALD TRUMP 

THE TRUMP ORGANIZATION 

PRESIDENT/CHAIRMAN 

The real estate magnate best-known for Trump- 
ing New York, and for starring in the NBC hit 
reality show "The Apprentice." is moving into 
Las Vegas. 

The 64-story Trump International Hotel & 
Tower Las Vegas will feature 1.282 residences, 
a spa and a restaurant. Although the project will 



not feature a casino or event venue, it is expected 
to bring a luxury clientele into the city. 

"People will be drawn to it even though he's 
a bit player in this city," Rothman says. "He will 
use his personality" to attract attention to the 
new building. 

The $300 million-plus development is expected 
to be the tallest hotel in the city (excluding the 
Stratosphere structure, which does not have hotel 
rooms above the 24th floor). Phase I studio units 
have already sold out for $520.0O0-$765,000, as 
have one-bedrooms for S750.000-$975,000. 

STEVE WYNN 
WYNN RESORTS 
CHAIRMAN/CEO 

Wynn first made his name in Las Vegas by tak- 
ing over downtown's Golden Nugget and rein- 
vigorating the hotel in the late 1970s and early 



1980s. In 1988, he built the Mirage, then con- 
sidered one of the most lavish properties on the 
Strip. He went on to build Treasure Island and 
the Bellagio. All three hotels featured free at- 
tractions — the Mirage had a volcano. Treasure Is- 
land a pirate show and the Bellagio a water show. 

After MGM bought Mirage Resorts in 2000, 
Wynn was out of the Las Vegas limelight until 
he purchased the former Dessert Inn property 
to build the $2.7 billion Wynn Las Vegas, which 
opened earlier this year. The 50-story hotel not 
only includes 2.700 luxury rooms, but features 
18 restaurants, Wynn's private art collection 
and such entertainment as the aquatic show " Le 
Reve" and the upcoming Broadway musical 
"Avenue Q." 

"Wynn is the centerpiece of the Strip," Roth- 
man says. "He has been the catalyst of growth 
in the city for the last 20 years." 



PRAISING LAS VEGA 



From Elvis Presley and Frank Sinatra to 
Celine Dion and Elton John, Las Vegas 
has always attracted high-profile artists. 

Here, some of those who have come 
to perform In the city tell Billboard 
about their Las Vegas experiences. 

"Who would've thought that a bunch of 
New York City artists could mai<e it big in 
Las Vegas? We're extremely proud to be 
part of such a diverse entertainment com- 
munity . . . and getting to perform to en- 
thusiastic audiences in Las Vegas on a 
nightly basis is the best— it's like touring 
the world without ever having to leave 

home." —BLUE MAN GROUP 

"Performing in Las Vegas has been a true 
blessing. I've been a resident of Las Vegas 
for over 20 years. The people closest to 
me ... ail reside In Las Vegas, allowing 
me more quality family time. 

Las Vegas is also a unique place to per- 
form. Only in Las Vegas does the world 
come to you, instead of you going all over 
the world. It is a place where attendance 
is not driven [by record sales]. It is per- 
formance-driven. The fans are 
coming to be entertained. If 
I have touched some- 
one's life that 



night or uplifted them, I am ever so grate- 
ful for that opportunity. I must simply say 
that I love Las Vegas!" -Gladys knight 

"I feel like what Ibiza Is to Europe, Vegas 
is gradually becoming to America, There's 
a tremendous feeling of excitement the 
moment you arrive in the city ... I always 
know it's going to be a late night when I 
go there." -PAUL oakenfold 

"Words become painfully inadequate to 
describe what the city of Las Vegas has 
meant to me both personally and profes- 
sionally ... In a way, Las Vegas and I grew 
up together and have become synonymous 
with each other. I take great pride In being 
referred to as 'Mr. Las Vegas.' 

"One of the most memorable shows I have 
ever done took place . . . after Sept. 11, 2001. 
The entertainment community of Las Vegas 
wanted to do something special, so [we] 
got together to put on a historic show, with 
all money going to the USD . . . We raised 
over a half a million dollars for the USO that 



day, and it Is a day I will never forget and 
am proud of being a part of. 

"Another memorable show was when 
we did an outside concert for the initial 
expansion of McCarran International Air- 
port. I am very honored that the Las Vegas 
Airport is located on Wayne Newton Blvd." 

-WAYNE NEWTON 

"I first played Las Vegas in 1965 [at] the 
Fremont Hotel downtown. There were no 
high-rise fancy hotels yet, but it was still 
very thrilling to be singing in Vegas. 

"Years later, in 1975, 1 opened for the Car- 
penters at the Riviera. It was at the height 
of my comeback with 'Laughter In the Rain." 
I was like a dynamo— jumping, dancing and 
singing. The audience went wild, and I had 
several standing ovations. The next I knew, 
i was fired by Richard Carpenter and my 
name was immediately taken off the mar- 
quee! He said that it was because I intro- 
duced a couple of celebs in the audience. 
Baloney! I just got too many standing ova- 
tions. But [i] thank Richard. It caused such 
a sensation, I have been headlining ever 

since!" -NEILSEDAKA 
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BY GAIL MITCHELL 

For those familiar with Kanye West's well-documented brag- 
gadocio, it may come as a surprise that the rapper/producer 
found plent>' wrong with his Grammy Award-winning debut. 
"The College Dropout." With his sophomore effort. "Late Reg- 
istration" [due Aug. 30 on Roc-a-Fella/Def Jam), West aimed to 
correct his perceived flaws in flow, engineering, instrumenta- 
tion and lyrics. 

"Some of what we did on ("Dropout"], like 'Last Call.' was 
rushed, although people liked it," West says during a recent 
phone interview from Chicago. "But it was pseudo [compared) 
to what we're doing now. It wasn't authentic Hke a Portishead, 
Radiohead or Fiona Apple. I've always wanted to sound like I 
was rapping at the top of a mountain. I wanted to change the 
sound of music." 

Enter songwriter/multi-instrumentaiist |on Brion. the pro- 
duction whiz behind such artists as Apple, Rufus Wainwright 
and Aimee Mann, plus Grammy-nominated soundtracks to the 
films "Eternal Sunshine of the Spotless Mind" and "Magnolia." 

With Brion onboard. "Late Registration" expands the "Dropout" 
premise to include live instrumentation, with violin, viola, cello 
and French horn, not to mention "Eternal Sunshine" director 
Miche! Gondry on drums. 

Brion calls his working relationship with West a natural fit. 
"His knowledge and understanding of records across the board 
is great." Brion says. "That's the reason why we got along: We 
don't see music as something that happens in one genre." 

By now. most have heard two examples of what West and 
Brion's collaboration sounds like: lead single "Diamonds From 
Sierra Leone" and follow-up "Gold Digger," which features Jamie 
Foxx doing his Ray Charles impersonation alongside samples 
of Charles' own vocals. 

"Diamonds" peaked at No. 43 on The Billboard Hot 100 and 
at No. 21 on the Hot R&B/Hip-Hop Songs chart. "Gold Digger" 
currently stands at No. 4 on Hot R&B/Hip-Hop Songs and at No. 
27 on the Hot 100. 

"Late Registration" finds West once again waxing about seri- 
ous subjects that most contemporary rappers sidestep. West, 
who condemned gay-bashing in hip-hop during a recent MTV 
interview, speaks his mind. 

On "Dropout," his rap sheet was a diverse commentary on 
everything from gettin' down ("Slow Jamz") and consumerism 
in the black community ("All Falls Down") to personal tri- 
umph ("Through the Wire") and spiritual inspiration ("lesus 
Walks"). On "Late Registration." the subject matter is just as 
wide-ranging. 

"Diamonds From Sierra Leone" cleverly ties in the bling of 
West's post-fame life with the horrors of the African country's 
ongoing civil war. which is fueled by the illegal diamond trade 
("I thought my Jesus piece was so harmless/until I saw a picture 
of a shorty armless"). Another track, "Heard 'Em Say" featuring 
MaroonS frontman Adam Levine. talks about being honest with 
yourself in a world that is not. One of the lines is, "I know the 



government administered AIDS." 

West also trains his lyrical sights on drugs in the black com- 
munity ("Crack Music." featuring the Game and a gospel choir), 
his grandmother's hospital stay ("Roses") and racism/self-hate 
in "Bring Me Down" (with Brandy). 

It is not all serious, however. West's tongue-in-cheek, fun side 
emerges on "Gold Digger." then he gets the party going with the 
'60s/70s flashback "Celebration." 

West also dips back in the vaults for his trademark bridging 
of hip-hop and soul, pressing into service recordings by Bill With- 
ers ("Rosie"). Natalie Cole ("Someone That I Used to Love"). Curt- 
tis Mayfield ("Move On Up'). Otis Redding (" It's Too Late"), Etta 
James ( "My Funny Valentine") and others. He even dusted off 
jazz/pop vocalist Shirley Bassey's "Diamonds Are Forever." 

In addition to the aforementioned guests. West enlists the 
vocal ser\'ices of Jay-Z. John Legend. Keyshia Cole, Consequence. 
Cam'Ron, Charlie Wilson, Nas. Common, Paul Wall, CLC and 
newcomer Lupe Fiasco. 

"1 look at voices as instruments." West says of seleaing guests 
for the album. "I wasn't going after the person or the name. I 
wanted their voice." 

BIG BUZZ, EXPECTATIONS 

Pointing to the "pretty dire summer" saleswise, Kevin 
Hawkins, director of audio purchasing for Tower Records, ex- 
pects "Late Registration" and other Aug. 30 Universal Music 
releases (Rihanna. Tony Yayo) to help "turn that trend around. 
The West record is by far the first major and pivotal record of 
the fourth quarter." 

Assistant PD/music director Tosha Love of R&B/hip-hop sta- 
tion WVEE Atlanta predicts thai West will double his sales. 

" 'Late Registration' is going to be very successful, especially 
aflcrhis recent MTV interview in which became out against hip- 
hop's homophobia," Love says. " People are going to want to hear 
it based on how excited he is about the project." 

West is crisscrossing the counlr)' to host listening sessions 
for press, radio and retail VIPs. Target markets include Miami, 
Chicago, Cincinnati. Toronto and Los Angeles. The promo tour 
kicked off Aug. 8 in Washington. D.C., and Baltimore. 

Calling "Late Registration" an "impressive album," Paul Stew- 
art, assistant PD at R&B/hip-hop WKYS Washington. D.C., cites 
West's lyrical and production growth since his debut, "He's got 
an album of songs that potentially could all be singles." 

Newbury Comics senior buyer Carl Mello says the set's merger 
of hip-hop and alternative offers the best of both worlds. "We 
sell a lot of hip-hop, but we're also alternative-leaning. I just wish 
the radio picture were a little better. But 'Gold Digger' is a hun- 
dred times better single. We expect great things of the album." 

Def Jam is planning a full-court marketing blitz. West landed 
on the cover of Time magazine's Aug. 29 issue, which is dedi- 
cated to hip-hop. The MTV Video Music Awards nominee (for 
video of the year with "Jesus Walks") performs at the Diddy- 
hosted event Aug. 28 and at the annual BMI Urban Awards Aug. 
26, both in Miami. 



KANYE WEST'S NEW 
ALBUM TRUMPS HIS 
GRAMMY AWARD-WINNING 
DEBUT IF YOU DON'T 
BELIEVE IT, JUST ASK HIM. 



During release week. West travels to New York for an in-store 
at the Tower Records location near Lincoln Center and appear- 
ances on MTV's "TRL." BET's "106 & Park" and various local 
stations. From there, he heads to Chicago, where R&B/hip-hop 
WGCl is sponsoring a Sept. 1 in-store at Borders Books & Music. 
The next day. it is back to New York to play an outdoor concert 
at Lincoln Center for "Good Morning America." 

West joins such acts as Green Day in a musical lineup that 
will kick off the NFL's 2005 season Sept. 8 in a live ABC spe- 
cial. Also airing that day is West's guest stint on "The Oprah 
Winfrey Show." Additional visits are planned for "The Ellen 
DeGeneres Show." "Last Call With Carson Daly" and"VHl Hip- 
Hop Honors." 

The week of Sept. 1 5 will find West heading to Europe for more 
promotional whistlestops. That is not counting online sessions, 
contests, billboards and a special radio tie-in promotion with 
Best Buy in the top 1 5 markets. 

A big tour draw last year opening for Usher, West is anxious 
to jump back on the road. Dales are being negotiated for possi- 
ble shows in October and November. 

"I love performing." West says. "I love the feeling of these 
tracks playing, getting the opportunity to hear them really loud 
and see what's connecting with people the most." 

MISSING THE STUDIO 

With all the hoopla surrounding "Late Registration." West is 
finding it hard to devote time to other musical pursuits. His 
GOOD (Getting Out Our Dreams) imprint through Sony Music 
Label Group U.S. is taking up any spare moment. "And even 
with my GOOD music artists," he says, "unfortunately, I don't 
have the amount of time I want to cook up every single beat." 

The imprint scored a hit with Legend's 2004 set "Get Lifted," 
and GOOD acts Consequence, GLC, Bentley Farnsworth and 
production collective Sa-Ra have releases scheduled for the com- 
ing months, West says. 

"If you think about it,' he adds, "I've done way fewer tracks 
this year than last year." 

West's production helped fellow Chicagoan Common reap 
critical and commercial success for his album "Be." This, after 
West made a name for himself producing ever>'one from Jay-Z 
and Alicia Keys toTalib KweliandTwista. "I have to narrow back 
so I can focus on making musit of a certain caliber," West says. 

In fact, he is already planning the next two albums in his con- 
tinuing education series: "Graduation" and "Good Ass Job." His 
to-do list includes directing and soundtracks ("There are some 
things in the works. But I won't say what, because 1 don't want 
anyone to take these ideas"). Lauryn Hill and Eminem are on his 
collaboration wish list ("They write really cold verses"). 

In the meantime. West seems pretty certain that what pulls him 
away from GOOD is, well, great. "This album is so good, it's scary," 
he declares. "I would be shittin' if I didn't have involvement in this. 
People are either going to try^ way harder or just quit." 

Additiortoi reporting by Jordan Heller Weissmann in New York. 
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'hen the world is the 
stage, it can be difficuU 
to find a promoter as 
strong as the personalities 
f hf promotes. 

But for the likes of U2, 
^Madonna. Sting. David Bowie 
i and Neil Young, Arthur Fogel 
gets the call. Because in an era of touring in- 
consistency, Fogel's tours are money. 

Fogel. president of the Next Adventure, the 
global touring division of Clear Channel Music 
Group, is the top international tour producer 
in the world. 

And while other companies produce national 
tours — most notably AEG Live and House of 
Blues Concerts — on a global level, Fogel has 
only one peer: his former boss and mentor, vet- 
eran Rolling Stones promoter Michael Cohl. 

Fogel has made a believer out of the lop lour- 
ing acts. "Arthur Fogel knows how to make the 
impossible possible.' Madonna says. "He's a 
touring genius." 

U2's Bono says. "I used to worry a lot about 
U2's touring. I worry very little nowadays; I'm 
glad [Fogel] does." 

Since Cohl sold TNA in 1999 to what even- 
tually became CCMG (while retaining his 
rights to produce the Stones). Fogel has been 
on a roll at his new corporate home, The num- 
bers from Fogel- produced tours speak for them- 
selves: Neil Young and Crosby, Stills, Nash & 
Young in 2000 ($55 million combined gross); 
Young. U2 and Madonna in 2001 ($227 mil- 
lion combined); CSN&Y and Rush in 2002 ($62 
million combined): Young and Blue Man Group 
in 2003 ($33 million combined); and Madonna. 
Sting, David Bowie and Rush in 2004 ($250 
million combined). 

And this year, Fogel is out with U2's Vertigo 
tour, destined to be one of the lop-grossing tours 
in history at about $300 million. 

"Arthur Fogel operates in his own league," 
says Michael Rapino, CEO of CCMG parent CCE 
Spinco. "He is a maverick that has earned the 
respect of superstar artists because he religiously 
strives to maximize revenue for the artist while 
delivering a world-class service." 




BACK TO THE STONES AGE 

Fogel was a fledgling tour manager when he 
hooked up with Cohl's Toronto-based Concert 
Productions International in 1981. "When I 
started, I knew shit — I was nobody." Fogel 
recalls. "I definitely learned on the job." 

For several years, CPl was a Canadian player 
only, flying largely under the radar in the world- 
wide concert landscape. That all changed when 
Cohl and CPI landed the Rolling Stones' 1989 Steel 
Wheels world lour. Suddenly, Fogel. who had 
moved up the ranks to earn president's stripes 
under Cohl, was a major player on a global field. 

While the original Concerts West and Bill 
Graham had each produced national tours, CPI 
changed the paradigm. "I suppose we basically 
reignited that formula and sort of re-engineered 
it and came up with our own new and different 
model." Fogel says. 

With no prior experience on the global level, 
Fogel found himself routing a Stones world tour, 
a trial by fire if ever there was one. "It was a 
whole new, daunting challenge, but I learned 
so much on that first Rolling Stones tour." Fogel 
recalls. "It was very intimidating, but some- 
times that's what gets you going and forces you 
to become a player." 

Plotting megatours by the Stones, Pink Floyd 
and Bowie in the '90s. Fogel's home base was 
Toronto, and for a time Bermuda, but his route 
book spanned the globe. "I can'l tell you how 
important and valuable it has been over the last 
15-16 years to learn the world," Fogel says. "If 
there's any one thing 1 can point to and go. 'Holy 
shit, that was smart.' that would be it." 

Under the CCMG banner, Fogel has been 
more active than ever, with the same basic CPI 
model as a blueprint. "It has been a continuing 
education, and the formula and the way we go 
about it has evolved considerably over those 
years." Fogel explains. "Every tour presents 
unique challenges and variables." 

Fogel brought with him to CCMG a core team 
that includes TNA senior VP Gerry Barad, VP 
of legal and business affairs Eric Kert, VP of 
lour operations Craig Evans, marketing direc- 
tor Susan Rosenberg, director of touring Tres 
Thomas, lour director Tim McWilliams and tour 
production accountant Ian feffery. 

"It is that machine that they put together in 
Toronto that is really at the heart of Arthur's op- 
eration." says U2 manager Paul McGuinness. 



who began working with CPI in 1980. They are 
the best in the world at what they do." 

NEW BANK, SAME RESULTS 

Back in the CPI days, the first order of business 
in putting together a megatour was lining up 
investors to bankroll huge production costs and 
artist guarantees that could climb north of $100 
million. When Fogel moved to the deep- 
pocketed CCMG. a ready road stake was in place. 
"It provided instant financing, if you will. That 
was very important," Fogel says. 

And given that most of Fogel's touring artists 
are repeat customers, everyone knows the drill 
when it is time to build a tour. The low-key Fogel 
has a reputation for keeping the focus on the 
artists and keeping his cards close to his vest 
before and after a tour is announced. 

"It's very different from how the normal [tour- 
ing] business exists and operates." Fogel says. 
"We tend to have close relationships, partner- 
ships, with the artists we work with. And when 
you come at it from that basis, it's really about 
strategizing first, putting together what they 
want to do, where we think they should play, 
putting all the pieces together, establishing an 
agreement on ticket prices, and sort of build- 
ing the model from the ground up." 

Then the variables come into play, most im- 
portantly "how much money is available, ulti- 
mately, for the producer and the artist," Fogel 
continues. "It makes so much sense, because 
every tour is different, every artist is different, 
everyone has iheir own idiosyncrasies, but ul- 
timately what this [process] does is it ensures 
to the greatest extent possible that in each given 
territory, city, country, that the artist is playing 
in the right scenario." 

Bono says Fogel is "the easiest person in the 
world to deal with and make a deal with. Noth- 
ing is a problem." 

Bowie has one of the longest histories with 
Fogel, dating back to the Serious Moonlight tour 
of 1983. "Of course, back then Arthur was Cana- 
dian," Bowie says. "1 continued to work with 
him when he became a Bermudian, and of 
course now, while he's an American." 

Throughout, Bowie has handed Fogel the 
touring reins. "I have the utmost faith in 
Arthur's suggestions of the right buildings in 



the right markets," he says. "Having one per- 
son with a global view, compared to individual 
promoters only worried about their local mar- 
kets, is invaluable." 

Then there are the intangibles. "He's a 
friendly and caring guy whom I really respect 
for his knowledge of touring," Bowie adds. "Not 
to mention my favorite brand of coffee is con- 
sistently backstage every night." 

Bui even artists who have historically balked at 
a one-promoter deal have bought into Fogel's sys- 
tem. Sting's multifaceted 2004-05 world lour was 
overseen by Fogel and CCMG. a first for the artist. 

"The concept of going on a world tour with 
only one promoter was a new one for me, but one 
that was extremely economically advantageous," ! 
Sting says. | 

As the lour shifted from theaters to am- j 
phitheaters to arenas to college venues, the pro- ; 
motional model proved flexible. "As soon as ] 
Arthur and I met." Sting says, "it was apparent ; 
there was no reason to be concerned with any- ; 
thing, as we were partners in every sense of the ] 
word. He supported my creative impulses and - 
even my decision to stop the arena tour and take | 
a smaller show to colleges." i 

WHAT THEY DO 

As the tour producer. TNA's duties are spUt be- 
tween Iwo sets of functions. The first is organ- ; 
izing promotion, putting together the routing, j 
strategizing the marketing and coordinating the i 
efforts of local production staff and promoters. : 

The second is putting together a production | 
budget, contracting vendors and hiring key per- ; 
sonnel. who then go out and hire their own staff. 

In the case of the Vertigo tour, planning was = 
dictated by the recording of U2's latest record. J 
"You basically make a plan and change it. make ] 
another plan and change it," says McGuinness, ' 
who is now on his third U2 tour with Fogel at I 
the helm, TNA "would be aware of the progress : 
of U2"s recording and know roughly when we'd ; 
be planning to tour. Of course, when circum- 
stances change and the timing of the record t 
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changes, the plan to tour changes, and they're 
really very good at that." 

At CCMG parent CCE Spinco. the top brass 
have — wisely, most would say — left Fogel to his 
own devices in acquiring and producing tours. 

"They've been very supportive in that re- 
spect, and hopefully I 've delivered on my end," 
Fogel says. 

He has indeed delivered, racking up nearly 
$1 billion in grosses in less than six years, with 
only two high-profile missteps: the derailed 2000 
tour by Diana Ross with the quasi-Supremes, 
and the implosion of the 2002 Guns N' Roses 
tour. Of the Ross tour, Fogel at the time told 
Billboard: "Sometimes tours capture the pub- 
lic's imagination, and sometimes they don't." 
And in the case of the erratic but decent-selling 
GN'R tour, most involved blame the tour's de- 
mise on an unpredictable frontman. 

WIDESPREAD, TIGHTKNIT 

Given CCMG's huge base of operations, TNA 
has at its disposal the expertise of a strong pro- 
moter in virtually every market in the country. 
Even so, Fogel says, "that doesn't change the 
fact that what we do is very hands-on, and there 
are expectations of us in terms of what we have 
to deliver. And I've never really been one to be 
comfortable handing that off." 

With a megatour like U2's Vertigo, Fogel at- 
tends every show — which in this case takes him 
all over the world. "It's basically a supervisory 
role, but I'm here if needed," Fogel says. "With 
such great professionals on the road, there aren't 
that many times when I really have to jump in 
on something." 

Still, if the proverbial shit does hit the fan, 
artists and managers like to know the top dog 
is in the house. "It's when you're not there and 
the shit hits the fan [that] it's an issue." Fogel 
says. "There's a comfort level for me, as well, 
just knowing that on a daily basis everything's 
running as it should." 

In fact, Fogel wonders why more promoters 
are not as involved as he is. "When you look at 
our business, too many promoters have really al- 
lowed themselves to be marginalized in order to 
. . . I'm not sure what. Stay in the business? I'm 
not sure why. I'm confident that I can always cre- 
ate the case for the job we do and the value-added 
we bring, and when that's appreciated and re- 
spected on the other side, it couldn't be better." 

In most cases, when TNA is producing a tour, 
agent involvement is minimal — another method 



that dates back to Cohl and the Stones. "My rela- 
tionships are direct," Fogel says, adding that his 
approach is no indictment of the way others do 
business or of the agency system. 

"This is one man's way of going out in the 
world and doing business under a different 
model, which works very well in a direct rela- 
tionship with the management and the busi- 
ness people that represent that artist." Fogel 
says. "It's a model that doesn't work for every- 
body. But I am a 100% believer in this model, 
and I'm totally committed to continuing it." 

It has worked for U2for 10 years. "By themid- 
'90s." McGuinness recalls, "our touring was get- 
ting very big, and even though we had had very 
healthy relationships with very good agents . . . 
the game had changed and the sums of money 
involved were far too big to address our touring 
in a piecemeal way. transaction by transaction. 
We really needed to start working with a single 
lour promoter." 

Fogel's success under different corporate um- 
brellas may leave some wondering whether the 
company banner makes much of a difference 
in a tour's success or failure, as long as the 
money is in place. 

"In honesty, no, it doesn't." Fogel responds. 
" But I don't in any way diminish the importance 
of the financing and that sort of big-company 
infrastructure. You can't underestimate the im- 
portance of having the financing in place that 
allows me to go out and do these tours on an 
ongoing basis." 

Asked the same question, McGuinness 
replies, "The relationship at this stage is very 
much with Arthur, and wherever he is operat- 
ing from. As long as he has the financial sup- 
port that these transactions need, we're going 
to be with Arthur. He's the guy." 

Bowie adds. "Arthur Fogel is my promoter." 

As speculation about the future of CCE con- 
tinues in the wake of parent Clear Channel Com- 
munications' announcement that it will spin 
off the division, Fogel's operation appears to be 
of prime value. 

"Aside from his obvious touring expertise and 
success," Rapino says, "Arthur is someone that 
has the rare combination of strategic and cre- 
ative processing, which is an invaluable com- 
bination in this business and something I tap 
into often as we continue to evolve our global 
business strategy." 
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BY DEBORAH EVANS PRICE 



BROOKS & DUNN OUT 
TO TOP THEMSELVES 



NASHVILLE— After more thana 
decade reigning as country 
music's most successful duo, one 
might think Brooks & Dunn 
would be concerned about Big & 
Rich, Montgomery Gentry and 
other twosomes looking to take 




over their perch. But on their new 
disc, "Hillbilly Deluxe." the only 
competition Kix Brooks and Ron- 
nie Dunn saw was staring them 
back in the mirror. 

"We are competing against our- 
selves." Brooks says. "There's 28 
million people who have Brooks 
& Dunn CDs. . . The challenge is 
to come up with Brooks & Dunn 
music that's not something 
they've got already. That's what we 
are really up against." 

Topping themselves is no easy 
feat. Since their 1991 debut sin- 
gle. "Brand New Man." Brooks & 
Dunn have placed 49 tunes on the 
Billboard Hot Country Songs 
chart, with 36 top 10 titles and 19 
No. Is. 

Of the dozen titles they have 
placed on the Top Country Albums 
chart, two are gold, two are plat- 



inum and six are multiplatinum. 

In their quest to create some- 
thing fresh, the duo enlisted vet- 
eran producer Tony Brown. 

"I've been wanting to work with 
Tony since I moved to town, but 
politics and labels kept that from 
happening," Dunn says, referring 
to the fact that Brown has always 
worked for competing labels. "I'm 
crazy about his song sense and his 
production style." 

It takes a producer secure in 
his own talents to let an artist 
bring in a demo that becomes 
part of the record almost as is, 
but Brooks says that is what hap- 
pened a couple of times with 
their songs in the making of 
"Hillbilly Deluxe." 

Those songs, including "One 
More Roll of the Dice." made it to 
the album in demo form with just 



a little tweaking from Brown. 

"He gave us a lot of freedom, 
and he has a lot of respect for what 
we do." Brooks says. 

The relationship goes way back: 
Brown used to hire Brooks to sing 
demos early in the artist's career. 

MUSIC AND GOLF 

Dunn credits Brown's clout for 
helping them get Sheryl Crow to 
sing on their cover of Larry 
Willoughby's "Building Bridges," 
which also features Vince Gill. 

"We've been after Sheryl Crow 
to sing on something forever be- 
cause we are big stalkers, and 
Tony was able to pull that off," 
continued on »p74 
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»>RADIO LIKES *PIMP' CUT 

Although Grand Hustle/Atlantic Records 
had already tapped the "I'm a King" 
remix featuring T.I. and Lil' Scrappy and 
Webbie's "Bad Bitch" featuring Trina as 
the two official singles from the "Hustle 
and Flow" soundtrack, radio and MTV 
are embracing another song from the 
album. "It's Hard Out Here for a Pimp," 
which is performed by actors Terrence 
Howard and Taraji Henson, is gathering 
steam at R&B/hip-hop radio stations and 
is moving toward the Billboard Hot 
R&B/Hip-Hop Songs chart. MTV, which 
also produced the movie, has pieced 
together footage from the movie, airing 
it as a video on MTV and MTV2. Atlantic 
has no plans to officially release the 
song as a single. — Ivory M. Jones 

»>J SIGNS VAZQUEZ 

J Records has signed "American Idol" 
contestant Mario Vazquez and will 
release his label debut in spring 2006. 
Vazquez quit the show for personal 
reasons. This marks the first time J has 
signed an "Idol" participant who was 
neither a winner nor runner-up in the 
competition. —Mellnda Newman 

>>>BISHOP'S NEW DEAL 

Kenny Bishop is signing with New 
Day/Word-distributed Daywind 
Records. Bishop previously recorded 
with his father and brother as the 
Bishops. Formed in 1984, the trio 

recorded nearly two dozen albums 
and became one of the top 
groups in Southern gospel 
before disbanding in 2001. In the 
intervening years, Bishop has 
served as executive director of the 
Kentucky governor's office. 

—Deborah Evans Price 
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says Dunn, who used to per- 
form "Building Bridges" in 
his early days on the Okla- 
homa club scene. "I think the 
main reason Sheryl did it was 
because of Tony and [because] 
she wanted to talk to Vince 
about golf." 

"Hillbilly Deluxe" runs the 
gamut from hard-charging up- 
tempo tunes like first single 
"Play Something Country," 
which is No. 4 on the Hot 
Country Songs chart this issue, 
to the understated ballad "I 
May Never Get Over You." 

'It goes from a honky-lonk 
toa spiritual side of us. 1 think 
it's OK to go to church with 
your head banging from Sat- 
urday night, as long as you 
make it." Brooks quips. 

Brooks & Dunn have main- 
tained their son gwri ting 
chops, and each contributed 
key tracks to the album. 
Brooks and Bob DiPiero 
penned "Her West Was 
Wilder' and "She Likes to Get 
Out of Town." Brooks also 
wrote "One More Roll of the 
Dice" with Tom Shapiro. Dunn 
co-wrote six songs, among 
them "lust Another Neon 
Night" and "Whiskey Do My 
Talkin,' " with frequent col- 
laborator Terry McBride. 

"That's just a part of your 
soul," Brooks says of song- 
writing. "I couldn't be com- 
placent about that no matter 
how much 1 wanted to. Some- 
times thinking I have to write 
songs for an album feels like 
I have to study for an exam. 
Then as soon as I start writing 
I remember how much I love 
the process. We both do." 

One of the highlights of the 
album is "Believe," a ballad 
Dunn wrote with Craig Wise- 
man, about the lessons a young 
boy learns from an elderly 
neighbor regarding life and 
faith. They may perform the 
song during the Country Music 
Assn. Awards in November, 
which they will host for the sec- 
ond consecutive year. 

Well-known for their high- 
energy concerts, the duo is 
burning up the road on the 
Deuces Wild tour with Big & 
Rich and the Warren Brothers. 
Brooks says they enlisted vi- 
sual director Marcia Kapustin 
— who has worked with Paul 
McCartney, U2, the Rolling 
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Stones and Elton John — to 
help them put the show to- 
gether. "We went totally out of 
our genre to make sure we 
weren't doing the same old 
thing," he says. 

Indeed, RCA Label Group 
executive VP Butch Waugh 
notes they are still as excited 
about all facets of their career 
as beginners. "These guys are 
totally into it and are just as 
competitive as you can get. " 

KZLA Los Angeles opera- 
tions manager R.J. Curtis calls 
Brooks & Dunn one of coun- 
try's most consistent acts. 

"They were ahead of the 
curve on preventing their own 
irrelevancy." he says. "They 
sensed they weren't finding 
or writing the best music, and 
they made a conscious effon 
to step it up." referring to the 
act's return to platinum on 
200rs "Steers & Stripes'* and 
2003"s "Red Dirt Road." after 
1999's "Tight Rope" only 
reached gold. 

GOING TO THE MOVIES 

To alert fans to the album's 
arrival, the label plans a 
major push, including a spe- 
cial theater promotion. On 
Aug. 29. the duo hosts 
"Brooks & Dunn: One Night 
Only." which will be beamed 
via satellite to 54 Regal. 
United Artists. Edwards and 

Georgia movie theaters 
across the country. 

The event will include a 
live acoustic performance, a 
Q&A session and the airing 
of a concert taped at the leg- 
endary Cain's Ballroom in 
Tulsa, Okla. 

The label is doing a radio 
promotion in 60 markets in 
which it is providing custom 
barbecue grills for on-air give- 
aways. The promotion is al- 
ternately being dubbed Cook 
Something Country and Grill- 
billy Deluxe, according to 
RCA/Arista VP of artist de- 
velopment/marketing Ion El- 
liot, who says the label is 
"getting major response" from 
participating programmers. 

There will be a CMT spe- 
cial slated to air multiple 
times. And a custom version 
of the album, with three ad- 
ditional tracks, will be avail- 
able exclusively at Best Buy 
stores. •••• 



I Jamiroquai Back With A Bang 




JAMIROQUAI frontman 
JAY KAY will Ifluiicll a 
U S. piomo tour Oct. 21. 



In a first for the label, Epic 
released famiroquaf s new 
album. "Dynamite," on the 
iTunes Music Store two 
months before it is avail- 
able at traditional brick-and- 
mortar retailers on Sept. 20. 

Part of the rationale behind 
Epic's move was that die-hard 
fans would buy the album, 
which was released lune 6 in 
the United Kingdom, as an 
import. Therefore, by provid- 
ing it on iTunes, it would give 
fans a cheaper option. 

However, given that the 
album, which debuted at No. 
3 on the U.K. albums chart, 
was not available on iTunes 
until July 26, we imagine most 
fervent fans had already 
shelled out the bucks for the 
import. 

The other reason was. of 
course, to start to build a 
story for an act that once had 
a sizable following in the 
States. Jamiroquai's top U.S. 
seller is 1996's "Traveling 
Without Moving." which has 
sold 1.4 million copies, ac- 



cording to Nielsen Sound* 
Scan. The group's last al- 
bum. "Funk Odyssey." which 
had the misfortune of street- 
ing Sept. 11, 2001, has sold 
186,000 copies. 

"The last time [ Jamiroquai 
frontman] Jay Kay was here 
was Sept. 10, 2001. He's had 
no presence here and had de- 
clining sales," Epic senior di- 
rector of marketing Justin 
Shukat says. 

Therefore. Epic wanted to 
ensure that promotion for 
the physical U.S. album re- 
lease included Jay Kay on 
American soil. " He had a full 
schedule from around the 
world, but he's committed to 
come here Oct. 21-Nov. 11." 
Shukat says, adding that the 
three weeks will include a 
number of headlining dates. 

But at the same time, the 
label wanted to start to build 
a story given the U.K. suc- 
cess — hence, the iTunes 
promotion. "We're trying to 
take small steps to re-estab- 
lish him here and do non- 
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Martin In The Radio Mix 

Club DJs Stir A RGaction For Singer's Unreleased New Single 



^^^^ icky Martin's new single "I Don't Care." featuring 

^^^B Fat Joe and Amerle, Is slated to hit radio Aug. 30. 

^^^^Why then, did the track surface briefly on the Pop 
100 chart in July? 

"I Don't Care" was first issued as a 12-inch vinyl 
record and distributed to club DJs nationwide at the end of 
July. One of those DJs programmed It In a radio mix show, and 
the song was subsequently picked up by other stations. To 
date, several stations continue to play the single, even though 
neither Columbia nor Sony BMG Norte is working it to radio yet. 

The urban-flavored track, also available in a Spanish ver- 
sion, is the first single off Martin's English-language release, 
"Life." due Oct. n. 

In another musical quirk, the track was originally not going 
to have any rapping in it. That changed when Fat Joe paid 
Martin a surprise visit at his recording studio in Miami, fell in 
love with the song and asked to participate in it. 

CODISCOS ON THE GO: Codlscos, one of Colombia's 
most venerable independent labels and the owner of a pro- 
lific tropical music catalog, has opened an affiliate com- 
pany in the United States. Codlscos Corp. began operating 
Aug. 1 from Miami and will manufacture, market and dis- 
tribute Codlscos product in the United States. 

The 5S-year-old Codlscos (short for Compaflfa Colom- 
blana de Discos) is based In Medellin, Colombia, but has of- 
fices throughout the country. It has long exported its al- 



bums to salsa and vallenato enthusiasts. 

With piracy continuing to dampen Colombia's music sales, 
opening offices in the United States made sense. 

"Our market Is growing In the United States," says Catallna 
Mejfa, Codlscos national director of promotion and public 
relations. Even with reggaet6n displacing tropical stations, 
she adds, "we continue to place our bets on salsa, be- 
cause it's a very international product." 

The first albums released under Codlscos Corp. were 
"Salsa y Descarga" by King Bong6 and "Colombia All 
Stars," a self-titled album by a top-notch roster of Colom- 
bian salsa acts. Both albums are produced by bandleader 
Diego Gal6, who also leads salsa band Grupo Gal^. 

Codlscos Corp. will be headed by Raymond VAsquez 
with Carlos Ortega in charge of sales. 

Veteran salsa promoter Rita Benftez will be In . 
charge of marketing and promotion. 

Other Codlscos acts Include Maelo Ruiz and El Bl- J 
nomlo de Oro, one of Colombia's leading vallenato 
groups. The label also has the catalog of Ekhymo- 
sis, Juanes' first group. 

PUENTE REMEMBERED: The late Tito Puente is 

receiving a posthumous tribute with a Sept. 10 con- 
cert at the Miami Arena. "Homenaje a Tito Puente" 
will feature performances by Julio Voltio, 
Nicky Jam and Andy Andy, among others. 



traditional things." he says. 

Shukat says Epic has been 
pleased with the results, es- 
pecially since the promotion 
has been fairly low-key and 
has consisted mainly of front- 
page placement on iTunes. 
Album sales for the first three 
weeks were 3.650 copies, ac- 
cording to Epic. Shukat ex- 
pects that to rise as the title is 
touted in Apple Computer's 
iTunes newsletter and as 
dance mixes hit clubs the 
week of Aug. 22. "If we can be 
at 1 0.000- 1 5 ,000 copies prior 
to [street date], it will be a suc- 
cessful promotion," he says. 

To keep traditional retail- 
ers at bay. the Sept. 20 release 
will be a DualDisc that in- 
cludes two videos, the mak- 
ing of the video for first single 
"Feels Just Like It Should" and 
an interview with lay Kay. 

However, for some sellers, 
that does not make up for the 
online head start. 'It's a bad 
precedent," says one tradi- 
tional retailer, who is selling 
the album as an import. "I'm 



not convinced that putting a 
DualDisc out after an exclu- 
sive through iTunes is going 
to be particularly beneficial." 

LIVE MOVES: The band 
Live has inked a worldwide 
deal with Epic Records. The 
band, which had been with 
Radioactive/MCA since 1992, 
is in the studio recording a 
new album, release date TBD. 
First single in the United 
States will be "The River." No 
firm radio date has been set. 

A LITTLE RANT: I have 
generally gotten used to songs 
from musical legends like Led 
Zeppelin or Aerosmith being 
used to shill for products in 
commercials, but there are 
two current TV spots featur- 
ing artists or their music that 
are like nails on a chalkboard 
to me. 

The first is the Snoop 
Dogg/ Chrysler commercial 
in which the rapper declares, 
"If the ride is more Hy. then 
you must buy," delivered in 



the same cadence as Johnnie 
Cochran's now-infamous line 
in his defense of 0.|. Simp* 
son, "If the glove doesn't fit. 
you must acquit." 

Is it just me or is this in in- 
credibly bad taste.-" Two peo- 
ple lost their lives, possibly at 
Simpson's hand, and to ref- 
erence it in this context is 
crass. Maybe it is an amazing 
coincidence, but I do not 
think so. 

The same day. I hear Bob 
Dylan's classic "The Times 
They Are A-Changin' " in a 
commercial for health care 
giant Kaiser Permanenlc. 

What? Bob, Victoria's Se- 
cret was bad enough, but I at- 
tributed that to your being a 
typical middle-aged man in- 
terested in babes young 
enough to be your grand- 
daughter. But to use a song 
that symbolized protest of the 
Vietnam War to now push a 
mammoth health care entity 
(even though it is partly a non- 
profit) just seems to trivialize 
what that song meant. •••• 




The show Is presented by Ram Music, a new con- 
cert promotion firm based in Miami, and trop- 
ical radio station VI/XDJ. 

Promoter Carlos Gutierrez, who worked 
with Puente for more than a decade white 
at Indie label RMM, says he wants people 
in Miami to remember Puente's name 
and place in Latin music history. 
Tickets range from $25 to $60. 
Sponsors Include Presidente Beer 
and Boss/UTA calling cards. 

SONY'S PINA PLAY: Sony 
ATV Music Publishing has 

signed its first reggaet6n deal, 
in late July, Sony inked an 
administration deal with 
Puerto Rico's Mafer Musk: Put>- 
llshing, the publishing arm of 
Puerto Rican indie Pina Reconb. 
Artists that fall under the deal in- 
clude such major names as Lito& 
Polaco and Nicky |am. Pina is wkJely 
regarded as one of the leading in- 
dependent reggaet6n lab«ls, with 
an operation that includes production 
and publishing. 
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Death Cab For Cutie Makes 'Plans' For Major Bow 



Ben Gibbard describes Death Cab for Cutie's Tnajor*label 
debut. " Plans." as his band's most optimistic record to date. 
Yet old fans need not worry. This is an example of how 
Death Cab for Cutie does optimism: "Love is watching 
someone die." 

"Plans," due Aug. 30 via a long-term, worldwide deal with At- 
lantic Records, has not done away with the act's melancholy 
melodies and heartache-driven songs. While the lyric from the 
album track "What Sarah Said" may be Cibbard's strongest affir- 
mation of love to date, even happiness becomes sadly elegant in 
the hands of Death Cab for Cutie. 

" I feel like this is more of an open, optimistic record, but there is 
a theme of mortality that floats through il," Gibbard says. "For me. 
I find myself being more obsessed with destinations and endings 
over the last couple years, even when something is going really well. 
I like the idea of having a love song about people dying rather than 
love songs about walking hand in hand down the sand." 



For every moment on "Plans" where Gibbard's glistening gui- 
tar is poised to send a song soaring, Chris Walla drops in a mourn- 
ful keyboard fragment to bring the tune back to earth. Rhythms 
wash over Gibbard's soft vocals, and even on such a bouncy song 
as the Coldplay-like "Crooked Teeth." Gibbard sounds as if he is 
sharing an intimate late-night conversation. 

Blessed with a major-label recording budget for the first time in 
an eight-year career, the Seattle-based act opted to change little in 
the recording process. There's no big-name producer — Walla again 
mans the boards — and the band avoided extravagant trappings. 

"The luxury of having a larger budget wasn't about spending 
S 100.000 mixing with fancy Hit Factory mixers to get radio songs." 
Gibbard says. "But we knew if something wasn't right, we could 
afford to go back in the studio." 

To reach that comfort level. Death Cab has sold more than 616,000 
copies of its first four albums combined, according to Nielsen 
SoundScan. All four were recorded for Seattle indie Barsuk Records. 




Label: Atlantic Records 

Management: Jordan 
Kurland. Zeitgeist Artist 
Management 

Booking: Trey Many. 
Aero Booking 

Publishing: EMI Music 

Publishing (BMf) 

Last and best-selling 
album: "Transatlantic ism" 
(2003. Barsuk), 341.000 



The group's 2003 efTort, "Transatlanticism," was a breakthrough, 
scanning more than 34 1 .000 copies and earning Death Cab an ap- 
pearance on TV series "The OC." 

Since it built its career and fan base on its own, the group has 
found itself tirelessly having to justify its jump to a major label. 
"To set the record straight for the God knows millionth time, we 
certainly didn't sign to Atlantic just for the money," Gibbard says. 

"There are opportunities available to bands on a major label that 
are incredibly difficult to attain for independent bands." he con- 
tinues. "That's just the way things are. We can hem and haw about 
how we're not on the radio, and we can hem and haw about how 
our overseas situation was a nightmare. We were on five different 
labels in Europe alone, not to mention a label in Japan and Aus- 
tralia. So we can hem and haw about how difficult it all is, or we 
can take the plunge." 

So far it is working. First single "Soul Meets Body" debuted at 
No. 39 this issue on the Billboard Modern Rock tally. Death Cab's 
first appearance on a singles chart. A video for the song will be serv- 
iced to mtvU . Atlantic senior VP of marketing and artist develop- 
ment Livia Tortetla says. "Crooked Teeth" will be worked this winter. 

Integral to the act's deal with Atlantic was Barsuk's continued 
involvement. Gibbard says he requested that Atlantic allow the Bar- 
suk logo to appear on all of Death Cab's releases. Barsuk contin- 
ues to control the band's catalog, and will retain the vinyl rights to 
the act's Atlantic albums. 

"We want to be very cautious with their transition," Tortella 
says. "We talk to Barsuk all the time about the marketing." 
Barsuk's vinyl edition of "Plans" was released Aug. 23 to indie 
retailers, complete with a bonus track. "Barsuk is wonderful, and 
they've been so good to us that we would never leave them" in a 
lurch. Walla says. 

At Sonic Boom in Seattle, where Gibbard and bassist Nick Warmer 
both worked, shoppers are giddy with anticipation, sales clerk Eli 
Anderson says. 

"Customers are stoked." he says. "We made these big light boxes 
for our window which shine a light behind a Death Cab trans- 
parency. A ton of people have walked by and come in just to ask if 
it's out yet. We can't wait, just a few more days." 
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New Label Seeks 'Midas' Touch 

Entrepreneur Clapper Hires A Host Of Nashville Veterans 



trio of veteran artist man- 
agers . a hit songwriter and 
a publisher have teamed 
with other executives to 
start Midas Records 
Nashville. The new independ- 
ent label is wholly owned by 
gaming and construction entre- 
preneur Ron Clapper (bill- 
board. biz. Aug. 17). He also 
operates the Los Angeles-based 
pop label Midas Records. 

In addition to Clapper, the 
team behind the Nashville 
venture includes Mike Marti- 
novich, Stan Moress and Al 
Schiltz. who are partners in 
Nashville management firm 
the Consortium. 

They are joined by Bob Mor- 
rison and Alan Siegel. Morrison 
was previously VP of J-Bird 
Records. Siegel was president 



of Trans Continental Enter- 
tainment and director of mar- 
keting for Jive Records. 

None of the executives will 
hold titles, but they will han- 
dle various marketing, sales, 
artist development and opera- 
tional duties. 

Heading A& R efforts for the 
label will be top Nashville 
songwriter Keith Follese and 
music publisher Brad Allen. 
Follese's songs have been hits 
for Faith Hill, Tim McGraw. 
Martina McBride, Lonestar 
and Randy Travis. 

Clapper. Allen and Follese 
started publishing company 
Midas Music in Nashville late 
last year. Allen says they arc in 
discussions with new and estab- 
lished acts about joining the 
roster of Midas Records, which 



is distributed through Alter- 
native Distribution Alliance. 

The Consortium's manage- 
ment clients include Catherine 
Britt, Sherrie Austin. Mandy 
Barnett and Joe Diffie. The 
Consortium partners, along 
with Bernard Porter, formed 
C4 Records in conjunction with 
Nashville indie label Broken 
Bow Records in 2002. That 
partnership disbanded 18 
months later. 

SIGNINGS: Grammy Award- 
winning artist Mary Chapin 
Carpenter has signed with Los 
Angeles-based Cathy Kerr Man- 
agement. Kerr also manages 
Randy Newman. Carpenter's 
career had been handled by 
Vector Management. 

Hit songwriters Gordon 



Kennedy and Phillip White are 

the first signings to the new 
Nashville division of Walt Dis- 
ney Music Publishing. Kennedy 
won a Grammy in 1996 for co- 
writing Eric Clapton's "Change 
the World." His songs have also 
been recorded by Bonnie Raitt. 
Peter Framplon. Garth Brooks. 
George Strait. Faith Hill and 
Tim McGraw. 

White, who previously was 
affiliated with Murrah Music, 
has had his songs cut by Reba 
McEntire, Kenny Rc^rs. Strait. 
Rascal Flatts and Tanya Tucker. 

Singer/songwriter Geor- 
gette Jones has signed a pub- 
lishing deal with Cosmic 
Mule Music Group. Jones, 
who has a development deal 
with RCA Label Group, is the 
daughter of George Jones and 



Tammy Wynelte. She is work- 
ing in the studio with pro- 
ducer Keith Stegall. 

Jones also performs a duet 
with Mark McGuinn on the 
song " Better a Painful Ending." 
It is on McGuinn's new album, 
"One Man's Crazy," on Blue 
Flamingo Records, distributed 
by Welk Music Group. 

THE AMERICANA WAY: 

Judy Collins and the late John 
Hartford will be honored dur- 
ing the fourth annual Ameri- 
cana Music Assn, Honors & 
Awards Sept. 9 in Nashville. 
Collins will receive the First 
Amendment Center/A MA 
Spirit of Americana Free Speech 
Award. Hartford will be recog- 
nized with the AMA's Presi- 
dent's Award. 



Collins is being honored for 
her support of a number of 
social and political causes. She 
will perform "Amazing Grace" 
during the show. Previous re- 
cipients of the Free Speech 
Award are Steve Earle. Kris 
Kristofferson and Johnny Cash. 

Hartford's family is expected 
to be on hand to accept his Pres- 
ident's Award, which is tradi- 
tionally given posthumously in 
recognition of outstanding con- 
tributions to the Americana 
genre. Arlo Guthrie will lead a 
group of the evening's per- 
formers in singing Hartford's 
"Gentle on My Mind." 

The AMA awards show will 
be hosted by Jim Lauderdale and 
will feature performances from 
Guy Clark. Marty Stuart. Emmy- 
lou Harris and others. • • • • 
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Supergrass Grows Up 

Tough Times Pay Off For Veteran Alt-Rock Band 



"It's been a strange couple of 
years, the weirdest of the 
band's career," admits Gaz 
Coombes, vocalist/guitarist of 
U.K. aiternative rock quartet 
Supergrass. 

Coombes says the malcing 
of the band's fifth album, 
"Road to Rouen" (Partophone/ 
EMI), was disrupted by inter- 
nal and external events, in- 
cluding the birth of his 
daughter and death of his 
mother. However, he suggests 
those factors have given the 
songs on the album "more 
weight and a icind of emo- 
tional strength." 

"Road to Rouen" was re- 
leased Aug. IS In the United 
Kingdom. Capitol Music U.K. 
president Keith Wozencrott 
says ft is "a more thoughtful 
record than" previous Super- 
grass sets, which "perfectly 
suits where the band are at this 
time In their lives and career." 

EMI is releasing the album 
across Europe throughout 
September, with a U.S. re- 
lease scheduled for Sept. 27 
on Capitol. 

Supergrass has European 
dates booked in November 
through 13 Artists. Plans are 
being finalized with booking 
agency Little Big Man for U.S. 
shows early next year The band 
is published by EMI Music. 

-STEVEADAMS 

NEK STRETCHES: Warner 
Music Italy is firming up export 
plans for pop vocalist Nek' 



seventh studio album, "Una 
Parte di Me" (Warner Bros.), in 
the wake of its domestic 
success. 

Nek, whose real name is Fll- 
ippo Neviani, recorded his 
debut in 1992 for now-defunct 
Fonit Cetra l;>efore signing with 
Warner Italy in 1995. 

"Una Parte di Me" entered 
the FIMI albums chart at No. 3 
one week after its May 13 re- 
lease. Warner Italy president/ 
CEO Massimo Giultano reports 
domestic shipments of 90,000 
units so far and quotes 
150,000 as a long-term target. 

Sales have been fueled by 
lead single "Lascia Che io Sia," 
which peaked at No. 2 on the 
FIMI singles chart May 16. 

The album was released si- 
multaneously in Switzerland 
and Italy. A Spanish-language 
version was released in Spain 
and Latin American markets at 
the end of July. 

"Nek is maturing rapidly," 
Giuliano says of the 33-year- 
old artist. "IHe previously had 
a predominantly teenage fol- 
lowing, but he is now reaching 
a broader audience." 

Nek is published by Neviani 
Publish ing/Wamer/C happen 
Italy. -MARK WORDEN 

FIRST FLIGHT: It could be 
takeoff time for Irish indie- 
pop quintet the Chalets and 
their debut album, "Check 
In," on London-based Setanta 
Records. 
The Vltal-dlstrltHJted set will 



appear Sept. 2 in Ireland and 
Sept. 5 in the United Kingdom. 
Subsequent releases across 
Europe and in Japan are 
planned through V2 and Im- 
perial, respectively. 

The t>and, fronted by female 
singers Pony and Peepee, has 
already received international 
exposure. Its track "Nightrock" 
was featured outside the 
United States in trailers for 
DreamWorks' animated film 
"Madagascar," through a deal 
with Los Angeles-based 
musk-placement company the 
Natural Energy Lab. 

The Chalets' single "Fee! the 
Machine" was a top 30 IRMA 
chart hit in June, and the song's 
critically lauded video is part 
of the Resfest Digital Arts Fes- 
tival, which takes place In cities 
across the globe from Sep- 
tember through December 

"Within two weeks of us 
putting the video up on the 
Web site [thechalets.com] on 
May 20, approximately 30,000 
people downloaded it, mostly 
from the U.S.," band drummer 
Dylan Roche says. 

The Chalets will play In New 
York Sept. 15 at Los Angeles 
noncommercial triple-A radio 
station KCR W's showcase dur- 
ing the annual CMJ Music 
Marathon festival. The band 
handles its own publishing. It 
is booked in Europe by Coda, 
but has no U.S. agent yet. 

-NICKKELLY 





An experience as big as Texas awaits 
you at the Arena Management Confer- 
ence. AMC continues to be the leading 
conference for continuing education in 
arena management. 

Don't miss the valuable educational 
sessions and open forum discussions 
focusing on issues facing today's arena 
managers. 

In the heart of the Dallas/Fort Worth 
area, the Gaylord Texan Resort & Con- 
ference Center provides a resort atmo- 
sphere in the center of an exciting and 
culturally diverse metropolitan area. You 
will also enjoy the opportunity to tour the 
American Airlines Center, home to the 
Dallas Mavericks and Dallas Stars. 



International Association of Assembly Managers, Inc. 
www.laam.org 
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Beyond The Velvet Rope 

Virgin Artist Juliet Makes A Move From Club Hits To Concerts 



DAN OUELLETTE douellettecoibillboard.com 

iHaden Explores American 
SongOnLMO Disc 



2005 may very well put Virgin artist Juliet over 
the top. 

The electronic-pop artist began the year In 
top form. Billboard included her as one of the 
30 Under 30 Faces to watch as part of its Power 
Players series. Months later, the singer/song- 
writer opened for Duran Duran on the North 
American leg of its arena tour. 

Along the way, Juliet scored two No. 1s on the 
Billboard Hot Dance Club Play chart with 
"Avalon" and, most recently, "Ride the Pain." 
Both tracks are included on her debut album, 
"Random Order," due Aug. 30. (It arrived Aug. 1 
in the United Kingdom.) 

A third single, "On the Dancefloor," is going 
to club DJs and dance and rhythm 
radio at the end of September. 

tnternationatly, in addition to per- 
forming at such summer festivals as 
Glastonbury and V, Juliet received 
ample press coverage, which is 
not always the case with an 
unknown artist. Of course, it 
helps that she surrounded 
herself with musical heavy- 
weights on "Random 
Order." 

The album, which harks 
back to '80s-era Eurythmics 
and New Order, was primarily 
produced by Stuart Price 
(whose aliases include Les 
Rhythmes Digitalesand uber-hot 
remixer Jacques Lu Cont). He 
was Madonna's keyboardist 
on her Re-Invention tour. Also 
onboard are Guy Sigsworth 
and Mark "Spike" Stent. 

"Stuart is the king of repre- 
sentir^g something— a sound 
—without ripping it off," 
says Juliet, who splits her 
time between her home- 
town of Philadelphia and 
London. 

For the recording of 
"Random Order," Juliet 
says she and Price relied 
on, and trusted, their in- 
stincts. Though opposites, 
Juliet says they clicked im- 
mediately. "I write lyrics 
and melodies, and Stuart's 
all numbers 



FACT FILE 



and music/ 
she says. 
"We'd bounce ideas 
back and forth until 
we got it right." 

Whether the pair 
"got it right" for those 
outside of the club 
scene remains to be 
seen. "So many factors 
contribute to an artist's 
success— many of which are 
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out of the [artist's] control." says Alan Freed, 
acting PD of XM Satellite Radio's BPM and 
Chrome channels. 

But judging by the response to the album's 
first two singles on XM. Freed believes there is 
potential to take Juliet to a mass audience. 

So, while "Avalon" and "Ride the Pain" estab- 
lished Juliet in the global dance/electronic com- 
munity—with "Avalon" also a top 10 hit on the 
Dance Radio Airplay and Hot Dance Singles Sales 
charts— Virgin's goal now is to connect her with 
those outside of the club scene. The tricky part 
is to do so without losing sight of the formidable 
base she has there. 

According to Virgin senior VP of marketing 
Adam Lowenberg, part of this process will in- 
clude artist-in-residence programs in key mar- 
kets. Juliet's Northeast residency commences 
Sept. 6 and runs for four weeks. In that time, she 
will play, with her t>and in tow, Boston's Paradise 
Lounge on Mondays, Philadelphia's Khyber 
Pass on Tuesdays and New York's 
Rothko on Wednesdays. 

Virgin plans to repeat this In other 
parts of the United States. "It requires 
a different spin on the market," Lowen- 
berg says. "It allows us to conquer the 
States one region at a time." 
Because Juliet— a former model 
and previously part of Elektra act 1 
Plus 1— is a compelling live per- 
former, the label knows the importance 
f keeping her on the road. "Listen- 
ing to her CD is fine," Lowenberg 
says, "but there's a whole 
other side to her. She's 
built for the stage." 
Indeed. Juliet 
says she likes to i 
connect with fans at 
her shows. "1 like 
that give-and-take 
that can only hap- 
pen during Mvel 
gigs," she says. 
"Making that eye- 
to-eye contact 
with people is a| 
powerful thing.' 

It is something ' 
Juliet plans to do 
for at least the 
next two decades. 
"No matter what 
happens— success 
or failure— 1 will stay 
on my path to create 
art and music," she 
says. "I will remain ded- 
icated—regardless of 
changes in management, 
label or whatever" 

Pausing for a moment, she 
adds, "In order to break 
through the clutter, you can- j 
not give up." 




Dictured on the cover 
of Charlie Haden's 
new Liberation Mu- 
sic Orchestra CD, "Not 
in Our Name." is the same 
banner that arranger/pianist 
Carta Bley made in 1969 for 
the big band's self-titled debut 
disc, a jazz-fuelcd instru- 
mental indictment of Presi- 
dent Richard Nixon's Vietnam 
War policy. 

Not much has changed 35 
years later, says Haden. the 
bassist who began his career 
in Ornelte Coleman's leg- 
endary late-'50s nonconformist 
jazz quartet. 

"I've always approached 
recording as a means of re- 
sponding to what's going on in 
the world, especially when it 
comes to the aggression of our 
country," Haden says, "jazz has 
always been an art form of strug- 
gle. It's a political struggle to get 
the music heard." 

"Not in Our Name." recorded 
in July 2004 in Rome, will be re- 
leased Aug. 30on Verve. It is the 



fourth album by the l2-piece 
band, which includes saxo- 
phonist Miguel Zenon, trom- 
bonist Curtis Fowlkes and 
drummer Matt Wilson. 

Last summer, the day before 
recording, Haden told an audi- 
ence at Italy's Umbria )azz 
Festival that all four LMO in- 
carnations were artistic reac- 
tions to Republican presidential 
administrations. "I wonder 
why." he said, then noted, re- 
ferring to the George W. Bush 
era, "This is the worst yet." 

A year later, Haden is still 
riled. "This president is running 
rampant and getting away with 
it," he says. He then reads from 
the CD liner notes that he wrote: 
"We want the world to know. . . 
that the devastation this ad- 
ministration is wreaking is not 
in our name. It's not in the 
name of our country." 

In actuality. LMO's disc is 
lyrical, compellingly arranged 
and even patriotic, including a 
melodic remake of "America 
the Beautiful." However, there 



are also tunes that suggest all 
is not well in the land of liberty, 
including a reggae-tinted ren- 
dering of the anguished Pat 
Metheny/Lyle Mays/David 
Bowie song "This Is Not 
America." from the soundtrack 
to the 1985 film "The Falcon 
and the Snowman." 

For Haden. "political" music 
is not a soapbox rant. Instead, it 
is a state of mind, heart and spirit 
where expressing the beauty and 
inspiration of song is deemed to 
be an act of revolutionary con- 
sequence. Again, he quotes from 
the liner notes: "People some- 
times ask us if it makes any dif- 
ference to make a recording like 
this. What is important is that 
we choose to express our con- 
cerns when the circumstances 
warrant it. and our natural mode 
of expression is music." 

In essence, by improvisa- 
tionally rediscovering the beauty 
of America's songs. LMO art- 
fully reclaims music that has 
historically been co-opted into 
a fold of love-it-or-leave-it 
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IStuart Opens Up His 
rSoul' On New Release 



I Country Artist Records First Gospel Album 

here is something 
about an artist having 
really lived life— rejoiced 
in the good moments 
and struggled through 
the bad— that gives his music 
an extra measure of poignancy. 
That is particularly true when 
I It comes to a gospel album, and 
it is beautifully evident In the 
heart and soul that reverber- 
\ ates through every moment on 
, "Souls' Chapel" by Marty Stuart 
& His Fabulous Superlatives. 

IThe album drops Aug. 30 in 
the mainstream market and 
Oct. 25 in the Christian Book- 
sellers Assn. market. It Is the 
first release on Stuart's Super- 
latone Records, an Imprint he 
launched through Nashville's 
Universal South label this year. 
"t^tothJng will prepare you for 



singing the truth like about 35 
years in the music business, fi- 
nancial troubles and a couple 
trips to jail." says Stuart, who 
has been twice arrested for 
driving under the influence. "It 
will get you really humble and 
really truthful, and gets you 
ready to sing out about who 
and what saved you." 

"Souls' Chapel" is a rich mu- 
sical experierKe shaded try Stu- 
art and the Superlatives' deep 
appreciation for the Staples 
Singers. "The way we got to 
know each other musically is we 
did a lot of listening. One of 
those groups that we especially 
loved was the Staples Singers," 
Stuart says of how he and 
Superlatives Harry Stinson, 
Kenny Vaughn and Brian Glenn 
bonded over the Staples' music 



Recorded at Stuart's Hen- 
dersorwille. Tenn., home. "Souls' 
Chapel" features classics that 
include Albert E. Brumley's 
"Lord, Give Me Just a Little 
More Time" and Roebuck Sta- 
ples' "Move Along Train" (with 
special guest Mavis Staples) 
alongside such Stuart originals 
as the title track and "It's Time 
to Go Home." 

He describes the latter as "an 
old Mississippi Delta groove 
that I heard in my head and just 
put a Bible story to it." 

Though Stuart has worked In 
gospel musk:— performing with 
favorites Jerry A T^mmy Sulli- 
van and producing a gospel 
album for Johnny Cash— this is 
his first time recording a gospel 
album himself. He is primarily 
known as a country artist. 
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CMARUE HADEN'S Ubcralion Music 
-Orchestra has relMsed fguf alDums in'^Sf'. 
years. Tne act s latest, Not m Our Name!' 
streets Aug. 30 on Verve. 



American patriotism. "I want to 
show the beauty of this coun- 
try," Haden says, "what it is and 
what it can be. I want to show 
how great America is by show- 
casing American composers. 
America was built on innova- 
tion and exploration. The true 
patriot wants America to be as 
beautiful as it can be. ~ 

As might be expected. Haden 
has encountered his share of de- 
tractors, including one angry 
concertgoer who said that LMO 
should take its music to Iraq. 
Haden shrugs it off. "We're just 
hoping this record gets people 
to think. And. no. we have no 
plans to play Baghdad." Instead. 



the band sets up shop Oct. 4-9 
at New York's Blue Note before 
returning to Europe. 

MASTER CLASS: On Sept. 
8, New York's )azz at Lincoln 
Center will unveil a multimedia 
exhibit at the Nesuhi Ertegun 
jazz Hall of Fame celebrating 
its class of ZOOS jazz masters: 
Count Basie. Roy Eldridge. Ella 
Fitzgerald, Benny Goodman. 
Earl Hines, Johnny Hodges, |o 
fones, Charles Mingus. King 
Oliver. Max Roach. Fats Waller 
and Sonny Rollins (the only liv- 
ing artist). The exhibit will be 
open to the public beginning 
Sept. 9. 



In 2000. Sara Gazarek won 
the Ella Fitzgerald Outstanding 
Vocalist Award at JALC's Es- 
sentially Ellington )az2 Festival 
high-school music competition. 
Five years later, after show-stop- 
ping performances on the Con- 
cord Jazz Festival tour and 
hooking up with Stiletto Man- 
agement and booking firm the 
William Morris Agency. 
Gazarek returns Sept. 27 to Joe's 
Pub in New York in celebration 
of her debut CD, "Yours." which 
was released Aug. 23 on Native 
Language. Her national tour be- 
gins Sept. 10 at Jazz Alley in 
Seattle and concludes Oct. 19at 
the Roxy in Los Angeles. • •• 



"Like SO many performers, 
the Church is where I started," 
he says. "I've always wanted to 
do this record, Ixrt with my per- 
sonal life, I never felt like I was 
ready enough." 

Stuart admits that his past, 
particularly the DUI arrests, 
may be an obstacle with some 
Christian music gatekeepers. 

"If the church discriminates, 
it ain't doing its job," he says 
matter-of-factly, adding that 
the Bible is full of flawed char- 
acters like King David. "If the 
Christian industry keeps me out 
of the bookstores . . . well, they'll 
have to talk to God about that." 

He hopes the musk: will open 
doors, but feels artists outside 
the Christian community some- 
times have had a tough time 
getting in. 



"It's always been a problem 
for secular artists," Stuart says, 
noting that some in the indus- 
try "see us coming in as a nov- 
elty." Stuart says that In the 
'80s, they had a hard time get- 
ting the Cash record racked in 
some Christian bookstores. 

"Where better than the 
church for people like me, 
George Jones and Johnny 
Cash to go to get ourselves in 
shape enough to sing a gospel 
song?" Stuart asks. 

The record will be distrib- 
uted to the mainstream market 
by Universal Musk & Video Dis- 
tribution and to Christian retail 
through Universal South's 
agreement with EMI Christian 
Music Distribution. 

"Souls' Chapel" is the first 
in a trilogy of albums from 



Stuart. The second. "Bad- 
lands," focuses on the Native 
American experience and will 
be released in October. The 
third, a live bluegrass album, 
is due in February. 

Stuart also has six books in 
the works, one of them called 
"Signs of Our Times." It features 
his photos of church signs from 
across the country, including 
one that said, "Don't worry, 
Moses was once a basket case." 

Stuart is also working on a 
series of TV specials to be 
taped in Oxford, Miss., which 
will celebrate Southern writing 
and culture. 

"I feel like I've been par- 
doned, and I have a playpen 
all my own now," Stuart says 
of the artistic freedom he Is 
now enjoying. • -* 
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(^QUESTIONS 

with FANTASIA 



It has been a fairy taie year for 
2004 "American Idoi" cham- 
pion Fantasia Barrino. The J 
Records artist has placed four 
top 20 singles on the Hot 
R&B/Hip-Hop Songs chart, 
watched her debut album 
"Free Yourself" go platinum 
and wrapped her first major 
U.S. tour in July, opening for 
Motown artist Kem. Since then, 
Fantasia's single "I Believe" has 
earned a statuette for top 
R&B/hip-hop single (sales) at 
Billboard's fifth annual R&B/ 
Hip-Hop Awards ceremony. 
The High Point. N.C., native 
also claimed four nominations 
for the 10th annual Soul Train 
Lady of Soul Awards, which 
will be handed out Sept. 7. And 
that is not counting her audi- 
tion for the film version of 
"Dreamgirls" (no confirmation 
yet). Or the October publica- 
tion of her ironically titled auto- 
biography, "Life Is Not a Fairy 
Tale," published by Simon & 
Schuster. 

Q: For a newcomer, you are a 
very self'assured performer. 
What was it like doing your first 

major tour? 

A: Touring is a peaceful point 
for me, the best place to be. It's 
like a breath of fresh air; I feed 
off the audience's energy, it's 
about going out onstage and 
letting loose. I atways t^k about 
acting ugly onstage: kkking my 
shoes off and just having a 
good time. Someone told me 
the other day that IVe passed 
the ugly mark. I'm very ttiankful 
that people enjoy my music 
and realness. 

: Kd'.Sowhyammtot^iographyat 
\ the tender age of 21? 
I A: When I was younger, I was 
I hardheaded and didn't want 
) to listen to advice from my 
' mom or any other adult. But 
; you can sit down with some- 

one else your own age. Young 
i people do go through some 
1^ things. The book opens when 

I'm 5 and first started singing. 
: I've been through some situ- 
^ ations that will make you laugh 
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Stormy Days For Benet 



Singer Emerges From Divorce With 'Hurricane' 



by GAfL MITCHELL 



"Now that I have this 
child, it's time to put 
childish things aside 
and be a respectable 
lady for this life I'm 
bringing into the world." 

-FANTASIA 




^Hven before all the 
hoopla surrounding 
ihe dissolution of his 
marriage to actress 
^HjHalle Berry. Eric 
Benel was determined to record 
an album free of genre con- 
straints — something acoustic 
and emotional, mixing his old- 
school R&B style with folk, pop 
and other genres. 

The result is "Hurricane." 
Thanks to the adult R&B air- 
play garnered by lead single " 1 
Wanna Be Loved," Bcn^t reap- 
peared on the Billboard Hot 
R&B/Hip-Hop Songs chart for 
the first time in four years. 
The album also marks the for- 
mal debut of the Reprise/ 
Warner Bros. -distributed label 
Friday Records. 

Benet's first two albums. 
True to Myself" (1996) and "A 
Day in the Life" (1999), were re- 
leased on Warner Bros. "The 
label [executives] kept saying 1 



needed to make another album 
of R& B , neo-soul , whatever you 
want to call it." Benet recalls. 
"When the label and I didn't see 
eye to eye, I knew I had to get a 
solid cheerleader on my side." 

Benet chose songwriter/pro- 
ducer David Foster (Celine 
Dion. Earth, Wind & Fire) to 
champion his vision. It was 
through Foster that Ben^t met 
Friday Records owner Tim 
Blixseth. Ben^t credits Foster 
and Blixseth with playing "in- 
tricate" roles in the development 
of "Hurricane." 

"Tim has a vision like David," 
Benet says. "That it doesn't have 
to be a genre-specific album. 
Good music will find an audi- 
ence. This isn't just R&B; it's a 
lot of stuff." 

"Loved" and album cut 
"Pretty Baby" draw heavily from 
the Milwaukee native's smooth 
soul background (a la Maxwell 
and Kenny Lattimore). And al- 



though "Hurricane" doubles as 
catharsis following Benet's very 
public divorce, a suite of love 
ballads (especially "The Last 
Time") showcases what initially 
caught fans' ears back in 1996: 
his talent for penning thought- 
ful, emotive lyrics. 

"I would be dishonest if 1 said 
I didn't feel a little concern." 
Benet says of the musical course 
he took for "Hurricane." Guid- 
ing him. he says, were fans' re- 
actions to earlier songs like 
"While You Were Here," from 
his debut album. 

"The more creatively un- 
inhibited songs floating 
around in different genres 
seem to be the ones that fans 
talk to me about the most. 
This whole project is right 
along those lines." 

Benet stops short of calling 
his new musical direction a rein- 
venlion. "I'm evolving." says 
Benet, who performs Aug. 30 in 



Words & Music 



JIM BES5MAN jbessman(5)billboard.com 



and cry. That's what I talk 
about in the book. It comes 
out Oct. 13. 

Q: Like becoming a mother 
at 17? 

A: When I got pregnant, some 
people tried to make me feel 
like my life was over. But I said 
to myself, "Now that I have 
this child, it's time to put child- 
ish things aside and be a re- 
spectable lady for this life I'm 
bringing into the world. I don't 
call her a mistake. People will 
talk about you all of your life. 
But the more they talk, the 
more I will push on. I don't 
care about negativity. 

Q: What are your plans for your 
next album? 

A: I'm still traveling with this 
album; I'd like to go overseas 
next. But I will be going back 
into the studio sooner or later. 



I'd like to step out into some 
other areas like country or 
rock. I love all music. And I've 
got names for days of people 
I'd like to work with, includ- 
ing [recent tour partner] 
Rahsaan Patterson. He has 
become one of my favorites. 

Q'.Doyouplan to writesongs 
on your own for the next 
album? 

A: I'd like to. I'm always pick- 
ing up a pen and writing 
something. I started writing 
songs when I was 13 or 14 and 
into gospel. 

Q: Where do you expect to be 
five years from now? 
A: I hope to be on some- 
body's stage, still kicking my 
shoes off. Perhaps doing 
some acting; whatever door 
opens. However long this 
train ride is, I'm riding it.* " 
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Peters: 'Live' And Well 

Singer Follows 1997 'Sondheim, Etc' CD With More Of The Same 



I 

II 



t the recent kickoff 
party for Bemadette 
Peters' new Angel 
Records album, 
"Sondheim, Etc., 
Etc.: Bemadette Peters Live at 
Carnegie Hall (The Rest of It)," 
the concert's director, Richard 
Jay-Alexander, finally felt free 
to express his one fear that the 
material left off Angel's 1997 
release "Sondheim, Etc.: Bem- 
adette Peters Live at Carnegie 
Hall" might not be released 
until he, Peters or Stephen 
Sondheim were dead. 

Luckily, ail three are alive 
and well— and thrilled to have 
more of the material from the 
Dec. 9, 1996, concert released 
for others to enjoy. The latest 
edition came out Aug. 2. 

"It was such a great night," 
Peters says of the Christmas- 
time fund-raiser for the Gay 
Men's Health Crisis. "But there 



was a lot more music that 
needed to come out." 

The songs contained on the 
first Carnegie concert album, 
she says, were selected solely 



according to what would fit on 
a single disc. 

"I sang for about three 
hours and got stronger and 
stronger, and the sound was 





BERNADETTE 
PETERS says Iwf 
next album ^vili 
involve;^!! those - 
great songs I grew 
up listening to'- 
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Los Angeles. "This is just a con- 
tinuation of the same ascent." 

One thing has changed, how- 
ever. Known for singing bare- 
foot onstage in the past, Benet 
says he now wears shoes. 
"They're some pretty nice 
shoes," he adds. "Tm kind of 
digging being well-dressed." 

JIVE GETS 'SPRUNG': T- 

Pain's "I'm Sprung" earned 
Hot Shot Debut honors on the 
Hot R&B/Hip-Hop Songs chart 
the week of Aug. 20, coming in 
at No. 69. It also cracked The 
Billboard Hot 100 in the Aug. 
27 issue, debuting at No. 100. 
The song currently sits at No. 
49on R&B/Hip-Hop Songsand 
at No. 81 on the Hot 100. So. 
whoisT-Pain? 

He is an R&B singer from 
Tallahassee, Fla.. who caught 
Jive's attention by attracting 
buzz in Tampa. Fla., Miami and 
Atlanta. Signed to artist Akon's 



great," Peters continues. 
" 'Children Will Listen' is one of 
my favorite Sondheim songs, 
but it wasn't on the first album. 
Neither was 'Later' from 'A Lit- 
tle Night Music' or '(They Ask 
Me Why) I Believe in You,' 
which he gave me for the con- 
cert and had never been 
recorded— and I thought it 
should be out there." 

EMI Music Jazz and Classics 
president/CEO Bruce LundvatI 
agrees. "She always wanted the 
whole thing to come out," he 
says. "We talked about her r>ext 
studio album— and she's going 
into the studio in the fall-but 
this was just too good to leave 
In the vaults." 

Peters is the "special kind of 
artist [that] people want to col- 
lect everything she's ever 
done," Lundvall adds. Looking 
back at her album release party, 
he marvels, "I've never seen 



ERIC BEN^S new 

album showcases 
his talent for 
writing thoughtful 
^otive lyrics. 

KonvicI Muzik production 
company, T-Pain has shot a 
video for "Sprung." a song he 
produced at home. According 
to a Jive representative, the 
singer has also completed an 
album, though the release date 
is not yet finalized. 

Other Jive activity includes 
upcoming projects by Donell 
Jones ("Journey of a Gemini"), 
teen newcomer Chris Brown 
(self-titled) and Joe (title to be 
determined). Plus, look for a rap 
solo album by Dre of the pro- 




I 



such a crowd of theater people 
and press come to a party. She 
sang a couple songs with no 
mic and just a piano, and who 
shows up but Sondheim!" 

Never the social butterfly, 
Sondheim's showing surprised 
everyone, especially Peters. 
Then again, she showcased 12 
of his compositions on her first 
Carnegie set. Four more are on 
the new disc, along with the 
versatile vocalist's much re- 
quested concert version of J.D. 
Souther's "Faithless Love." So 
Is "Unexpected Song," which 
Peters says has "evolved over 
time" and had heretofore ex- 
isted only on the cast album of 
Andrew Uoyd Webber's "Song 
and Dance"— for which Peters 
won her first Tony Award. 

"I wanted to bring some- 
thing special to New York, so t 
dedicated the whole second 
part of the show to Sondheim," 



duction duo Cool & Dre. 

QUICK HIT: Ifyou like your 
contemporary jazz with an R&B 
edge, check out a couple of neu 
releases from Heads Up Inter- 
national. Gerald Veasiey's "At 
the Jazz Base," his first live 
recording, features members 
of Jill Scott's band. Saxophon- 
ist Najee makes his label debut 
Aug. 23 with "My Point of 
View." Joining the rhy-thmand 
jazz practitioner is vocalist Will 
Downing. • • 



Peters recalls. "He even said I 
could put a spin on sonw of the 

songs." 

Uke with "Later," a high point 
of the original release. In the 
show the song was a complaint 
sung by the cellist, who felt he 
was not being taken seriously. 

"in my version I sang to the 
cellist in the orchestra," Peters 
explains. "My spin was I 
wanted his affection, and he 
kept saying 'Later' to me!" 

Asked what makes Sond- 
heim's music so special. Peters ' 
responds with one word. 

"Truth. He writes truth— and , 
he's so good at it. And thank i 
God he writes music and lyrk:s, r 
and really puts down exactly I 
what he wants to say." 

Peters says her next album 
will Involve "all those great 
songs that I grew up listening 
to." Definitely on the list? 
" 'Fever,' " Peters says. 



FOR BT IT'S BUSY TIMES 

Artist Occupied By Scoring Films. Producing TV Shows 



)h, BT, BT. wherefore art thou BT? 
\ The ultimate purveyor of thinking 
I man's trance has not released an 
' artist album since 2003's expan- 
sive "Emotional Technology." He has 
been too busy doing everything else to con- 
centrate primarily on new studio albums. 

BT has been scoring films, like Academy 
Award winner "Monster" and the recently re- 
leased evil-airplane saga "Stealth." For the tat- 
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has not decided on a label yet, but is intrigued 
by buddy Lee's deal for his latest effort. "Tom- 
myland: The Ride." The album was released by 
Wal-Mart arm TL Education Services, thus get- 
ting invaluable programs and placement in the 
retail giant's stores across the country. 

"I'm much more into the idea of doing a 
joint-venture deal, because that's the way 
artists are able to make son>e money," BT says. 
"I've never made any money from my music, 



A new artist 
album is in the 
works for BT. 




ter he conducted a no-piece orchestra, John 
Williams-style. But he also indulged his gear- 
head side, writing proprietary software specif- 
ically for the project, which allowed him to cre- 
ate his own "Instruments." 

"The entire first two minutes of the film is all 
written in code," he says proudly. The score— 
which the comp>oser describes as " Bart ok -esq ue 
contemporary classical"- will be released Aug. 
30 on Varese Sarabande. 

Then there's BTs decidedly low-tech— or k)w- 
b ro w?— project: executive-producing NBC re- 
ality series 'Tommy Lee Goes to College." 

Seems that one day, while hanging out In the 
studio with former Journey lead singer Steve 
Perry, BT had what every network executive 
wants: a great idea. He envisioned sending an 
aging rocker back to school, to capture him in 
various anti-cool moments like "failing the the- 
ory final on their own hit song," and "joining the 
track team and running with an assistant light- 
ing their cigarettes." Perry passed, but another 
BT buddy, aspiring DJ Tommy Lee, jumped right 
in. The show premiered Aug. 16. 

But fear not: BT has not forgotten his roots. 
The classically trained artist Is going to Australia 
next month to finish his next original album, the 
bulk of which is "for dancefloors," he says. He 



and I have records that have sold [300,000], 
400,000 copies. The people who support 
what I do for the dance music community, 
they'll get It even If they have to go to what- 
ever, Starbucks, to pick it up. Downloading 
has changed the record industry. And I actu- 
ally think for artists who are doing smart deals, 
it's changed It for the good." 

BT is also working on a secret "side proj- 
ect" that he expects to release and tour be- 
hind next year. Without going Into detail, he 
says it is new musical territory for him. and 
will lend itself to sit-down, non-club shows 
with "a visual component. People from the 
electronic music community are going to be 
extremely excited about this." 

Tl DBEATS: After 10 years. A&R manager Ste- 
fan Struever is leaving !K7 Records. The man 
behind the label's "DJ Kicks" compilation series 
and big releases from respected acts like K ruder 
& Dormeister and DJ Herbert will remain a 
shareholder . . . Holmes Ives' "8 Letters," re- 
leased in January on Yoshftoshi Recordings Im- 
print Shinichi, is getting a new life as part of a 
popular mash-up by DJ Victor Calderone. It pairs 
the step-wise vocal with Celeda's 2001 single 
"Let the Music Use You Up." 
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Building 
Better Deals & 
Better Shows 
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The Billboard Touring Conference 

is the premier gathering for the concert industry where 
movers & shakers will engage in open dialogue about the state 
of the touring industry. Featuriiiji. . . panels, discussions. 
iictworkin<t. parties and awards. 

Join Billboard's senior editor Ray Waddell at this industry event 
attended by pi'oniotei's. agents. iniui<i(>«i's. venues, spoiisoi's. 
pi-oduction professionals, nierchiuiclisei-s. ticketei-s iUid all 
toiu-iiie related businesses. 

Panel Discussions Include... 

legal issues, radio, venues, festivals, art of the deal, 
touring and label relations, i)his. rrmncltiiblp discussions 
featii l inn country . Latin, hip-hop, rook/metal, jam bands. 
Jazz/blues, pop, ticketing, international, security insurance, 
merchandise, sponsorships, production/travel , 
state of the industry (Subject to oliui|i:«) 

The Billboard Touring Awards 

will honor the top touring industry professionals & artists 
for the year based on the Billboard Boxscores Chart... 

bound to be bigger and better in it's 2nd year! ; 
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Dennis Aria, Artists sroup international 

Charles Altai, Charles Attal Presents 

Paul Beard, Bass Performance Hall 

lefftry BischafI, Cinder Block 

Tim Borror, Face The Music Touring 

Matthew Burrows, Lapldus S Haft, LLP 

Bart Butler, Rock Soim Security 

Ashley Capps, A C. Entertainment 

Mark Cheatham, ICM 

Bill Chipps, lEE Sponsorship Report 

Andy Clrzan, Jam Productions 

Peter Conlon, Peter Conlon Presents 

Tony Conway, Buddy Lee Attractions 

Marty Diamond. Little Big Man Booking 

Rod Essig, Creative Artists Agency 

Liana Farnham, Sony Music 

Harlan Frey, Roadrunner Records 

Ricanio Ganaa^areno, Winsteed Sedirest & Mini^ PX 

Nell Glazer, Madison House Inc 

David Goldberg, TIcketmaster 

Alex Hodges. House of Blues Concerts 

Patterson Hood, Drive-By Truckers 

Jeffrey M. Insler, Robertson Taylor 
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narvey leeos, tpic Kecoros 
Ken Levitao, Vector Management 
Eric Logan, XM Satellite Radio 
Jay Marclano, Radio City Entertainment 
Doug Masterson, Rock-It Cargo 
Doc McGhee. McGhee Entertainment 
Ed McPherson. McPherson t Kalmansohn 
John Meglen, Concerts West 
Merck Mercurladis, Sanctuary Artists 
Jerry MIchelson, Jam Productions 
Heath Miller, Excess dB Entertainment 
Greg Oswald, William Morris Agency 
Tom Poleman, Clear Channel New York 
Kate Ramos, VIvelo! 

Michael Rapino, Clear Channel Entertainment 

Bill Reid, Rising Tide Productions 

Simon Renshaw, Strategic Artist Management 

Bob Roux. PACE Concerts 

John Scher Metropolitan Talent 

Jeffrey Singer Segal MtCumbridge Singer S Maheney, Ud. 

Charlie Walker, Clear Channel Entertainment 

Nell Warnock, The Agency Group 

David Zedeck, Creative Artists Agency 

AND MANY MORE! 
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& AWARDS 





^^^%r 25-26, 



Gain maxiimiin e.xposiire at this must attend 
event, call for sijonsorshi]) oppoi tiinities: 
Karl Vontz 415.738.0745 

The Roosevelt Hotel 212.661.9600 

Special Rale: 824.5 Reserve room by Oct 1st. 
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SPOTLIGHTS 



Releases deemed by the review editors to deserve special attention 
on the basis of musical merit and/or Billboard chart potential. 
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KANYE WEST 
Late Registration 
Producer: Kanye West 
Roc-A-Fella/Def Jam 
Release Date: Aug. 30 
In the year-plus since 
West's Grammy Award- 
winning debut "The 
College Dropout" was released, his name has 
never been far from industry lips, least of all 
his own. Beyond his own nnusic, he has also 
become a ubiquitous producer and generally 
found eager hip-hop heads eating from the 
palm of his hand. Even his detractors will not 
be able to resist "Late Registration." which 
boasts near-flawless production and 
collaborations with Comnnon, the Game, Nas 
and producer Jon Brion, among many others. 
West pulls out all the stops on tracks like 
"Addiction" and "Hey Mama"; "Celebration" 
even boasts a lush 20-piece string section. 
Weightier concerns are aired on "Diamonds 
From Sierra Leone." further expanding 
West's reach. By the end of this 21-track opus, 
you still might not like West's self-assured 
declarations, but you will not be able to deny 
his talent.— /MJ 

DEATH CAB FOR 
CUTIE 
Plans 

Producer: Chris Walla 
Atlantic 

Release Date: Aug. 30 
Here is a new one: 
beloved indie rock 
band breaks into the mainstream, signs to a 
major-label and then . . . changes absolutely 
nothing. Indeed, few acts are as comfortable 
in their own skin as Death Cab for Cutie, and 
on Its Atlantic debut, the group happily sticks 
to its musical roots by reinforcing the 
qualities Its fans hold dear. The set begins 




with two of Death Cab's best songs ever, the 
thumping "Marching Bands of Manhattan" 
and the strident single "Soul Meets Body," 
which should stick at modern rock outlets. 
Frontman Ben Gibbard's evocative, lovelorn 
storytelling remains at the forefront: the 
piano-led "What Sarah Said" expertly 
chronicles the "nervous paces" of visiting a 
dying loved one in the hospital, while the 
devastating "Brothers on a Hotel Bed" 
captures the creeping ennui of a long-term 
relationship. Rock music this substantive is 
increasingly rare, but "Plans" delivers beyond 
expectations.— 7C 

BROOKS & DUNN 
HItlbilly Deluxe 

Producers: Tony 
Brown. Ronnie Dunn. 
Kix Brooks 
Arista 

Release Date: Aug. 30 
Coming off one of its 
best albums to date, country music's most 
successful duo remains on a creative roll on 
this rocked-up barn burner. The pair kick out 
the jams on the killer roadhouse rockers 
"Play Something Country" and "Whiskey Do 
My TalkinV and searing guitars pepper 
Dunn's passionate vocal on "She's About As 
Lonely As I'm Going to Let Her Get." Brooks 
sounds appropriately hangdog on "My 
Heart's Not a Hotel" and conveys 
considerable emotional depth on the well- 
drawn "Her West Was Wilder" But Dunn is 
arguably the best ballad singer in Nashville, 
and he soars here on "Believe" and "I May 
Not Ever Get Over You," The Brad 
Crisier/Craig Wiseman penned title cut is 
redneck genius, and the guys close with the 
gorgeous, Eagles-esque "Again," putting a 
cap on a big, broad, bold record that keeps 
B&D atop the duo mountain.— PIV 





RICKY MARTIN 
FEATURING FAT JOE 
AND AMERIE I Don't 
Care (3:50) 

Producer: Scoff Storch 
Writers: S, Garrett, 
S. Storch, J. Cartagena 
Publisher: not listed 
Columbia (CD promo) 
Popular opinion has 11 tiiat Ricky Martin's all- 
star moment on English-language radio has 
passed after gross overexposure. That 
explains his three-year absence, during which 
he worked with more than a dozen song- 
writers searching for the sound that would 
make his next chapter a best seller "I Don't 
Care" is not quite in the league of siren song 
"Livin' La Vida Loca," and if anything, the R&B 
shout-out groove could be almost anyone at 
the mic. But this is a crafty melody that takes 
less than one listen to haunt the eardrums. It 
is a track deserving of a welcome home 
celebration during a particularly barren time 
for male singers. Perhaps we had higher 
expectations, but it is great to have this class 
act back in the game.— C7" 




'Wmr 1 MARTINA McBRIDE (I 

1^ ^ Never Promised You 

Pf* ' tJ^^\ A) Rose Garden (3:10) 
K M Producer: Martina 

W ML , I McBride 

Writer: J. South 
Publishers: Sony/ATV. 
BMI 

RCA (CD promo) 
McBride possesses one of the strongest, 
most beautiful voices in any genre and on 
her forthcoming album, "Timeless." she 
covers some of country's most treasured 
classics. The lead single is McBride's 
rendition of Lynn Anderson's 1970 No. 1 hit. 
As a producer. McBride succeeds in 
delivering a record that works for today's 
country radio, yet has a cool little retro 
vibe. As a vocalist though, she does not 
quite hit a home run. Anderson's vocal had 
an intensity and a hint of sarcasm that 
gave the original a touch of defiance. 
Those who do not have the original 
imprinted on their consciousness should 
embrace this; others will remember 
Anderson as the gold standard.— £)£P 
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BOB DYLAN 

No Direction Home: The 

Soundtrack 

Producer: none listed 
Columbia/Legacy 
Release Date: Aug. 30 

□ This set of private 
recordings, live TV 
performances and alternate 
studio takes spanning 1959- 
1966 increases the huge 
expectations for the 
upcoming documentary 
"No Direction Home: Bob 
Dylan," directed by Martin 
Scorsese. Only two cuts 
have been issued 
previously, so the package 
provides a fresh look at the 
artist's most pioneering 
period going all the way 
back to 1959's "When I Got 
Troubles." purported to be 
Dylan's first recording of his 
own song. But the soft- 
voiced high schooler 
quickly gives way to the 
more recognizable rasp of 
"I Was Young When I Left 
Home," taped in 
Minneapolis two years later. 
The set progresses 
chronologically from the 
folk authenticity of these 
early recitals, includes 
some genre expanding, 
politically charged initial 
studio work, and climaxes 
with "Maggie's Farm" from 
the notorious 1965 Newport 
Folk Festival. This is a 
superb document of an era 
encompassing Dylan's 
groundbreaking marriage 
of folk and rocV^.—JB 

COLD 

A Different Kind of Pain 

Producer: Michael "Elvis" 

Baskette 

Lava 

Release Date: Aug. 30 

□ Cold has chanelled 
plenty of inner demons 
on previous albums. But 
after extreme personal and 
professional turmoil— 
notably, leader Scooter 
Ward's sister battling 
cancer— it is no wonder this 
new album is called "A 
Different Kind of Pain." 
Instead of bitterly howling 
how life sucks, Ward mostly 
wrote loving and hopeful 
lyrics, like the affirmation 
"God's Song," with 
heavenly imagery 
throughout. "Pain" is more 
downtempo than other 
Cold albums, but harder- 
hitting cuts like "When 
Angels Fly Away" are also 
poignant weepers. The title 
track is a piano-driven 



ballad that is surprisingly 
traditional for the band. 
Overall the songwriting 
could have pushed more 
boundaries, but surviving 
life's trials by creating 
sincere music was the real 
point of this "Pain."— Ci.r 



HERBIE HANCOCK 
Possibilities 

Producers: Herbie Hancock. 
Alan Mintz 

Hancock MustcA^ector 
Recordings/Starbucks Hear 
Music 

Release Date: Aug. 30 

□ Herbie Hancock is 
best-known as the 
upstart jazz pianist who was 
an integral member of Miles 
Davis' classic '60s quintet. 
But he has also earned his 
share of pop cred, including 
his 1983 dance hit, "Rockit." 
With this 10-track gem of 
imaginative real-time 
collaboration, Hancock 
returns to the pop fold 
along with such friends as 
Carlos Santana, Sting and 
Paul Simon and such 
newfound musical partners 
as Annie Lennox, Damien 
Rice, Joss Stone and Raul 
Midon. While Hancock's 
piano brilliance is relegated 
to sparkling instrumental 
breaks, he roots the 
proceedings with a jazz 
sensibility. There is not a 
dud track in the pack- 
rarely the case with these 
all-star projects. High marks 
go to Hancock's pop- 
perfect pairing with John 
Mayer on the impromptu 
"Stitched Up" and Christina 
Aguilera's striking version of 
Leon Russell's "Song for 
You.'-DO 



mm 

DAVID ALLAN COE 
Penitentiary Blues 
Producer: Shelby 
Singleton Jr 
Shout Factory/Hacktone 
Release Date: Aug. 23 

□ Written in prison and 
recorded in Nashville In 
1970. "Penitentiary Blues" 
has been out of print for 
more than 30 years. David 
Allan Coe's first album 
resurfaces here in all its 
cocky, 100-proof glory, part 
con man rant, part country 
blues and all Coe. The artist's 
raspy vocals and a band that 
sounds like it might just kick 
somebody's ass lend serious 
groove throughout, from the 



rolling title cut and rocking 
"Cell # 3" to the harrowing 
blues jam "Funeral Parlor 
Blues" and the wicked 
"Conjer Man." There Is also a 
healthy dose of humor in the 
impossible last meal request 
of "Death Row" and 
resourcefulness of "Monkey 
David Wine." Lyrically, this is 
wild and wooly stuff, the 
likes of which Music Row has 
seldom seen before or since. 
Creatively packaged with 
extensive liner notes 
(including Coe's handy 
treatise "How to Pull Time 
and Parole"), this is one of 
the most intriguing releases 
this year.— RW 

MILLYQUEZADA 
MO 

Producer: Ramon Orlando 
J&N Records 
Release Date: Aug. 16 

□ Milly Quezada is 
unapologetic in her 
gusto-filled commitment to 
merengue. Unlike other 
female artists in the genre, 
the veteran Quezada does 
not vacillate between pop 
or salsa. She goes for 
merengue straight, albeit 
spicing it up with different 
flavors and novel 
arrangements that make 
this album relevant. "La 
Mala Palabra." for example, 
is a merengueAeggaefdn 
blend, with H6ctor"EI 
Bambino" featured in a way 
that subjects his reggaetbn 
to the merengue beat, and 
not the other way around. 
Later, "Yo Soy Mujer Y No 
Soy Una Santa" 
incorporates salsa, but 
again, subjugates it to 
merengue. Quezada also 
covers "Total Eclipse of the 
Heart," in Spanish; it is not 
cheesy, because Quezada 
has the aplomb to pull it 
off. "MQ" is a collection of 
truly good material, with 
one exception: "Quiero 
Ser" sounds way too much 
like "Windmills of Your 
Mind/'-LC 



MARIZA 
Tran spa rente 

Producer: Jacques 
Morelenbaum 
Times Square 
Release Date: Aug. 9 

□ On her third album 
Mariza has never 
sounded more in command 
of her continued on >>p84 
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material, Since "Fado Em 
Mim." her 2001 debut, she 
has made clear that there is 
not a better fado singer in 
Portugal today. Mariza once 
again offers a vocal 
performance that is 
sublimely emotive. Her 
voice is at once supple and 
powerful, and her 
interpretive gift continues 
to manifest itself in ways 
that are nothing less than 
spellbinding. She is working 
here with poems by 
Alexandre O'Neill, Florbela 
Espanca and Fernando 
Pessoa, as well as original 
songs by Aldina Duarte and 
Paulo de Carvalho. 
Producer Morelenbaum 
places Mariza in an ideal 
musical setting, and she has 
responded with a riveting 
effort that will only boost 
her well-deserved 
celebrity.— PVV 



BART MILLARD 
Hymned 

Producer Brown Bannister 
Simple/fNO Records 
Release Date: Aug. 2 

□ MercyMe frontman 
Bart Millard steps out 
on this incredible project 
that breathes new life into 
some of the church's most 
beloved hymns. Those who 
grew up singing these 
tunes will appreciate his 
respect for tradition. Yet he 
brings a contemporary 
vibe to the proceedings 
that makes these classics 
seem new again, especially 
on tracks like the jazzy 
"Sweetest Name I Know." 
Veteran Russ Taff joins 
Millard for a potent version 
of "Precious Lord, Take My 
Hand," while "MawMaw's 
Song (In the Sweet By and 
By)'" is a new track on 
which Millard pays homage 
to the influence of his 
grandmother. Millard's 
voice possesses an 
authority and passion that 
works beautifully on this 
material-— OCP 
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CHIMAIRA 
Chimaira 

Producers: Sen Sch/gei 
Mark Hunter 
Roadrunner 
Release Date: Aug. 9 

□ "Awesome" is the only 
way to describe 
Chimaira's third album. This 
is where a properly 
developing band should hit 
its creative stride, and 
Chimaira is right on time; 
the songwriting. 
production and 
performance here laps its 
past work by miles. If the 
godfathers of thrash were 
up for two days wired on 
speed, "Comatose," "Pray 
for AH" and the epic 
"Nothing Remains" would 
be the result. The take-no- 
prisoners march 
"Salvation" is fleshed out 
with subtle strings and is 
likely to become Chimaira's 
anthem. The equally 
powerful "Lazarus" is a 
requiem for a friend lost to 
suicide, its howls of grief 
interwoven with eerie 
voices and sinister echoes. 
Do not be surprised if this 
masterpiece nets a 
Grammy Award 
nomination for best metal 
album.— CLr 



VITAL REISSUES 



DIZZY GILLESPIE/ 
CHARLIE PARKER 
Town Hall. New York City, 
June 22, 1945 

Producer: Robert E. 
Sunenblick 
Uptown Records 
Release OaX.e\Aug. 23 
To put this jazz treasure in 
context, when it was 
recorded 60 years ago, 
bebop was renegade 
music, upsetting the swing 
crowd wanting to dance 
and alienating horn- 
section players from the 
new breed of velocity- 
minded virtuosos. At its 
birth, the music was fast, 
frenzied, untamed and 
buoyant, as documented 
on this never-issued live 



recording of the Dizzy 
Giflespre-Charlie Parker 
quintet. The set, recently 
unearthed by an acetate 
archeologist. captures a 
wide-eyed and spirited 
performance by trumpeter 
Diz, alto saxophonist Bird 
and upstart drummer Max 
Roach, not long after the 
bop pioneers recorded 
their first sessions and 
shortly before they split 
up, Sound quality is 
decent, marred only by a 
few scratches and a 
consistent big-thump bass 
drum. Highlights include 
the band gleefully 
swinging through 
"Groovin' High" and then 
screaming into "Salt 
Peanuts" with unrestrained 
gusto.— DO 

VARIOUS ARTISTS 
The Motown Box 

Producers: various 
Shout/TJL/Motown/UME 
Release Date: Aug. 2 
Excavating its vaults is 
nothing new for Motown. 
In fact, R&B/soul 
enthusiasts may wonder 
if they even need this 
four-disc boxed set. Sure, 
you may already have the 
bulk of the 



72 tracks 
here. But 30 
have been 
given new ADDITIONAL 
stereo mixes REVIEWS: 
by Tom . Portastic, 

Moulton "Bright Ideas" 

using the 
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, , ■ J-Live, "The 

ongrnal Hear After" 

session t P»nalty/R»ko) 

tapes. In • Criteria. 

^Z. If V "When We 

Moulton s Break- 
hands, (Saddte CrMk) 

revered 

tracks like "Quicksand" 
(Martha & the Vandellas) 
and "Stop! In the Name of 
Love" (the Supremes) 
come alive like never 
before. And so do such 
rarities as Stevie 
Wonder's long-lost 
"Purple Raindrops" and 
"Steppin' Closer to Your 
Heart" by Gladys Knight 
& the Pips. -MP 



EDtTEO BY JONATHAN COHEN (ALBUMS) AND 
CHUCK TAYLOR (SINGLES) 

CONTRIBUTORS: Jim Bessman, Letia Cobo. Jonathan 
Coheo, Ivory M. Jones, Katy Kroll. Dan Ouellette. 
Michael Paotetta, Deborah Evans Price. Chuck Taylor. 
Bram Teitelman. Christa L. Titus, Philip Van Vledc Ray 
Wadded. Jordan Hellef Wetssman 

PICK A new release predicted to hit the top half of 
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the chart In the corresponding format 

CRITICS' CHOICE *: A new release, regardless of chart 

potenttal, highly reconvnended for musical ment 

All albums commercially available in the United States 
are eligible. Send album review copies to Jonathan 
Cohen and singles review copies to Chuck Taylor (both 
at Billboard. 770 Bnaadway, Sixth Floor, New York, NY 
10003) or to the wnters in the appropriate bureaus. 
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RYAN CABRERA Shine On 

(3:05) 

Producer: Ryan Cabrera 
Writers: R. Cabrera. A. Fipp, 
R- Coleman 
Publishers: various 
Elva/Atlantic (CD promo) 

□ Ryan Cabrera makes a 
noble effort to move 
past his beehive-coiffed 
teen-idol rep with the first 
single from second album 
"You Stand Watching." due 
Sept. 20. "Shine On," which 
he co-wrote and produced, 
is a more straightforward 
pop-rocker than previous 
youth-targeted hits. The 
song has much going for it: 
crafty guitar work, lush 
harmonies and a vocal 
peformance that glistens 
with confidence and 
fortitude. "Shine" throws a 
bag of sand on the 
sophomore stigma. The 
only smelly note: his 
"Score" reality show, 
debuting on MTV in 
November. Remember 
when less was more?— Cf 

RASHEEDA Ga. Peach 
(4:03) 

Producer: Jasper 
"Writers: R. Frost. Z. Wallace. 
J. Cameron 
Publishers: various 
Jive/Zomba (CD promo) 

□ Soft and sexually 
explicit seems to be the 
current trend in rap music. 
First. Ying Yang Twins set the 
tone with "Wait (The 
Whisper Song)," then David 
Banner with the equally 
hushed "Play." Atlanta-based 
rapper Rasheeda follows 
suit, proving that whispering 
sexual demands is not iust 
for the boys. Whereas the 
two aforementioned songs 
primarily relied on the 
gratuitous use of words not 
meant for radio. Rasheeda 
calls upon her creative skills, 
employing not-so-subtle 
metaphorical phrasing. 
While it does not take a 
scientist to figure out what 
Georgia peach she is offering 
for consumption, it is less in- 
your-fece than her nnale 
counterparts, proving that 
leaving something to the 
imagination still is the sexiest 
move of all.— /M7 

GREEN DAY Wake Me Up 
When September Ends 
(4:16) 



Producers: Green Day. Rob 
Cavallo 

Writer: Green Day 
Publishers: WB/Green 
Daze. ASCAP 
Reprise (CD promo) 

□ Green Day's "American 
Idiot" is the album that 
will not die. Not only has the 
triple-platinum disc 
spawned five singles as it 
approaches its one-year 
anniversary, but the first four 
have reached No. 1 at 
modern rock. Get ready for a 
fifth. Much like previous hit 
"Boulevard of Broken 
Dreams." "Wake Me Up 
When September Ends" is a 
midtempo song that 
highlights the band's softer 
side. The song is already No. 
3 on the Modern Rock chart, 
with Active Rock close 
behind. And between the 
song's inherent catchiness 
and the fact that the month it 
references is just around the 
corner, look for it to explode 
at top 40 next. When 
September ends. Green Day 
will have another hit,— ST 

FRANZ FERDINAND Do 
You Want To (3:35) 

Producers: Rich Costey. 
Franz Ferdinand 
Writer: Franz Ferdinand 
Publisher: Universal. 
ASCAP 

Domino/Epic (CD promo) 
With the release of its 
sophomore album looming, 

□ Franz Ferdinand is 
taking its next stab at 
dancef loor domination 
with first single "Do You 
Want To." "I'm gonna make 
somebody love me/And 
now I know that it's you/ 
You're lucky lucky you're so 
lucky" sings Alex Kapros in 
a slightly off-kilter intro. 
And damn if that does not 
pretty much sum up the 
radio-ready concoction 
that follows. The song 
struts with brighter-than- 
ever guitars and 
keyboards, a repeating 
"Take Me Out"-style chorus 
and plenty of wordless 
backing vocals. The band 
is clearly playing for 
another hit: The sound is 
pure sugar, and the whole 
package might seem a 
little cloying if the four- 
some did not slip in an 
insidious bit of homo- 
erotica and the sexually 
domineering coda that 
keeps the quirk to pop 
ratio nearly balanced. So. 
Franz— yes, I want to. But 
just once, OK?-7WlV 



THE BRAVERY 
Unconditional (3:21) 

Producer: Sam Endicott 
Writer: S. Endicott 
Publisher: Ama/fi Coast BMJ 
island (CD promo) 
The Bravery's infectious 
debut single "An Honest 
Mistake" barely cracked 
The Billboard Hot 100, 
peaking at No. 97. So you 
would expect a strong 
follow-up to give the band 
a much-needed boost. But 
"Unconditional" is not quite 
as catchy as it needs to be 
to get the job done. Aside 
from vocalist Sam Endicott 
doing his best Morrissey 
impression, the song 
sounds a lot like Franz 
Ferdinand's "This Fire." It is 
certainly a fun retro romp, 
but not one that will garner 
the Bravery the mainstream 
hit it is gunning for. A better 
choice would have been the 
frantically upbeat "Fearless" 
—especially since the video 
is already being inexplicably 
played on MTV2. Let's hope 
the group finds its footing 
before choosing its next 
single.->f>f 

OLIVIA NEWTON-JOHN 
Phenomenal Woman 
(3:47) 

Producers: Amy Stewart, 
Kim Baifard 

Writers: M. Angetou. A. Sky, 
D. Picket! 

Publishers: various 
Hallmark (CD promo) 
The timeless Olivia 
Newton-John's new 
project, "Stronger Than 
Before." is a testament to 
the breast cancer survivor's 
support of research and 
ultimately, a cure. The 
album is available only in 
Hallmark stores from Sept, 1 
to Oct. 31. Focus track 
"Phenomenal Woman" is 
indeed a selfless effort, 
featuring vocal guests 
Delta Goodrem. Patti 
LaBelle, Beth NIelson 
Chapman, Diahann Carroll, 
Amy Holland and Mindy 
Smith, along with Newton- 
John. Today's constricted 
radio formats may not have 
a slot for such a song, but it 
is only a matter of time 
until Lifetime, WE or 
Oxygen fosters an 
appropriate forum that will 
get the word out. Newton- 
John has a lifelong pass to 
indulge us at her leisure; 
seek and you shall find this 
musical gift,— Cr 

Cr, 





J»rmaln« Ouprt plac»s four 
titlat in the top 10s of Tbt 
Billboard Hot 100 and Hot 
RAB/Hlp-Hop Songs charts. 
Ha bacomas tha first producar 
In tha NIalsan Music era to 
lock tha top thraa on tha 
lattar. Tha only othars to claim 
four at onca on tha RAB list In 
that span hava baan Irv Cottl 
1^ and Saan "Dlddy" Combs. 



Media Pushi, Disney Synergy Enougii For Duff 



In tha waak It movas to No. 1 
ton Hot Digital Songs, tha 
Click PIva antars Tha 
Billboard 300 at No. 15. tha 
highast-ranking start by any 
naw pop or rock band In 
2005. That exceads tha No. 18 
t>ow by tha Bravery and Is 
also tha bast dabut by a naw 
ict In Lava history. 
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■Dava Matthawt and Ashanti 
Kara no strangars to Billboard 
■charts, but thay both maka 
W thair first appaarancas on Top 
DVD Saias. "Bacausa of Winn* 
Dixie" puts him at No. 3, whila 

k"The Muppats' Wizard of Oz" 
places her at No. 4. 



Her celebrity was born on TV, so it 
makes sense that TV appearances are a 
prime ingredient for one of biggest 
weeks in the recording career of 17-year- 
old Hilary Duff. 

A busy media schedule had Duff ap- 
pear on as many TV shows as a Chrysler 
commercial, a blitz that helps her fend 
off a career-best sales week for rising 
country star Brad Paisley (see Between 
the Bullets, page 96). 

During the week that DufT s hits set 
"Most Wanted" came to market, she vis- 
ited "The Tonight Show With )ay Leno," 
"Today," "TRL" and "Access Hollywood." 

Come to think of it, how many kids 
put out a greatest-hits album before they 
Uim 18? 

The new title's 207.500-unit start is 
her best since the Christmas frame of 
2003, when "Metamorphosis" rang 
224.000. This is Duff's second No. 1 
album but her first to ring the bell in its 
first week. 

TV was not Duff's only friend. A 
deluxe edition available at multiple 
locations included three extra tracks, 
while value-added versions are also 
available at Wal-Mart and Target, the 
latter being the chain that also car- 
ries her StufTby Duff line of clothing 
and accessories. 



An Internet campaign offered a wrist- 
band to fans who pre-ordered the album 
at her Web site, which helped pump 
9.000 sales. That yields Duff's first No. 
1 on Top Internet Albums and more 
than doubles her prior-best sales week 
on that chart. 

Synergy works in her favor, too, as 
new song "Wake Up" was the most 
played song by Radio Disney during the 
tracking week. The radio network, like 
her label Hollywood Records, is owned 
by the Walt Disney Co. With 17 plays, 
according to Nielsen Broadcast Data 
Systems, that song was ranked 1 3th 
among clips played by MTV, with much 
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of that action owed to previously men- 
tioned "TRL" 

COEXISTENCE: Remember how la- 
bels used to worry that retail-available 
singles might cut into album sales? 

As tracks from each of the lop (wo al- 
bums on The Billboard 200 also sell well 
in the digital marketplace, we certainly 
live in a different world, as the advent 
of album downloads forces the avail- 
ability of a la carte purchases for indi- 
vidual songs. 

Hilary Duff leads the big chart with 
200,000-plus for her new album, even 
as "Wake Up" enters Hot Digital Songs 
at No. 6 with 29.000 sold, almost six 
times the size of her previous best dig- 
ital week. Thus, her best album sales 
week in two years coincides with by far 
her largest digital sales frame. 

The same happens for Brad Paisley. 
In the same week that "Time Well 
Wasted" more than doubles his prior-best 
album week, his hit "Alcohol" enters Hot 
Digital Songs at No. 25 with 1 5,000 down- 
loads. Tim McGraw* s " Live Like You Were 
Dying," with sales frames of 20,000 and 
17,000. is the only country song to log a 
larger digital week than Paisley's. 

While it was album releases that 
pushed the Duffand Paisley songs into 



download services, the Click Five's "Just 
the Girl" had already logged five chart 
weeks on Hot Digital Songs before the 
album's arrival. 

The new band fetches a respectable 
bow at No. 15 on The Billboard 200 with 
51,500 copies sold of "Greeting From 
Imrie House" in what also turns out to 
be a boom week for the digital sales of 
"Girl." With a 41% hike in downloads, 
the track jumps 4-1 on Hot Digital 
Songs. Downloads also account for 
2,500 albums, almost 5% of Click's 
opening-week sales. 

SITE HIGHLIGHTS: Elvin Bishop 

debuts at No. 9 on Top Blues Albums 
with "Gettin' My Groove Back" on indie 
Blind Pig, his first studio album in seven 
years. His last set to chart in Billboard 
was "Live! Raisin' Hell," which peaked 
at No. 38 in 1977. 

Blind pianist Kevin Kern bullets 6- 
4. up 18%. on Top New Age Albums, 
fruits of distributor Ryko weaving cam- 
paigns at Trans World Entertainment. 
Borders Books & Music, Barnes & 
Noble, amazon.com, iTunes and one- 
stop Baker & Taylor. 

The blues and new age lists appear 
every other week in Billboard but are up- 
dated weekly at billboard. biz. •■ 



Market Watch 

WEEKLY UNIT SALES 







STORE 


DIGITAL 




ALBUMS 


SINGLES 


TRACKS 


This Week 


10,276,000 


105,000 


6,687,000 


Last Week 


10.201,000 


108.000 


6,575,000 


Change 


0.7% 


■2.8% 


1.7% 


This Week Last Year 


11.482.000 


125.000 


2,564,000 


Change 


-10.5% 


-16.0% 


160.8% 



A Weekly National Music Sales Report 
YEAR-TO-DATE 



For week ending Aug 21. 2006 Figures are rounded. «^ 
Compiled from a nalior\al sample ot retail store and • ■ Nielsen 
rack sales repofts collected and provided by SounoScan 



WEEKLY ALBUM SALES 

35 million unMa 





2004 
■ 2005 
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CHANGE 


OVERALL UNIT SALES 


Alhums 386.875.000 


355.024,000 


-8,2% 


Store Singles 5,406.000 


3.579,000 


-33.8% 


Digital Tracks 72,640,000 


204,120,000 


181,0% 


Total 464.921.000 


562,723,000 


21.0% 


SALES BY ALBUM FORMAT 






CD 379,076.000 


352.475.000 


-7.0% 


Cassette 6.716.000 


1.809.000 


-73,1% 


Other 1.083.000 


740.000 


-31.7% 


Album Sales 


04 


388.9 










Digital Tracits Sales 






04 1 72.6 million 
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YEAR-TO DATE SALES BY ALBUM CATEGORY 

Current 242,779.000 219.466.000 -9.6% 

Catalog 144,096.000 135.558.000 -5.9% 

Deep Catalog 99,191,000 91,779,000 -7.5% 



Cuirent Album Sales 
051 



219.S mitllon 



Catalog Album Sales 

'»* ;^^Mrf<aA1lll— I 

051 



135.6 million 



Nielsen SoiindScan counts as current only sales within the 
first 18 months of an album's release (12 months forcfassi- 
cal and /azz alt>ums)- Titles that stay in the top half of The 
Biiltioard 200. however, remain as current. Titles older than 
1 8 months are caSalog. Deep catalog is a subset of catalog 
for titles out more than 36 months- 



CHART 
J5I=AT„ 

^nJiAO FRED BRONSOM^ 

EVERY WEEK AT 
^^JILLBOA RD.COM/FRED 

»ln Its 13th week at No. 1 on 
The Billboard Hot 100. 
Mariah Carey's "We Belong 
Together" (Island) ioins a 
short list of eight songs in 
the rock era that have 
rcmalr>«d on top for 13 weski 
Of more. Carey Is only the 
second act to have two or 
more songs on this elite list, 
after Boyz ll Men. 

>>Fred Bronson also reports 
on Jody Watley's first turn at 
No. 1 on the Hoi Dance Club 
Play chart in more than seven 
years: Hilary Duff's highest- 
debuting and highest- 
charting title on the Hot 100; 
and the return of the man 
best-known lor the hit song 
"Fooled Around and Fell in 
Love." former Paul 
Butterfield Blues Band 
guitarist Elvin Bishop. 



Go to www.billboard.biz for complete chart data i 85 



S«e Charts Legend lor rules and explanabons. C 2005. VNU Business Media. Inc. and Niels«n SoundScan Inc All nghts reserv«d. 
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After the 
Aug 16 bow 
ol a limited 
edition of t^e 
album (witli 
diree bonus 
Hacks). 
Bie title 
vaults 88% 
(60.000). 



■Today 
pefformance 
lifts tHe CD 
59% with 
best week 
since li^ay: 
selt-lilled set 
jumps 50% 
on Pop 
Catalog (No. 
10; 8,000). 
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support for 
three songs 
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Disney helps 
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THE \m\ 

Rocking the world's toughest audience. 

For over 50 years, Armed Forces Entertainment has brought the 
country's best entertainers to the world's largest theater. Gain 
unrivaled exposure to a loyal audience of over 5 00,000 military^ 
men and women and the satisfaction of knowing you rdCKSB'troH 
world's toughest audience. For more information on touring, 
visitwww.armedforcesentertainment.com. 




ARMED 
FORCES 

ENTERTAINMENTS- 

WHERE STARS EARN THEIR STRIPES 



Reach Record 

Retailers 

Local • Regional • National • Online 



Record 

Retailing 

ttDireclor^ 



EASY-TO-BEA 




DEXED 




Complete guide 
to music stores, 
chains and 
online retailers 



Anyone who markets products or services to record retailers 
needs the up-to-date contacts and information in the NEW 
2005 Record Retailing Directory. With over 5,000 listings 
covering the entire retailing community this indispensable 
resource will make your job easier and more profitable. 

THE NEW 2005 EDITION PROVIDES ACCESS TO: 

• Major chain headquarters and local outlets 

• Complete coverage of independent retailers 

• Hard-to-find audiobook retailers 

• The booming world of online record retailing 

PLUS THE KEY INFORMATION YOU NEED 

• Store genre or specialization 

• Executives, owners, buyers and planners 

• Address, phone, fax, email, web 

ORDER OW* 'WF- \mnmi nnifpnhilllioaril.COni 

or call 800-562-2706 • 818-487-4582 

By Mail: Send payment o( $215 plus $9.95 shipping 
($14,95 Canada/$19.95 international orders) per directory with this ad to: 
Billboard Directories, PC Box 15158. North Hollywood, OA 91615-5158, 
Please add appropriate sales tax in OA. DC, FL, GA. IL. MD, MA. MN. MO, NJ. NY. OH. 
sc. TN. TX & CANADA, Orders payable in U.S. tunds only All sales are final. 

Also available on CD ROM of maiiing labels, for info email mwiesnerti^vnubuspubs com 
For advertising opportunities, call 800.223-7524 or email iserretleoy) billboard com 
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Clinslian 
rock quartet 
returns to 
chart (or ttie 
(irst lime 
since 1990 
The band's 
U S. lour 
begins 
Sept 22 
in Hartlord, 
Conn. 




The lale 
country 
singer's first 
release since 
his death 
in May. 
Includes the 
previously 
unreleased 
song 
"^AirtKime 
Cowboy" 



Set's third 
gam in the 
past month 
as current 
single rises 
19-17 on 
Hot Country 
Songs, the 
CD's second 
top 20 hil 



Album's 
fourth straight 
gain and 
biggest sales 
week since 
May. Single 
-Middle of 
Nowhere" 
IS No. 25 
on Modern 
Rock. 
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West Virginia 
native's best 
Hoi 100 
showing. Its 
Oownloail 
sales ot 
14,500 (No. 
25 on Hot 
Digital Songs) 
have been 
tKsted by only 
one other 
country song 
Tim McGraw's 
■UveUteVbu 
Were Dying." 




Thomas, at 
No 5-1 

becomes first 
srjta artist to 
simuiaimsty 
place tivo 
songs in the 
lop five at 
Adult Top 40. 
as track 
moves 6-4 on 
that list 
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FAST CARS AND FREEDOM Rascit r klt:^ 
M ■ " iM ",'.. .. f-^K.ftntflASHtnwuoeLEyi o ■ 
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71 
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WELCOME TO JAMROCK Dsmian "Jr Gong Marley 

I"-.-- ■■ ■-■■'1 -AK;.-j>t«tE1KAMWESMAmtv; 8© W(UO >-;(.■■. 1 . '- ril., V-:. 
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GOTTA GETCHA Jermaine Dupn 

ii ■ ■' .- ' ■' ! . ■ 1 J phillipsi 90 --'3 !>J .■tf.au 


® 
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70 


76 
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HELP SOMEBODY Van Zant 

M .'i SH- Gi--t •-"■,= . 1 ilEUEi © COLUMBIA -W*-:.HV LLt 
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PLAY SOMETHING COUNTRY Brooks & Dunn 

■ H- !■ ItUWS K H^OOIli nullK I WCfiRini-i A^.SIA M G--', ■ 
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72 
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AXEL F Crazy Frog 

■".1" "■ ".1 "-"-S ■■ '.■,.511: iM FALlEHMcVER.O MW.M£OAHi| Q| KFXT PHTEW i.tCi'ERSfiL rUPG, 
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AND THEN WHAT Young jMzy Featuring Mannie Fresh 

'.' ■■■■ ■ M iL-.- ii TMDMASi 90 COBi-ORATE IML jiT.PEF J,IV nM^j 
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REDNECK YACHT CLUB Craig Morgan 




J» 


71 


73 


71 




HELENA (SO LONG & GOODNIGHT) My Chemical Romance 
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SOMETHING TO BE PROUD OF Montgomery Gentry 
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DIRTY LITTLE SECRET The All-American Rejects 

1 i--'. III .',,■,'.-■■■ ^1 0 -I'li.i ' ■;: ■ 
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69 
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SO SEDUCTIVE Tony Yayo Featuring '30 Cenl 
:'i".."" I/..,' . . JR.MMAflPER) ©0 
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CHARLIE LAST NAME: WILSON Charlie Wilson 

- 1 —.fi.^.i ©.,!■,. ; 
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NAKED Marques Houston 

■1 ; ■i>;"-"inij: r'-j- k VAsot, jr d tM0MAS,D.8*88S,S fluSSELM OocONi Tij G uM'. = r^^;.L V" . 
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MAKING MEMORIES OF US Keith Urban 

■■■ 1 s-i-^E,.! ® r:a^iti:ii >',;■>-.' - 
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INCOMPLETE Backstreet Boys 

. ' ■■ ■■■ :.t - || •, . ; - ^-^'^i 0 Ii.'E T'^Vii* 
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INSIDE YOUR HEAVEN Came Underwood 

-'I-. ,;i -.1. ■.--■■;.'■.::>.- .--[-.-I'.i 9<ao "i^HiiMG 


80 


75 
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UNTITLED (HOW CAN THIS HAPPEN TO ME?) Simple Plan 

li [.' . , - Ml-',. -'Itl, e LAVA 
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I'M SPRUNG T-Pain 

1 "> ', i' -'!. 0 coN^icf MLi;(». ,1'.": .mi.ih; 


SOMEBODY'S HERO Jamie 0 Neal 

• - ,i'. II', SMlT" E " l1, 0 CAP-.TOl ■■i'i ' '.nil 
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SOUL SURVIVOR Young Jeezy Featuring Akon 

■ M 1 J iiSMUi a THIAM) 00 COHPDMTE TMlhiL'DEI ' 




83 


o 


92 






RUN )TI Chris Lv j.. i 

. -.■^H , .IilHC'- L (. = «^MIi 0» .IV: . 'I'- - 
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DIAMONDS FROM SIERRA LEONE Kanye West 

■ M ' ■■■--i^v: t HI ACk J flARR*! ©a Rf)C-A.IE.Li.'t)Ef -lAU (JiWi 
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STAY WITH ME (BRASS BED) Josh Gracin 

■.' ■, .. " T.riF ., ,r,-.r.,, 0 ,,R|r .;r[:- 
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ALL THESE THINGS THAT I'VE DONE Tho Killers 
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DEM BOYZ Boyz N Oa Hood 

i li'.'-ii.x mOUJ WMlTEi 0 BAD BOV SOUTH'SAD BOY 1' ATLANTIC 








JUST WANT YOU TO KNOW Backstreet Boys 

"'.'■'. ■ 1 r> IM MAdTHl L OOrrWALDI » IIVt '/OWB» 
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ALL JACKED UP Gretchen Wilson 

It. . rich (Q WIISDN.J RICH.VMCQBMEl O tPJi.'. .IJ*iHg;uf/.lMN 
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HOME MichaeJBuble 

If iiG i 1': lUBUflLEArOSTia-GtLLES.ACHUIGl O M].'nECniBE 
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GOTTA MAKE IT Trey Songz Featuring Twisla 

1 ■' i-'.-L .r.i^ "fMBSO«.rTttEimMLtiT.*i<.iiMii*CL*«un^CMrTCHELtJuvim ©ovjNOflriiX'i.JM.: 
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DON T WORRY BOUT A THING SheDaisy 

III- > ■ '."!-,"IAIir Q'jH'S^N i l;i(Rl 1 0 .*Hli .'-i.-- 
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SHAKE Ying Yang Twins Fealunng Pitbull 

Mi .ILL' 'ML.ROOMSD MD^MES.E JAi> S'JN P SCOT T A f'-BEZ.G -.RAS; i © L 'J.i ' - " I," 






HICKTOWN Jason AlOean 

M-'. ■ *' I - . kiCHBKffJWYi 0 G- •-■,!! ,', 












PROBABLY WOULDN'T BE THIS WAY LeAnn Rimes 

[II. .F . nn e i;,Li I' : r : 
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GEORGIA RAIN Trisha Yearwoocl 

1, - ■ ' ■ -1 . .- -.r ,,i . © Mfi N" '■- 1 . ■" 
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BEST 1 EVER HAD Gary Allan 

M ■■.' ni'i- ■.■ .■.■iijlUi © MCA n;. 


BECAUSE OF YOU Kelly Clarkson 

1- -. 1' 1*. tlAfliCS!»l D MOOGES B MOODri ©O hi : km , 
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SITTIN' SIDEWAYZ Paul Wall Featuring Big Pokey 

, 1', .ii-t; . i[ - .lyTilNHPOWEI-L S WlillHMS) ® SiVisMa'n:!.,-,! MM 



BETWEEN THE BULLETS silvlos talllboard.cotti 

DIGITAL SALES CLICK FOR CLICK FIVE 

points coming from digital 
sales. Almost all of its airplay is 
from mainstream top 40 radio 
outlets. On the Pop 100. which 
uses mainstream top 40 airplay 
as its sole radio source, the 
Click Five jumps 16-8. 

— Silvio Pietroluon^ 



The Click Five moves 4-1 on Hot 
Digital Songs with "lust the Girl" 
as sales jump 41% with 43.000 
downloads. The spike comes in 
the same week that the act's debut 
enters The Billboard 200 at No. 15. 

"Girr soars 21-11 on The Bill- 
board Hot 100 with 88% of its 




90 > Go to www.blllboard.blz for complete chart data 



Data for week of SEPTEMBER 3, 200S i CHARTS LEGEND on Page 102''^'''3' 
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ARnST IIIAPRIHT ■ PHOtAOTKW LAflELl 
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KlwE BELONG TOGETHER 

QQQilAnUH CAHlr i.NIi 'ip.lo 






O 


42 


5 


YOUR BODY 

PRFrrfFOCKT - LAHtlCl 


1 


1 


16 


nl BEHIND THESE HAZEL EYES^j 

BSaBlELYCLAJlKSOAl RLA AMG. M 


2 


2 
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LET ME HOLD YOU 

how WOFV FEAT OMARIOH r.'JLUMb " 




27 


33 


21 


SCARS 

PAMBOACM t trifj.M GtfKNl 


F 

1 


2 


29 


YOU AND ME 

LIFEHDUSE . ini", 
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6 


SHAKE IT OFF 

WARlAHCAHtl .-■itUDJUGl 




o 


36 


10 


BEVERLY HILLS 
WEEZER A-n'i. 


a 


4 


29 


LONELY NO MORE 

ROB THUMAS i.i- P" -MIC. 




o 


3 


16 


LOSE CONTROL 

MISSY ELLIOII :mI :i:.n UlND'ATlAHTtEl 




29 


31 


13 


MISSISSIPPI QIRL 

runiKiu i-.^'-itR BROS .nashville-wrsi 
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6 


12 


THIS IS HOW A HEART BREAKS 

noB TROAiAS i; A'tn:. 




a 


4 


13 


PON DE REPLAY 

RIHANNA l-il .lAMlDJMGi 




30 


30 


19 


HOLIDAY 

UR£INtlAy."-".l:f 


' e 


3 


18 


SPEED OF SOUND 

COIDPIAY ]',l 


■it 


O 


8 


5 


LIKE YOU 

flow wo FEAT CrARA C^: J.'SIJl 




31 


29 


13 


AS GOOD AS 1 ONCE WAS 
TOITHITH 1 - ■ ',t'-H,li IF 


8 


5 


37 


LET ME GO 

J BOORS DOW* REPLIBLIC LSr^EfiSAL UVRGl 


•tt 


r 


6 


18 


BEHIND THESE HAZEL EYES 

KELLY CLAfTKSON RCA RM^ 




32 


27 


10 


SUMMER NIGHTS 

ULflOB 


o 


a 


14 


HOLIDAY 

GREEHOAYiM-liillSf 




o 


10 


17 


DON T CHA 

THE PUSmAT OOUS FU1 WSIA HMTIKS i AiU IWTEHtCfiF^ 


33 


2« 


15 


SOMETHING MORE 

Sl>GARLA«0 i.-'^CL^'i 


o 


15 


7 


COOL 

GWER SYEEARI < '."(F vCPFl 


^ 


9 


9 


18 


CATER 2 U 

OESTINYS CMtLD iCiIl JMEiA 




34 


24 


12 


BACK THEN 

MIIIMXES 1 :H.-." .,1 i-.viuM.W*fl«{fi BROS : 


o 


9 


9 


GET TO ME 

TRAIN" l;i- ; 
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? 


13 


PIMPIN' ALL OVER THE WORLD 

lllDACRlTiFEAT KnrrVMEMTIWI lU'l- IIEF !AF^ ■ ILIHI: 




® 


39 


13 


LA TORTURA 

EHUMFfAT ALEJUKHtOSMZiEPIC'SONV D;SCOS> 


10 


10 


40 


nni 11 c\j&an nc nnniYEij rYi3E&Ric 

DAJLALCVAATYU \Jr I3YYV'l\C|Ti l^nOAMo 

GREEK DAY uj-^l.-E 
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11 


16 


YOU AND ME 

LIFEHOLiSE i^i"E'T 






38 


10 


BNOOKStDUHN Af< .^^[.1 Mi'',Kvl'..Ef 


11 


11 


26 


BETTER NOW 

CDllECTIVE SOUL itL 
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12 


12 


LISTEN TO YOUR HEART 




37 


35 


31 


LET ME GO 

JOOORSMWII -I ■.^'ERiALUMRGl 


12 
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40 


BREATHE (2 AM) 

ANNAMALICK <C:..DAtBlA| 
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(D 


13 


6 


GOLD DIGGER 

KANTL M-ESr TUT JAMIE FOni 'RGC A TELLAOEF JAMTOJIKGi 


39 


34 


22 


JUST A LIL BIT 

MCEWT -1 I-.- M.: - INItRStOPtI 
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16 


11 


ONLY YOU 

JOSH AEILEY iHClLYWGODi 
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6 


PLAY 

DAVID BANMEfl I^RC OTdlUERSA^UMRG 
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41 


11 


ALCOHOL 

BWOPAisuT -1 ^^■L^•ulLL■:. 


14 


13 


36 


ciAj^c 1) RFPM nriMP 

9iT>IV>C U DCCI^ UAJTiC 

AELLY CLABASOM iH'.A ^U'^ 
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IS 


7 


OUTTA CONTROL (REMIX) 

M CETn FEAT was 0^ <5HA0V AFIE)4UAT)t lFlTEIT5COF't 


o 


43 


8 


nn vnii w&mt fqifc with tmat 

TIMMCGUW L-RQi 


18 


14 


56 


COLLIDE 
MQWlE DAY FF l.i 


■Ct 


<D 


19 


8 


BADD 

YINC YAAIG TWTttS ii:CaiPARIi.TVTi 




o 


46 


7 


A REAL FtNE PLACE TO START 

SMUEVMS isi:- N-:.H'j...;. 


18 


12 


25 


CHARIOT 
GAVIN DEGRAM RMG 




17 


14 


14 


GET IT POPPIN' 

FATJDE FEAT ltELi» TERROR SOUAO ATLAMIC 




42 


37 


14 


HOW TO DEAL 

FRAIimj 'MB:A| 




21 


3 


GOOD IS GOOD 

SHEBYL CROW -.1;^ ' SPt 




18 


IS 


21 


GRIND WITH ME 

PRETTY RICRT tllTlCi 
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49 


8 


TELL ME 

BOUT VAIENTIM \OT»mf JAM IDJMGl 


<D 


17 


10 


WE BELONG TOGETHER 
MARIAH CAREY . AM< il.lG 
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22 


18 


FREE YOURSELF 

fATlTASIA 




44 


45 


38 


SINCE U BEEN QONE 

KELLTCLAWSOMiliCiaMui 


e 


19 


10 


YOU LL THINK OF ME 

KEITH URBAN 1 CAPITOL iRASm'/iilE< ElACi 
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MUST BE NICE 
LYFE JEHMUTQS iCOLUMDIAi 




45 


40 


17 


GIVE ME THAT 

WIEIH TEAT ilMI 'jniLL A&TLUMi 
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18 


14 


WORDPLAY 

JASON lARAE lA'.AMl^i 




o 


25 


7 


COOL 

UWEN STEFAHI UTTiHSCDPEl 






SO 


5 


HELP SOMEBODY 

VJUtWHT 'ULLUBIA iNASWILLEl) 


1^ 


22 


13 


HOLLABACK GIRL 
GWEN STEFANI ill.TERSGOPE 




22 


21 


19 


DON T PHUNK WITH MY HEART 

THE BLACA ETEO PEAS 'iv MfinC^^E 




47 


44 


6 


AND THEN WHAT 

nXMJCETr fU HMMI RBH wyv.^f T.'iia.Ztf .M.TMji 


22 


23 


14 


FOREVER 

VERTICAL HORIEON iHYGRlDl 




23 


26 


29 


LONELY NO MORE 

ROI TmjMAS l.'i. ■■' . 




49 


47 


5 


CHARLIE LAST NAME: WILSON 
CMAIIUE WkSOli Jl.i:OI.1BA. 




20 


23 


A LIFETIME 

BETTEfl THAN EIIU liOhG. ABTEMlSl 




24 


20 


14 


MAKE HER FEEL GOOD 

IlAlMHAMAHl ■ 1 il - i (ELLA IDJMG, 
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51 


6 


WELCOME TO JAMROCK 




27 


5 


LISTEN TO YOUR HEART 

OUT iA;aEY.^ 




25 


17 


21 


HOLLABACK GIRL 
GWEN STEFANI 




® 


72 


3 


DONT UE 

TW UACf EYED PCM 1AKU iKTEPSCOPf 1 




25 


5 


ONE LOVE 

H0OT1E i THE BAOWFISH liTJEAKY LORG VANGUARD 








uprsed o< top 40. aduR coneemporarv ft&B hv-hop. courttry 
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SINCE U BEEN GONE 

KELLY CLARASWiRCARIJGi 
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GRIND WITH ME 

PflnTY RICKY lATLANTICl 
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SUGAR. WE'RE COIN' DOWN 

fAll nUI 80T I- t - t--:it: .1 iV v., 






27 


23 
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GET IT POPPIN' 

FAT ADE FEAT NELIY ITERROR SQUAa AILANIIC) 
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46 


19 


CHARIOT 

GAVIN OEGHAW J RMGi 
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PON DE REPLAY 

niHAMMA ..■ .1 1 i> JriW OJMijj 
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43 
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MY HUMPS 

THE tlACA ETEO PUS AAV I'lIE^iCCPEi 
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LET S GET IT STARTED 

THE BLACK EYED PEAS A'.U l.TEPSCOP! 
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DON'T CHA 

IH( PUSStCAT OOLIS (AAMilMTtflSCOPt^ 
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g DIRTY LITTLE SECRET 

TVE ALL-AMEfllCAH REJECTS " ' lOhL" . i£ i-ifERi COrE i 
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45 


SOMEBODY TOLD ME 

YHE KILLERS I. .■■'.J : .'.-j 
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5 


15 


FEEL GOOD INC 

GCRILLAZ "1 ',1 
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50 


12 


LOSE CONTROL 

FAIS5T ELLIOTT ' ■■ I i. in'." Ml AIlATJIIc 






SB 


51 


15 


LA TORTURA 

SKAAIRAFEAY UEAAHDRO GAMZ |SCHY DI&COSEPIC 
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, WAKE UP 

Mll*HT DUFF IH \ .■ I'l' ill 






31 


28 


,g SPEED OF SOUND 

COLDPIAT . - 






88 


48 


21 


B.YO.B. 

SYSTEKA OF A DOWN lAVEPIEARCaLUMBiAl 




7 


6 


27 


YOU AND ME 

llfEKOUSf iSifFErji 


• 




39 


30 


14 


HELENA (SO LONG t GOODNIGHT) 
Mr CHEMICAL ROMAAICI iDEFRISE 
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4 


PUMP IT 

THE BLACK EYEO PUS |AAM iNTERSCOPEl 




o 


19 


4 


DON'T LIE 

IKT BLAC» ETfO PfAS lAJM IN1fR5CCP{ ■ 
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42 


2 


LIKE YOU 

BOW wow FEAT CIARA ' EC. JAIBIA 






88 


55 
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YEAH! 

USHER FUT LIL JOR S LUOACRIS LAFACE ZOMEA 
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o 


31 


2 


WAKE ME UP WHEN SEPTEMBER ENDS 

GfiEEN DAY R[F";5£i 






34 


27 


27 


SWITCH 

WILL SIAITM . .itllH^OA IMEPSCOPEi 






88 


56 


29 


BLESS THE BROKEN ROAD 
RASCAL ELATTS - HmI 
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10 


8 


21 


BEVERLY HILLS 
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39 


32 


11 


PIMPIN ALL OVER THE WORLD 

ILJELlCflll FEAT f«8T VAllMTWO "PIT" . :Tm 0 f t . 






80 


54 


43 


1,2 STEP 

CURA P": ',.jPF WL5ICLINE JIVE70AEBA| 
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11 
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9 


THESE WORDS 
NATASHA SIOINGrKUl lEPICl 
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36 
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THIS IS HOW A HEART BREAKS 
nOB TFTOIAAS iV-JS'JL ill -'.lii. 
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16 
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SEASONS OF LOVE 

CAST OF RENT .'--RlltP 5F.DE 




o 


15 


6 


COOL 

GWEN STEFUl fHTCMCDK) 
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40 


3 


AXEL F 

ClUET FROe |N( I' P;-'FAI. iiMuiaiJ, (iMfti. 










1 


GLAMOROUS INDIE ROCK S ROLL 

THE KILLERS i - 




13 


9 


13 


LISTEN TO YOUR HEART 








13 
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DON'T STOP BELIEVIN' 

jouflREY -:glli.'b.a 










. COME CLEAN 
HILARY DDIF i":_.ii\:]0 
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23 


HOLLABACK GIRL 

GWEN Stif ANI -,':•< 
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38 


33 


30 


COLLIDE 

HOWYE DAY EP V 
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69 
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OUTTA CONTROL 

50 CENT i;|--D' ipPEAVATH iNTEflSCOPEl 
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22 
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SHAKE IT OFF 

MAHIAH CAREY : ■ J'." 10 V ". 






40 


35 


.r. BACK THEN 
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61 


38 


BREAKAWAY 

KEUY CLARKSGN ftAlT DISNEY RCAmOliyAUOI: liMi, 
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10 


20 


BEHIND THESE HAZEL EYES 
KELLT CLAfllSON hC" 
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47 


11 


DIAMONDS FROM SIERRA LEONE 

KAMIE WEST ip' " J't.iA DEF JAV tn.iMG 






88 


58 


41 


BOULEVARD OF BROKEN DREAMS 

GREEN DAY REFF'SEi 


B 


17 


17 


19 


DON'T PHUNK WITH MY HEART 

THE BLACK ETEO PEAS i = AM INrtflStCf > 


• 




42 


36 


7 


BE MY ESCAPE 

REllEFTI A CAFiP^L 
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71 


15 


100 YEARS 

FIVE FOR FIGHTING . A'AARE CDLUVBIA 




o 


21 


19 


HOLIDAY 

GHEEN DAT '^EPPlSEi 






43 


39 
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RIGHT HERE 
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PLAY 

DAVID BANNER i '. .'FR - i L'fi. 
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18 


,, WE BELONG TOQETHER 
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52 
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BELLY DANCER (BANANZA) 

AAON ■li.iFJAL ^VAG 
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26 


TIME OF VOUR LIFE (GOOD RIDDANCE) 

GREER DAY fsLff 
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20 




,. BEST OF YOU 
' FOOFiGHnnSiRDSWELLUCARMGl 
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48 


41 


,fl BREATHE (2 AM) 

ANhA NALICl ; .;V3IA| 
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RICH GIRL 

GWER STEFAN! FEAl EVE i '.iFiiiFi 
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20 


25 


SCARS 
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49 


45 
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AS GOOD AS 1 ONCE WAS 

T08Y AEITH ijFE-yrtORKS iSASitviLLE m 
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73 


4 


A REAL FINE PLACE TO START 
SARA EVANS .f;a ■(Ai".IH£. 
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14 


g THESE BOOTS ARE MADE FOR WALKIN' 

jtssiCA smpsOK r . '1 






47 


37 


20 


JUST A LIL BIT 

SB CERT iV-tiDv IF TERMAl- ifJTf niCiTPE 
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GIRL 

BECK ;'ii-p-,r;'PF 
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MR. BRIGHTSIDE 

IttI AiLLEHS il^T.i'lG .r,'JMGi 
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48 


34 


12 


MISSISSIPPI GIRL 

FAITH MILL /, i - ■,: -1 1- -i 1 'i AS -VILLE . ARTJ 
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LIVE LIKE YOU WERE DYING 
TIM MCGRAW ! -i; 
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24 
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LET ME HOLD YOU 

BOW WOW FEAT OMARIM iCCILUMeai 
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AU THESE THINGS THAT IVE DONE 

TIIEAILLEHS 
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65 
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LONELY NO MORE 
ROB THOMAS il.'S.l.V.i jIlL'iIil 
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ALCOHOL 

BRAD PAiSLEf l^-'l'i r.Jiln .lC 
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44 
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UNimED (HOW CAN THIS HAPPEN TO HE7I 
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SOMETHING MORE 

SUGARUM lM;a:UKY 
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Htl LONELY NO MORE 

B9fl MM TMHIAS IMELISUA AaANTtC) 
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31 


HOME 

MICHAEL BUBIE ' 1 -tPRISEl 
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BREAKAWAY 

KELLY ClAHKSON .-, ' lllSNEY'HOLLYWOOO) 
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19 


INCOMPLETE 
BACKSTREn BOYS iJiVE ZOMBAI 






5 


as 


HEAVEN 

LOS LONELY BOYS lOR EPIC 


# 


o 


G 


23 


BREATHE (2 AM) 

ANNA NAliCK '.III,'- - 




O 


11 


14 


WE BELONG TOGETHER 

MARIAN CAREY . in.UG 




8 


8 


48 


LIVE LIKE YOU WERE DYING 

TIM MCGRAW ■[ 1: 




• 


10 


48 


DAUGHTERS 

JOHN MAYER i a/,jhi I Pi l.VHIA 




10 


9 


37 


GIVE A LITTLE BIT 

GOO GOO DOLLS WARnCR BflOi 




<D 


12 


14 


1 COULD 
KlHBEniEY LOCIE iLLHD, 




12 


7 


48 


SHE WILL BE LOVED 

MAROONS ICTOFJE J RKIGI 


♦ 


13 


13 


32 


TRUE 

RYAK CABRERA lE V L A ,'ATLAKTICP 


i 


o 


16 


9 


NO MORE CLOUDY DAYS 




o 


14 


29 


COLLIDE 

HOWIE DAY ,1 


tir 


18 


17 


9 


INSIDE YOUR HEAVEN 

CAPniE UNDERWOOO pti ; pa pl'p. 




o 


18 


7 


LISTEN TO YOUR HEART 

OHT PI rSIN; 




e 


19 


G 


ONE LOVE 

HODTIC 1 THE BLBWflSH (rpNEAHY lOTJGVANGUAROi 




e 


21 


9 


YOU AND ME 

LIEEHMISE iGEFFEH 




ao 


20 


16 


OOH CHILD 

OARYL HALL JOHN OAYES pi ,',A' 'i P* i 






22 


24 


BLESS THE BROKEN ROAD 
RASCALELAIIS ,1 PI 1 1 p P , P'AOODj 






28 


4 


BEHIND THESE HAZEL EYES 

AELIT CLAHKSON -1 i HMij, 


■tt 




24 


6 


LOST WITHOUT YOU 

DELTA GDQOHEM .p- 'i.hI P ! HAI^IA 




o 


27 


11 


SINCE U BEEN GONE 

KELLY CLAAASDN PP p IP'.. 




28 


26 


3 


THE SECRET OF MOVIN ON (TRAVBJir UGHTI 

DAVID PACA iPEAK CONCORDl 






i 


MODERN ROCK 


Ii ii 


Ss 


TITLE 

ARTIST ilMPRHII / PHOAAOTWN EABELI 


J 


1 


1 


n 


KM FEEL GOOD INC 

QjJ^flRRIUAl IPARLOPHONLVIRQIKIJ 




2 


2 


18 


BEST OF YOU 

FOOIIGHTERS " ' ,PP , p ftCVREAGl 




o 


4 


14 


RIGHT HERE 

STAIND P .P',' _ 






3 


to 


WAKE ME UP WHEN SEPTEMBER ENDS 




a 


S 


19 


REMEDY 

SEEiHEfl ,', pp 


« 


o 


7 


5 


DON'T TREAD ON ME 

JM pp , "pp 




o 


a 


8 


DOESN T REMIND ME 

ALDOS.AVE P P,-"PrC'P[ 


Hr 


o 


10 


14 


SUGAR, WE RE COIN' DOWN 




• 


a 


23 


THE HAND THAT FEEDS 

NINE INCH NAILS ■|PiP*i:PIP. PMPp-PiP; 




10 


9 


12 


GIRL 

BECR ilNIEHSCOPEt 


M 




13 


5 


ONLY 

NIAIE INCH NAILS INUIHING STEPSCOPI 




e 


12 


7 


WE ARE ALL ON DRUGS 

WEEEER :^PHL-i 




18 


11 


22 


BEVERLY HILLS 

WEEEER tP-P'Ffi 




14 


14 


15 


SWING LIFE AWAY 

RISE AGAINST iPiE'FLN 




e 


IS 


7 


ALL THESE THINGS THAT I'VE DONE 

THE KILLERS uSLAND lOJMG, 




® 


16 


8 


STARS 

SWircHioOT i! p'iMEia 






19 


5 


QUESTION! 

SYSIEAI DF A DOWN iAI,I;Ap:aN COLUMB Ai 


# 


18 


17 


23 


HELENA (SO LONG S GOODNIGHT) 
HY CHEMICAL ROMANCE iPEPRI^E, 




o 


20 


6 


MY DOORBELL 

THE WHITE STRIPES i'p- «n MAN v:i 




20 


15 


22 


B YO B. 

SYSTEM OF A ODWH i AAJERlCAN<COLUMBU| 


it 


o 


21 


a 


STAND UP 

TBAPT .AiPMA FFPP i 


□ 


o 


27 


2 


PHOTOGRAPH 
NKKELBACK H pupi SSER lOjWGl 






24 


7 


CALLING 

TAPROOT ,,'FLFEr MAAAMER ATLANTIC 






25 


4 


STRICKEN 

DISTURBED RLPA'SE, 




o 


23 


11 


MIDDLE OF NOWHERE 

HOI HOI HEAP PI - - PHI , 
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^POP 100 







'i 

is 












Ji §i 


TITLE 

URTISI \>vmm 1 PROMOTKM IAML\ 


ll 


31 


S5 

Is 


TITLE 

AATIST IIMPfllMT ' nONOnOM IAKL» 


1 


1 


10 Kl DON T CMA 


SI 


47 


21 


INCOMPLETE 

S»Cisrnf£l eO'S ,.ll'-L70MB*l 


r ' 
t 


2 


13 


r\yn L/C HCrLHT 

^IMSIih* ■ :■ ■■ ' " 


62 


52 


14 


BACK THEN 

WHE .QNfS 1 ^ iSr JJM WARNtR BROS 1 


3 


3 


19 




S3 


50 


10 


SUMMER NIGHTS 




4 


22 


OtMlrJU F nt»t rlA^CL CTtS 

KELLY :;L*f!tSOti ■■ - -Vi. 


84 


45 


10 


INSIDE VOJR HEAVEN 


D 


t 


17 


1 tCTCM Tr\ V/^MD UCADT 
LIbltN ID TUUH nC-Anl 


as 


54 


19 


BREATHE (2 AM) 

»tiHAN»LICt . ._'.'5J^ 


11 


5 


30 


YOU AND ME 


88 


62 


12 


DIAMONDS FROM SIERRA LEONE 










A»NI: WE5' ■ - •- ■ - nkl 'J iMG 




13 


13 


LOSE CONTROL 


87 


56 


12 


BE MV ESCAPE 

REUENT » •• :h 'l , 


O 


16 


8 


JUST THE GIRL 


88 


58 


7 


RIGHT HERE 

sIAihn .'i 




11 


11 


COOL 

cwtN snnm 'Iniebscopei 


Q 


63 


6 


OHIO (COME BACK TO TEXAS) 

BOWLING Fnn soup ■ - : -ii^5J 




12 


21 


BEVERLY HILLS 

W[i:!H ■ ■ it-l.i 


© 


67 


6 


ALL THESE THINGS THAT I'VE DONE 




20 


5 


U\jr* 1 Lie 

'•IE *L*C« EYEOPIAS tiU it-ICr-.^I J^'i 


SI 


60 


14 


AS GOOD AS 1 ONCE WAS 

Toe- «Ei'H ■ . .1,','. ■■ . . i 


12 


7 


20 


uuN 1 rnurm wiin mt ncAni 

THE 6UiC< EIED Pf*5 '.;LRi:oPt> 


82 


55 


12 


MISSISSIPPI GIRL 

tAnmi'LL '. '.^lifrRGS ihASMvliJl.WRRl 




15 


7 


CUAVC FT ^CC 

snAKc 1 1 Urr 


aa 


61 


29 


CANDY SHOP 

•jii UH\ EEAT DUVIA jMADT AtTtRWATH'IKTtRSCOREl 


14 


8 


14 


Vitl II K\Jrrin 

F*! m f!*I hfu- it^ROR SOU*&'*TlAMTIC! 


is 


73 


4 


PLAV 

OAVKIBANWI) ^R: 'L<SlvEflSAL UMRGv 


IB 


9 


13 


THESE WORDS 

NmSHA SEDINGFIELD -Z^ICi 




IS 


11 


CATER 2 U 

OESTINVt CNIIO CDLL'WBlAi 


o 


14 


14 


LET ME HOLD YOU 

sow wow FEAT OMAfllOR i L'v. JM?!^' 


© 


79 


3 


YOUR BODY 

PRETTYRICrf ;:.-'(r!C 


R 




SCARS 

MMMACit lEL TOhJiL GEFEihi 




78 


8 


OUTTA CONTROL (REMIX) 

so CINT flAT. MOM OOf (SHAIT' AETIRMAlHINtEltSCCff I 


IP 






SUGAR, WE'RE GOIN' DOWN 

FAILOI/TIOY ' :;[r' ?v fllMEN l3L«r(0' CJMGi 




64 


21 


B.YO.B. 

STSTIM OF A DOVm IAMERICAS'COLLUBIAn 




21 


20 


FEEL GOOD INC 

l,[;hi.l*; '.- ,'iR(ii»),i 


5 


n 


« 


PUMP IT 

IKE BIAC^ (lEO PEAS i^iV IHTEH5CCPt. 


20 


18 


25 


HOLLABACK GIRL 
cwEN smuii 1 vificom 


70 


37 


3 


SEASONS OF LOVE 

CAST Of REMT .'.^HNh^ H^'H 




19 


19 


HOLIDAY 

GRfENOIT iRE^PISCi 




- 


1 


GLAMOROUS INDIE ROCK i ROLL 

IHE AllKRS ' . : ■ '.v 




- 


1 


WAKE UP 

MIL*R» DUFF ir_.LV,'. L i 




77 


3 


OUTTA CONTROL 

50CEHT i.-: ■ -ir-_ iMfRSCOPEt 


B 




3 


VVAr^t Mt UK Vf Mtri S-Cr 1 tlVlDCH tnUO 

SREENDiT H--t-l 


"W 


S9 


9 


INSIDE YOUR HEAVEN 

BO BICE - 






V 


PIMPIN' ALL OVER THE WORLD 

LUDACHIS FEAI aUBY VAlDirWO ii: 'F t'lF i^'. illlTinQj'.'Gi 


74 


69 


10 


NOTICE ME 

NB flIDAi ({AT AMSELINA iSAS'VBJ^'UP^TAlRSI 


m 


% 


15 


HOW TO DEAL 

FRAMIIEJ tDLLUBUi 




90 


5 


YOU LL THINK OF ME 

AEITH URBAN . -i " . .l: 


xs 


17 


27 


SWITCH 

win SMITH n'.:a!lHO0K.'mUaSC0Pf| 


76 


80 


7 


A REAL FINE PLACE TO START 
SARAEVAhS ~ - 1.- I'V 


27 


24 


41 


SINCE U BEEN GONE 

"£U' CLAHK5DM . ' ^Mili 


m 


78 


4 


GIRL 

BECK lili^ERSCiirE 


26 


27 


38 


MR. BRIGHTSIDE 

THE HiUERS . MMlii 


& 


- 


1 


GOOD TIMES 

lOMMYlEf r. ■ ! 1' 11! :M. ^ERVICES| 


29 


28 


3S 


LET ME GO 

i OOOfiS DOWN ■- ■ 1 IMC UNIvEOSAL JMIGi 


B. 


75 


11 


SOMETHING MORE 
SIKAHLARD 


1^ 


36 


7 


BELLY DANCER (BANANZA) 

ACOH ..■ . ■ . . '.'I' 




84 


14 


FAST CARS AND FREEDOM 

RASCAL FLATTS .rn, u ^:' 


19 


41) 


5 


MY HUMPS 

THE Bl*i;<l iTED FE*S '.'[H-COF'El 


Bi' 


14 


2 


IF YOU WERE MINE 
HARCnS HERRANDf; 1.1 


32 


29 


24 


BABY 1 M BACK 

B«aY HX'^H Hkl A) UN .'.ATlUM UHlYEnSAL.'UURGl 




- 


9 


AN HONEST MISTAKE 
IHEBRAVEH* 


aa 


29 


IB 


SPEED OF SOUND 

COLDCLAr ::.i:'iTai.i 


m 






UNDER THE GUN 

TH( AllLEflS . : ■' J 


34 


34 


23 


OH 

CIMA FEAT lUDACffS < ^UTm-MUSiaiKE'lVKLTOUSAi 




87 


2 


GRAND THEFT tUTUMH (WHERE IS VOUR BOV| 

fALLOUIBor - El- H. h-vtM>,iJ%:; in.Mi,! 


. M 


31 


24 


JUST A LIL BIT 

bOCENI ■ ■■^Lf.l.UtH.INTERSCOPEl 


K 


71 


10 


WORDPLAY 
JASON MRa; I' : 




33 


19 


GRIND WITH ME 

PF)fn¥ HKtf 




- 


1 


BRIGHTER THAN SUNSHINE 

AOUAIUNC. ■!» '.:01 UKTC t 


P 


41 


6 


JUST WANT YOU TO KNOW 

B*C»SIFI£ET BOTS .[ IZK'hK 


sr 


83 


11 


SO SEDUCTIVE 

TQNV TATiJ EEAT 50 CEMT I S JMr iNTERSCOPEl 




32 


17 


BEST OF YOU 

FOa FlflKlfS ■ ■■■■■a «C"*,^MGi 




97 


2 


BADD 

YIHC TANC TWlhS ■ ■ : -'-h> I vt 




40 


17 


LA TORTURA 

SHAIlHAfEt! ALtJANDflO UNI H'^lC 


m 


70 


14 


THE HAND THAT FEEDS 
HIKE INCH NAILS '.tER-C^^E. 




53 


4 


LIKE YOU 

BOW WDW FEAT CIAIU .CilLL'Mli 1" . 


aa 


82 


4 


MAKE HER FEEL GOOD 

TUIRRAMARI LN ' A EflLA'IDjMGl 




30 


8 


THESE BOOTS ARE PMADE FOR WALKIN' 




- 


1 


PHOTOGRAPH 






JESSIU SIMPSON . I. OLl,VSIA| 






NICAELAACK ■ '.M ' '.' i 




39 


5 


AXEL F 

CRAIT FROG i'.E«I PL "f Ay.UNWEHSAL'UMHG) 


02 


74 


10 


TRAPPED IN THE CLOSET 

n EEILT .r ■' - 




42 


9 


THIS IS HOW A HEART BREAKS 






2 


DONT TREAD ON ME 




35 


19 


UNTITLED (HOW CAN THIS HAPPEN TO ME?) 


94 


86 


to 


GIVE ME THAT 

WEBBIE EEAT BUN B . TRILL ASnUAH 




46 


6 


DIRTY LITTLE SECRET 

iwi ML »«iHic*K HiJECis ;-L '.uki-iofi 




96 


2 


REDNECK YACHT CLUB 

CRAIQ ItTORLiAH :iHi>>\ELVi 


..o 




1 


ALCOHOL 

BFWO FA. SIFT ■ -1 ■, = ^-.'ILLFi 






1 


SHINE ON 

RYAN CABRERA ^ n A AILAMIC, 


ra 


57 


4 


BECAUSE OF YOU 

KILL? CL*HKSON "n iiMb. 






I 


HOME 

MICHAEL RUBLE 'L^RcRRISEl 


4a 


44 


29 


LONELY NO MORE 

ROITMOMAS . AILANtlCj 


98 


91 


18 


MAKING MEMORIES OF US 

KEITH URBAN ^-IT . . il.Si.HL'L.-i 


4a 


38 


2S 


CHARIOT 

r.«V k IlEbHAW ■■" ■ 


o. 




1 


EVERYTHING TO ME 
LII PHAIB '1 "I'l 


so 




1G 


HELENA (SO LONG & GOODNIGHT) 

Ml LH[V.:.A: H.jMUNCE ■^£-''FISf ! 


100 


9> 


2 


SWING LIFE AWAY 

RlEEAGATRSl CEFTETl 
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SALES: This data is used lo compile boih the Billboard Hot 100 and Pop 100 See Chan Legend for njles aixl expJanalions. C 2005, 
VNU Business Media, Inc All rights reserved. HITPREDICTOR: See Chart Legerxj for rutes and explanations. £ 2005, Pronwssquaid 
and HrtPredictar are traderTiarks of Think Fast LLC. 
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K 
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POP 100 AIRPLAY 



.a 
1 


1 19 


TITLE 

ABTIIT lllAPfllNI R«OI«TtON LABELI 
RIWE BELONG TOGETHER 

MARIAH CARET > 


1 


« 


2 


21 


BEHIND THESE HAZEL EYES 

AELLT CLAilASUN . 


T!r 




> 


19 


DON'T CHA 

THETRTSSYCATDOiSETAT BUSTAnWrT«S . 




ID 


5 


16 


LISTEN TO YOUR HEART 

□ H T 1 


i!r 




4 


13 


PON DE REPLAY 




MM 


7 


13 


LOSE CONTROL 

AliSSY ELLIOTT ' J ■.■iNOiAriANIICt 




n 


.T- 

a 


to 


YOU AND ME 

LIFEHOUSE ..LF'.'v 


r 


8 


6 


13 


GET IT POPPIN' 

FAT JOE FEAT NELLY iTERRDR SQUAD 'ATLAiniCl 


: 


Kl; 


12 


9 


LET ME HOLD YOU 

BOW 'ADA TLA' CMAH UN ULUMBIA 




10 


9 


20 


DONT PHUNK WITH MY HEART 

THE SLACA EYEO PEAS -iM NTERSCUFE 




w 


10 


22 


SCARS 

PAPA ROACH 1- . TONAL OE'FEN,, 


i!r 




11 


1) 


COOL 

GWEN SIEFAHI INTERSCOPE) 






14 


i 


SHAKE IT OFF 

MARIAH CAREY ISLAND TDJSlai 


n 


' 14 


13 


15 


HOW TO DEAL 

FRANKIEJ :.J..'.I6U 




mm 


10 


10 


BEVERLY HILLS 

WEEZER 1 >|T{',i 




m 


21 


S 


DONT LIE 

THE BUCA EYED PEAS Aid ;>.T[t::-:ijP; 






18 


13 


THESE WORDS 

NATASHA BEDIIfGFTElO EPIC 






17 


28 


LET ME GO 

S ODORS DOWN .FEFMSLlL UNI', TP SAL JWRQ 


iSr 


m 


22 


9 


PIMPIN ALL OVER THE WORLD 

UAM»S FlAI BOMT TRUmBA ERT^TEJ Jtl SaOFtlCLf AT. 




to 


IS 


27 


SWITCH 

WTLL SIAITH i.i.-.nr.r . IMERSC^PE. 






19 


22 


BABY 1 M BACK 

BABY BASH FEAT AAON lAHuM L'IlTVERSAl UURC 




it* 


20 


15 


HOLIDAY 
GREEN DAY hEL'PiSEi 




m 


24 


40 


SINCE U BEEN GONE 

BELLY ClARKSDN Rlji FL1G 






23 


24 


HOLLABACK GIRL 

GWENSFEFANI M:- :i- 


iSr 


r 


28 


5 


JUST WANT YOU TO KNOW 

BACFSTREET BOYS u.LE J^VBA 


* 








Thn dam is used lo compito the Pop tOO, 






[[• 


T 














— 














sg 
Is 


TITLE 

ARTrll iiMPn.t.; i' PfltMWItOh lAUU 
Kl DON T CHA 

Q^Q r<« iMSirrUI Milt rut luntiwrail AMKJii.- 




a 


2 


11 


INSIDE YDUR HEAVEN INDEPENDENCE DAY 
CAAFUE UHOEItWOOC 




3 


10 


INSIDE YOUR HEAVEN/VEHICLE 

BOIKE ' -.1 i-v'ij, _ 


4 


S 


6 


GHETTO 

SCaUMIlflElS Ft«T PAnWTBOTilKVlSlBLtl 




6 


10 


LONELY 

S)^0^ '.'■"■'ji 




7 


27 


DO YOU BELIEVE IN MAGIC 
AilT A AJ 


Kk 


20 


9 


THAT GIRL 

W FEAT. T\«JITY 11 'Mi 




11 


19 


WHEN YOU TELL ME THAT YOU LOVE ME 

AKniCAN IDOL FMAllSTB SEASON 4 '-U'l-M'. 


w 


10 


11 


LOSE CONTROL 

MISSYELUOn ■ GOLD ■■ " 






1 


CHECK MY FOOT WORK 

mi, sific-riME Hi;!i 




9 


21 


M TK nrCHB^rnVPOl M THE ClOSET ECHWTOl 1 0F S) 

R IHil '.^f'. 




17 


28 


WE 1MU. BECOME SILHOUCnES/BE SIU MT HURT 

THE P'35rAL Sfl'JiCF ■ ' 




12 


3 


APPHECIATE/EVERY PART OF ME 

lAIDU L3Nt[l'J ■ ! . ■ 




13 


9 


"from THE BOTTOM OF MY HEART 
STEWE WONDER ■ 




i 


3 


GOLD DIGGER 

IMftl WEST FEU JAHK FOn mi t.JhuJ.'m iAMTLMGl 


.© 


IB 


15 


LISTEN TO YOUR HEART 

O.H.I. '-' -■?■<■■ 




14 


9 


DREAM BIG 

RYAN SilUPt S THE RUm UMD <:«P 10L ;riltS»tViUE i ' 


ia 


16 


5 


CAN 1 LIVE? 

HICK CANNON FEAT. ANTHOMY MWLTDM iJiV^'ZOMSAi 






1 


SOUL SURVIVOR 

rOUNu JESIT «t*T AXON n '!.-■::«.'[ iKllilMF JMA'lDJWii 


© 


42 


12 


PON DE REPLAY 

fUHAMNA ' ' " .1 iMGi 




19 


9 


ALL BECAUSE OF YOU 
HABQOtS HOUSTON i Mve a : - . nMhb 




24 


12 


SO SEDUCTIVE 

TONY YATO FUT so CENY 1 ■ Ti'irL-iT, 




,40 


2 


U GOT SOMEBODY 
KEVMl ■ - '■■.f I : ' ■ Ii 


m 


SO 


2 


HERE WE GO NOW 
D'TIIUMPT -'l-i-niii- 


m 


32 


( 


RIDE 

auJQ HmM FEM UL' mME '-itALbTC RKOHUS SOUTKi 



is 2>SiS 

26 25 18 

32 8 

35 6 

29 27 14 

40 3 

31 30 27 

pfiP ' 29 17 

© 3« 6 

. a* 29 9 

38 33 18 

42 8 

4S 2 
■MBMAALiiA I* - 




TITLE 

ARTIST I1WPRIKT / PROMOTION lAIEll 
OH 

CLARA FEAT LJIOAOTa f ' ' 

BELLY DANCER (BANANZA) 

AlON . II. , . ■■ .■. iMRj, 



GRIND WITH ME 



MR BRIGHTSIDE 



JUST A LIL BIT 

SflCENT ■ --"'■■TLlHINTEflSCOPtl 



SUMMER NIGHTS 



t!r 
ilSr 



UUTITLEO (HOW UH THIS HAPPtM TO ME'I 



LONELY NO MORE 

HOBTHOms . ■' -'. 



^ 44 

41 41 10 

42 37 21 

43 43 4 

44 }9 24 

47 3 

49 2 

■^U 48 3 



FEEL GOOD INC 



SPEED OF SOUND 

COLDPLAY Ml 



NOTICE ME 

NB RIDA7 FEAT ANGElMt .NASTVBDY TJPSTAJRSi 



Ii 



IF YOU WERE MINE 

MARCOS HERNANDE.' .lk;i.'LT 

OHIO (COME BACK TO TEXAS) 

BOWLING FOR SOUP ■•'.■'A .f 
YOUR BODY 

PRETTY RICAT LI L'.' 



WME ME UP WHEN SEPTEMBER ENDS 
GREEN DAT iREPRISl 



iJr 




AHnsT/TatoUatLfScow 



POP 100 AIRPLAY 




laiUp«niMSt«lnibi>Eii8siitmsi(l94| SO 
PWognMnjait 11571 
8«i9aEWi'>iOaligDni«iuBBa(H.7) • 

MUMYIafetMmaspoj) 25 

JiistTlnGinuv»|78J) 28 
IMIIU0IYMJMIIII2JI 38 
DUiltHoirAHunBmliinulimmsi 45 
nvuWexMUitiiETiu.ii 46 

OlllO(CMmBKkToTem)UMBA(69 4) 47 
Vi>u'IITliliilL0IMaE>BC(75.l) 

Olrly Line Secret iaiterscope (76-1 ) 

UK GlEl Ned Oeor >itin (05.4) 

ADULT TOP 40 

. PtEdeorei* Bjw(71.8) 28 

Ooe< Is GooOeiKncopf 187.1) 17 
llbe'anuoilleEiacin.6) 19 
One Lm VANOIMO (74.1 ) 29 
Hm«MaDer<UBae|6S« 21 
No MeltafimielnuBie (61.31 27 
She SeiTS EPIC (78.41 31 

ADULT CO NTEMPORARY 

CenMe EPIC (79.0) 19 
iRsUe Ybut HeeTMfl nie(T1.7) IB 
BelMnesiHEilEyesReE(t&4) 22 

(68.4) 23 




JIOCK 




(Jli) 22 

FllVeeC4flT0E(7S.2) 31 

Only WTEftscopf (65.2) 11 

OnesUonl C0U]MejA(68.4) 17 

Wlieie Are Yeu coumia (68.7) 28 
PreMEPC(68.7) 
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GREEN BEATING FIRST SET'S PACE 

While Young jeezy remains atop his perch on R&B/Hip-Hop Albums. 

Top R&B/Hip-Hop Albums for a fourth con- With 1 10.000 copies nioved to date, accord- 

secutive week, R&B songstress Vivian Green's ing to Nielsen SoundScan. sales for the new 


latest sees its best sales total 
since opening week. 

With sale-pricing at Circuit 
City, sophomore release "Vi- 
vian" posts a 15% increase at 
the overall panel and the 
R&B/hip-hop core-store panel. 
buUeting 184-158 on The Bill- 
board 200 and 38-30 on Top 




oneare 16%ahead ot where her 
2002 release "A Love Story- 
stood in its eighth week. That 
album has sold 536.000 to date. 
Lead single "Gotta Go, Gotta 
^ Leave (Tired)" is No. 5 at Adult 
i R&B and leaps 31-27 on Hot 
1 R&B/Hip-Hop Songs. 

— Raphael George 



Data for week of SEPTEMBER 3, 2005 I For chart reprints call 646.654.4633 



Go to www.billboartd.biz for complete chart data 
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TITLE Artist 

IC'LCEB iSONGWR>TER; imprint PROMOTION IWCL 

KlWE BELONG TOGETHER Marlah Carey 


8b 

■ 1 


2 
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P 


LIKE YOU Bow Wow Featuring Ciera 




2 






14 


7 


Q3jED3||H| SHAKE IT OFF Martah Carey 

irf:1lL'l4;ir:1l;f Jf:VI J DUPHI.M CAREVB U cox |U CUrrj OUPfll e U COXJ AL^TINi a tSLAN0.'10JMG 
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GOLD DIGGER Kanye West Featuring Jamie Foxx 

y inl.J 1 B=<iar( WEST B CHAPLES fl RICMMOl O ROC-* F[llA UI JivM IOjMG 
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CATER 2 U Destiny's Child 

^ ,eRnm ft LcWS B KWiMLES iBKMnVlfSK BOWLANDM WLU*MS.R.tRWNS.RLEWIS,RWALLEni 09 CQUMBl^Syw 
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LET ME HOLD YOU Bow Wow Featuring Omarlon 

dl.T'^ : 1". ■ ■ 1 0 B RUSSEUi 0 COiUMBlASL'-' 




t 




i 
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FREE YOURSELF Fantasia 

W [L. L . 1,1 ELLIOTI.C BBCCKMAh H STErtAHTi ^ 
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P 


MUST BE NICE Lyte Jennrnqs 




9 
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11 


DON'T CHA The Pussycat Dolls Featuring Busta Rhymes 
CJE-IO iICAlLAAAVISUnHi 9000 A&M iS'EPS-Jjf : 
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10 
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11 


PLAY David Banner 

WP. CCLLIFAfit i;. CSlVPM CRDDMSi ®0 5SC UMVEP^'.L ..VP " 




10 
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PIMPIN ALL OVER THE WORLD Ludacris Featuring Bobby Valenlino 

fni.:.', ' - : ■'. >- ■ J JOHti. D SEAKtLEBUHV.' ©O Cif= ^i' ^ '.:•<■■'.■ 




i 
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MAKE HER FEEL GOOD Teairta Man 

5i.WITH::.-L-iM ■.: .Ad-il-N^^rt. J> COX^IBOtftWeiAtWTTi'AHiaCCNt OO MJSUftROC-WEliADMj 




1 
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CHARLIE LAST NAME: WILSON Charll* Wllson 
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I 
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10 




LOSE CONTROL Missy EllioH Featuring Clara & Fat Mart Scoop 

■■ "1. ■■ h:(=RIS.GISMCIB.J AIKINS S OAVIS C fL:i:.U'; ©O 'H£ (J01.0 MIPJD AlL*NTlC 
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AND THEN WHAT Young Jeezy Featuring Mannie Fresh 
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TELL ME Bobby Valenlinn 




16 




- .■,..hDM»;E:i£Y6flOE!NiOri> ©0:i'-''i--- ■■<.• 
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M 


NAKED Marques Houston 

"t-i „■,■:; -Triij-. r;.'.. h V-'r': ? :! 3AEa£ S RUSSELL A C-J&M OO "TUG UMVEBSAL 
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OUTTA CONTROL (REMIX) SO Cent Featuring Mobb Deep 
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BADD Ying Vang Twins Featuring Mike Jones & Mr ColliPark 

■ . r- ■ :.. '.Vjr.if,:^, ©O i i---- 
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20 


28 


44 




SOUL SURVIVOR Young Joezy Featuring Akon 

-I-;.!'.' :J JiWM\ i :tu,M. CDRf'OHME THUGrOEf iAM ;DJMG 
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GOTTA MAKE IT Trey Songz Featuring TMsta 

'■w*im«»ifchG.itF.piscNr*ijKHUi!f jLKi^^ 00 sfwjBoawjwnc 


■ 
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1 CAN'T STOP LOVING YOU Kern 




20 




■ 1 .■■■■-L. O i-i--:/^>. 
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25 




WELCOME TO JAMROCK Damtan *Jr. Gong' Mark>y 

■'-■^J' lDMAPirrLDUfJBAflR.SH*KESPWlEIKAI«a£_SHAflL£V| OO GtCTIO WUTHSTLf! ':::''(L .Mi 
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SO SEDUCTIVE Tony Yayo Featuring 50 Gen- 

:Ll-:,A^DC J JACKSON, JR. M.HARPtHi OO G-^M' ^ME^i: .■ 
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OEM BOYZ Soyz N Da Houd 

■lir- . LDiXOH J WWIE) © BAD BD* S0UTH6AD ET ■ .■^T 




IS 
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BACK THEN Mike Jones 

S . I IXV M ,'.-11 ',( r.|.-(Ei,S WlUIAMSl © iiVISM*HOUSE'A?flUW 'A' = -'(--J - -i 




IS 


27 
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GOTTA GO GOTTA LEAVE (TIREO) Vivian Green 
; BEfiVINE J POVSEfl.ViGflEES H PATRICH iVS j^CENjeERVmCi OOO C . '■>■ ■ ■ " 




27 


28 
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I'M A KING PSC Featuring TL & Ul Scrappy 

J9Jr><f-H(FFKNXSF'S«£RflriALAWW.CI>ei«SJH3UnMClJ^ OO ifiA'ul-tt'Li'.TJiVI- 
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■iEa 


GIVE ME THAT Webbie Featuring Bun B 

J AlLE'* C/i URA3'IE- e F«EtMAN C BHOADUS C HUGO PL WILLIAMS i 0 IFlLL iliYLUM 
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DEAR SUMMER Jay-Z 

MS! Hm iS CARIER.J SMITH OBLACKMON) & RQC -A.iEl.o. DtF JAM iDJMG 
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31 
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LIGHTERS UP Lil' Kim 

S STOfiCH m JONES.S STORCHi QUEEN BEE. ATLAKIIC 
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*' 


Q 


PON OE REPLAY Rlhanna 

VNOBLES-E.nOGERS.C.SIURKOt 'VrtOBltS.ABROOKS.E ROGfRS.C STl;<IKEN) OO SRF.'DEF JAUIQJMG 
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RUN IT! Chris Brown 

? 5-:; = :m M^.■=^c^ ■■ r.i^mn) OO . VE ::v? = 
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SITTIN SIDEWAYZ Paul Wall Featuring Big Pokcy 

'-rt. -.; ■. ■' i :A'at SWIlLIAMSi ® -..M-.hJ-i.- 
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HOLLABACK GIRL Gwen Steiani 

IME I.EF-^LSt5 SlEfANLPl. WIlLlAMSf 4SO MEi-' . ■!- ■ 
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• 


36 
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GIRL TONIGHT Twista Featuring Trey Song^ 
. . L'.ilN il'^ I- t F.'r ..He:. R JOSES.D BAHERJ SCHEFf£H.M RILEY, ]« .D STOZltR: .MLtNIr. 
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SLOW DOWN Bobby Valentino 

tiM 4 mjc i\ d H'lJolNSOS UELLEYl OO C'P Dif J*V lOJMU 
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FOOTPRINTS T.O.K. 

iH.iMPSONfi ClARKE.XDAVIDSQR AMCCAUA.O BENRfTT.N ST«Ff.WU0flRI6h OO VP 
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TRUTH IS Fantasia 
■. fowiAiwtjQLUCwTqEiiJj&fwfiiraaFrt^afiflaaEYC ooiw-'i 
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PLEASE Toni Braxton 

i r:=i:n 'j :-,TORC" m fliaaicf v merqii-- k \<caJ': © f].-."M",F " ■/ 
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WORK IT OUT Dr Charles G Hayes And Ttie Warriors Featuring Dianne Williams 

ft.'.:- ■ .'. .. tCEE INSPIfiAIlOStALtCit 
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WAIT (THE WHISPER SONG) YIng V^g TWIns 

Mr:...:--- ■ : -:.ve5 E jAcicsom ©0 collimrk-tyt 
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1 THINK THEY UKE ME Dem FrvcNs* Boyz Fettjring Jenni^w DMprL Da Brat & Bow Wo^ 
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TOUCH Omafior 
[HI ■ .■.'-■s. ©O 111 , .1 ■ 
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GOTTA GETCHA Jermaine Dupri 

. Di T'^l •■■ ULIOn,JPt«LLIPS| ©O :-1 5:, DCr viRGlI; 
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■ 


4« 
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UNBREAKABLE Alicia Keys 

AL -il -■ ■ i-Lll.LT, JR.GOttNN) J,-P»b 
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■ 




GRIND WITH ME Pretty RIcky 

i.UIHIS.O SMITHS SMITH MCOOPiR J SCHEfFER.DQAKER) OO All ANTIC 
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BAD CHICK Webble Featuring Trtna 

J ■'A (jflADNEV,THATCM,fl,JONIS| 0 TRILL iSVLUM ATLANTIC 
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I'M SPRUNG T-Pain 

i-pii'i ^ii; 0 KOirnci mi.'Mjive:o«8a 
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YOUR BODY Pretty Ricky 







» AFTERMArH,'G'UNlT nTERSCO(% I 
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LAFFY TAFFY 


04L 

D4L'0-M0-'JEV.ASVLI.\' 
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(1 JUST WANT IT) TO BE OVER 

■.Hi-:rn!- - ■ ^- A 4,f.S TGREEHIDGE K COlt, 


KeyshIa Coff 

©O AAM Vl^ 










CROSS MY MIND 

■. --i..;[' ■ •. it;. PtL«nDH£NSf>Si 


Jill Sca1l 
0 HIDDEN 5[i ■ ■ 


2^ 
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PRESIDENTIAL 

.■.i.' i, -.11:-. , ny.MSMIHCiOvr-.jrfEfttCNJPMlLPSWWtMESi 


YounqBloodZ 
OO &in-o.vr-.ni, . - ..1 , 



On Ihe veroe 
ot his new 
album's 
bow, Ihe tap- 
per's debut 
re-enters 
The Billboard 
200w«ha 
45% gain 
(No. 161). 




Singer has 
logged more 
weeks on this 
chart than 
any female 
in the past 
52 iveeks 
Performed 
Aug. 19 on 
-Good 
Ktorning 
America 



At No. 46. 
Alicia Keys' 
single Irom 
her "MTV 
Unplugged" 
hsos 88% 
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TITLE Artist Y 

PROOUCER ^SONGWRITER) IHmiNT / PflOMOIMXI LABfL 

MESMERIZED Faith Evans i^j 

■ --.i.^-.-i,; >>KA?i)iai 'f^L^jHOt»MjK:^.^:r<iro iijMea.-jii>ug«o^ ©o arg M|] 



SO HIGH 



E PJSAA'YER'i 



John L«g«nd ) 

0 GOQo.'COLUMpia ;dv - 



i 



PURIFY IME 



. iUSIIN A SIEWINSON.t WILSOU) 



FFIOI^ THE BOTTOM OF MY HEART 



STAY FLY ThtM 6 Mafia Featuring Young Buck & Eiglitball S V.JG 

. !:.J..HX61I)(tDC»PlJ<fllfltiVrWOT)W,OHW»i3fft3Wl'A*XI«i>3Ni ©O ►^'Wfif^ ^W^' !' 



GREATEST 
GAINER SALES 



5 1 CAfitJO'. S ESflTES C UAVriElO B KHASSf 

THAT GIRL 

SIMPLY U tULUBURTOm 



Young Jeezy Featuring Jay-Z hJ 
© D:^priR;iiE THui>;Dt' .'.t.' i'.'i.'."_. ^ 
Tl«' Featuring Twenty II » I 
0 seisuM " 1 



EXTRAVAGANZA 

" Citv^ /JESTi 

GO! " 



"A'ESTjMAYEHLLErtlS'^ 



COME FLY WITH ME 



lwti^f'TI^w:alltfilwc>llMESW^^filWIEW^ 



Foxy Brown Featuring Sizzia 



AINT NO WAY 



Patii LaBelie Featuring Mary J Blige 

® l'f( SiiLI ;.Li-.'^ C:. ill;V.-. 



SORRY FOR THE STUPID THINGS 



THERE IT GO! (THE WHISTLE SONG) 

-I •■ ■ -i;; •-'■ ■■■■■I ■ M ' J OSEPH TANDER50H) 



Babyface I 

O J'RtK I 

Juetz Santana 

OIPL0*UT&iOEF JAUIDJUe 



FIND YOUR WAY (BACK IN MY LIFE) 



Kem I 



WANNA BE LOVED 

... . r ■ ^'ij^jY I- piSjini-osE-v 



Scoundrels Featuring Pastor Troy ^ 
Mr. Bigg-Time 



Eric Benet 

'RIQAV HEPHI?E''rtAFtjiP. .^Rrr; 



GET IT POPPIN' 



Fat Joe Featuring Nelly ' 

©O •t""!:"' -!:i.- 1 -Ni' 



AIN TGON BEG YOU 

■■■ ■.: I '■:■■ ■>■ •MM>t .D THOMAS.D BA9BS A QiXQH) 



PLAYA S ONLY 

■■ '.^yLOfi IS STOBCM R KELLY.J TATlOR) 



R. Kelly Featuring The Game Hjl 

©o JIVE .'owBA 



GET NO OOH WEE 

■ I-- I rtlLCOKTHlL£Y.OWATSOW fTBOLLIWG) 



Tyra Featuring Penelope ' 

0&G4L_ " " 



i 
1 



Ne-Yo Featuring Peedi Peedl -JL 

S S>.ifTH.R FgMSrjW.R8UYlOCX-S-RIDG£JH-PiAY>S.M.«BABGE.E 9 JOHDAHi ©O 0EFJAM1DJU& 



TURN IT UP 

- - .-J STQRCH.H SERIM.WWAISOU 



Chamllllonaire Faaturing LU' Flip I 

O UNIWRSALWro I 



DON'T TRIP 

■'.-:,H ■. -Xi .W E THOMAS 0 CAflTEH W SEYMOUR> 



Trina Featuring Ul Wayne I 



' i: KARRIS. R SHftOPSMlREl 



O SHO'fJUfF.MUSlC.iliE '. 



MINE AGAIN 
HEAVEN ~^ 



UAHEYJ P0V5Efl> 



Mariah Carey j 

© INLAND [ 



_ I C JJ*tfclJ CJJ.WELL.SJW60K8PiFWSCPiPPri 



DIAMONDS FROM SIERRA LEONE 

■ ;■:.': -■'Ki'..j':--::';ji.i-:L.'. I- AES HARRIS 0 SLACH.J.aAHRY) 



Kanye West 

t BOC-A-FEgA.'DEF JAU .JJI.Hj | 



TRAPPED IN THE CLOSET 

' ■ ■ .■ li^ KtLL>l 



R. Kelly 



WHAT IF 



S "a'.:>AHDE'» C HAY^ESi 



Tl. Featuring Nelly 

© CPAM? -tJ^lLE AIDANT,; - 



INCREDIBLE FEELIN' 



WHERE DA AT? 



U GOT SOMEBODY 



HERE WE GO NOW 

■ .11'. I AiiQDARQ) 



U-CAN GET IT 



I ■ GAWSW iR 6F1ANI ft H 6RJ>HT JRt 



MCCUflTIS.ICU-flH.A WEBB) 



Btuez Brothaz Featuring Lii Boosie 

O© REAlLSTiC ^-"^j- ■•'i':ii 



8 BOY STANCE 



Cassidy 



UNBREAKABLE 
WHUTEVA 



■t Hfl-NCOCK I) SmflE) 



CAN I LIVE? Nick Cannon Featuring Anthony Hamilton | 

K CAViOU CAh ' SALL ENTERTAINMENT iN CANNON.O IILLV j lOrif S III D SKttPlL. i Q© llVf :0USA I 



BETWEEN THE BULLETS rgeor9e abillboard.com 

CAREY ADDS ANOTHER CHART FEAT 



With 14 weeks at No. 1 on Hot R&B/ Hip-Hop Songs 
Mariah Carey's "We Belong Together" ties the all- 
time mark for most consecutive weeks at No. 1 . 

Since this chart's launch in 1958. 
only Deborah Cox's "Nobody's Sup- 
posed to Be Here" liad ruled that long, 
from the Nov. 7, 1998, issue through 
Feb. 6, 1999. 




Carey is no stranger lo all-tiinc reigns. Her 
2005 collaboration with Boyz 11 Men. "One Sweet 
Day." holds The Billboard Hot lOO's record with 
16 weeks. 

iW She might have one more chail-topper 

m the way. as "Shake It OfT* vaults 10-3 
* with Greatest Gainer Airplay honors. 

— Raphael George 



Data for week of SEPTEMBER 3, 2005 I For chart repHnts call 646.654.4633 



Go to www.billboard.blz for complete chart data i 95 
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Time Well Wasted 
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FAITH HILL 
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Feels Like Today B 
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Be Hero B 












TOBV KEITH 
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Here For The Party H 
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TOBY KEITH 
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Greatest Hits 2 
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JASON ALOEAN 




Jason Aldean ||||^ 
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GEORGE STRAIT 




Somewhere Down In Texas Hj 
WW 
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MONTGOMERY GENTRY 




You Do Your Thing 0 
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VAN ZANT 




Get Righl With The Man 
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BIG i RICH 

.■.;ii^,: !• -i l3&:ni^RV ',3 Qg 




Horse Of A Different Color B 
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KENNY CHESNEY 

Hr** ^Mri (IS •»» 1? 'JHi 




When The Sun Goes Down ftj^t^ 
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DIERKS BENTLEY 

rApiini nil ?Bi + 




Modern Day Driner jjjp 
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TIM MCGRAW 




Live Like You Were Dying B 
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SHANIA TWAIN 




Greatest Hits B 
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KEITH ANDERSON 

■,' ', • i.i . 16 qai 




Three Chord Country And Amencan Rock & Ron 
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LARRY THE CABLE QUY 
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The Htghl To Bare Arms 0 
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CHRIS LEDOUX 




Anthology, Volume t 
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CRAIG MORGAN 




My Kind 01 L.vin 
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Totally Country Vol 4 # 
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GEORGE STRAIT 
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LEANN RIMES 




This Woman 
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MIRANDA LAMBERT 




Kerosene 
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JOSH GRACIN 
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Josh Gracin # 
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TRACE ADKINS 




Songs About Me 
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WILLIE NELSON 




Counli^man 
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HOT APPLE PIE 




Hot Apple Pie Bll 
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BLAKE SHELTON 




Blake Shelton's Barn & Grill |||| 
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SHEDAISY 

Ii ■ ■ i-.l-HiHOLL'rwOOO I IB 98 




Sweet Right Here ^ 
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REBA MCENTIRE 




Room To Breathe Hi 
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SHOOTER JENNINGS 




Put The 0 Back In Country ^ 
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COWBOY TROY 
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JO DEE MESSINA 




Delicious Surprise 
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KENNY CHESNEY 
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Be As You Are: Songs From An Old Blue Chair ^ 










RODNEY CROWELL 




The Outsider 
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MARTINA MCBRIDE 




Martina 
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EMMYLOU HARRIS 


The Very Best Ot Emmylou Harris: Headaches & Highways H 
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TOBY KEITH 
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THE WARREN BROTHERS 




Barely Famous Hits B 
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HANNA-MCEUEN 




Hanna-McEuen 
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JAMIE 0 NEAL 




Brave 
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BROOKS i DUNN 




The Greatest Hits Collection ii # 
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ALAN JACKSON 




Greatest Hits Volume 11 B 
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WILLIE NELSON 




Songs 
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ERIKA JO 




Erika Jo 
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ALISON KRAUSS t- UNION STATION 


Lonely Runs Both Ways 9 
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DWIGHT YOAKAM 




Btame The Vain 
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: so 
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46 




LEE ANN WOMACK 
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The Company Wo Koop 
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RHONDA VINCENT AND THE RAQE 
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Song Of The Traveling Daugtiter 




Q 


9 


53 


STEVE IVEY 

■ HL PHODUCTSSljmAOACV 
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THE OAK RIDGE BOYS QUARTET 
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RALPH STANLEY 
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BETWEEN THE BULLETS wiessen a blllbaard.com 

PAISLEY RACES TO HIS BEST WEEK 



With his biggest one-week total to date. Brad 
Paisley claims his second No. 1 debut on Top 
Country Albums and a new career high on 
The Billboard 200 with "Time Well Wasted." 

U» ."^ entering the latter 

at No. 2. 
^^^M^^ Driven by le;id 
^^^^^^Bi^H single 'Alcohol,' 
Paisley's third set 
I of new songs 
[moves 192,000 
I copies. That more 
I than doubles his 



previous one-week best, logged when "Mud on 
the Tires" debuted with 86,000 scans in 2003. 

The plodding but humorous "Alcohol" has 
been the most-swapped country track this 
summer, according to BigChampagne. a good 
indicator that "Wasted" would have a stellar 
opening week. With the fattest top 10 gain on 
Hot Country Songs. "Alcohol" makes JO mil* 
lion audience impressions (up 719.000) and 
bullets at No. 5. 

VH 1 Country tops \ideo play with 57 detec- 
tions during the tracking week, followed by 37 
play.s at GAC and 26 at CMT. — Wade Jessen 
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Better UecAPTToi (82.4) 18 

He 0(i«hla Kiwm Ttiit By How HU humvule (81 .8) 22 

Good Ole days AfustA nashvh.li (77.S) 26 

Skin (SatalHtA) irrac stkh (86.3) 27 

Come A Little Closer capttoi (8B.2) 21 
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BETVi^EEN THE BULLETS wjesscn o bHIbonrd com 

HILL SEES FIRST NO. 1 SINCE 2000 



Faith Hill achieves lier first .No. 1 single in 
more than five years as "Mississippi Girl" 
dominales with more than 34.1 million audi- 
ence impressions (3-1). 

She ascends to No. 1 during a soft week on 
the chart's upper end. as each of the top three 
singles lose audience points. Out of that trio. 
Hill's single loses the least amount of im- 
pressions (down by 813.000). 

"Mississippi Girl" interrupts a six-wcck 
stint alop the chart by Toby Keith's "As Good 



As I Once Was," winch dtps more than 3 mil- 
lion impressions and slides to No. 3. Holding 
at No. 2 for a fifth straight week is Sugar- 
land's "Something More." which trails Hill's 
single by a mere 42.000 impressions. That 
track declines by more than 2 million 
impressions. 

Hill last occupied the top box when "The 
Way You Love Me" led for four weeks in the 
spring of 2000. 

— Wade Jessen 




Data for week of SEPTEMBER 3, 2005 I For chart reprints call 646.654.4633 



Go to www.billboard.biz for complete chart data I 97 

, -od materiel 



HOT LATIN SONGS: A paiio) of 107 :>iali(.Tts (34 bum pop. 13 tropM^al, 15 Latin rhythm, 31 
AH nghis fe!;er.ft>d TOP LATtN ALBUMS: Sm Charts Legend for rutes af>tt oJipfanations O 



la) Mexrcan) are e»DCtfon»calty monitored 24 hours a day, 7 days a «wek, t 2005 VNU Busmess Medw. Inc 
VNU Busrness Media, Inc. and Niefsen SoundScan. Inc. All righte rsserved- 



AlflPLAT MONtTWtD Vt IMi DATA GOHPtLEO BY 



HOT 

LATIN SONGS 



CP 




m 


TITLE 

■ -1 : '.JCfB iSONGWHi'tftl 


Artlftt 

lUPRifll ■' PBOWOTION iSetL 


EC 


A 






19 


KIlatortura 

ni^m S Wlfl«a*n B ,1. MEMDtZ [5 MtBAHAE VL? OCMOAl 


Shakira Featuring Alejandro Sanz 

EPIC ,'SONV DiS-COS 


1 : 




1 


2 




NADA ES PARA SIEMPRE 


Luis Fonsi 


1 




3 


3 




LO QUE PASO. PASO 


Daddy Yankee 

eiC«lttLVi M-' --: 


3 


B 

B 


7 


5 




LA CAUISA NEGRA 


Juanes 
S1,*C0 UNIVEKsii 


1 < 




s 


12 




AMAR SIN SER AMADA 


Thalia 


2 


B 


g 


10 




VIVEME 


Laura Pausini 

'AIR'lER , -'I'l- 


t 


■i 


4 


7 




RAKATA 


Wksln & Yandel 


4 


m 




B 




ERES OIVINA 


Patrulla 81 


7 


o 


10 


IS 




ELLA Y YO 


Avenlura Featuring Don Omar 


t 


10 


s 


6 




MAYOR QUE YO Baby Ranks. Daddy Ysnket. Tmny Tun Tun, WItln. IIMtl & Hr r,; 

turjt;.H*'*LA,A'iS'.SYtr*Di:L" BiWaiNO* DaG*DQ^ UAS fL(Wr/WIIVEftS*L 


5 


m 

BS 


13 


IS 




NO PUEDO OLVIDARTE 


BetoYSus Canarios 


11 




11 


19 




DUENO DE Tl 


Sergio Vega 


1 


D 


17 


It 




TIEMPO 


Iniocable 


li 




28 


45 


4 


ITJiTiV!3l OUEDATE EN SILENCIO 

rfnrT?« » avil* {ml«iiiiag*( 




14 




18 


4 




REGGAETON LATINO 


Don Omar 

cmcsen nt» EMtH*iD L'^aAt. ei" --ii ( 


4 


16 


12 


11 




Ml CREDO 

■! . ■■ r-^=> ifAtOi 


K-Pa2 De La S'erra 


2 


17 


1S 


14 




YO OUISIERA 

■1 ■■ .".".jEZ IJ AM*'* * VAJajEii 


Reik 


14 




29 


24 




QUE IRONIA 


Andy Andy 

rtt-'A ..-btl. :..i> .-1. I 


11 




16 


17 




LA LOCURA AUTOMATICA 

iGlAUfttASOl 


La Secta Allstar 


10 


fe 


14 


13 




ALGO MAS 

.- -i JIUEHEIi 


La 5A Eslaciun 


3 




23 


23 




YO VOY 


ZIon & Lennox Featuring Daddy Ynnkcc 


n 




-. -'-LA im .EhhC", 








19 


21 




SIEMPRE TU A Ml LADO 


Marco Anlonio Solis 


17 










Q 


27 


X 




CUANDO A Mi LADO ESTAS 


RicardD Montaner 


21 




24 


34 




VEN BAILALO 

. lOHflE I ' =!■ .'EHi C CGLC'N J TORRtSl 


Angel & Khnz 


24 




21 


9 




YA ME HABIAN DICHO 


Lupillo Rivera 


7 








PRIVtP* L RlVtRA lb SA,GADO,R ROrjQUILtO VON HDRSKNI '.\W: .i :". 





Juanes nabs 
Ihree Latin 
Grammy 
nominations. 
OnlyBsbe, 



Mexican 
group's new 
set bows at 
No. 4 on Top 
Latin Albums 
and No 129 
on Die 
Biaioar(l200 




w 


Si 




II 

PS 


» 


25 


30 




o 


40 






aa 


31 


46 




© 
© 

ai 


47 
36 
26 


43 

22 






30 


23 




33 


33 






34 
© 
© 


34 31 

HEn 

42 39 


• 


37 


35 


32 




aa 


39 


40 




© 

40 


43 
38 


35 
38 




41 


22 

E 
E 


36 

3 










© 
o 

47 






32 


Z9 




4a 


45 


33 




© 

n 


E 

44 


1 

37 





Anist 

■IPflINT I PdOHOnOH LAKL 
Don Omar 

.■1 VlLMi- 



MITE LI 



ESTA NOCHE DE TRAVESURA 



HOLA MADAM 



Banda El Recodo I 



1 



Conjunto Primavera 



QUIERO QUE SEPAS 



Cardenaies De Nuevo Leon I 



CANTA CORAZON 
OUIERO BAILAR 



Alejandro Fernandez jj^j 

Ivy Queen „ | 

PETOCt mot I 



NO ME DEJES SOLO 



Daddy Yankee Featuring Wisin & Yandel f 



DO NT STOP 

ijriNf.-. '.'irnj LEN'jfXi 



Zion & Lennox 



PARTE DE Ml CORAZON A.B. Ouintanilla III Presents Kumbia Kings Feat. Noel 



9B 

1 



BURN IT UP 

■ I.Ll n. ^E^y iRKEUYlUNrnjNIS.WlSffl VANOELl 


R. Kelly Featuring Wisin & Yandel 

m 70WSA ■■ 


UNA DE DOS 

■ ■ i f. - MARANO IFATD:- 


MartarM^B 

uHrvlSIOM 


SOCIOS 

-■ PlL 'iilHTf \Vl TOSCAWtll 


Los Tlgres Del Noits^l 

FONOVTSA^H 


IE ESPERAHE 

.■.';L:>A(JGAlL£GD&ESItf«H| 


Jlmem^l 

UWV1SI0M ^1 


MIL AMORES 

■ ■! ' I.'; JOE.ati BLACH) 


Master Joe a o.G. bimk H 
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SEND ME AN ANGEL 

fu^oKMw »ir. j!.-A.fip^' '. . ^:^-MA\ .-.t ;(j wu;cP.Ati 


m 


27 


4 


BLEED LIKE ME (E. KUPPER MIXES) 

GARBAGE ^ ■'' i'. I - M 1 1''\ 




38 


to 


ORDINARY PEOPLE (M. JOSHUA REMIX) 

JOHN LEGEND ^ 'J L ■■-tiJ'J-l CL.^WfllA 


m 


2S 


6 


TELL IT TO THE MOON 

STEPHANI ARISE '.h','-'. e- ',' 


® E 


a 


NO STRINGS 
UIU50BE PROMO 


o 


30 


4 


FASCINATED 
SUiARNE PALMER l^- -i : 




HOOOY (J, CfiEAHER'STEPHANE K.'S. YOUHAN WXES) 
BPT KATURMQ DM BMIItll TAEEK D 001 9 




18 


0 


PREPARE FOR THE FIGHT 

THE LOVEMAKERS .HE^nVnEE pPEiMD iMEPsCDPE 




40 


7 


TAKE ME UP 

BAHIM :'M[R[S M3 




32 


4 


1 LIKE THE WAY 
BOOYRKSERS JNIVERSAL CRSIES JVRi 


49 


- 


■ 


THE FEELING 

CHnS TW 6KH PMUM OJG PROMO 




36 


4 


S4IE IK UST DUKE FOII HE («. lOSMIO L IIEZ WIESI 

MICHAEL BUBEE U3 PROMO REPRISE 








GOTTA GO GOTTA LEAVE (TIRED) 
vmu mm cciumbia imt 



Data for we«k of SEPTEMBER 3, 2005 I For chart reprints call 646.654.4633 





roP ELECTRONIC 
(ALBUMS 




si 


SS ARTIST 

gcS 'ITLE IMPRI1VI i HWBtn f DISTRlBUtING LABEL 

n ByicORILLAZ 


CERT 




2 


- D.H.T. FEATURING EDMEE 

' LISTEN 10 YOJIMEAfll ■ .J[ir 




w: 


3 


VARIOUS ARTISTS 

MOTOWN REMIXED Mli1OAKaO390O.'UUt 


m 




4 


22 M.I.A. H| 

" AftOLARli illJrW.IMIER&C!>P( !SSE 




5 


. ROYKSOPP 

' nt UNHNSUMOtHG *;lU.i C SMND ni52' »STftA.*Eft« 


1 


10 


7 


g DEEP DISH H 
GEOflCE IS OH Dli' DiSH 9B'32/THHtVE ^1 




S 


a TIE5TO H 
^ IIIEU[NSlS.NtI[Et UniiUIEnUSIMiElK-UBlilCPLHOlE 


h 


9 


p JOHNNY VICIOUS 99 




0 


„ MOBY 

Hom : ; 


1 


IP 


14 


^ VARIOUS ARTISTS 

" HREDJfU"'.. ■ ■ 






11 


-g SCISSOR SISTERS 

SCISSDR SISTFRS iM.:-.;. i, ..Wflfl 


1 


12 


13 


„ THIEVERY CORPORATION jXC 

COMIC GAME t '.'illh-i'pl .OUhGE OOBt IB 


1* 


10 


. DJ LIL CEE M 

^ DANCE WX NYC VOL T T :MU< BOY 1609 ^1 




16 


KRAFTWERK S 

MINIMUM-HAXIHUM ' >■ l-l. >VtHKi liC^U* 


RD 


17 


-0 THE RIDDLER & VIC LATINO 

** ULTRA DANCE 06 ll-^ ■ 


1 


18 


12 


^ BRAZILIAN GIRLS tS^ 


LIT- 


IS 


. LOUIE DEVITO & DJ MOODY 

" imiW'J >\liWi Itif 1 1 'IKS Ik I Ri i!£ « tVlKUW 


1 


IS 


19 


NEW ORDER i'^^j 

WtATIIMO FOR IWtSIRJNS CALL AAHNlRBftOS 19X7' Ljlf. 


' IB 


18 


« VARIOUS ARTISTS 

" iLfprwjt'-niK'ir: :~rtBC»u*r«»si3ii« 


1 


© 


25 


»- VARIOUS ARTISTS M 

FIRED IIP' ■-■,!'. '11 ''r'. - 




22 


.g VARIOUS ARTISTS 

"* VEn« nEMI)IECl3 .[1 . iiri'he- VLi 






23 


-g THE CHEMICAL BROTHERS 

PUSHTMf BUTTOW-^-rS''.: [;L-;HpJ.'e;" At'HAl^iBAS _ 


Qj 


B 


53 SASHA 

■Ul FUHDACION KYC <3.0eAL UNCIERGRGUNO 1* 


1 




20 


« DAFT PUNK H 

HUMAN Af TEH AIL '-'If bllJ e:>:i6;- 




21 


,Q BAD BOY JOE ■ 

1l[Kl-|Fr:irEMMIttFBLtM0M<irjlllWVLSCUIU 



t i 


■lOT 

DANCE AIRPLAY 










ii 


Si 


TITLE 

ARTIST 1 VERINT pnOMOIKW LABILI 




Kl DONT CHA 1 
nnnBiiiimiutBiuininMmiHMSuiiwEiscon { 


2 


1 


10 


WE BELONG TOGETHER 

MAIUUIGAIKY EiLAEcE'ia.lMU 




3 


7 


BEHIND THESE HAZEL EYES 

KELLY CLARKSOHHE ARMG 


Bo 


5 


PON DE REPLAY 
RIRAHNA "' " M-.Mli'WG 




5 


14 


BACK TO BASICS 

SHAPE UK '1 ..''I'-'aSEMC 


■|io 


S 


AND SHE SAID... 

LUCAS PRAIA ULTRA 




7 


13 


FORGIVE 

REIHA HI rd"L' 




4 


28 


LISTEN TO YOUR HEART 

D.H T nOBBIRS 


s 


12 


9 


BE MY WORLD 

MRKV ROBBIRS 




11 


23 


INSPIRATION 
LANVAMOAHL ROSBINS 


"W" 9 


13 


DON T PHUNK WITH MY HEART 
THE BAACK EYED PEAS a AM il.IE K -E^l-t 




13 


3 


SAY HELLO 

DEEP DISH DEEP DtSllTIIRFVE 




4 


FEEL GOOD INC 
GIMllLAE FAREDFHaNE,'VIR61R 


16 


S 


THESE WORDS 

NATASHA BEOWGFIELD EPIC 


|g|26 


2 


WHY 

DJ SAMMY ROBfilNS 




14 


12 


EVERYTHING 
UStADEOM 


|B|20 


6 


AXEL F 

CRAZY FROfi NEAI PLATEAU UNIVERSAL l/«RG 




15 


5 


1 LIKE THE WAY 
BOOYRQCKERE .'.i.T^' AL l.VRG 


PP 


19 


22 


ONE WORD 

KELLY OSBOUnHE SANCTUARY 


30 


21 


24 


WHEN THE DAWN BREAKS 

HAfltOIIC THRUST >aSHIIuS"''UEEP DISH 


at 


18 


21 


COME RAIN COME SHINE 
JEHR CIIHCTYA iJLTRA 




17 


10 


50 WAYS TO LEAVE YOUR LOVER 

PLUMMET hl[.:i 




TAKE ME AWAY 

STDNEBfllDGE FUTURIHG THERUE ULTRA 




23 


6 


NO STRINGS 

LOLA L^UBI 


as 


24 


2 


LA TORTURA 

SKUWA FEATUMS AifJANDWI SANZ EPIC 
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3 








2005 










JAPAN 


□ 


w 


§i 


(SOUHOSCAN JAMH) 


AUGUil 13 ZOOS 


I' 


3 


0-ZONE 

OtSCD ;ONE MEtXA '^f^.irC: TiVf 




2 


n 


HITOMI VAIDA 

HEH TODATGOHE IDMMIKW lOSHIfi'^tMl 


h 


WW 


DAY AFTER TOMOHROW 

SIMIE tEST (LTD EDITIDNl >.'.:<TRJUI 


4 


1 


KETSUMEISHI 

XmUNO POUtt * TOY^ FACTORY 


I-:.: 


to 


Al 

MIC-A^LKUUNIVUISAL 




2 


VARIOUS ARTISTS 

WANMBE' SONY MUSIC 


m 


4 


HAWAIIAN 6 

MGWHINU PIZZA OF DEATH 


i' 


6 


VARIOUS ARTISTS 
DWCaiMl LOVDH BKOM TOSHIBA. (Mi 


r- 


7 


DEFTECH 

OEF lECH mo EDITIOHl OAIKI :.nut.!> 


10 




HILARY DUFF 

MOIT WANTtO ilT!1 {CllIlONI dV{X TRU 




UNH'ED KINGDOMS 



FRANCE 



GERMANY a 



g§ 


3S 


IIHE OFflCIAL UN CKAR1S CO 1 AUQUST ?l. !0«S 


!i 


LAST 


IINIP IFOP'TITE-LIVEl AUGUST 11. lOOS 


This 
WEEK 


ii 


IMEOIA CONTROL) AU6USI 24 7(1D1 


1 


' 


JAMES 8LUNT 

mat TO IfOLKM ATLANTIC 


1 




RAPHAEL 
CAMVAHt Ca^UQL 


1 


3 


JUANES 

HI SAMGRf LN VEHSA. 


2 


? 


COLOPLAY 

1ST PAfltOPWXf 


2 




AMADOU & MARIAM 
OIMAHCM A UMUO |i::''l:]- 


II. 


t 


SOHNE MANNHEIMS 

POWER OF THE SOUND v:i<4: MANNHEIM&'-UNIYERSAl 


3 


3 


KAISER CHIEFS 

tllPtOrWCKT F , - jLvpDf 


3 


2 


JAMES BLUNT 

BA» TO BEDLAM ATLANTIC 




2 


BANAROO 
ttNAHOOl WOULD NA KLAR 


4 


4 


FAITHLESS 

FOREVER TATTHliSS GREATfST WIS CHEEKY/SWIV BMC 


4 


S 


YANNICK NOAH 

MfTlSSE ^AIM StORGE'COLOMBI* 


4 


G 


COLOPLAY 

XIT PAPIC^HONE 


S 




DANIEL P0V;TER 
DAMIEL ROTVTCR .VAH.FR BROS 


m 


4 


IL DIVO 

11 am r-'i ;: bmg 


s 


5 


CHRISTINA STUERMER 

ICHWAR2 WEISS JNI'.EI^^'.L 


6 




GOBILLAZ 

DEMON OATS ^itl roiONt 




S 


COLOPLAY 

KIT PARlOPMOJIE 


• 


A 


SHAKIRA 

FUAaM OML VOL t :f i. 


T 


11 


MADELEINE PEVROUX 

CARELESS lOVE ^ i .rt^ER RECORDS 




« 


GAGE 

sou. MEHL WAOIIAH 




7 


CRAZY FROG 

CMZVHfTIWACHi RECORDS 


S 


8 


MAGIC NUMBERS 

THE MAGIC NIIHBEHt 'iIAwENlV 


B 


a 


THE KILLERS 

HOI ftrtS :SL 4-1(1 


S 


B 


WIR SIND HELDEN 

VONHIERAMMJHO ViRCIfJ 


S 


NEW 


SUPERGRASS 
ROAD TO ROUEN l-J^.OF'iaNE 


a 


31 


GREEN DAY 
AMERICAN IDIOT RfPOiSE 




11 


THE BLACK EYED PEAS 

MOUSEY BLiMNESS INTEFSCOF'E 


10 


6 


JEFF WAYNE 

THE WAR Of THE WORLDS COLUMBIA 


10 


n 


SINIK 

LA MAIM SIM LE COfUR UP MUStC WARNER ULJSIC 


10 


Cf 


GREEN DAY 
AMERICAN 10IOT REPRISE 



CANADA □ 



ALBUMS 



III 


3i 

NEW 
1 


ItOUHOSCAHl SERTEHBER 3. IMl 

HILARY DUFF 

MOST WAKTtO ' ii .l ' - 


THE BLACK EYED PEAS 

MOr^AET BUSINESS AAM ■■,U'--."0^( . .t^ii. 


1 


3 


GREEN DAY 

AMERICAN IDIOT -'vEfUSt WARNER 




i 


THE KILLERS 

HOT fuss : .l.l.D ^SIVERSAL 


t • 


2 
NEW 


COLOPLAY 

uy «RLC.r'(aNE;EMI 


THE TREWS 

DEN of TMCTES ePICTSONY MIM 




5 


JACK JOHNSON 

IN BCmMUMNHI JACK JOHNSWBWISHRRE/lfHIVER^A. 


■ s 


8 


MARIAH CAREY 

THf EHAKCIMTIOM OF MIMI S. AND tHfiVERSAL 


?• 


9 


OWEN STEFANI 

LOVf AMG(L HOSIC BAIT I'.-tRSCORE UNIVTR^Al 



- KELLY CLARKSON 
BRtAKAWAY fZl. W:, 



ITALY 

Al RIIUQ ^ 


1 


gB 

Is 




IFIMI'HIELSEHI AUGUST 21 


ZOOS 


1 


I 


MAX PEZZALI 

TUITOMX UTIAIIIIC 


2 


? 


BIAGIO ANTONACCI 
C0HUtVCR00nuiTE2 


a 


5 


COLDPLAY 

XBT ''(IRLC'PMOUE 


4 


6 


VASCO ROSSI 

CAVONI Al MASSIMO JluE 


s 


4 


NEGRAMARO 

MEKTRE TUTTD SCORRE SUQU 


e 


8 


LAURA PAUSINI 
RtSTA IN ASCOLTO MlaNIIC 


M 


3 


LEE RYAN 

ItE RTAM H-(.>-M-|- 




n 
9 


GREEN DAY 
AMERICAN 10(01 REPfliSE 


GIORQIA 

MTV UMPIMGEO ViROiN 


10 


7 


JAMES BLUNT 
BACK TO tOILAM ATLANTIC 



SPAIN 



ALBUMS 



Ii 


es 

3s 


IPROMUSICAE MEDIA! AUGUST 24 IDDS 


1 


1 


SOUNDTRACK 

RASIOH Of 6AVILAJIES SON* BMG 


2 




EL CANTO DEL LOCO 
ZAfATItLAS SONr BMG 


9 




JUANES 

All SAJIDfIt lilllVEHSAL 


4 


3 


IL DIVO 

IIOIVO -liJ i:!rir BUG 


i> 


i 


COTI 

ESTA MAHANA T OTRDBCUEKTOS UNWERSAL 




6 


SHAKIRA 
FliACMN OfHl V0L1 ERIC 


r 


7 


AMARAL 

PAJAROS EM U CAH2A ViKtl 


8 


a 


MAGO DE OZ 

MADRID US VENTAj LOCOAFOTIVE MUSfC 


8 


9 


BEBE 

fMfUERA TEURAMAS VIRGIN 


10 


10 


MELENDI 

DUE EL CIELO ESPERE SfMTAO CARUTO 



AUSTRALIA 1 


ii 


ii 


lARIA) AUGUir Zl ZOOB 


1 


1 


THE BLACK EYEO PEAS 

MONKET BUSINESS INTER5C0PE 


2 


3 


KELLY CLARKSON 
•AEAUWAV 


a 


2 


FOO FIGHTERS 

M VOUR MONOfI RCA 


4 




MISSY HIGGINS 

THE UUHO OF WHRE EMI 


s 


5 


G0RILLA2 

OEMOtI DATS PARLOPHOK 


e 


6 


COLDPLAY 

UT ■ ■ 


7 


4 


JIMMY BARNES 
DOIIK.E HAPPtNCtS . 3Eni.nON 


8 




flOB THOMAS 
tOMnHIHG TO BE il.iPillC 


8 


10 


GWEN STEFANI 
LOVEANUL MUUCBJtBY INIERSCO*'E 


10 




JAMES BLUNT 
BACK TO BEOIAH AT.AStiC 



SWEDEN -H 


k 


ii 


lOlFI AUGUST 11 lOBS 


1 1 




AXELF 

CPAZT FflOO MACH1 RECORDS 


2 




TEMPTATION 
ARASH '.VAR'IE-T MUSIC 




3 


LONELY 

AKOH SRC UMYEHSAL 


i * 


5 


HANQELPARTY 
niSP OIDOT STARS RECORDS 




.4 


DAS KLEINE KROKODIL SCHNAPPI 

UMHAPPl f T JOY GRUTTMAHN POLVDDR 




1 


IL DIVO 

ftOTVO BMG 


a 


58 


JAMES BLUNT 
BACI TO BEDLAM ATLANTIC 




2 


TOMMY NILSSON 
TIIIEII row HU RCA 




3 


COLDPLAY 

XBT PARLOPHDHE 




t 


AMY DIAMOND 

THISISMEHOWBOHMER 



AUSTRIA_ 

SINGLES 



NORWAY^ 

SiNGLES 



WALLONIA 



ii 


ii 


■ AUSTRIAN IFPl AUSTRIA TOP 401 AUOUST TI IMS 


ii ii 


(VERDENS OAHG NORWAY) AUOUST li. 2MS 


ii 


ii 


IPROHUVD AUGUST 14 lOOS 


1 


2 


LA CAMISA NEQRA 

JUANES LMUERsAL 


1 


2 


AXEL F 

CHAIYFRDOMACHl ^tCURDS 


1 


1 


AXEL F 

CRAZT FROG MACN1 RECORDS 


2 




RISING GIRL 

RISING GIRL iU'JY B'.S 




a 


WHATS IN IT FOR ME 

AMY DUMDHO BONNIER 


8 


3 


T ES PAS CAP PINOCCHIO 
PaOCOM EMI 


3 


4 


SINCE U BEEN GONE 

RELET CLARKS«H RCA 






TSJERIAU 

RAVI S DJ LOV t^lC 


3 


2 


UN MONDE PARFAIT 

ILOMA IBITRECEY bLL'PPIQ 


4 


5 


MARIA 

US 5 UNIVERSAL 






JUST A MINUTE 
VENAE ANUTSON I'SlYOOR 


4 


4 


C'EST LES VACANCES 
ILOMA MITRECfY SCOKPIO 


S 


NEW 


OURCH DEN MONSUN 

TORIO HOTEL ISLAND 


■ 




GASOLINA 

OAOOV VAMCEE EL CARTEL RECORDS 


• 


6 


TU ES COMME CA 

HLAMIOU • DAflOU COLUUBU 


1 


1 


BANAROO 

BANRROO-S WOflLD HA KLAR 


r 


NEW 


■■■ziniiisi^^^^^^H 

KAIZERS ORCHESTRA 

MAESTRO KAIIERECORDS 


B 


1 


MICHAEL JACKSON 

THE ESSENTIAL • 


2 


5 


JUANES 

Ml SANGRf UNIUERSAI 


2 




RAVI S DJ LOV 
OEN NYE ARIEIOSOAGU EPiC 


s 


5 


CRAZY FROG 

CFWIYHITtMACMI -:; 


9 


4 


CRAZY FROG 

CRATTHITSMACMl RECORDS 


3 


2 


TRANG FODSEL 

OE ALLER BESTE NORSK PLATEPRODUKTIDN 


9 


2 


RAPHAEL 
CARAYAM CAPITOL 


4 


2 


SOHNE MANNHEIMS 

POWER OF THE SOUND SOMNE Mil.'l.HtlMS UNIVLHSAI 


4 


e 


COLDPLAY 

IIT PARLOPHONE 


4 


3 


IL DIVO 

LOIVO DA' BMG 


S 


3 


GREEN DAY 
AHfniaH IDIOT REPRISE 


8 


5 


OE LILLOS 

FESnM EH WKE OVER ER KUE IfiJEH SONET 


a 


4 


COLDPLAY 

UY PARlOPYtONE 



MEXICO a 

ALBllftAft 




ii 


IBIMSAI AUGUST lY 20BS 




1 


SHAKIRA 

FUACIOHOfUlLVOAIEPIC 


IS 


2 


THALIA 

a SEXTO SEHTIOO - '.' 




S 


BELANOVA 

DULCE BEAT UNIVERSAL 


4 


4 


ROD 

CANCMMEB Of LA TELBUmiA KBELOC EW 


I- 


3 


RBO 

TOUR GENERACION HBO IN VIVO EMi 


. a 


7 


A S QUINTANILLA III LOS KUMBUk KINGS 
FUEGO EMI 


1' 


6 


CAFE TACUBA 

UN VIAJE UNn/ERSAL 


>- 8 


15 


PANDA 

PARA TT CM DESfMCM MOVR: RECORDS 


r- 


8 


COLDPLAY 

UY PARLOPnOtlE 


10 


13 


REIK 

REIK SONY BMG 



FINLAND a 


ii 


ii 


lYLEl AUGUST 14 ISOS 


1 


NEW 


IN YOUR FACE 
CHILDAtN OF BODOH SPINEFARM 


2 


1 


PELIMIES 

MARni VAINAA A 1AUJTU1 ANin UNO PRODUCTION 


8 


NEW 


TUULET 

FUKH GBFAM REC04I0S 


4 


2 


BLEEDING 

lOVEXEMJ 


■ 


NEW 


THE TROOPER 
inOH MAIDEN EMI 


1 


1 


CRAZY FROQ 

CRAIY HITS MAChI RECORDS 


I 


3 


ERI ESITTAJIA 

nUniTAKU M'ARNLR MUSIC 


3 


2 


SYSTEM OF A DOWN 
MEOfERIZE 


4 




GWEN STEFANI 

LOWE ANGEL MUSIC BAIY iI'lR^C.nPf 


8 


6 


TERASBETONI 
IKIAiLITOTUUS AARNER UUSIC 



- 




GREECE ^ 


ii 

1 


ii 

1 


(IFPl BKEICE DnOITTE » TOUCKE) AUGUST l>. IMS 
DIO VROKHE5 

MKOS PAHAOtOTIDIS UMVEISAL 


a 


2 


ONIRO ZO 

MIKHfcLJS KHATZICIANMI UNIVERSAL 


■ 




TELIA 

VICTORI* HAIWTI tIEAVEN 




3 


CALL ME 

AMNAV.SSI 1.':. 




4 


GINE OLIMPIAKOS 

VARIOia ARTISTS UNIVERSAL 




1 


FAITHLESS 

FOREVER FAITHUSE GUAnSI HFTt CHEEKV SONV BVS 


K 


2 


BACKSTREET BOYS 
maooM . .'E 


w 


6 


GREEN DAY 

AMERICAN lOIGT REPRISE 


4 


3 


GWEN STEFANI 

LOME ANGEL MUSIC UtT INTERSCOPE 


8 


4 


SHAKIRA 
FUACIOM OMl VOl l EPIC 







HUNGARY — 






SINGLES 


ii 




IWAHASZl AUCUST 11. 7«D> 


1 


NEW 


SOSEM VAGY EGYEDUL 

CASPAR LACI (Ml 


2 




SZABADON 

HOOIIMNI EMI 


a 


NEW 


ITT VAGY 

UNIQUE UAGNEOTOM 




2 


A KORBEN 

ZOflAN L'SIVERSAJ. 




«W 


THE SIREN 
MQKTWIIH HAMMER MUSK 




t 


MOLNAR FERENC CARAMELL 

HLOK UKTVERSAL 


a 


2 


NOX 

DAGTOUi UhivERSAi 


a 


12 


MEQASZTAR 

MtfiAUTAR tm UMrvCflSAL 


4 


4 


QROOVEHOUSE 

amxu HELifTm private moon rccoaos 


a 


S 


KISTEHEN TANCZENEKAR 
CSWTAUU TWELVE TOMES/MUSKOOM 
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EUROCHARTS 



SINGLE SALES 



if 


Is 


EUROCHARTS Afll CDMmtD tY IILllOftRO FflOH THf MTtOHU SINGLf S IHO AHUM 

SALES CHARTS OF 20 EUflOPEAH COUNTRIES AUGUST II. lOti 




1 


AXEL F 

CRAIV FMM WAChI RFCOROS 


2 


3 


YOU'RE BEAUTIFUL 

JAMES BUNT ATLAhTIC 


3 


2 


BAD DAY 

DANIEL POWTER AAPKER BROS 


4 




UN MONDE PARFAIT 

>tOh* MlIRECf * 1 - 


8 


8 


SINCE U BEEN GONE 
KEur CULHKSON RCA 


6 




I'LL BE OK 
HCHT ISLAND 


7 




■ A TnDTI IDA 

LA 1 un 1 unA\ 

tHAAMIA n AAEJANDflO SANE EPK 


a 


NEW 


DURCH DEN MONSUN 

lOKtO HOIU ISLAND 


• 


10 


T'ES PAS CAP PINOCCHIO 

RINOCCHIO 


10 


7 


LA CAMISA NEGRA 
JUANES IS VERSA. 


11 


11 


SAN OU (LA RIVIERE) 

OfllL SONY HUO 


12 


13 


OH 

CIAJU n LUDACm SHONUFF IAL'SICLINE. LAFACi ;OMSA 


; I* 


15 


C'EST LES VACANCES 

iLONA MnnECn scorpio 


14 


9 


LONELY 

AAON :- .', ,t^-;A. 


IS 


17 


DIE EINE 2005 
OK FERMA SChY 6MG 




ALBUMS 




§1 


AUGUST EA 2HS 


1 


I 


COLDPLAY 

lAY '-H 


2 


2 


JAMBS BLUNT 

■ACXIO BEDLAM ML^I.TIC 


3 


3 


CRAZY FROG 

CRAEY HlTt MACHI RECORDS 


4 


10 


JUANES 

Ml SAWWE UNIVERSAL 


a 


s 


GREEN DAY 

AMEMCAH NMT REPRISE 


6 


4 


SHAKIRA 

FlIACION OflAL V0L1 EPIC 


7 


s 


THE BLACK EYED PEAS 

MONAtT BUSINESS v - 


8 


7 


GORILLAZ 

DEMON DAYS PARLOPHONE 


a 


5 


IL DIVO 

IL OIVO ' ' BUG 


10 


9 


SOHNE MANNHEIMS 

POWER or DIE SOUND SDliNE MANNHEIMS'UNIVERSAL 


11 


12 


KAISER CHIEFS 
EMPVOYWIT B-UNIOUE' POLYOOR 


12 




BANAROO 

BAKAAOn NIORLO NA KIAR 


13 


lA 


DANIEL POWTER 

MMa PONTER WARNER BROS. 


14 


13 


FAITHLESS 

FOREVER FAmUH GREATEST mt CHEEKY SONY BWO 


IB 


IS 


JAMIROOUAI 

OYHAIMnEPIC 








RADIO AIRPLAY JL^ 






1 


§1 


flAOlO mnni rHFORMRTIOH FflOlt IT lUROfEAN COUKTRrEl AS MONITOUD AMD 
TAIUIEO t1 HIElSfN MUSIC CONTROL 

AUGUST 14. SOU 


1 




YOU'RE BEAUTIFUL 
MMIS lUMT ATLAhTIC 


2 


2 


BAD DAY 

DAMKl roWTEH AA)).h[|) BROS 


^ a 


3 


ALL THE WAY 

CRAic DAVi'3 AAHH-a enos 


4 


6 


DONT UE 

THE SUCK EYED MAI iN'EOSCDP! 


i • 


4 


WE BELONG TOGETHER 

MAWAHCAflEy ■--■nC'Ef J»V 


' • 


S 


SPEED OF SOUND 

COlOPVAf ' ■■ 


f r 


8 


LA TORTUnA 

(HAKIflA FEAT ULEJANORO SANZ :<'i': 


a 


7 


SIGNS 

IKOOP OOGO FUT JUSTIN TIMKHLUl GEFFCh 


; a 


ir 


DONIT CHA 

THE PUSSYCAT DOLLS A&M 


10 


15 


PON DE REPLAY 

RIMMIU UNIVERSAL 


11 


14 


WAKE ME UP WHEN SEPTEMBER ENDS 
GRUM OAT REPfllSE 


12 


13 


SEVEN DAYS IN SUNNY JUNE 

JAMIflOQUAi SC^v BUG 


IS 


12 


SINCE U BEEN GONE 
EBJjr CLAMEON SONY BMG 


14 


11 


LONELY 

AKOM UMfVERSAL 


^ 18 


42 


COOL 







|TOP 






"jazz -w^.-jS-;-* T^-^:^ii^mm 














2s » o 


ARTIST 

riTlE ".11 ^ 'r' & mjMBER .' DiSTfllBUTING LABEL 


CERT 


A 

w 


Id 


Pn MICHAEL BUBLE 

py^;^ IT S TIME 1 4].'REPfllSE 48916. WARNER BROS. >i» 


• 


2 


3 47 


CHRIS BOTTI 

WHEN 1 FALL IN lOVf C'^lJMBU S^BiZ'SOhY MUSIC P 


• 


Kr 


4 49 


MADELEINE PEYROUX 

CAREIESS LOVE ROUNDER B13IM 


m 


'•4 


2 11 


PAUL ANKA 

flOCK SWINGS \-im ccn?5vve 




s 


5 70 


DIANA KRALL 

THE GIPL Ih THE DTHEK ROOM VERVE ODtaZfi '^G 0 


• 


f% 

V 




RITA COOLIDGE 

AND 30 IS I0<il 1 "'" :2T} 






7 10 


HARRY CONNICK. JR. 

OCC».V[JN ■ r.^ R0'J'4[ii« 




a 


6 13 


VERA LEE 

13 AND STILL PLAYING WITH THE lOYS ' fu C, 1951 






9 11 


JOHN SCOFIELD 

THArSWHATlSAY >Dm SCDFIELD FUH THE MUK tf MT CHMlin VSTVE OtMOlVG 


i 


10 


10 81 


HARRY CONNICK. JR. 

ONIY t!hi "... I [ SONY MUSIC 


■ 




8 7 


JOHN STEVENS 

RED'.--.!- ■ -i ';■ .'.^'■.iJfflSBDS 






14 11 


VARIOUS ARTISTS 

PLAYBOY J»ZI AFTSR DARK B CDUCGRO JAZZ 2751 CUSCQRC! 






11 2 


PONCHO SANCHEZ 

DO IT' ■, JZSD CaSCOHD 




14 


12 66 


RENEE OLSTEAD 

niNil UlSIEAU 1 - ■ - ' — .it ili^ai AtFitJtR dliOS 




jm 


21 3 


GARAGE A TROIS 

OUTRE MER - i ;i 




w 


18 13 


JOSHUA REDMAN ELASTIC BAND 

MOMENTUM ■ .1'; .■. T.'.iF, 3R0S 






13 11 


ARTURO SANDOVAL 

iANOOVAl Ll« AT THE BlUE NOTE /• NOTE ti22 * 




o 




TERENCE BLANCHARD 

now -.1 : :■■ 








DIZZY GILLESPIE , CHARLIE PARKER 

TOWN HALL. HEW YDRK CITY. JUH 21. 1M5 UPTDrtN !75l 




20 


17 46 


VARIOUS ARTISTS 

?Q BEST Of JAZZ ■ i^'fCIAL PRDDUCIS i33a'MAD»C* 




21 


16 10 


EDDIE PALMIERI 

LISTEN HERE' .ij:.'.i 




22 


19 29 


VARIOUS ARTISTS 

PUTUMATO PRESENTS NEW ORLEANS PUIUMAVO 0712 






■»nn 


JANE MONHEIT 

TAKING A CHANCE ON LOVE CLASSICAL ajigiSOhY MlJSIC 




M 


22 30 


DAVID SANBORN 

ClOSEB I- . , 




1® 




AHMAD JAUAL 

THt LEUfHDARV OKEH i tPIC ntCOROlMS LEGACY flC tiMiOH'' MLI^lC 





; 





^-1 


ro 






A 


C 






. ss 
si is 


ARTIST 

TITLE ■■.-t -"t: ,', ',. Vi!5f( MSTHtBUTING LABEL 










lal VO-YO MA.THE SILK ROAD ENSEMBLE 

BBS SU ROAO JOIVHEYS KTWO TW HORDON SOriV CJ.S9CAL 93^ 


iO 


3 


48 


ANDRE RIEU 

TUSCANY '- ■. J ^ 




ID 


6 


21 


MORMON TABLFINACLE CHOIR WITH ORCHESTU AT TEMPLE SQUARE (JESSOPl 

CHOOSE SOMETMIhG LUt A STAR VCiSyul, liJiERrUCa IMCilF jLjr.i 




. 4 


2 


28 


THE 5 BROWNS 

THtSBHOWNS P': -.-.^ -^SnOr'eMS CLASSICS 6 






4 


95 


JOSHUA BELL 

flOMAKCE 01 THE VIOLW CLASSICAl. 87B94'S0HV MuSiC » 


n 




10 


to 


ANDRE RIEU 

LIVE IN DUtLIM PiM" '. ' r: .5 






s 


47 


YD-YO MA WITH ROMA SINFONIETTA ORCHESTRA (MORRICONE) 

lO-YO MA PLATS EhWO MORniCONE iLW ulAbb 'JAL 93-1^6 iONV V.-iil B 






9 


9 


VARIOUS ARTISTS 

MHNSTtIN PlIinPtM ■'([ ^CLASSICS ?S86.KOCH 






S 


93 


SOUNDTRACK 

MASIEfl Ah!l CUUMAhaiH 'i ■''<■■ . ■" -' ".i , CLA S SiL i OHOUP 




10 


? 


2 


MAGDALENA KQZENA MUSICA ANTIQUA KOLN (GOEBEL) 

LAMENTO [■ . ■ ■, , v. : J'Z..^ 




i" 


13 


57 


MORMON TABERNACLE CHOIR 

PEACE LUE » HIiffl I4SfRNA:i£ CHOIR 6188 




k« 


11 


32 


SOUNDTRACK 

m CHOHUS ■. '.- 1 ' ■ I- H H- " : 




1* 


« 


72 


YO'YO MA WITH AMSTERDAM BAROQUE ORCHESTRA (KOOPMAN) 

VrVALOIS CELLD " ■ r.'_ilC 




14 


14 


35 


MORMON TABERNACLE CHOIR 

AMERKLe^ .■:HriP F*vniifTT sn«*r.S lY fMKS * WflMPW I.W'MCriTleEWWCJ CrOR 




m 




BRYN TERFEL MALCOLM MARTINEAU 

SILENT S00« . .'.;.'• M.: , ...i^l'j:' 






15 


16 


THE SIXTEEN (CHRISTOPHERS) 

MMAitKiMcr Mimii: foil mum wici f ■ .n-.:^'..-. f-'v -.--'w 




pi* 


te 


84 


ANONYMOUS 4 

*MERICAllAHi;ELS>!i.r'.',.i'.'i. A.l' 




ia 


18 


5 


AUSTRALIAN CHAMBER (TOGNETTI)/A. HEWITT 

BACH THE KEYBOARD CONCERTOS -ff't^lO'l f,12T "ARMOM* WJ'O" 




1* 


17 


28 


LANG LANG & MARIINSKV THEATER ORCHESTHA (GERQIEV) 

KAllHMAJllNOtf PIANO CONCIRIO MO 7 Dli OUJW? JMVEfiSAL CiAi ilCi li-'UI 






m-ii 


nn 


JOSHUA BELL 

V.DLIN CONCfftlQS .. : . ' ' '. j-. . ! .'i-iP'-'.: : . j^i T ■ TaH " . 




o 


M-IRTRT 


ANNA NETHEBKO WITH THE MAHLER CHAMBER ORCHESTFU |ABBADO| 

SfMPRE ;rSFHA " .i . ..i-:.'. ' 




o 




PIOTR ANDERSZEWSKI 








SZI WANOWSK.! PIANO SOHATA NO. I V.n:^!)! CLASSICS 43730. AXGiL 




23 


24 


20 


JOSHUA BELL 

THE ROMANTIC VIOLIN nt:!:= OC^'BS UUIV-fSAL CLASSICS GROUP 




M 


19 40 


RENEE FLEMING ORCHESTRA OF THE AGE OF ENUGHTEHMENT (BOET) 

HANDtt :;i::-'. :r'-'.c , \ .th:-.':. i:..1'"iV" : jup 






20 


23 


ANONYMOUS 4 

THE ORIGIN OF FIRE miDCGAAD VON BINGEN MAIVDSIA mW 907327 





3 

l20oe 



TEMPORARY JAZ:^ 



gi 


li 


x£ 


wm 

ARTIST ■ 

T' ILE U?a \T i tyuMBER '' DISTHIBUTIHiG LABEL QUI 


1 






Pn BRIAN CULBERTSON | 

iQlg >T « ON T0M6HT GRP OOJUSiVG 1 


e 


2 


10 


LIZZ WRIGHT 

QRUMINC INlQE AWAKE '.iRv£ fDncCAST 0a40a9'VG 


Hi 


3 


29 


BOBBY CALDWELL J 

PERFECT ISUWD MIGHTS Z^ZVl :56= 




4 


40 


KENNY G 

AT LAST THE OUETS AHUM 51- (i;i-n !-W5 


' s 


7 


6 


PAUL HARDCASTLE 

HARDCASTIE ■. '. - ■■ • IHl.t 'illr ■ " t.' 


o 


9 


2 


VARIOUS ARTISTS 

□ EF JAZ^ 1-.' 


7 


e 


4 


MIKE PHILLIPS <\ 
UNCOMMON DtNOWIKATOn 'iinDEN SEACM'IPIC 2T4M SONY UllhZ i 


M 


5 


8 


RICHARD ELLIOT 

METRO BLUE 


i 


5 


2 


BILL FRISELL i 

lASTWESI ■, ■, '■ ' '.MRriER flPOi ti 


10 


11 


9 


DOWN TO THE BONE 

SPREAD LBiE LIKE WILDflRE '."RADIi .l-Zl 6055 'tARADA 


® 


E 


1 


MARC ANTOINE ' 

MODEflM TIMES ■ ■.■ ... 1 


12 


10 


14 


THE RIPPINGTONS FEATURING RUSS FREEMAN 

WILD CAnn 


13 


i; 


2 


EARL KLUGH 

NAKED GUITAR i 


14 


14 


6 


PAUL BROWN 

TMECITY . 


IS 


15 


20 


VARIOUS ARTISTS £j| 

VERVE REMI»ED3 .- ■■■■ : -.l^-'/y fq| 


o 




MARILYN SCOTT 

MiSJflCKED ■ ■■. ' '■ ■ 


17 


16 


98 


CHRIS BOTTI 

A II'OUSAM) "ISSIS DEEP ■' .n" 






JEFF GOLUB 
TEMPTHTIC" '. 


1* 


13 


9 


MESHELL NDEGEOCELLO 

THE SPIRIT MUSIC JAMIA TtNCE OF THE INFIDI L 


20 


19 


67 


JAMIE CULLUM 

rWENlTSOMtlHIHG .',* .. ,- -.1 .h 0 


9 




WALTER BEASLEY 

fOR M[H '"."-■ 1 




22 


21 


54 


VARIOUS ARTISTS 

rOREVEP FDR ALWAYS (OR LUTHER [in P [IDitJF. 'j'j 


23 


20 


21 


GEORGE DUKE 4 

sum - H"U • 1 


24 


18 


4 


VARIOUS ARTISTS 

HONEY LOVE SMOOTH JAK PLAYS B HlLIf SMAMACirE 513; 


29 




2 


TIM RIES 

THE HMUNC STONES PROJECT .fiZZ 22iC- C01JC:»: 




^CLASSICAL CROSSOVER 




1 


-£ 
sS 

IS 


ARTIST Itf 

TITLE IMPREST A NUMBER OlSTRISUTIMC LABEL 

El IL DIVO m\ 

mjg^u mro SVC0C0LUU9U SONY MUSIC » 


t 


2 


94 


JOSH GROBAN m 

CLOSER ■ ; ■ i^'^ /i*=s;f' ppds * " 


3 


3 


16 


SOUNDTRACK 

STAR WARS {PISCIIE III NEVENGE OF tHt SITTI SOV CLASSCAL »4^'S0NY MJ3C i« BH 


4 


1 


9 


AMtCI FOREVER 

DEFINED 


P 


5 


41 


ANDREA BOCELLI 

ANOREA -•- ' ' '. ''e^SAL CLASSICS GROUP ES 


e 


6 


8 


BOND ^ , 

ClPLOSI^t THE BEST OF BONO MBO'DCCCA 00«7U'UWARSAJ. CLASPS Gf(Olf 8 




7 


79 


AMICI FOREVER Kg 
THE OPERA BAND n:.^ .Ii.m'R i2":i 


m 


11 


16 


NIGEL HESS FEATURING JOSHUA BELL 

lADtES IN LAVENDER (SOUNDIHACm :.liliv L'-JiSIC*. 92=-.a9'l:Jt^ UjilC 


o 


14 


88 


ANDRE RIEU 

AT THE MOUlfS 'f.-.i ■. 1 ■ -fi 


10 


12 


2 


COOK. DIXON & YOUNG 

VO.UMI l>M! - - .1 ' ih • ! 


11 


9 


5 


JULIAN LLOYD WEBBER & SARAH CHANG H 

PHAhT«SI» ■■. ■..' .. . 


12 


8 


8 


BOSTON POPS ORCHESTRA 

AMEBIC*. -'. ..'.'^ i^'tMlS CLASSICS 


ia 


13 


47 


SARAH BRiGHTMAN 

LIVE fHOM LAS VEGAS -h : ij -i-'BDI, ANGEL 


14 


10 


15 


RENEE FLEMING 

HAJNTED I'EART ZlZZl 03JI)6 IrtWEflSAL CLASSICS GROUP 


16 


16 


25 


RONAN TYNAN 

RDKAH - . ^ • 1 : 1', '■. = qjAl CLASSICS CROUP 


IS 




62 


BOND 

CiASSififm.'- '117 UNIVERSAL CLASSICS CROUP 


17 


15 


9 


JOHN WILLIAMS 

WAR OF IH( WORLDS iSUUKDTRACK) 1 : !> • UriHiRSAL Cl*SSICS GROW 


<D 


20 


20 


MORMON TABERNACLE CHOIR 

SINE CMO'HS OF ANCElS -.M':'. ; .r [..^iH tQ63 


e 


19 


72 


HAYLEY WESTENRA 

PURE 1 : ' :'iL CLASSICS GROUP 


20 


18 


29 


MARIO FRANGOULfS 

FOLiaW YDUFI HEART i - t.i nn. - nON* MUSIC 


21 


21 


50 


TAN DUN FEATURING ITZHAK PERLMAN 

HERD ;souNnrR*[:i.; '■. ■mlsic 




24 


43 


BELA FLECK EDGAR MEYER 

MUSIC fOR TWO : ■.■ I : ■ - 








CHRISTOPHER ORILEY 

HOLD ME TO THIS ORILEY PUTS RACtClHtAO ,■, >■ .ILLAGE *68034 




i 




VARIOUS ARTISTS 

STRWG OUARTET TRIBUTE TO EVAMESCEMCE VITAMIN 6UZ 


o 






BOND 

BOND REMIltO 'J'i-r' ZIL:.!. 'M'--' i.S .'ERS»i. CLASSICS GROUP 







Data for week of SEPTEMBER 3, 2005 I For chart reprints call 646.6S4.4633 



Go to www.billboard.bi2 for complete chart data i 101 

ed materin 



CHARTS 



SEE BELOW FOR COMPLETE LEGEND INFORMATION 

SAL£S DATA COMPILEO lY 



H ALBUMS 



TOP 

POP CATAU 




Sates data comptled from a comprehesive pool of U.S. music merctiants by Nieteen 
SoundScan. Ssdes d«a for R&B'Mp-hop roUiri charts is compiled by NMsen 
SoundScan from a nabonal subset of core stores that ^jedallze In thow genres 

0 Albums wiiti the greatest ul«s gains thts week 



I Where trduded, this award indicates the title 
I with the chart's largest unit Increase 



I WhM included, this award indicates the title with 
I Ih* chart's biggest percentage growth. 



Indicates album entered top 100 of The Billboard 200 
and has been removed from Heatsee^ers ctiarl. 



PFUCirJu Ci i( .:,■(; i !■ 

CD/Cau«na pncss are suggested list or oqurvalent pnces whtch are projected 
from wholesale poces H after pnce Irtdicales aJbum only avaiiabte on DualDisc. 
CD 'DVD after pr>ce indicales CD'DVD combo only available. ? OualDrsc avail- 
able t CD.OVD combo aviulable * indicates vwiyl LP is available. Pricing and 
vtnyl LP availabillly are not included on a> charts. 



Compiled from a natioruil sample ot data supphed by Nielsen Broadcast Data 
Syalam. Chartt are ranked t>y number ol gross audience impr«$s*ons. comput- 
ed by ClOH utiain niy exact tinws of atrplay with Art»tron listener data. The 
BM Ce pBons are Ihe Rhythmic Top 40. Adutt Top 40, Adult Contemporary. Modem 
Roch and Adutt R&B charts, which are ranked by to(^ detections. 

0 Songs showing an inaease m audie<Ke (or detections) 
over Ihe previous week, regardtess of ct\art movemerrt. 



Songs are removed from Ihe Hot lOOand Hot 1 0O Airptay charts slmultaneousfy 
it they tuve been on ttie Hoi 100 for mom than 20 weeks and rank below 50 Songs 
are removed from the Hot R&BHip-Hop $«igta» & Tracks and Hot R&BHip-Hop 
Airplay charts simullaneousty if they have be«n on Ihe Hot R&B,Hip-Hop Singles & 
Tradts for rrxxe than 20 weeks arxl rank below 50. Sor^gs are removed from the Pop 
100 and Pop 100 Arpiay charts sanultaneously if itiey have been on the PoplOO lor 
mora than 30 weeks artd rank below X. TKIes are removed from Hot Country Songs 
It tfiey have been on Vw chart for mora than 20 weeks arxl rank below 15 m detec- 
tlont or audience, proMled 9va tfiey are not sIN gair«ng enough audiervze potnts to 
biAet Sor^gs are removed from the Adutt Top 40, Adult Contemporary. Adult R&B, 
and Hot Dance Airplay charts If they have t>een on Ihe chart for more than 26 weeks 
and nr* bekiw 15 (20 for Modem flock and Latin). 

SINGLES SALtiS CHA- 

Tha top taHngsinglM compiled from a rutionat sample of retail store, mass 
mer cha rt. and inletnet sales reports collected, compiled, and provided by 
NIelaan SoundScan. For RftB/Hlp-Hop Singles Sales, sales data is compiled 
from a national subset panel ol core R&&>iip-Hop stores by Nielsen Soundscan. 
0 Singles with the greatest sales gaim. 



• CO stngto available. ® Digital Download available. O DVD single available. 

• Vtnyl Itod-Slngle available. • Vinyl Single available. O CD Maxi-Singie 
I. ConAgurattons are not Included on all singles charts. 



HITPREOICTOn 

mOcalBa tWe earned HItPredtctor status in ttwt pankular fonnal based on 
r aiaa r c h data provided by Promosquad. Sor>gs are blind tested oriUne by 
Promoaquad using mutilple telens and a nabonwide sample ol carefully profiled 
music consumers. Songs are rated on a l -5 scale; final results are based on 
weighted poeffves. Songs vrlth a score of &5 or more (75 or more tor country) are 
Judged to have HR Polentiai; although that ber>chnwk mjmber can fluctuate per 
fbnnd baaed on the 6trer>gth of available musK. For a complete and updated bsl 
ol ouneni eono* *ivnh HK PotontiaJ. commantary. poll* and motv, pteaM vtvt 
wwHwJiUpradlclo f .oom- 

D-">MT ri l:n ri ,■ , 

Compiled from a national sample of repons from club OJs. 

0 Titles with Ihe greatest dub play increase over Ihe previous week. 



• Recording Industry A$»n Of America (RIAA) certification for net shipment of 
500.000 albums (Gold) ■ RIAA certrfication for net shipment 

(or 1 million units (Platinum) 0 RIAA certlticabon for net shipment of lO millian 
units (Diamond). Numeral within Platinum or Dtamond symbol irxllcales aRxjm's 
multf-ptidlnum level. For boxed sets, and double albums wHh a running time of 
100 minutes or more, the RIAA mufliplias shipmams by Ihe numtwr of discs arKl' 
or tapes. Certrfication lor net shipments ol 100,000 units (Oro). Certification 
ol 200.000 units (Platino) > Certincalion of 400,000 unrts (Mufti-Plaiino) 

SlNGLt':' 

• RWAcerVficalion tor 100.000 paid downloads (Gokfl ■ RtAA cetufication lor 
200A)0 pekl downloads (PlaUnum). Numeral within platirum symbol IndlcaleB song s 
mtiUptafinum leveL . RIAA ceitAcaaon tor net shipment ol 500,000 singles (Gold). 

• RIAA gold certification for r>et shipment of 25.000 units tor video sirtgles 
'_ RIAA gold certification for net shipment of 50.000 unrts tor shortform or 
kmgform videos ■ RIAA platinum certtRcalion lor net shipmeni of 50.000 units 
tor video singles. _! RIAA platinum certlHcaiion for sales of 1W.000 units for 
•horttorm or kmgtorm videos. 



# RIAA gold certification for n«l shipment of 50,000 units or $1 million in sales at 
suggested retail pnce ■ RIAA platinum cerliftcation lor sales of 100.000 umts 
or S2 million m sales at suggested retail pnce IRMA gold certification tor a 
minimum sale o( 125,000 untts or a dollar volume ol S9 million at retail for thealri- 
caify released programs, or of at least 25.000 units and SI million at suggested 
retail lor rton- theatrical titles IRIMA platinum cortificalion tor a minirrmm sale of 
250,000 units or a dollar vc^ume of S18 million at retail for ttwatrically released 
programs, and o( at least, 50.000 units arKi $2 mMlion at suggested relaM tor non- 



Til 

1 1 


1 


ARTIST 

TiiLE "I'^.-.r i huUBfn oisTnieurwG luel (PRICE) 

KIthe beach boys 

Q2l3')i'vcmi[5TOFn«nioiBm:toum«*UMncM>rToi ajTicii^j 


H 
■ 


O 


2 




KEITH URBAN 

GDlOEh ROU t -., -.^s-ciilE i .v;^it, ,16 9i "3 ^: 


■ 


O 


6 




GREEN DAY 

INTSHNATIONUL SUPf WHITS' t-i-- izM5 Vl*HWR BROS '.tS 981 




o 


i 


113 


THE BLACK EYED PEAS 

ELEPHum ■■.',1 me.^;;:.-:^!: ii69Bi 


B 


1" 


3 


152 


COLD PLAY 

ilRUSHOf BlOOOIOTHEHEADCAl'Iiai. |18 SB 1! 9B< 


B 


o 


a 


691 


AC DC 

BACK IK BLACK l'% MZCf SONV MUSIC I18 9B' b 


♦ 


o 


12 


100 


BRAO PAISLEY 

MUD OH IHE TIRES l^l. U 1*SKVIUE 5MD5.HI.G 11141 1? 9i' 


B 


8 


7 


464 


PINK FLOYD 

DAR*. Hat Qf THl MOOM L'APlTOL MS9B I0.9B) 


♦ 


o 


It 


71 


JACK JOHNSON 

OH MO Q« •■■ ■ -t'i:l ', i::50';* llV«(i 'IB 98i 


■ 


® 


30 


64 


ll'J^iVtU MICHAEL BUBLE 

[rfHinulH MICHAEL BtiHi uinEPniSE wrs-mRWR inos |is 9e) 


• 


11 


5 




JOURNEY 

jOUf.NE'S CflEHIEST HITS :j,'jMSI* Jt»9J SC- MJSIC ■! 9e SSl 


♦ 


12 


9 


5^ 


BOB SEGER & THE SILVER BULLET BAND 

GflEATEST HITS L .■■•■iin,. .i JjJ il6 9B IQ 


B 


13 


10 


182 


NORAH JONES 

COME WITH ME fLLE %:*t j^Oai" 9ri 


♦ 


o 


13 


7 


INXS 

THE BEIT OF mis -TL*h'iC 'i25\ RHIWD I'S 9i CDl 




16 


119 


MAROONS 

SONGS UDUT MNE CC'ONt. j JCODI' RMG BM<i ilB SB) 


B 


® 


26 


137 


JACK JOHNSON 

BRUSHFIHt FAlHTTWEI ['..'DV J60W UMRS <I» B8l 


B 


® 


50 


61 


RAY CHARLES 

THE VER* BEST Of HAT CHMLEt R>IIVQ 79627 11 1 911; 


• 


1* 


n 


602 


QUEEN 

CflEATEST HITS HOLLV*OOD !6i:65 |ljM 11 9il 


a 


IS 


IS 


82S 


BOB MARLEY AND THE WAILERS 

IfGCm TKBCnOFIOaWMfYMIWIMaSaniTGCHitSlAICISWaHIM 


, ♦ 


» 


20 


249 


THE BEATLES 

1 • 'I -. ■: 1 -piiui .:b M 1? »Sl 




SI 


24 


154 


GREEN DAY 

DOOKIE :t mtr WARMER BROS 112 947 SB) 


« 


22 


14 


171 


COLDPLAY 


D 


S3 


17 


141 


SYSTEM OF A DOWN 

TDilCirr .■■■■irir.'.', r. . ■'!!!' SOfO mS'Z ilB 98 i: 


B 


24 


21 


514 


TOM PETTY AND THE HEARTBREAKERS 

GREATEST HITS ■ 


♦ 




27 


456 


CREEDENCE CLEARWATER REVIVAL 

CMUJIMIC:! 1ME .'a UHtAIiM HITS - - '- - i ■ . ' i I'Ul I'HV. ■ i; -181,' 


B 


ss 


25 


89 


STEVIE WONDER 

THE OtFlNIIlVI COLLECTION MOTOAK.UIV 066IW UME ilB 9fl. 


B 




19 


69 


LUTHER VANDROSS 

DAhCE WITH HY FJUHOI J SIU&>flMG (M 9B. 13 9Bi 


B 


SS 


22 


46 


LYNYRD SKYNYRD 

ALL TIME CREATESTmiMCA ItmS.'UME I'SSft l?9Sl 


B 


as 


26 




METALLICA 

METAlLiCA •, Ifv'Ct hfia'.AG 06 9>-" 9il 


♦ 


30 


23 




JIMI HENORIX 
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Institute, the new band featuring Bush Irontman Gavin Rossdale. bowed at No. 38 
tast week on billboard.com's Mainstream Rock Tracks chart with load single 
"Bullet -Proof Skin." Discover developing artists making their inaugural, 
Billboard chart runs each week in Breaking & Entering on biltboard.com.! 
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2O0 l( a Heatseekers We readies lhal level, it and the act s sutDsequent a'Dtims ate immecialely ir^eliQiMe to appear on the 
Heatseekers chart See Chart Legend for rules and explanations c 20C^, VNU Business Media. Inc and Nielsen SoundScan, Inc. 
I All nghls reserved 
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OEM MnZiReonis Soi, ASCAP.Hteniimw 
Ujsic. AS>nltae» Muse BMEflwid it. BIA'&r- 
lil(Sl Fresl. BMiaiAtnl ASCAI^.Tlftlwl 
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DOffTTRIP '.'l-.i: BMLCTxttiy 
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obm WORRY Boin a t>iing li inrta 
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WDd. SMI). HL HIOO tS, POP ZalfiH 35 
HOME [UchaMeiUe mtStta Designee. 
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ASCAFVThe Kid Sim Muse ASCAP,.'Juitu) And 
Sheet ASCAP^r««M. ASC«>). HL HfflOg PCP 

LBtB1 10 YDUR HEMr (EMI Bbckwwd, 
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QUE MAS OUISIERA i'A BMI| LT 30 
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■■■r; HLPeH8J 

Ml Amttecci- 

; .--SCAP'Rood 
■.'7.\F.'jTa-t 
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Ipr ^.-nT:-:'r-,:ir-,; ,'.;-M.riAjSIC 01 
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SOUL SURVIVOR ' ^ r ; .toy Mi»C BMl'Noha 
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THAPPEO IN THE CLOSET iZomba Sonos. 
RV ■- -.. ■ =0P92.HBHW 

1BUTHIS ■ rMtMBIadaoxl, 
m L,...:.i LV .:"-.:jplwrlWiM.B«Wlco 
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VIVEME(W6.ASCAP)a6 



WAKE UP . i"MlAiifil, 
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ASCAPl HL FifiH 6 

WNBC MIKP (Cnisiotrvt Dasei. BWCnoffHr 
Cir,' aWiRB-tfi" 

WHERE WE BOTH SAY GOODBYE ^V'l i - ,i 



. . anci 01 . 
BMk&is>gn BML^jnclvnell. BM). HL RBH 99 
WOmMr (Goo Eyed, /^/Sloiivjy Soni^ 
ASCtfrWB ASCAP), WBM POP 85 



]0a (EMI April, A ,, 

ASC«','Som/ATV Tree. BM,1dw Mor*^, m\ HL 



YAMEHABIANDICHO £ 

Y LAS MARTOSAS [Eflmusa. ASCAP) LT S 
YOQt«SIBMiNolLt^U17 
YOU AW ME fG^Ms. BfASongs 01 Dre^^ 
BMlCo^son BA«ScnosOrTheKnoH,BI«^ 



YOUT-LTHINKOFME 



.'•gnaenss. 



■ .:.-.w. :.i£!^MrMnii, 

.V3M,CS46 
S U M M E R rjlG HTS ■ 0:1 F«to. BMLflOSSy, 

• - "10055 POP 53 
SWING LIFE AWAY lowVATV Timei ASCAP?Oo I 

::. flSCAPl.ttPOPlOO 
swnCH ~ '>tuii. ASCAPfKMmeihebo^us 

.-.'.'l AJro, BWBrotwrsGwnni. 
/■w: .\- V.it:es(Miinifiic, BWl HIOO 45, POP 26 
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VDUR 800Y iiVaico Bku PuUif^ng. BM/Sue SB 
FUilisniiv EMfltue cm DyrrcM Fltt^ 
BM^SiMnMnunyaPliAsltrn. BMl^ 

, ^Ha(cf«l.m*EMir " 

lSCAP,'BlackFou*L., 
f-L HIOO 52. POP 66, 

Hi:.-' ■ 

YOU'RE LIKE COMIN HOME 'Sncn R^te. 
Ay ■ ■■SCV.'WesI Maane. 
ij. ■ '.. 55WP.'PlaUiuniPlo*. 

SearbMI) HMiHBBMHB^^^^H your man: .'^iSeaGayte. 

i^L-- LVl-.-..iLh-/._i.i, eMIi HL,CS44 
YO VOY I i 'vl -w 1 1 ASl.AP,Uis Cangns ASCAP;EMi 
B-ictwood BMII LT 21 

Data for week of SEPTEMBER 3, 2005 1 CHARTS LEGEND on Page 102 



BillbMlll 



CONNECT WITH THE MUSIC INDUSTRY'S MOST IMPORTANT DECISION MAKERS 



^4ARI(IETPLACI-: 



For ad placement call 1-800-223-7524 or write Jeff Serrette at classlfleds@blllboard.com or fax 646-654-4798/99 



HELP WANTED 



REAL ESTATE 



REAL ESTATE 



Director of Integrated Marketing & Brand Development 

VNU Business Media publishes over 50 business publications, stages more 
than 50 trade shows and conferences and operates approximately 200 busi- 
ness-to-business electronic products. We operate around tlie globe, covering 
some of the most powerful industries in the world including entertainment, 
retail, media, travel and design. 

Billboard, a VNU Publication, is currently seeking a Director of Integrated 
Marketing & Brand Development in our New York office. Tliis person will direct 
the public relations, marketing, and promotional efforts for the Billboard 
Information Group portfolio of products. This individual will also be responsible 
for developing new business opportunities working in conjunction with 
Billboard's eMedia and licensing departments. Additionally this individual will 
manage the BilUxiard brand market message by utilizing Imth internal and ejcter- 
nal media as well as tluough tlie developmetit ol partnerships and e\'en! promo- 
tions. The qualified candidate will be responsible for developing sales tools for the 
Billboard world-wide sales team as well as assisting the development of new rev- 
enue generating ventures by the brand. eMedia and Licensing departments. 

We are seeking someone who is adept at managing numerous projects simul- 
taneously, able to manage a team of 3 reports, has a strong knowledge of 
emerging and traditional media, able to maneuver in botli creative and busi- 
ness environments, knows advertising and marketing industry operations, is a 
skilled copywriter and has a strong knowledge of media sales, ideal candidate 
should have a minimum of 5-7 years expcricncc. 

If you possess the attributes we described, please send your resume and a cover 
letter including salary requirements to: entertainrecruit(§)vnubuspubs.com. 
Visit our website: www.vnubusinessmedia.com. 



Only candidates selected for interviews will 
be contacted. No phone calls or agencies 
please. VNU Business Media offers a com- 
petitive salary with excellent benefits. VNU 
is an equal opportunity employer. 



BilllKMtd 



Do you have a passion for music? 
Oo you have what it takes to make a difference? 
If you said yes, then the Recording Academy® is looking lor youl 

The National Academy of Recording Arts and Sdences, best known lor the GrammyS) 
Awards, has an outstanding opportunity availab/e for an Executive Director in their Member 
Services organization in Austin. Tx. This passionate individual will create and manage 
programs that benefit members and the music industry at large. 

T>ie Ideal candidate will have strong current relationships with relevant high profile music 
industry professionals. Direct experience cultrvaiing sponsorships, establishing and 
producing events of ttie highest standard and employee development is required. 
Exemplary communication skills including presentation and facilitation are necessary 

Please forward your r6sum6: 

Jilene Rackemann 
The Wentworth Company, Inc. 

Fax 31O-6O1-1801 
Wentworthjob10l@wenlco.com 



AUDIO SUPPLIES 




Master your favorite records 
to CD easily with the 
LASER TURNTABLE 



utMQaudtoturmablt con> 



PRIVATE GATED 
ESTATE 5 BEDRM, 
5 BATHS 

Willi worlil Uinions 2.500 w). 11. 
rt'('or<:iing/|)rocliiCii()n studio. 
FanlasUr \io\vs. Enlenainers 
IKiRidise 30' wiilerfiills. spti. 
|X)ol .swim ui ) Imr. 20' high ceil- 
ings. .Acklilional lol included 
reads' lor icniiis ( oun or j^uesi 
house, l-or addilional infonna- 
lion coniaci Ben Salem ai 818- 
266-I360 or visil: 
www.l)en.salenipro(>ei1ies.com 





'e- 



LINERT 1 

tel: 310.777.6256 I 
www.LuxuryHomesNolwork.com 1 

rr fiiiiiiiii iflnitfiH-tffiiiii tiiin i 




BRAND NEW 

5-bedroom. 4-battiroom 
custom unfinished home 
located just off Woodrow 
Wilson and centrally 
close to the Sunset Strip, 
Universal Studios & the 
valley. Set back off a 
very private street, this 
home of approximately 
4.200sq feet features 
spacious iMng and dining 
rooms, large master suite, 
maid's, laundry room and 
a 3<:ar garage with off- 
street parking for up to 4 more cars. Eiiiay the vtew^. and 
great privacy this wonderful home offers. 

Ptease call our 24-hour toll free info hotline: 866^56-6256 x2015 

COLDieil SANtEH TOP 1% • 391 NORTH CMON ORiVt • I 



i^^blDWELL B.ANKER 

- Previews 



FOR SALE 



TheBillboardStore 



www.orderbillboard.com 



YOUR ONE STOP STORE FOR... 

• Billboard Directories • Billboard Merchandise 
• Billboard Books • Magazine Subscriptions 
• Sale Items • And much more... 



Miami Beach Real Estate 

Coming to Play 
or 

Coming to Stay, 
( have a home for you.' 

Chris Helmstetter 

Broker/Salesperson 
Selling Mipmi and the Beaches 

since J 989 
www.Miami-Beach-Homvs.com 



305 466 4505 

R«/Max B»ach Propttrtiai 



YORK: Architecturally significant home 

with great privacy on almost } acres 
surrounded by woods. Approx. 2 miles to 
Ogunquil Brach. Si'parate Full mrording 
studio. Only 1.25 hr. to Boston. 75 hr to 
I'ortiand airport. 
10 min from 1-95. $998,000. 
Call Phil Kimbali - SOO-272-43(* 
RE/MAX Realty One 



COMMERCIAL 
REAL ESTATE 



MIDTOWN COMMERCIAL 
REAL ESTATE 

OITicc/LoR spaces 30O0 lo 25.000 sq. 
ft. Union Sq. 7400 SF Bright • Move 
in h'latiron 21st SL 6500 SF Open 
Uft Gml Ctr. 3OO0 SF - Views. 
Terrace, Artsy. 
Call: 

Barbara 212-947-5500 x 126 



BILLBOARD 
CLASSIFIEDS 
MOVE LUXURY REAL 
ESTATE TO THE STARS 
REACH THE HIGH- 
POWERED WORLD 

OF MUSIC & 
ENTERTAINMENT 

Call Mark Wood - 
Real Estate Manager 
661-270-0798 - Fax: 
323-525-2395 
Billboard @ musician.org 
1-800-223-7524 

Reach all the movers S 
shakers every week through 
the pages of Billboard 

a force in the 
music/entertainment 
industry for over 100 years 



SEPTEMBER 3, 2005 I www.billboard.biz I ICS 

iterial 



Sotheby's 

INTERNATIONAL REALTY 



Southern California Properties 



Local Experts Worldwide 




241 N. ROCKINGHAM $12,595,(100 
Brent'Aocd. Neo f'm by Paul Williams comtnts 
soptislicalion& elegance RenmbyTichenof iTtiofpe 
w/int by Michael Smith w/ Williains sig grand stair 

MarteniSoyte 3)0786, 1810 



OPEN 2-5 08/28/05 



STATELY MEDITERRANEAN $8,750,000 

H:cden Hills Gated estate community on 4 acres Infinity 
pool, huge grountls, inaedit)le v«w of Qty, guesi house, 
5 bedrooms, 1 1 .OflOsqfl, room for hor5es,Fabutous! 

Martfe'Knapp 310 ;86, 1803 



THOUSAND PEAKS ■ VALIBU HILLS =7 500.000 
CjiaL^;^; lubCii' ...J j' ^qv. Now 

completed on 10 acres, 2 5 acres liaL Incieaible view 
Quality Visit vw«,viilaroman2a,info 

MaiKfttolfrapp 310,786,(803 



-:eAT 



$5,300,000 

. . _,._^DetiaMadonna,Aulhe(\1ic sic it 
Italian villa, - 1-acre Beautiful views Cathedral beam 

-if ■SOI 

1 « 



Irving room w/ stone floors & walls 




281 POWDERHORN RANCH ROAD 53,500,000 
Tcpanga, Total escape is closer man you tnm^ 
Acdaimed pnvaie teueal zoned horses. Inspired 
setting. Visit www powdsitiomranchroad com 

Srryder/Wey 310,255 5417 



DPEN 2-5 08/28/05 



SOUTHRIDGEZEN S3.495.000 

Palm Spnngs High up on Southndge Aith sweeping 
views of The Valley betow with 5 bedroom suites, pool 
and spa treated like fine an 

Blai,',Sv6n 760,3279792 



300 S MCCADDEN PLACE S3,200,COO 
Hancocx Paf(( Stately Tuoor m Hsar. Dts^-au 
step down living room w,' beamed ceiling, awesome 
prohibition bar, 5bd'5ba, gst hse, pool 

SharanaA/perin 310 888,3708 



3571 FRANKLIN AVENJE S3 1?5i]:0 

Sjnsel Strp Seduced ilx^ loi tMb Si.',j.io 
Pvt Cape Cod above Sunset Stnp gateo w,' lidler views, 
over ap(M 30,000 sqfl lol 4t)4'4,5ba 

Shsrona/fpem 310,888 3/^5 




142 N, DETROIT STREET $1,799,000 

Miracle Miie Slunmrw 1930's trophy duplex. Two huge 
MITSa units, hdwd nrs. Idr bkfsl rm, tons of character. 
Lovely bkyd. a rare find! 

Jelferson Henflrrc* 310,888,3783 



1 743 FRANKLIN CANYON DRIVE $1 .795.000 

Beverly Hills, Simply said Just a Great Property, Wid- 
oenlury traditional for todays lifestyle 3 bedrooms'2,5 
baths, pool, courtyard 

Jim S Carol Stooren j;C.i8l.4X5 



8117 WILLOUGHSY AVENUE $1,750,000 
WeslH'Ad Gorgeous 1928 Arch Compound Two-story 
main house wf sep twnhm style duplex Restored & 
beaut^l www,8117willoughby,com. 

She/la framplon Cooper 310481,4337 



16 UNITS 'HUGE UPSIDE $1,579,000 

Sliver La^e, 1920'5 character building, close to 
Downtown LA • Hollywood Great conation. Many 
upgrades 

Joseph L/gnrfoo( 323665, 1108 




3218 HAMILTON WAY 



$1,029,000 



Sil ver LaKe 4 units - Fantashc owner / user wr character 
deta Is, updates, great income. Hi ce^ings, hdwd firs, 
frec'aces & views! 

.'!!se()ftljgWfoo(32J665il)08 



1201 DINCARA ROAD $979,000 

Burbank, 4bdi3ba boil' in 1995 Near Equestnan Cenler 
on pvt cul-de-sac, 7400 sqft lot Zoned for 2 horses, grt 
bkyd I wood deck 

PlaaMlark 323,671,2330 



COMPLETED 2004 $879,500 

Palm Spnr,gs 2tc.^ 5ba, Brand new townhouse wilhm 
walking distance to downtown Immensely upgraded 
throughout. Saltwater pool/spa 

MooTB-Cartson Group 760,327 0601 



1710 REOCLIFFE STREET $765,000 

Sliver Lake Great use of space, very 60's, large open 
liv nn, dining nn & kjich fkw to pvt patio & very deep 



wooded lot-sweel 



Je/JreyVbung 213 819 9630 




429 N OAKHURST DRIVE S 301 $669,500 

Beverly HJIs, 90210 Top Itr No adjaning walls, Lite S 
bhghi w.' hrdwd & gmt Us, Wd burning llrs. Remodeled 
recessed lighting. Move n con, 

Jaiiaria Rose 310 621 78M 



1219-21 SILVER LAKE BLVD $649,000 

Silver Lake, Re-done bungalow Wi'opn firpin, updid ba & 
Ig kit & cozy cottage w/private gardens Great outdoor 
areas 

Anil'e// Mcmcn 323 270 227? 



GALAPAGOS ISLANDS $600,000 

Galapagos Dscouer l?ie untouched beauty of this 
#1diving & exploration spot in tne world One lot lelt. 
This opportunity wont happen again! 

U'Chele Bi'ark.-non 310 301 070' 



1250 N, KINGS ROAD (303 $549,000 

West Hwd NV chic in WeHo Perfect flr p(an w,' freshly 
refinished maple firs. Large rms w/ great closet space. 
Low HOA dues & EQ insurance, 

B«r!,iaS,«tefe3I0 550 7355 




Brentwood 


Camarillo 


Hollywood Beach 


Los Feliz 


Malibu 


Pacific Palisades 


310.481.6262 


805.987.1557 


805.382.8200 


323.665,1700 


310.456.1511 


^310.454.G08.()te„ai 



ioca/.sothebysrealty.com 




CLASSIC SMMSH VHIA $4,595,000 U BEACHFRONT $4,499,000 HISTORICAL VENICE BEACH $4,250,000 2690 BARRYMORE DRIVE $3,950,000 

SuriMt Strip. ISCOs classic Spanish, dazzling Redondo Beach. Enjoy panoramic vus fr Patos VertJes Venice. Estale Wi'bamtoo hdwd firs, hi ceil, open Malibu. Spectacular ocean views, ovef 11 acres of 

unobstructed views of ocean & city. Original lixtures. to Malibu Pvt crtyrd til spa. Sbcfba. chefs kit. walk to tloorptan, grmt kitchen Master & spa tub w/ocean vus. paktike grounds. 5t>d/5ba. 5 fpl. Guesthouse orctiard 

tile, infinity pod & spa 4bd.^4ba. town center, short drive to LAX & Taimp Gdf Course. 2 bicny & roof lop deck. 4-car gar gated arid extremely pnvate. 

Murray Wetsbetg 310M1.62G0 Noel/Wotl 310.860-4513 UicheleBlBcimon 310.385.7333 Rosemary Low/ Jim & Carol Shogren 310.4814305 




576 am AVENUE $2,700,000 GATED ESTATE $2,590,000 CONTEMP CLASSIC ESTATE $2,500,000 519 S1ASSI LANE $2,349,000 

Sierra Madre. Spectacuid' es;aie s le v.. 2 contguous Pasaocra Roland Coate designed home w/appnsx Palm Desert. 3tid suites, pool'spa, granite, marble thru- Santa Monica. 3773 sqft home in Santa Monica Canyon 

parcels, 1.9 ac. Vus, large fiat pad wj many bMg sites 5100 sqfi on approx 15869 sqft \qI 5bd/5ba in main out high on hill, vus: golf course to so. Mtns, world class %d/3.5ba, high ceilings, bright , hdwd f)rs, amazing 

possible. Pnme area of mutb-miliion houses. hse. Ibd/lbagsthse. Entertainer's Dream! amenities by adjMamot Spa. view of ocean and canyon. 

Don Bozick 310.886.3727 Micheieamstensen63S.396.6844 Ini Asmam 760.56 7 8661 FandehBagheri 310 481.4326 




4053 CROMWELL AVENUE $1,495,000 126 N. GOWER STREET $1,487,500 10184TH STREET W03 $1,288,000 2241 W LIVE OAK DRIVE 51,195,000 

Los Feliz Gated 1949 Robert Byrd Cape Cod 3bdi'3ba Hancock Park. Emotional remodeled in 2000. 3bcli'2ba, Santa Monica. Stylish, sophistJcaled, 2\xl2.5ba. lop f! Los fe'Z. 3Dd,'l 75ba mid-century sel high alop llie 

wj)g liv wth hidden bar. fdr, chefs grmt kit. fab tile work. vttd cerf, frdrs. fdr. hdwd firs, Cooks kit, viking, Miete. grt hm w/ vws from 2-sty windows, hrwd (Irs, (pi, grmt kit oaks Panoramic Hwd sign vus. Liv rm w/ fpl. view deck; 

2 decks, plunge pi & vus. mstr & bath Huge yard pvt rflp sundeck. Designer done! 

Rick Chimienti 310.385.7240 Cyntnia Land 310.888.3848 Anitmy Hitt 310.264. 1600 Rick "fyhon 323.671.2356 




NEWER HOME NORTH PS $728,500 DEEPWELL RANCH $709,000 3507 GLENHURST AVENUE $699,000 2362 SCOH AVENUE $669,000 

Palm Springs. 4Bdi'3ba. Expenence Patm Spnngs finest Palm Sphngs. Lrg 3bd'3ba coodo w/pvl pool, high ceil, LosFelc. Charming 3bdn .75tia Country English Hdwd Silver Lake Duplex - 2bcl''ofc * 1txl.'ofc, new systems, 

w' this 3 year new exquisite mtn vu home, pool/spa, stainless & granite kitch. guard gated & no land lease! firs, ffi m Ir, lush ganjen Detached, converled garage. nice yd, eacfi unit laundry rm Live m or>e and gel 

open floor plan & 3 car gar. Great mtn views. Furnished & move-in Sonya Coke 323.671.2304 some help f/l mortgage. 

Moore-Carfson Group 760.327.0601 AsherWhUe 760.322MX Joseph UghtfooS 323.665 1108 




CANYON WEST ESTATES S519.0O0 5815 DOVERWOOO DRfVE »12 $465,000 WONDERFUL LEASE $11,500/mo RIGHT ON THE SAND $6,000/mo 

Palm Spnngs, Big & beautiful! Over 2400 sqft of Culver City, Lovety 2bd,i'1,5ba tvmhm in Culver City. Pacific Palisades Pvt on the Wuffs w/ocean & cyn Playa del Rey. Magnificent ocean vievre. 2b(l'2-5ba. 

exquisite remodelled space. SbdGba w/ dbl attached Updated and ready (o move in See photos at www. views.Fum, 3&d<'3.5ba + makJs. Beautiful mslr w/spa Designer finishes throughout. A must see! 

garage. Mstr suite w/ lrg sitting area. doverwooddnve com Shown by appt tub. Pod. & deck. Close to S.M. Avail short temi. Jtm & CaroS Shogren 310.481.4305 

Moore-Carlson Group 760 327.0601 Sheiia Frampton Cooper 310.481 4337 June Noel 310.860.4513 



Palm Desert Palm Springs Pasadena Santa Barbara Santa Monica Santa Ynez Valley Sunset Strip Westlake Village 
760.837.4300 760.325.9200 626.229.0909 805.969.9993 310.260.8200 805.688.3757 310.205.0305 805,495.2000 , 



PROFESSIONAL SERVICES 



PUBLICATIONS 



NOW MANUFACTURING DVD'S IN-HOUSE 



j^^^ AJk tiHlinJo\ I lohi booklet S 

C77H nn Itolc, CD hM l,o«, iul«l,mdr 

■ AAA ^ A ■ AAA AA IikIwI^- 4iolof booktel & 

1 000 pSiS.: $ 1 099.00 L°':;:s£rxs;r'~* 



D.J. VINYL PROMO 

too f 2'*' vfNri S799.0a AdJ,f,<,nai if * sin 
SOO 13" viNYi S1.243.00 eiotiDeg S6W 00 
1000 13" vmri $1,779.00 aosDm $1199.00 

PA<KJiGfSlN(lllOE rt'HMI)/.un« llOlf • JAAiItSlNC. • I ULt ffiO(tSSIMG • 
USl PRbMK--..5 ■ ■/ ' IHOH iAIilS f-i.^.fc Mgu^nd) * SHHIN WRAP ■ QUHK IIJItH AHOtiKD 



0 



ASK (M IHJR rflU nOCHURE' 



Rainbo Records cD-DVD*viNYi<cAsseTTE |3E| 

1738 Berkeley St. ■ Santa Monica. C A 90404 • (J'O) 829-3476 




DUPLICATION/REPL 



MEDI AWORKS' looo ""^To-r"^ 

INTERNATIONAL, INC. ^ — 

1-800-211-4689 q|^X(j45 



Call today for 
your free catalog! 

1-800-468-9353 

www.dlscmakers.com/bh 



^ DISC MAKERS- 



DUPLICATION/ 
REPLICATION 



m • M • (MOM • SWPED CO ■ MSBETTE . PKMSMC 

NEED CDs? 

the choice is 



»r.mediaworkscd.coni INCLUDES GRAPHICS MCRYSTALCLEARi 



ORS WANT 



NEW RECORD AND MUSIC PUBLISHING COMPANY 
being formed on the Sth largest market in the world 

T3 Music is a new record and music publishing company based in Paris. France 
(Sth Largest market in the world) being formed by leading professionals in the 
French record industr>- with over 40 years of combined experience. 

T3s rnanagcmcnl Team has played a key role in tlie sale of over 25,000.000 records 
worldwide. T3 Music will be producing and licensing pop productions designed for 
both the French and English speaking markets with a focus on the use of music 
within new technology (e.g. mobile phones. mp3 sales and streaming). 

T3 Music is seeking investors and strategic parmers at this rime. If interested, 

Plea.se contact: T3 Music at • t3music@wanadoo.fr 
for more information. Serious inquiries only please. 



EMPLOYMENT SERVICES 



License and Revenue Administrator 

Prepares and administers various types of music licenses 
and track music publishing revenues Responsibilities: 

• Develop and maintain revenue tracking database to 
ensure that all monies are paid pursuant to the contract 

• Draft, revise, review, administer licenses, including 

distribution for execution, tracking of 
status and collection of fees due. 

• Prepare, review, administer contracts 

QualiBcations: 
• Must have experience administering contracts 
• Bachelor's degree and at least 3 years experience in contract 
administration and/or income tracking is required. 
• Standard computer skills are required, including 
experience with databases. 

• Music industry experience preferred. 

The Walt Disney Studios 
Music Publishing Group 
Burbank, CA 
Job #BB.75922.R12 
Apply online at www.disne YCareers.com 



For Classified Advertising Rates 



Call JEFF SERRETTE - 646-654-4697 
or 1-800-223-7524 



DISCS, TAPE > 
Ti.it.d *.pfrli.(( foi ovti JO )<itt 



1 



PR»nCD)>adr>55M.' 
1000 DVDs 'SU99! 



1 ■8oa-BBa-ao73 

www.cryatalcleorcda.cam 




Only $1999 



IttCliHlas: On Dlic Prinilna • Bar Cad« 
Fall Cnlar PrlntBd SaoklBls • Cello WTMplm 

1-877-633-7661 
wnww.OddsOnRecord ing.com 

ftta ■ Mastarcatd • Amai - Olscawsr 



MANGEMENT 
WANTED 



INDEPENDENT HIP-HOP 
and R&B artist looing for a major 
record deal. Please call |ason at 
903-988-8128. 



TOP $ PAID 

For: Cds, Lps Cassettes, 
Videos & DVDs 
Call (201) 986-0909 
Fax (201) 986-7755 



MUSIC 
MERCHANDISE 



BUY DIRECT AND SAVE! 

While other people are raising thoir pticos. wo 
aro slashing ours. Majof (abai CD's, cassenes 
and LP's aa kw aa 50(. Your chKMC« from (he 
most avtoosiv* lisUnQt «vtillat>le. 

For tn9 cataloa call (80S) 890-«000. 
Fax (609) §90^47 or writ* 
Scorpio Maalc, Inc. 
P.O.Box A Trartoc, H-J. 0Bfl9l-0020 



COMPLETE 
DIRECTORY 
OF MUSIC 
INDUSTRY 
CONTACTS 




ONLY $15.95 - 

includes sliipping (S16 95 overseas) 

Includes: • City-Dy-cir/ club directory • Tape/disc services • A&R directory 
• Music services directory • Music industry websites • PLUS-Exclusive 

What successful artists knoiv atjout Music Publishing • And much more! 

ORDER BY PHONE: 800-526 2700 
OR ORDER ONLINE: www.orderbillboaril.coin 



T-SHIRTS 




BUGKtTIIGe 

FASHION 

Worldwide Distributors of Licensed: 
ROCK & NOVELTY T-SHIRTS, 
STICKERS, PATCHES, FLAGS & MORE! 

Check out our website catalog: 

or call for a free price list/flyer (dealers only): 

800-644-ROCK 

(outsidethe U.S. - 520-443-0100) 



NOTICES/ 
ANNOUNCEMENTS 



STORE SUPPLIES 



Volunteers Needed 

If you will be in the NYC area 
from September 19th-21st and 
\kOulcl like to volunteer for the 
Billboard Dance Music Summit 
please contact: Rosa [aquez 
bbeventsiuibillboard-com 
646.654.4660 for more 
information visit: 
wttw. billboardevents .com 



PLASTIC 

DIVIDER CARDS 

BLANK OR PRINTED 

800-883-9104 

ALL MAKW CRfOT CABDS fCCEPTEO 



Volunteers Needed 

If you will be in the San Francis- 
co. CA area from September 
25th-26lh and would like to 
volunteer for Billboard MECCA 

at CTIA please contact: 
Rosa jaquez bbc\'entS:.gjbillboard.c'om 
646.654.4660 for more 
infonnalion visit: 

www.billboardevents . com 



LCVUTBD nVTRODUCTOKY 

OFFER TO NEW 
CLASSIFIED ADVEKnSERS! 

RtACTH THU HlCiH-KJVMLRhl? 
WORLD OF 

MUSIC A nmraCTAiNfvna^fr 

I^liRY Wia-K IN PRINT 
AS WHIX A^i ON LINH 
SAVE WHILE PIC:KING UP NEW 
BUSINESS WITH AN ACTIVE 
CI^SSIPIKDAD 
MtSSACiK IN BIUJ«)ARn 
Call Jeff Sciretic 
l-K(X)-22.1-7.S24 
todiiy? 
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backbeat 



^^^^^ Influential 
^ hiD-hon A&R man 



hip-hop A&R man 
, MBw Lynn visits the 

ir Sony Music Label Group's 
New York office Aug, 19 to 
sign a new production and lat^el 
deal with Sony Urban Music and 
Columbia Records. Standing, from 
left, are Sony Music Label Group's Jeff 
WMtar, Sony Urban Music's Lisa Eliv 
Sony Music Label Group's Michel* 
Anthony and Keith N^ta^. Cofumbia 
Records' Steve Greenberg. Sony Music 
Label Group s Don lenner. Sony Urban 
Music's Kmnn "KP" Prather and Columbia 
Records Group's WM Botvrin. Seated are 
martager C am eron Strang, left, and Lynn. 

(Ptwto Jwnmy lerfi*» Jr) 





Former Kom guitanst 
Brtwi Welch adopted 212 children 
July 21 and housed them at hn rtew Head 
-.me Memorial in BaGgeria. India. They vi«re 
; tod from various trtoes located aroufxJ the 
1 .veil as from brothels in which the children 
by their parents as yoor>g as the age of 7 
I'c Welch and his daughter Janea. center, 
naed by some of the kids at the home, 
[Photo. S<ev« Dei»i)orUii.'Me*:! I 
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VICTORY GOES BALLISTIC 

What docs Chicago-based indie Victory Records do when it 
leartis that Taking Back Sunday's album "Where You Want 
to Be" was certified gold by the Recording Industry Assn. 
ofAmerica? If you arc Victory head Tony Brumnic!. you fire 
off an e-mail to the music industry trade body and members 
of the press informing them that the album was certified 
without your approval. 

The RIAA Web site states that only an act s "authorized record 
company" can request certification. Taking Back Sunday recently 
jumped from Victory to Warner Bros., and sources say Victory — 
which iust certified Hawthorne Heights" "The Silence in Black and 
White" gold— had repeatedly told the RIAA that it had no intention of 
certifying "Where You Want to Be." 
According to the RIAA. it certified the album "based on a request from Warner 
Bros. Records. Warner Bros, requested that we commission an audit of the band's 
royalty statements provided to them by their former label. Victory Records." 
Contrary* to reports, the album remains correctly credited to Victory, not Warner Bros., in the RIAA database. Bnimmel 
wTote, "From where I sit this is another attempt by the RIAA and its major-label partners to victimize, abuse and belittle 
an independent record company." 

Tired of talking about this issue is Taking Back Sunday manager Jillian Newman, who says. "This seems like a waste 
of time. There are artists currently on Victory, so why isn't that where the attention is being spent? 1 don't understand 
how a label gets victimized by receiving a sales award." 

Still, the hot-selling Victory may have made history, sources say, as the first label to ask the RIAA to rescind an album's 
certification. Meanwhile. Brummcl has been busy sending e-mails suggesting Billboard is not covering the issue. Well, 
here you go. Tony. 



WHAT'S NEW. PUSSYCAT? 
The William Morris Agency has booked tnterscope act 
the Pussycat Dolls to its roster. One of the breakout acts 
of the year, the provocative Dolls' first single, the inde- 
fatigable "Don't Cha," is a No. 1 hit around the world. The 
timing is perfect, as the group is gearing up for a tour that 
begins in October. 




LAVA STILL HOT 

Track thinks so. despite the departure of founder )ason Flom 
{Billboard. Aug. 27). In this issue, Lava Records act the Click 
Five's debut. "Greetings From Imrie House." enters The 
Billboard 200 at No. 1 5. That makes it the highest debut on 
the chart by a new rock band this year. (The Bravery's self- 
titled debut entered at No. 18.) Lava is also having success 
with Antigone Rising's major-label debut. "From the Croimd 
Up." Though the disc goes to traditional retailers Sept. 1 3. 
it has already scanned nearly 90.000 units via its exclusive 
Starbucks/Hear Music deal, which began in May. Waiting 
in the wings are new Lava releases from O.A.R,. Simple Plan 
(a live set). Cold and buzz band Vaux. Sounds molten to us. 

MUSHROOMS, ANYONE? 

Track understands that a major company is sniffing 
around Festival Mushroom Records vtrith the intent to 
acquire the leading Australian Indie, which also has op- 
erations in New Zealand. That is, if owner Rupert Mur- 
doch's News Corp. wants to sell. The company is cur- 
rently run by Melbourne-based Michael Parisi, managing 
director of FMR Australia. 



DISTRIBUTING DUALTONF 
Nashville-based independent Dualtoiie is looking for a new 
distributor, sources say. Tlic label — which has released al- 
bums from BR549. Chely Wright. |tm Lauderdale. |une 
Carter Cash and the Greencards, among others — is cur- 
rently with New York-based RED Distribution. Dualtonc is 
said to be in talks with other distributors, including Koch, 
Navarre and Fontana. 

BRITISH INDIES FORGE AHEAD 

A new initiative to give more marketing and distribution 
clout to several British indie labels in Europe is in the mak- 
ing, Track hears. Look for details of former London- based 
EMI Music executive Vincent Clery-Melin's plans to launch 
a new Pan-European music venture with one of Britain's 
biggest independents. Frenchman Clery-Melin was most 
recently VP of marketing at EMI Music Continental Europe 
and director of the company's alternative music division 
Labels Europe before that. 



I lit- [>r)\Mi lul curitlii^iun of the II BO drama "Six Feet Under" 
ended with a montage showing the deaths of (he entire cast, 
but it has given life to U.K. electronic-pop artist Sia. Her song 
" Breathe Me" — which was prominently featxired — has pushed 
the soundtrack "Six Feet Under: Everything Ends" (Astralw- 
crks) to the top of tlic- iTutiub and ainazun.LUin itdlcb chart!}. 

The track is not available as a single download at ITunes. 
and the albvim it originally appeared on, Sia's 2004 set "Colour 
the Small One," is available only as an import. At press time. 
"Colour" was ranked No. 8 on the amazon.com chart. 

Sia. who has previously recorded with Zero 7, is signed to 
Go Beat/lsland/Universa! for Canada, Europe and Australia. 
There is no word on whether "Colour" will now be released 
domestically, but several radio stations are playing "Breathe 
Me" from the soundtrack. Released june 27. "Six Feet Under 
Everything Ends" has sold 1 1 .000 copies, according to Nielsen 
SoundScan: it showed a S6% increase in sales in the week 
leading up to the show's Aug. 21 finale. 



FOR THE RECORD 

The story "How Long Can Apple Stay on Top?" {BiUboard. 
Aug. 27) should have stated that Sony has the No. 1 posi- 
tion in flash-based MP3 players In )apan. Apple Computer 
leads in overall market share. 

New Line Home Entertainment VP of creative advertis- 
ing Lynelle Kerstine (Executive Turnlable. Billboard . Aug. 
27) is based in Los Angeles, not New York. 
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RECORD COMPANIES: Provident Label Group m 

Nashville names Skip Bishop VP of mainstream promo- 
tion and marketing. He was CEO at Bishop Bait & Tackle 
Promotion and Marketing 

Island Def Jam Music Group in New York names Brid- 
gett Germroth senior national director of adult promo- 
tion. She was VP of top 40 mainstream/adult top 40 
promotion at Active Industry Research 

RCA Music Group m New York ups Wendy Ong to VP 
of international marketing. She was senior director. 

Pacific-Time Records in Chickasha, Okla.. names Dick 
Watson national promotion director. He was West Coast 
regional at Broken Bow Records 




PUBLISHING: ASCAP in New York ups Nicki Thomaier 

to VP/controller of the performing rights group- He was 
assistant VP/controller. 

Peermusic in Los Angeles promotes Brady L. Benton 
to VP of film, TV and special markets. He was senior 
director of film, TV and new media. 

PRO AUDIO: Headroom Digital Audio in New York 
names Susanne Kelly director of marketing. She was a 
sales representative at Highway 61 

HOME VIDEO: Marketing VP Sylvia George expands 
her role as VP of sales and marketing at Acorn Media 
U.S. in Silver Spring. Md. 

RADIO: Sirius Satellite Radio in New York names Lisa 
Hirsch director of talent and industry relations. She was 
director of marketing and product management at Vir- 
gin Records 

RELATED FIELDS: HIT Entertainment in London names 
Alison Homewood executive VP of worldwide TV distri- 
bution, She was Europe. Middle East and Afnca VP of 
sales at the Walt Disrvey Co. 

Send submissions to shan a billboard.com. 



GOOD WORKS 



YOUR SONG 

The Society of Singers will honor Elton )ohn Oct. 10 at the 
14th annual Ella Award ceremony at the Beverly Hilton 
Hotel in Los Angeles. Barry Manilow, the Ella honoree two 
years ago. will present the award- He and |ohn will perform 
songs |ohn originally made famous. Also scheduled to per- 
form |ohn classics arc )oss Stone, k.d. lang, Lulu. LeAnn 
Rimes. Ruth Brown and others. Elizabeth Taylor and Sanc- 
tuary Croup CEO Merck Mercuriadis are the honorary co- 
chairs of the event. Proceeds will benefit the nonprofit 
Society of Singers. 

SPREADING THE KARMA 

Curb Records rock band deSoL, whose self-titled debut album 
includes the single "Karma." is donating money collected at 
its concerts and a portion of its CD sales to Karma 4 Kids, a 
program to raise funds and awareness for the Floating Hos- 
pital for Children at Tufts-New England Medical Center. 
Funds also are being donated to the U.S. Marine Corps Toys 
for Tots Foundation. 
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The Official CTIA Mobile Entertainment Conference 

produced by 
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EXECUTIVE 

KEYNOTE 

VAN 

TOFFLER 

President, 
MTV Networks 



CONFIRMED PANELISTS 



Peter Adderton 

CEO S FoufXJGf, 
Amp'd Mobile 



John Batter 

General Manager, 
EAMoble 



David Bluhm 

CEO, 
Go TV Networks 



Fred Davis 

Attorney. Davis 
Sildpiro Lewit 
Montone & Hayes 



GOLD SPONSOR 



J U LY 



CORPORATE 
SPONSORS 




Tired of hearing tlie same tiling from the same people? 

GET READY FOR SOMETHING NEW! 

Guided by Billboard's global editorial team, the CTIA and industry experts, atten- 
dees will discover how they can participate in— and profit from— the mobile 
entertainment revolution. Learn from and network with the visionaries defining 
the mobile space today, and gain development, marketing and consumer 
insights from leading analysts and end users. All attendees will receive custom 
research on mobile content consumption trends. 

Keynote Speakers, Supersessions, Drilldown Sessions and Case Studies will exam- 
ine the state of mobile entertainment through in-depth analysis, debate and discus- 
sion on the details necessary to succeed in the mobile entertainment marketplace. 



ADDITIONAL PANELISTS . . . 
Alex Bloom, Director of Content & Programming, Verizon Wireless 
Brad Duea. President. Napster 

Michael Gallelli, Director of Product Marketing, T-Mobile USA 

Lucy Hood, Pies 1^ Mot* Erit/SVPGaritB<&Mt)<g,TvveridemCertuyR» TV/ News 

J.H. Kah, VP. Head of Global Business, SK Telecom 

Ames Kirshen, VP. Interactive. Marvel Enterprises 

Paul Reddick, VP. Innovation Management. Sprint Nextel Corporation 

Bill Stone, VP Market Strategy Planning & Segmentation, Verizon Wireless 

Bill Stratton, VP, Business Development, Turner Broadcasting System, Inc. 

Robert Tercek, Genera! Partner, Venture Intellect LLC 

Tim Walsh, President, THQ Wireless 
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m-Qube 
packetvideo 

Instruments 

f-ieUymosef 

mBbxa 
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Mark Oesautets 

VP. Wireless Internet 
Oevelopmert. 
CTIA 



Micliael Nash 

SVP, Internet Strategy, 
Warner Music Group 



Will Griffin 

President & COO, 
S<rr>nx)ns Lathan 
Medial Group 



Dantel Kranzler 

Chairman & CEO. 
MFORMA 



Seamus McAteer 

Sr Analyst SChief 
Product Architect, 
M.Metrics. Inc 




PANEL TOPICS INCLUDE: 

- Music: ringtones. nngback tones, 
full song downloads 

- Film/TV: mobisodes. music videos, news 

- Mobile gaming 

- Mobile gambling 

■ Mobile publishing strategies 

- Demographic research & feedback 

- Device capabilities 



- Mobile messaging and marketing 
• Multimedia technologies 

- Distribution strategies 

- Off-portal vs. on-portal distribution 

- Rights management issues 

- Negotiating with earners 

- Revenues and transactions 

- Subscription vs. download models 



NETWORKING 

Join top global executives from ttw wireless, technology, entertainment ar>d finance 
industries as they come together under one roof. Including Wireless Operators. 
Vendors and Manufacturers. Developers. Music, Games & Film/TV Publishers. Music 
Labels, Artists. Technology Enablers. TV Studios & More 
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MEDIA SPONSORS 



Alberto Moffondo 

Wbrtdwide Dvector. 
Ent SoUtons. MoWe 
Dei/Kes, Motorola Inc 



Jim Ryan 

VP. Corsumer 
Data Services. 
Cir>gular Wiretess 



REGISTER FOR MECCA & COMPLETE SCHEDULE 
WWW.BILLBOARDEVENTS.COM 



CTIA WIRELESS LT. & Entertainment 2005 



MECCA is a proud part of 
The largest, platform-neutral, wireless developer event In the Industry. 



SEPTEMBER 27-29 
MOSCONE WEST 
SAN FRANCISCO 




WireiEss 



C«pofai« VP of 
Markeliria. 

MIcmoft Corp. 



06*^31 Mariager, 
NoOiliIy Group 
Intal Corp. 



Wam«r Mui« Group 



Rob GliMr 

Chairman,'CEO 

ne«IN«twarlif. inc. 





Jo*! lUtz 

Atlanta Office Zfian 
Grwnbar^ Traurig. LLP 



St«v« Uwavnt 

PreiicJiMM.'CEO 
CTiA-Tlw Wireless 
Auoclatwn 



MECCA: MONDAY, SEPTEMBER 26 
Registration Rate $350 

The MECCA registration also includes admission 
to all CTIA Wireless IT & Entertainment 200S— 
Sept 27-29 keyrwte sessions and access to the 
exhil>it hall. See registration form for details, 

SPONSORSHIPS 

Karl Vontz 415.738.0745 

kvontztoibillboard.com 

INFORMATION 646.654.4660 
infoiSbillboardevents.com 
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Home Entertainment Packayiny M Shorewood 



e business of marketing media to the world, you need a world-class packaging partner that can be there 

every step of the way. Shorewood is that partner - with proven experience, manufacturing power 

3l presence. Our speed-to-market focus translates into significant advantages for you-wherever you are. 



* 9 Media-focused manufacturing facilities In 4 countries ★ Manufacturing capacity and flexibility to meet your seasonal peaks ' a 
«★ An extensive portfolio - from printed paper graphics to special packaging to retail displays * Plus - award winning package desigffr 
L on-line collaborative tools, dedicated customer service teams, Global Custom Services, Smart Pacffting resources ^ 



